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Acclaimed as a text and professional development tool, this
user-friendly resource has now been revised and updated,
and offers expanded coverage of collaborative action
research (CAR) and participatory action research (PAR).
Preservice and inservice educators get crucial step-by-step
guidance for conducting classroom- and school-based studies
to improve their instructional practices. Organized to mirror
the full cycle of action research, the book provides balanced
coverage of qualitative, quantitative, and mixed methods
approaches. Vivid vignettes and examples illustrate research
approaches for a range of teaching and learning situations,
school subjects, and age groups (PreK–12). Readers learn
how research approaches are driven by the research
question, as well as how to develop data collection strategies;
design and/or evaluate assessment tools; interpret, analyze,
report, and implement study results; and design a new cycle
of research that builds on the previous one. New to This
Edition *In-depth descriptions of CAR and PAR--which enable
groups of teachers to work together to solve problems in a
classroom or school--plus examples of both throughout the
book. *Expanded or new discussions (with examples) of such
topics as how research approaches and methods are driven
by the research question, how to assess different types of
reliability and validity, the differences between analysis and
interpretation, and how to use sequential cycles of research
for continuous improvement and professional development.
*Fully updated references and resources. Pedagogical
Page 1/25

Bookmark File PDF User Research A Practical
Guide To Designing Better Products And Services
Features *Both individual and group exercises and activities
in every chapter. *New and updated checklists and guidelines
that enable busy educators to self-assess the progress and
quality of their studies. *Sample templates to assist in
development of research instruments. *Example boxes
illustrating the components of an action research report.
*Summary tables highlighting key aspects of different
research strategies. *Chapter summaries (now shorter for
ease of use) and suggestions for further reading.
"Subject Areas/Keywords: child development, children,
developmental psychology, developmental research methods,
developmental science, early childhood, infancy research,
infants, parents, preschoolers, research laboratory, research
studies DESCRIPTION Addressing practical issues rarely
covered in methods texts, this userfriendly, jargonfree book
helps students and beginning researchers plan infant and
child development studies and get them done. The author
provides stepbystep guidance for getting involved in a
developmental laboratory and crafting effective research
questions and proposals. Tips on recruiting study participants
cover access issues--such as how to overcome language and
cultural barriers--and include helpful sample scripts. The book
offers time management strategies, pointers for organizing
and communicating data, and a roadmap of the journal
publication process, complete with an annotated sample
article. Numerous concrete examples, checklists, worksheets,
and exercises are featured. Reproducible forms can be
downloaded and printed in a convenient 8 1/2" x 11" size"-This new and completely updated edition is a comprehensive,
easy-to-read, "how-to" guide on user research methods.
You'll learn about many distinct user research methods and
also pre- and post-method considerations such as recruiting,
facilitating activities or moderating, negotiating with product
developments teams/customers, and getting your results
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incorporated into the product. For each method, you'll
understand how to prepare for and conduct the activity, as
well as analyze and present the data - all in a practical and
hands-on way. Each method presented provides different
information about the users and their requirements (e.g.,
functional requirements, information architecture). The
techniques can be used together to form a complete picture
of the users' needs or they can be used separately
throughout the product development lifecycle to address
specific product questions. These techniques have helped
product teams understand the value of user experience
research by providing insight into how users behave and what
they need to be successful. You will find brand new case
studies from leaders in industry and academia that
demonstrate each method in action. This book has something
to offer whether you are new to user experience or a
seasoned UX professional. After reading this book, you'll be
able to choose the right user research method for your
research question and conduct a user research study. Then,
you will be able to apply your findings to your own products.
Completely new and revised edition includes 30+% new
content! Discover the foundation you need to prepare for any
user research activity and ensure that the results are
incorporated into your products Includes all new case studies
for each method from leaders in industry and academia
Based on the author's own wealth of experience this timely,
engaging book helps first-time researchers to discover the
excitement of grounded theory. Fresh, innovative and clear
this book traces the history and development of grounded
theory method, and examines how the method is evolving for
new contexts today. It sets out the principles involved in using
grounded theory and explains the process and theory
associated with coding in grounded theory. The book
introduces us to the practicalities of research design, theory
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building, coding and writing up and gives us the tools to
tackle key questions: - What is grounded theory? - How do
we code and theorise using grounded theory? - How do we
write up a grounded theory study? This is an exciting new text
for students and researchers across the social sciences who
want to use grounded theory. Available with Perusall—an
eBook that makes it easier to prepare for class Perusall is an
award-winning eBook platform featuring social annotation
tools that allow students and instructors to collaboratively
mark up and discuss their SAGE textbook. Backed by
research and supported by technological innovations
developed at Harvard University, this process of learning
through collaborative annotation keeps your students
engaged and makes teaching easier and more effective.
Learn more.
For many students, doing research is often a joyless struggle.
This book provides practical advice on how to do research in
a concise way. It uses classic examples to show how experts
conduct their research in different fields, allowing this book to
be used in different disciplines. Research Methods: A
Practical Guide for Students and Researchers provides a
practical guide to students and researchers on how to do their
research systematically and professionally. The book begins
by distinguishing between causal and interpretive sciences. It
then guides the reader on how to formulate the research
question, review the literature, develop the hypothesis or
theoretical framework, select a suitable research
methodology, and analyze both quantitative and qualitative
data. The book emphasizes integration. It does not merely
provide a smorgasbord of research designs, data collection
methods, and ways to analyze data. Instead, it shows how
one can integrate these elements into a coherent research
strategy.
Think Like a UX Researcher will challenge your
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preconceptions about user experience (UX) research and
encourage you to think beyond the obvious. You’ll discover
how to plan and conduct UX research, analyze data,
persuade teams to take action on the results and build a
career in UX. The book will help you take a more strategic
view of product design so you can focus on optimizing the
user’s experience. UX Researchers, Designers, Project
Managers, Scrum Masters, Business Analysts and Marketing
Managers will find tools, inspiration and ideas to rejuvenate
their thinking, inspire their team and improve their craft. Key
Features A dive-in-anywhere book that offers practical advice
and topical examples. Thought triggers, exercises and
scenarios to test your knowledge of UX research. Workshop
ideas to build a development team’s UX maturity. War stories
from seasoned researchers to show you how UX research
methods can be tailored to your own organization.
Designing experiences for humans requires balancing many
needs, including business, behavior, technology, and
aesthetics. The Practical Guide to Experience Design focuses
on the entire process of design, from research and discovery
to actual production and choreography of an experience.
Design and strategy consultant Shannon E. Thomas leads
the reader through the process in four phases: discovering,
defining, refining, and building. Each chapter covers a single
methodology, providing insight via detailed descriptions, stepby-step guidance, and high-fidelity examples. The book can
either be read front to back or by following along with one of
the sample designs. With an emphasis on empowering the
reader to find the most appropriate method based on context
and desired outcome, goal-oriented descriptions help readers
understand the big picture of how design processes work
together and inform each other. Whether you're well versed in
the field of experience design or just getting started, this book
will support you in your practice as you make decisions,
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influence stakeholders, and bring experiences to life.

This practical, down-to-earth guide is written for those
new to research and it assumes no prior knowledge of
the subject. The author has worked as a researcher
since the mid 1980s and has written and taught courses
on research methodology at the university level.
The Practical Guide to Clinical Research and Publication
provides a comprehensive overview of the key
foundations of epidemiology, statistics and
epidemiological studies. This book presents the most
important terms and knowledge in the field from a
medical point-of-view. Sections contain numerous,
clinically-oriented examples and drawings to facilitate
understanding and clarify the relation to clinic and
practice. The book contains many graphics and key
points for easier understanding and is written using bullet
points for ease of use and comprehension. It is ideal for
physicians and clinical researchers who want to use it as
guidance for clinical research or teaching. Contains
numerous, clinically-oriented examples and drawings
Provides an explanation of epidemiology and statistics to
aid understanding of clinical research Written by a
physician with extensive knowledge in research
Written at an introductory level, and featuring engaging
case examples, this book reviews the theory and
practice of personal and egocentric network research.
This approach offers powerful tools for capturing the
impact of overlapping, changing social relationships and
contexts on individuals' attitudes and behavior. The
authors provide solid guidance on the formulation of
research questions; research design; data collection,
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including decisions about survey modes and sampling
frames; the measurement of network composition and
structure, including the use of name generators; and
statistical modeling, from basic regression techniques to
more advanced multilevel and dynamic models. Ethical
issues in personal network research are addressed. Userfriendly features include boxes on major published
studies, end-of-chapter suggestions for further reading,
and an appendix describing the main software programs
used in the field.
*Shortlisted for the BPS Book Award 2014 in the
Textbook Category* *Winner of the 2014 Distinguished
Publication Award (DPA) from the Association for
Women in Psychology (AWP)* Successful Qualitative
Research: A Practical Guide for Beginners is an
accessible, practical textbook. It sidesteps detailed
theoretical discussion in favour of providing a
comprehensive overview of strategic tips and skills for
starting and completing successful qualitative research.
Uniquely, the authors provide a 'patterns framework' to
qualitative data analysis in this book, also known as
'thematic analysis'. The authors walk you through a basic
thematic approach, and compare and contrast this with
other approaches. This discussion of commonalities,
explaining why and when each method should be used,
and in the context of looking at patterns, will provide you
with complete confidence for your qualitative research
journey. Key features of this textbook: Full of useful tips
and strategies for successful qualitative work, for
example considering the nervous student not just the
beginner student. Skills-based, utilising a range of
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pedagogical features to encourage you to apply
particular techniques and learn from your experience.
The authors use the same dataset throughout reproduced in full (with associated research materials)
on the companion website - to help you make
comparisons across different analytical approaches. A
comprehensive suite of student support materials,
including practice exam questions, can be found online
at www.sagepub.com/braunandclarke. This textbook will
be an essential textbook for undergraduates and
postgraduates taking a course in qualitative research or
using qualitative approaches in a research project.
Electronic Inspection Copy available for instructors here
Today many companies are employing a user-centered
design (UCD) process, but for most companies, usability
begins and ends with the usability test. Although usability
testing is a critical part of an effective user-centered life
cycle, it is only one component of the UCD process. This
book is focused on the requirements gathering stage,
which often receives less attention than usability testing,
but is equally as important. Understanding user
requirements is critical to the development of a
successful product. Understanding Your Users is an
easy to read, easy to implement, how-to guide on
usability in the real world. It focuses on the "user
requirements gathering" stage of product development
and it provides a variety of techniques, many of which
may be new to usability professionals. For each
technique, readers will learn how to prepare for and
conduct the activity, as well as analyze and present the
data —all in a practical and hands-on way. In addition,
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each method presented provides different information
about the user and their requirements (e.g., functional
requirements, information architecture, task flows). The
techniques can be used together to form a complete
picture of the users’ requirements or they can be used
separately to address specific product questions. These
techniques have helped product teams understand the
value of user requirements gathering by providing insight
into how users work and what they need to be successful
at their tasks. Case studies from industry-leading
companies demonstrate each method in action. In
addition, readers are provided with the foundation to
conduct any usability activity (e.g., getting buy-in from
management, legal and ethical considerations, setting up
your facilities, recruiting, moderating activities) and to
ensure the incorporation of the results into their products.
·Covers all of the significant requirements gathering
methods in a readable, practical way ·Presents the
foundation readers need to prepare for any requirements
gathering activity and ensure that the results are
incorporated into their products ·Includes invaluable
worksheet and template appendices ·Includes a case
study for each method from industry leaders ·Written by
experienced authors who teach conference courses on
this subject to usability professionals and new product
designers alike
Research Practice takes you inside the field of applied
user research through the stories and experiences of the
people doing the work. You'll learn the day-to-day of the
practice of user research - what it looks like to work with
peers and stakeholders, to raise awareness of research,
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to make tradeoffs, and to build a larger team.
In this volume, the authors begin by defining usability,
advocating and explaining the methods of usability
engineering and reviewing many techniques for
assessing and assuring usability throughout the
development process. They then follow all the steps in
planning and conducting a usability test, analyzing data,
and using the results to improve both products and
processes. This book is simply written and filled with
examples from many types of products and tests. It
discusses the full range of testing options from quick
studies with a few subjects to more formal tests with
carefully designed controls. The authors discuss the
place of usability laboratories in testing as well as the
skills needed to conduct a test. Included are forms to use
or modify to conduct a usability test, as well as layouts of
existing labs that will help the reader build his or her
own.
Surveys That Work explains a seven–step process for
designing, running, and reporting on a survey that gets
accurate results. In a no–nonsense style with plenty of
examples about real–world compromises, the book
focuses on reducing the errors that make up Total
Survey Error—a key concept in survey methodology. If
you are conducting a survey, this book is a must–have.
A clear and focused guide to creating useful user
experience documentation As web sites and applications
become richer and more complex, the user experience
(UX) becomes critical to their success. This indispensible
and full-color book provides practical guidance on this
growing field and shares valuable UX advice that you
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can put into practice immediately on your own projects.
The authors examine why UX is gaining so much interest
from web designers, graduates, and career changers
and looks at the new UX tools and ideas that can help
you do your job better. In addition, you'll benefit from the
unique insight the authors provide from their experiences
of working with some of the world's best-known
companies, learning how to take ideas from business
requirements, user research, and documentation to
create and develop your UX vision. Explains how to
create documentation that clearly communicates the
vision for the UX design and the blueprint for how it's
going to be developed Provides practical guidance that
you can put to work right away on their own projects
Looks at the new UX tools and ideas that are born every
day, aimed at helping you do your job better and more
efficiently Covers a variety of topics including user
journeys, task models, funnel diagrams, content audits,
sitemaps, wireframes, interactive prototypes, and more
Communicating the User Experience is an ideal resource
for getting started with creating UX documentation.
This book advises and supports novice researchers in
taking their first steps into the world of scientific
research. Through practical tips and tricks presented in a
clear, concise and step-wise manner, the book describes
the entire research process from idea to publication. It
also gives the reader insight into the vast opportunities a
research career can provide. The books target
demographic is aspiring researchers within the
biomedical professions, be it medical students, young
doctors, nurses, engineers, physiotherapists etc. The
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book will help aspirational inexperienced researchers
turn their intentions into actions, providing crucial
guidance for successful entry into the field of biomedical
research.
How well do you really know your users? With properly
conducted user research, you can discover what really
makes your audience tick. This practical guide will show
you, step-by-step, how to gain proper insight about your
users so that you can base design decisions on solid
evidence. You'll not only learn the different
methodologies that you can employ in user research, but
also gain insight into important set-up activities, such as
recruiting users and equipping your lab, and acquire
analysis skills so that you can make the most of the data
you've gathered. And finally, you'll learn how to
communicate findings and deploy evidence, to boost
your design rationale and persuade skeptical colleagues.
Design your research Cost justify user research Recruit
and incentivise users Discover how to run your research
sessions Analyze your results Reporting on results and
acting in your findings
User research is global – yet despite its pervasiveness,
practitioners are not all well equipped to work globally.
What may have worked in Nigeria may not be accepted
in Russia, may be done differently in Brazil, may partly
work in China, and may completely fail in Kuwait. And
what often goes less noticed, but can be equally vexing
are technical, logistical and planning issues such as
hiring qualified translators, payment procedures, travel
issues, setting up facilities and finding test participants.
The Handbook of Global User Research is the first book
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to focus on global user research. The book collects
insight from UX professionals from nine countries and,
following a typical project timeline, presents practical
insights into the preparation, fieldwork, analysis and
reporting, and overall project management for global
user research projects. Any user experience professional
that works on global projects -- including those new to
the field, UX veterans who need information on this
expanding aspect of user research, and students -- will
need this book to do their job effectively. *Presents the
definitive collection of hard won lessons from user
research professionals around the world *Includes realworld examples of global user research challenges and
provides approaches to these issues *Contains
anecdotes and hard-won from the field that illustrate
actionable tactics for practitioners
Online student resource material cab be accessed under
the 'Support Materials' tab at
https://www.routledge.com/9780367207939 Doing
Academic Research is a concise, accessible, and tightly
organized overview of the research process in the
humanities, social sciences, and business. Conducting
effective scholarly research can seem like a frustrating,
confusing, and unpleasant experience. Early researchers
often have inconsistent knowledge and experience, and
can become overwhelmed – reducing their ability to
produce high quality work. Rather than a book about
research, this is a practical guide to doing research. It
guides budding researchers along the process of
developing an effective workflow, where to go for help,
and how to actually complete the project. The book
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addresses diversity in abilities, interest, discipline, and
ways of knowing by focusing not just on the process of
conducting any one method in detail, but also on the
ways in which someone might choose a research
method and conduct it successfully. Finally, it
emphasizes accessibility and approachability through
real-world examples, key insights, tips, and tricks from
active researchers. This book is a highly useful addition
to both content area courses and research methods
courses, as well as a practical guide for graduate
students and independent scholars interested in
publishing their research.
You don't need a tweed jacket to be a researcher—in
thousands of schools across North America, practising
teachers conduct studies on best practices, alternative
approaches, and effective learning strategies. Classroom
teachers have experiences and opportunities unavailable
to researchers in a university setting, and action
research—site-based, teacher-conducted research—can
have a valuable impact on the educational community.
Yet many teachers don't see their work as real research,
and many other teachers have great ideas for research
projects but don't know where to begin. For these
teachers, Engaging in Action Research demystifies the
world of educational research and provides support,
guidance, and encouragement. From creating a research
plan to reporting findings, this book provides step-bystep instructions to help teachers conduct research
projects in the classroom, using strategies that work. Get
ready to investigate, analyze, and share!
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centred insights to your information design projects.
Information design is recognized as the practice of
making complex data and information understandable for
a particular audience, but what’s often overlooked is the
importance of understanding the audience themselves
during the information design process. Rather than rely
on intuition or assumptions, information designers need
evidence gathered from real people about how they
think, feel, and behave in order to inform the design of
effective solutions. To do this, they need field research. If
you’re unsure about field research and how it might fit
into a project, this book is for you. This text presents
practical, easy-to-follow instructions for planning,
designing, and conducting a field study, as well as
guidance for making sense of field data and translating
findings into action. The selection of established
methods and techniques, drawn from social sciences,
anthropology, and participatory design, is geared
specifically toward information design problems. Over 80
illustrations and five real-world case studies bring key
principles and methods of field research to life. Whether
you are designing a family of icons or a large-scale
signage system, an instruction manual or an interactive
data visualization, this book will guide you through the
necessary steps to ensure you are meeting people’s
needs.
Quantifying the User Experience: Practical Statistics for
User Research offers a practical guide for using statistics
to solve quantitative problems in user research. Many
designers and researchers view usability and design as
qualitative activities, which do not require attention to
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formulas and numbers. However, usability practitioners
and user researchers are increasingly expected to
quantify the benefits of their efforts. The impact of good
and bad designs can be quantified in terms of
conversions, completion rates, completion times,
perceived satisfaction, recommendations, and sales. The
book discusses ways to quantify user research;
summarize data and compute margins of error;
determine appropriate samples sizes; standardize
usability questionnaires; and settle controversies in
measurement and statistics. Each chapter concludes
with a list of key points and references. Most chapters
also include a set of problems and answers that enable
readers to test their understanding of the material. This
book is a valuable resource for those engaged in
measuring the behavior and attitudes of people during
their interaction with interfaces. Provides practical
guidance on solving usability testing problems with
statistics for any project, including those using Six Sigma
practices Show practitioners which test to use, why they
work, best practices in application, along with easy-touse excel formulas and web-calculators for analyzing
data Recommends ways for practitioners to
communicate results to stakeholders in plain English
Resources and tools available at the authors’ site:
http://www.measuringu.com/
This book is the road map to proficiency and
development in the field of qualitative research.
Borrowing from a wealth of experience teaching
introductory qualitative research courses, author Kakali
Bhattacharya lays out a dynamic program for learning
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different paradigms of inquiry, empowering students to
recognize the convergence of popular research
methodologies as well as the nuances and complexities
that set each of them apart. Her book: supplements the
readings and activities in a qualitative methods class,
exposing students to the research process and the
dominant types of qualitative research; introduces a
variety of theoretical perspectives in qualitative research,
including positivism and postpositivism, interpretivism,
feminism, symbolic interactionism, phenomenology,
hermeneutics, critical theory, and Critical Race Theory;
identifies and summarizes the three dominant
methodological approaches in qualitative research:
narrative inquiry, grounded theory, and ethnography;
provides interactive activities and exercises to help
students crystallize their understanding of the different
topics in each chapter.
Choose and use the right research method, analyze the
resulting data, and make effective use of the findings,
with this practical and straightforward guide to user
research.
Students can easily misstep when they first begin to do
research. Leanne C. Powner’s new title Empirical
Research and Writing: A Student?s Practical Guide
provides valuable advice and guidance on conducting
and writing about empirical research. Chapter by
chapter, students are guided through the key steps in the
research process. Written in a lively and engaging
manner and with a dose of humor, this practical text
shows students exactly how to choose a research topic,
conduct a literature review, make research design
Page 17/25

Bookmark File PDF User Research A Practical
Guide To Designing Better Products And Services
decisions, collect and analyze data, and then write up
and present the results. The book?s approachable style
and just-in-time information delivery make it a text
students will want to read, and its wide-ranging and
surprisingly sophisticated coverage will make it an
important resource for their later coursework.
It’s Our Research: Getting Stakeholder Buy-in for User
Experience Research Projects discusses frameworks,
strategies, and techniques for working with stakeholders
of user experience (UX) research in a way that ensures
their buy-in. This book consists of six chapters arranged
according to the different stages of research projects.
Topics discussed include the different roles of business,
engineering, and user-experience stakeholders;
identification of research opportunities by developing
empathy with stakeholders; and planning UX research
with stakeholders. The book also offers ways of teaming
up with stakeholders; strategies to improve the
communication of research results to stakeholders; and
the nine signs that indicate that research is making an
impact on stakeholders, teams, and organizations. This
book is meant for UX people engaged in usability and
UX research. Written from the perspective of an in-house
UX researcher, it is also relevant for self-employed
practitioners and consultants who work in agencies. It is
especially directed at UX teams that face no-time-nomoney-for-research situations. Named a 2012 Notable
Computer Book for Information Systems by Computing
Reviews Features a series of video interviews with UX
practitioners and researchers Provides dozens of case
studies and visuals from international research
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practitioners Provides a toolset that will help you justify
your work to stakeholders, deal with office politics, and
hone your client skills Presents tried and tested
techniques for working to reach positive, useful, and
fruitful outcomes
• Provides step-by-step guidance for students who will
be conducting their first surveys to collect factual
information, measure attitudes, and evaluate products,
services, and programs using questionnaires. • Each
chapter is structured around easy-to-follow guidelines. •
Numerous examples illustrate the guidelines. The
examples are on timely topics of interest to students. •
This short book is an ideal supplement for guiding
students through a class project. At the end of Chapter 1,
they write the objectives for their questionnaires. They
then follow the guidelines in subsequent chapters to
complete their project. • Exercises at the end of each
chapter allow students to practice their newly acquired
skills. • Students learn that using questionnaires in
research is both an art and a science—with principles that
need to be followed for efficient, effective data collection.
• Thoroughly field-tested for student interest and
comprehension, this book is sure to please both you and
your students. • We’ve had highly positive feedback
from the numerous professors who have adopted this
book to guide students in conducting term projects.
When conducting research in developing countries, an
ability to negotiate a bewildering array of cultural and
logistical obstacles is essential. Overseas Research: A
Practical Guide distills essential lessons from scores of
students and scholars who have collected data and done
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fieldwork abroad, including how to prepare for the field,
how and where to find funding for one’s fieldwork,
issues of personal safety and security, and myriad
logistical and relational issues. By encouraging
researchers to think through the challenges of research
before they begin it, Overseas Research will help
prepare fieldworkers for the practical, logistical, and
psychological considerations of very demanding work,
help save valuable time, make the most of scarce
financial resources, and enhance the quality of the field
research. This third edition contains new material on
social media, including representation of research
subjects/collaborators, students’ digital branding and
image, and representing universities abroad when
posting publicly. It also covers emerging technologies
such as solar panels for power in remote locations, new
ways of digitally sending and receiving money, and
incorporates more perspectives of women, LGBTQ+
people, and people of color researching abroad. The
book will be of interest to overseas fieldworkers, and also
to undergraduates in subjects such as anthropology,
economics, geography, history, international studies,
politics, sociology, and development studies.
A Practical Guide for Informationists: Supporting
Research and Clinical Practice guides new
informationists to a successful career, giving them a
pathway to this savvier, more technically advanced,
domain-focused role in modern day information centers
and libraries. The book's broad scope serves as an
invaluable toolkit for healthcare professionals,
researchers and graduate students in information
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management, library and information science, data
management, informatics, etc. Furthermore, it is also
ideal as a textbook for courses in medical reference
services/medical informatics in MLIS programs. Offer
examples (e.g. case studies) of ways of delivering
information services to end users Includes
recommendations, evidence and worksheets/takeaways/templates to be repurposed and adapted by the
reader Aimed at the broad area of healthcare and
research libraries
Eye tracking is a widely used research method, but there
are many questions and misconceptions about how to
effectively apply it. Eye Tracking the User
Experience—the first how-to book about eye tracking for
UX practitioners—offers step-by-step advice on how to
plan, prepare, and conduct eye tracking studies; how to
analyze and interpret eye movement data; and how to
successfully communicate eye tracking findings.
One key responsibility of product designers and UX
practitioners is to conduct formal and informal research to
clarify design decisions and business needs. But there’s
often mystery around product research, with the feeling that
you need to be a research Zen master to gather anything
useful. Fact is, anyone can conduct product research. With
this quick reference guide, you’ll learn a common language
and set of tools to help you carry out research in an informed
and productive manner. This book contains four sections,
including a brief introduction to UX research, planning and
preparation, facilitating research, and analysis and reporting.
Each chapter includes a short exercise so you can quickly
apply what you’ve learned. Learn what it takes to ask good
research questions Know when to use quantitative and
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qualitative research methods Explore the logistics and details
of coordinating a research session Use softer skills to make
research seem natural to participants Learn tools and
approaches to uncover meaning in your raw data
Communicate your findings with a framework and structure
Explore how User Research has been influenced over the
years by a range of disciplines, such as HCI, usability,
anthropology, cognitive psychology, ergonomics etc. This
book aims to contribute to the User Research community and
covers topics that will help UX professionals, students and
stakeholders to gain a better understanding of what User
Research is. Throughout the book you will acquire a practical
skill set, ranging from how to get the research going, to
building a case in order to receive the budget and resources
needed. It will provide you with a clear account of how to
organise your research, how to plan it, and how to manage
stakeholders’ expectations throughout the project. You’ll see
how to fit User Research into your organization and
incorporate it through the different product development
phases (Discovery, Alpha, Beta until Live), as well as how to
grow a User Research team. Practical User Research
reviews the methodologies used for User Research, looks at
how to recruit participants along with how to collect and
analyse data, finally focusing on how to interpret and present
your findings. Cross-cultural research, accessibility and
assisted digital research will also be discussed throughout
this book. The final chapter gives you 10 project briefs, with
which you will be able to apply your new skill set and put into
practice what you have learnt. What You'll Learn Integrate
user research into your business Apply user research to your
product development cycle Review the appropriate processes
necessary to carry out user research Take a pragmatic
approach to user research, method by method Who This
Book Is For Anyone that wants to understand more about
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user research.
This book outlines the principles and practices of arts-related
inquiry and provides both suggestions about conducting
research in the field as well as case study examples. The
ideas presented here have emerged from the authors’ own
experiences of undertaking arts-related research and the
challenges of implementing these approaches. The book
therefore draws on personal research, practice and
experience to address the concerns academics increasingly
appear to be voicing about developing the scholarship and
practice of arts-related research. There is a need for greater
attention to, and clarity on, issues of theoretical positioning,
methodology and methods when conducting robust and
reputable arts-related research, which this book provides.
A step-by-step guide to conducting research in medicine,
public health, and other health sciences, this clear, practical,
and straightforward text demystifies the research process and
empowers students (and other new investigators) to conduct
their own original research projects.
How do we ensure that our Web sites actually give users
what they need? What are the best ways to understand our
users' goals, behaviors, and attitudes, and then turn that
understanding into business results? Personas bring user
research to life and make it actionable, ensuring we're making
the right decisions based on the right information. This
practical guide explains how to create and use personas to
make your site more successful. The User Is Always Right: A
Practical Guide to Creating and Using Personas takes you
through each step of persona creation, including tips for
conducting qualitative user research, new ways to apply
quantitative research (such as surveys) to persona creation,
various methods for generating persona segmentation, and
proven techniques for making personas realistic. You'll also
learn how to use personas effectively, from directing overall
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business strategy and prioritizing features and content to
making detailed decisions about information architecture,
content, and design.
Successful products require good decisions. Reliable
information about what users are trying to achieve, their
context and whether they can and will use your product is
essential to making good product decisions. User researchers
run robust and repeatable studies to find that information, but
they need some tools and support to get started. Building
User Research Teams is a practical guide on how to build a
research team of any size, starting from convincing
colleagues why they need a user research team, through the
development and implementation of the tools and processes
needed, to running high quality studies and mapping the
future development of a growing research team. Learn how
to: Advocate for user research inside your organisation
Budget for and equip a research team Create the templates
and tools needed to run research Run studies that are
impactful and accurate Optimise your research team's
workflow Grow a research team long-term This book is useful
for: Companies looking to hire their first researcher New
research leaders establishing a team Independent
researchers in companies looking to maximise their impact
Designers, product managers and UX professionals wanting
to incorporate research best practice into their work
`I read this book in a single sitting. It is written in an
enthusiastic, helpful and clear style that held my attention,
and made me want to read what came next. I shall read it
again in a single sitting - probably more than once. For it
offers common-sense advice about planning and running
focus groups which I will want to revisit? - British Journal of
Education Technology The Third Edition of the `standard? for
learning how to conduct a focus group contains: a new
chapter comparing and contrasting market research,
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academic, nonprofit and participatory approaches to focus
group research; expanded descriptions on how to plan focus
group studies and do the analysis, including step-by-step
procedures; examples of questions that ask participants to do
more than just discuss, and suggestions on how to answer
questions about your focus group research.
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