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For more than 40 years, Computerworld has been
the leading source of technology news and
information for IT influencers worldwide.
Computerworld's award-winning Web site
(Computerworld.com), twice-monthly publication,
focused conference series and custom research
form the hub of the world's largest global IT media
network.
The modern era of business has prompted an
increased focus on the consumer and the
responsibility of corporations to consider their ethical
and social obligations to their customers. The rise of
the consumerist movement has encouraged further
research and development on the topic of
consumerism, enabling business to succeed in a
consumer-driven market. Handbook of Research on
Consumerism in Business and Marketing: Concepts
and Practices features research on diverse topics on
consumerism in the global marketplace, focusing on
the ways in which businesses can improve their
relationships with customers as well as analyze and
influence purchasing behavior. As a comprehensive
reference source on topics pertaining to consumer
management, identity, and behavior, this publication
is intended for use by marketing professionals,
business managers, students, and academicians.
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Industrial communications are a multidimensional,
occasionally confusing, mixture of fieldbuses,
software packages, and media. The intent of this
book is to make it all accessible. When industrial
controls communication is understood and then
installed with forethought and care, network
operation can be both beneficial and painless. To
that end, the book is designed to speak to you,
whether you’re a beginner or interested newbie, the
authors guide you through the bus route to
communication success. However, this is not a howto manual. Rather, think of it as a primer laying the
groundwork for controls communication design,
providing information for the curious to explore and
motivation for the dedicated to go further.
'Butterworth-Heinemann's CIM Coursebooks have
been designed to match the syllabus and learning
outcomes of our new qualifications and should be
useful aids in helping students understand the
complexities of marketing. The discussion and
practical application of theories and concepts, with
relevant examples and case studies, should help
readers make immediate use of their knowledge and
skills gained from the qualifications.' Professor Keith
Fletcher, Director of Education, The Chartered
Institute of Marketing 'Here in Dubai, we have used
the Butterworth-Heinemann Coursebooks in their
various forms since the very beginning and have
found them most useful as a source of
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recommended reading material as well as
examination preparation.' Alun Epps, CIM Centre Coordinator, Dubai University College, United Arab
Emirates Butterworth-Heinemann's official CIM
Coursebooks are the definitive companions to the
CIM professional marketing qualifications. The only
study materials to be endorsed by The Chartered
Institute of Marketing (CIM), all content is carefully
structured to match the syllabus and is written in
collaboration with the CIM faculty. Now in full colour
and a new student friendly format, key information is
easy to locate on each page. Each chapter is packed
full of case studies, study tips and activities to test
your learning and understanding as you go along.
.The coursebooks are the only study guide reviewed
and approved by CIM (The Chartered Institute of
Marketing). .Each book is crammed with a range of
learning objectives, cases, questions, activities,
definitions, study tips and summaries to support and
test your understanding of the theory. .Past
examination papers and examiners' reports are
available online to enable you to practise what has
been learned and help prepare for the exam and
pass first time. .Extensive online materials support
students and tutors at every stage. Based on an
understanding of student and tutor needs gained in
extensive research, brand new online materials have
been designed specifically for CIM students and
created exclusively for Butterworth-Heinemann.
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Check out exam dates on the Online Calendar, see
syllabus links for each course, and access extra mini
case studies to cement your understanding. Explore
marketingonline.co.uk and access online versions of
the coursebooks and further reading from Elsevier
and Butterworth-Heinemann. INTERACTIVE,
FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE
www.marketingonline.co.uk * Written specially for
the Marketing Management in Practice module by
the Senior Examiner * The only coursebook fully
endorsed by CIM * Contains past examination
papers and examiners' reports to enable you to
practise what has been learned and help prepare for
the exam
Presents information about the integration process of
five acquired companies into the Western European
defence industry. Discusses: GEC-Marconi, Plessey,
Ferranti International, Siemens, Thompson-CSF,
Hollandse Signaalapparaten, Daimler-Benz,
Telefunken, & DASA. Of special importance are the
integration & restructuring of the target company's
activities which occur as a result of the buy-out itself.
In addition to studying the measures to integrate the
acquisition, the report also examines the
consequences of the changes, especially with
respect to the target company's competencies &
technological orientation & breadth.
June issues, 1941-44 and Nov. issue, 1945, include
a buyers' guide section.
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The book examines the main dimensions of knowledge
intensive entrepreneurship, the factors affecting its
emergence, evolution and performance and the
importance of knowledge intensive entrepreneurship for
European growth and competitiveness.
As technology continues to drive innovation and impact
societies across multiple national boundaries and
cultures, new approaches towards marketing products
must be created and implemented to be successful in an
era of hypercompetition. Transcultural Marketing for
Incremental & Radical Innovation provides in depth
discussion on tactics for improving existing products
while inventing completely new products and product
categories. This publication will prove to be helpful for
scholars, practitioners, and university students who wish
to better understand the importance of marketing
products and services across different cultures and
multiple languages.
This book describes and analyzes how seven major hightech industries evolved in the United States, Japan, and
Western Europe. The industries covered are machine
tools, organic chemical products, pharmaceuticals,
medical devices, computers, semiconductors, and
software. In each of these industries, firms located in one
or a very few countries became the clear technological
and commercial leaders. In a number of cases, the locus
of leadership changed, sometimes more than once, over
the course of the histories studied. The focus of the book
is on the key factors that supported the emergence of
national leadership in each industry, and the reasons
behind the shifts when they occurred. Special attention is
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given to the national policies that helped to create or
sustain industrial leadership.
‘Butterworth-Heinemann’s CIM Coursebooks have
been designed to match the syllabus and learning
outcomes of our new qualifications and should be useful
aids in helping students understand the complexities of
marketing. The discussion and practical application of
theories and concepts, with relevant examples and case
studies, should help readers make immediate use of
their knowledge and skills gained from the
qualifications.’ Professor Keith Fletcher, Director of
Education, The Chartered Institute of Marketing ‘Here in
Dubai, we have used the Butterworth-Heinemann
Coursebooks in their various forms since the very
beginning and have found them most useful as a source
of recommended reading material as well as examination
preparation.’ Alun Epps, CIM Centre Co-ordinator,
Dubai University College, United Arab Emirates
Butterworth-Heinemann’s official CIM Coursebooks are
the definitive companions to the CIM professional
marketing qualifications. The only study materials to be
endorsed by The Chartered Institute of Marketing (CIM),
all content is carefully structured to match the syllabus
and is written in collaboration with the CIM faculty. Now
in full colour and a new student friendly format, key
information is easy to locate on each page. Each chapter
is packed full of case studies, study tips and activities to
test your learning and understanding as you go along.
•The coursebooks are the only study guide reviewed
and approved by CIM (The Chartered Institute of
Marketing). •Each book is crammed with a range of
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learning objectives, cases, questions, activities,
definitions, study tips and summaries to support and test
your understanding of the theory. •Past examination
papers and examiners’ reports are available online to
enable you to practise what has been learned and help
prepare for the exam and pass first time. •Extensive
online materials support students and tutors at every
stage. Based on an understanding of student and tutor
needs gained in extensive research, brand new online
materials have been designed specifically for CIM
students and created exclusively for ButterworthHeinemann. Check out exam dates on the Online
Calendar, see syllabus links for each course, and access
extra mini case studies to cement your understanding.
Explore marketingonline.co.uk and access online
versions of the coursebooks and further reading from
Elsevier and Butterworth-Heinemann. INTERACTIVE,
FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE
www.marketingonline.co.uk
The basic idea of the real-time enterprise is to become
quicker. A business which wants to become a real-time
enterprise has to acquire three main abilities: - Internal
and external data is integrated quickly and in real time in
a well-organized company data pool, - Analyses of
information in the company data pool can be obtained in
real time, across function boundaries and at the touch of
a button, - The number of working steps performed in
batch mode is shifting dramatically in favor of immediate
completion in real time. The issue of communications - or
real-time communications - plays a special role here.
Studies have shown that processing times sometimes
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double when necessary communication events are
handled in batch mode in the business process and not
in real time. In other words, when an activity cannot be
completed and lies around for days because an urgently
needed partner cannot be contacted. The necessity of
acquiring these three abilities has implications for the
process-related, technical and organizational aspects of
a business that are dealt with in detail in this book.
For more than 20 years, Network World has been the
premier provider of information, intelligence and insight
for network and IT executives responsible for the digital
nervous systems of large organizations. Readers are
responsible for designing, implementing and managing
the voice, data and video systems their companies use
to support everything from business critical applications
to employee collaboration and electronic commerce.
Freelancers possess a tremendous amount of knowledge,
skill, and ability. Identifying, defining, and implementing talent
management strategies aimed at ensuring the effective
management of non-traditional knowledge employees in an
organization are the key themes of this book.
This book provides readers with in-depth insights into
Corporate Social Responsibility (CSR) and sustainability
strategies, as well as their impacts on product and process
innovation, business models and social innovation around the
globe. It explains how resource issues, climate change, the
impacts of pollution and economic activities, and emerging
social challenges inevitably lead to changes in the business
environment, cost structure and competitive advantage.
Further, it highlights how these changes influence the
process of innovation, and how companies can gain an edge
by integrating stakeholder groups in their innovation process,
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and by considering sustainability and the needs of society at
large. The book reflects the immense strides made in recent
years in the discussion about the relationship between
business and society, and demonstrates the increasing
impact on innovation management.
This text provides coverage of the managerial approach to
marketing fundamentals, stressing the importance and
necessity of a customer-oriented approach. Each chapter
features international and ethical references, as well as
managerial perspectives.
Hispanic Engineer & Information Technology is a publication
devoted to science and technology and to promoting
opportunities in those fields for Hispanic Americans.
Women of Color is a publication for today's career women in
business and technology.
Butterworth-Heinemann’s CIM Coursebooks have been
designed to match the syllabus and learning outcomes of our
new qualifications and should be useful aids in helping
students understand the complexities of marketing. The
discussion and practical application of theories and concepts,
with relevant examples and case studies, should help readers
make immediate use of their knowledge and skills gained
from the qualifications.’ Professor Keith Fletcher, Director of
Education, The Chartered Institute of Marketing ‘Here in
Dubai, we have used the Butterworth-Heinemann
Coursebooks in their various forms since the very beginning
and have found them most useful as a source of
recommended reading material as well as examination
preparation.’ Alun Epps, CIM Centre Co-ordinator, Dubai
University College, United Arab Emirates ButterworthHeinemann’s official CIM Coursebooks are the definitive
companions to the CIM professional marketing qualifications.
The only study materials to be endorsed by The Chartered
Institute of Marketing (CIM), all content is carefully structured
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to match the syllabus and is written in collaboration with the
CIM faculty. Each chapter is packed full of case studies, study
tips and activities to test your learning and understanding as
you go along. •The coursebooks are the only study guide
reviewed and approved by CIM (The Chartered Institute of
Marketing). •Each book is crammed with a range of learning
objectives, cases, questions, activities, definitions, study tips
and summaries to support and test your understanding of the
theory. •Past examination papers and examiners’ reports are
available online to enable you to practise what has been
learned and help prepare for the exam and pass first time.
•Extensive online materials support students and tutors at
every stage. Based on an understanding of student and tutor
needs gained in extensive research, online materials have
been designed specifically for CIM students and created
exclusively for Butterworth-Heinemann. Check out exam
dates on the Online Calendar, see syllabus links for each
course, and access extra mini case studies to cement your
understanding. Explore marketingonline.co.uk and access
online versions of the coursebooks and further reading from
Elsevier and Butterworth-Heinemann. INTERACTIVE,
FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE
www.marketingonline.co.uk
Indexes are arranged by geographic area, activities, personal
name, and consulting firm name.
In contrast to widespread assessments that family enterprises
lack sufficient resources and capabilities to go global, many
family companies are competing successfully in an
increasingly globalized business environment. Worldwide, a
large number of thriving multinationals are still family-owned
and/or under family control. While there is abundant literature
on the phenomenon of globalization from many different
disciplines, neither the literature on multinationals nor the
growing field of family business studies have systematically
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investigated family multinationals yet. This volume is one of
the first to deal explicitly with family multinationals and the
role of the family in internationalization. It situates itself at the
crossroads of internationalization studies on the one hand
and family business research on the other. Why do families
continue to play such a large role in some of the most
prominent firms in emerging and mature economies? How did
they manage to maintain ownership control, yet divest of
unrelated business ventures? How did they internationalize
yet maintain control? This book identifies the idiosyncratic
strategies and structures of family multinationals in different
countries and at different points in time. A comparative
historical and case study approach allows us to explore the
role of the family through the firms’ various
internationalization pathways and understand long-term
developments and path dependencies.
Winning E-Learning Proposals illustrates how to make
significant profits in the competitive e-learning industry by
revealing proven methods for preparing winning proposals. It
provides step-by-step instructions for an effective capture
strategy, designing a persuasive written proposal and
creating a winning sales presentation.
Citing current advances and the near-future imperative of
renewable energy technologies, a guide to profiting from
clean technology investment opportunities identifies options
related to such innovations as hybrid electric cars, solar
power, and nanotechnology. 35,000 first printing.
Marketing is civilized warfare. And as high-tech products
become increasingly standardized—practically identical, from
the customer's point of view—it is marketing that spells life or
death for new devices or entire firms. In a book that is as
fascinating as it is pragmatic, William H. Davidow, a legend in
Silicon Valley, where he was described as "the driving force
behind the micro processor explosion," tells how to fight the
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marketing battle in the intensely competitive world of hightech companies—and win. Blunt, pithy, and knowledgeable,
Davidow draws on his successful marketing experience at
Intel Corporation to create a complete program for marketing
victory. He drives home the basics, such as how to go headon against the competition; how to "plan products, not
devices"; how to give products a "soul"; and how to engineer
promotions, market internationally, motivate salespeople, and
rally distributors. Above all, he demonstrates the critical
importance of servicing and supporting customers. Total
customer satisfaction, Davidow makes clear, must be every
high-tech marketer's ultimate goal. The only comprehensive
marketing strategy book by an insider, Marketing High
Technology looks behind the scenes at industry-shaking
clashes involving Apple and IBM, Visicorp and Lotus, Texas
Instruments and National Semiconductor. He recounts his
own involvement in Crush, Intel's innovative marketing
offensive against Motorola, to demonstrate, step-by-step, how
it became an industry prototype for a winning high-tech
campaign. Davidow clearly spells out sixteen principles which
increase the effectiveness of marketing programs. From
examples as diverse as a Rolling Stones concert and a
microprocessor chip, he defines a true "product." He analyzes
and explains in new ways the strategic importance of
distribution as it relates to market sector, pricing, and the
pitfalls it entails. He challenges some traditional marketing
theory and provides unique and important insights developed
from over twenty years in the high-tech field. From an allencompassing philosophy that great marketing is a crusade
requiring total commitment, to a careful study of the cost of
attacking a competitor, this book is an essential tool for
survival in today's high-risk, fast- changing, and very lucrative
high-tech arena.
Publishes papers reporting on research and development in
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optical science and engineering and the practical applications
of known optical science, engineering, and technology.
' Worldwide Casebook in Marketing Management comprises
a large collection of case studies in marketing and business
management. It covers a huge array of decision-making
areas and many different industries ranging from computers,
petrol retailing and electronic gaming to drinks, fashion,
airlines and mobile communication. The worldwide cases are
all related to many well-known brands and corporations like
British Airways, Red Bull, Nintendo, Google, Microsoft,
Cacharel, etc. Contents:Introduction to Case
AnalysisConsumer Behaviour:San Pellegrino (Italy)Nintendo
Wii (Japan)Zara (Spain)Branding:Lenovo (China)Red Bull
(Austria)SingTel (Singapore)Marketing
Communication:Foster''s (Australia)Google (The US)Walkers
(The UK)TAG Heuer (Switzerland)Cirque du Soleil
(Canada)Retailing:Currys (The UK)Cold Storage
(Singapore)Marketing Programming:Microsoft (The
US)National Australia Bank (Australia)Acer (Taiwan)Kerry
(Ireland)Siemens (Germany)ING (Holland)Electrolux
(Sweden)Strategic and Global Marketing:British Airways (The
UK)Grundfos (Denmark)Petrobras (Brazil)Accor (France)
Readership: Graduate students and researchers who are
interested in marketing management. Key
Features:Comprises of a large collection of case studies in
marketing and managementCovers many different industries,
well-known brands and companiesOffers studies on new
trends and innovative marketing
conceptsKeywords:Marketing Management;Innovation;British
Airways;Red Bull;Nintendo;Google;Microsoft;Cacharel'
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