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This accessible introductory textbook in persuasive communication speaks directly to the student by focusing on real-life
experiences in personal, social, and professional contexts. Through its use of rhetoric, criticism, and social scientific research, this
book helps readers understand, analyze, and use persuasion in their lives and careers. It explores techniques of verbal and visual
persuasion for use in business and professional communication, health communication, and everyday life, as well as expanded
coverage of persuasion in social movements and social advocacy. It also pays attention throughout to ethical considerations and
to the significance of new media. This textbook is a student-friendly introduction suitable for use in undergraduate courses in
persuasion, health communication, and business communication. The companion website includes an instructor’s manual with
test questions, sample assignments, web links, and other resources, as well as PowerPoint slides. Visit www.routledge.com/wahl
Global Issues is a pedagogically rich text that offers a unique way of looking at contemporary issues, such as food security and
global conflict, from a cross-cultural and multidisciplinary perspective. By exploring each issue in depth, students gain an applied
understanding of more abstract concepts like conflict, globalization, culture, imperialism, human rights, and gender, while the crosscultural approach encourages students to view the world from outside the Western box. Designed for introductory-level students in
global and international studies, human geography, anthropology, sociology, and development studies, this highly accessible text
offers instructors and students a unique way of matching the concepts they learn in the classroom with important issues in the
world in which they live and work.
This report looks closely at how academic libraries are re-shaping their websites. The study is based on a survey of 56 academic
library web staffs with data broken out by size and type of academic institution and other criteria. The 160 page study gives
exhaustive data about academic library preferences in areas such as use of mashups, library social media sites, website staff and
budgets, role of the college and library IT staffs, governance of the website, content entry policies, relations with the college IT and
web staff, branding issues, college web conformity issues, preferences in content management systems, programming and
scripting, division of web staff time among various priorities, use of blogs, listservs, email newsletters, rss feeds and other
communication vehicles, use of and plans for federated search, search box presentation strategy, and use of cascading style
sheets. The study also covers ease of use issues for library staff focusing on how easy it is to perform certain website-related
tasks such as entry of the same content to multiple site locations, ease of inserting and positioning videos, and ease of inserting
tabular materials, among other tasks. Other issues covered include but are not limited to: use of freelancers and consultants,
sources of advice, use of social bookmarking tools and much more.
The evolution of knowledge management theory and the special emphasis on human and social capital sets new challenges for
knowledge-driven and technology-enabled innovation. Emerging technologies including big data and analytics have significant
implications for sustainability, policy making, and competitiveness. This edited volume promotes scientific research into the
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potential contributions knowledge management can make to the new era of innovation and social inclusive economic growth. We
are grateful to all the contributors of this edition for their intellectual work. The organization of the relevant debate is aligned around
three pillars: SECTION A. DATA, KNOWLEDGE, HUMAN AND SOCIAL CAPITAL FOR INNOVATION We elaborate on the new
era of knowledge types and the emerging forms of social capital and their impact on technology-driven innovation. Topics include:
· Social Networks · Smart Education · Social Capital · Corporate Innovation · Disruptive Innovation · Knowledge integration ·
Enhanced Decision-Making. SECTION B. KNOWLEDGE MANAGEMENT & BIG DATA ENABLED INNOVATION In this section,
knowledge management and big data applications and systems are presented. Selective topic include: · Crowdsourcing Analysis ·
Natural Language Processing · Data Governance · Knowledge Extraction · Ontology Design Semantic Modeling SECTION C.
SUSTAINABLE DEVELOPMENT In the section, the debate on the impact of knowledge management and big data research to
sustainability is promoted with integrative discussion of complementary social and technological factors including: · Big Social
Networks on Sustainable Economic Development · Business Intelligence
Today’s readers can prepare for a successful career in social media marketing or a related field with the unique emphasis found
only in SOCIAL MEDIA MARKETING: A STRATEGIC APPROACH, 2E. Each chapter in this popular book includes a section on
creating a personal brand, which is useful at any stage of career development. This edition emphasizes how to use social media
techniques, detailed in the book, to develop and maintain a strong personal brand. Helpful discussions address a full range of
online and offline elements for creating a viable personal branding strategy. Readers learn how to use graphical concepts to
structure and strategize within what is otherwise a chaotic social media milieu. This edition highlights many of today’s best
practices for marketing on social media platforms to assist readers in functioning most effectively and dealing with the rapid
change that is a hallmark of social media. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
The second edition of Doing Ethics in Media continues its mission of providing an accessible but comprehensive introduction to
media ethics, with a grounding in moral philosophy, to help students think clearly and systematically about dilemmas in the rapidly
changing media environment. Each chapter highlights specific considerations, cases, and practical applications for the fields of
journalism, advertising, digital media, entertainment, public relations, and social media. Six fundamental decision-making
questions—the "5Ws and H" around which the book is organized—provide a path for students to articulate the issues, understand
applicable law and ethics codes, consider the needs of stakeholders, work through conflicting values, integrate philosophic
principles, and pose a "test of publicity." Students are challenged to be active ethical thinkers through the authors’ reader-friendly
style and use of critical early-career examples. While most people will change careers several times during their lives, all of us are
life-long media consumers, and Doing Ethics in Media prepares readers for that task. Doing Ethics in Media is aimed at
undergraduate and graduate students studying media ethics in mass media, journalism, and media studies. It also serves students
in rhetoric, popular culture, communication studies, and interdisciplinary social sciences. The book’s companion
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website—doingethicsin.media, or www.doingmediaethics.com—provides continuously updated real-world media ethics examples
and collections of essays from experts and students. The site also hosts ancillary materials for students and for instructors,
including a test bank and instructor’s manual.
Contexts of Nursing: An Introduction, 5th edition provides comprehensive coverage of the key ideas underpinning contemporary
nursing practice in Australia and New Zealand. Each chapter introduces nursing students to the big issues in nursing and
healthcare, highlighting the theory, language, research and debate in a way that will challenge the reader and encourage reflection
and discussion. Highly respected editorial team and contributors who are at the forefront of nursing practice Revised and updated
learning objectives, key words, reflective questions, recommended readings and references Emphasis on the different levels and
roles in nursing, nursing specialisations and scope of practice to help students understand the ever evolving landscape of nursing
Content updated to reflect national registration and standards for practice of the NMBA and NCNZ ‘Stories’ throughout – featuring
case studies on chapter content Reflection points throughout the chapters to encourage personal reflection New chapters,
including: - Nursing and social media - Health disparities: the social determinants of health - Mental health promotion - Global
health and nursing Includes eBook with print purchase on evolve
The Best Resource Available for Finding a Literary Agent, fully revised and updated No matter what you're writing--fiction or
nonfiction, books for adults or children--you need a literary agent to get the best book deal possible from a traditional publisher.
Guide to Literary Agents 30th edition is your go-to resource for finding that literary agent and earning a contract from a reputable
publisher. Along with listing information for more than 1,000 agents who represent writers and their books, the 30th edition of GLA
includes: • Hundreds of updated listings for literary agents and writing conferences • Informative articles on crafting effective
queries, synopses, and book proposals (and the agent query tracker) • Plus, a 30-Day Platform Challenge to help writers build
their writing platforms • Includes 20 literary agents actively seeking writers and their writing
Content is king... and the new kingmaker... and your message needs to align with your model and metrics and other mumbo jumbo, right?
Whether you’re slogging through theory or buzzwords, there’s no denying content strategy is coming of age. But what’s in it for you? And if
you’re not a content strategist, why should you care? Because even if content strategy isn’t your job, content’s probably your problem—and
probably more than you think. You or your business has a message you want to deliver, right? You can deliver that message through various
channels and content types, from Tweets to testimonials and photo galleries galore, and your audience has just as many ways of engaging
with it. So many ways, so much content... so where’s the problem? That is the problem. And you can measure it in time, creativity, money,
lost opportunity, and the sobs you hear equally from creative directors, project managers, and search engine marketing specialists. The
solution is content strategy, and this book offers real-world examples and approaches you can adopt, no matter your role on the team. Put
content strategy to work for you by gathering this book into your little hands and gobbling up never-before seen case studies from teams at
Johns Hopkins Medicine, MINI, Icebreaker, and more. Content Strategy at Work is a book for designers, information architects, copywriters,
project managers, and anyone who works with visual or verbal content. It discusses how you can communicate and forge a plan that will
enable you, your company, or your client get that message across and foster better user experiences. Presents a content strategy framework
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and ways to implement in both in-house marketing departments and consultancies Includes case studies, interviews, and lessons learned
from retail, apparel, network television, business-to-business, automotive, non-profit, and higher ed brands Details practical sales techniques
to sell content strategy and use content strategy processes to sell other services and larger projects
Compared with STEM fields, foreign language (FL) education and second language acquisition have only slowly embraced open education
and the new knowledge ecologies it produces. FL educators may have been hesitant to participate in the open education movement due to a
lack of research which investigates the benefits and challenges of FL learning and teaching in open environments. This book contextualizes
open education in FL learning and teaching via an historical overview of the movement, along with an in-depth exploration of how the open
movement affects FL education beyond the classroom context; fills the research void by exploring aspects of open second language learning
and teaching across a range of educational contexts; and illustrates new ways of creating, adapting and curating FL materials that are freely
shared among FL educators and students. This book is open access under a CC BY ND licence.
International Advances in Education: Global Initiatives for Equity and Social Justice is an international research monograph series of scholarly
works that focuses primarily on empowering children, adolescents, and young adults from diverse educational, socio-cultural, linguistic,
religious, racial, ethnic, and socio-economic settings to become non-exploited/non-exploitive contributing members of the global community.
The series draws on the international community of investigators, academics, and community organizers that have contributed to the
evidence base for developing sound educational policies, practices, and innovative programs to optimize the potential of all students. Each
themed volume includes multi-disciplinary theory, research, and practice that provides an enriched understanding of the drivers of human
potential via education to assist readers in exploring, adapting, and replicating innovative strategies that enable ALL students to realize their
full potential. Among these strategies are the integration of digital technologies (DT) and information and communication technologies (ICT)
into contemporary education platforms. However, technology must be more than just a tool to deliver content and stimulate engagement; it
must become a means to broaden access to learning, advance equity, promote social justice, and encourage social inclusion. Especially
reaching out to address the academic and social needs of rural, impoverished, marginalized, and displaced populations. Though the digital
divide continues to hinder educational attainment for underprivileged populations, ICTs are providing significant opportunities to deliver
literacy and basic skills instruction to disadvantaged segments of the global population as well as engage, motivate, and customize learning
to address local needs. Nonetheless, the availability of ICT is not a deterministic process. Other societal, cultural, political and contextual
factors are of fundamental importance to acceptance and integration that enables people to benefit from technology. The relationship
between educational access, instructional delivery, and ICT should be considered in more complex terms. In particular, digital technologies
should be viewed as instructional tools that improve access to educational opportunities, strengthen cultural resources, promote social and
economic equity, and provide students with the knowledge and competencies to prepare them for a future that cannot be predicted.
Therefore, developing ICT and media capabilities that instill citizenship and stewardship in today’s students is crucial to gleaning the social
and cultural advantages of a contemporary global society that encourages full and equal citizenship. Citizenship education refers to two
understandings of citizenship: as belonging and as engagement. The first is focused on national identity and valorizes the values of justice
and democracy, as well as language and culture as the roots bridging the personality of children to the community of solidarity and shared
norms. The second understanding of citizenship complements the ‘roots’ with ‘roads’, with the choices made by the individual, with the
capacity to form and develop the child’s personality into the actor and author of his/her educational, professional, and life projects. The
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adolescent prepares to become an active, committed, and engaged citizen with the intellectual capacity for critical thinking that leads to
responsible actions. Digital citizenship expresses the transformations of both belonging to and engaging in the information society and
contributes to the development of generation “Y” with the aspiration to innovate and experiment, to explore the possibilities of the new digital
world, to question authorities and instances of knowledge and power. Education addresses digital citizenship by opening more avenues for
the intersection of Internet, imagination, and exploration. Volume 10, E-learning & Social Media: Education and Citizenship for the Digital 21st
Century, addresses the use of technology in: developing and expanding educational delivery systems to reach rural populations, providing
access to equitable education opportunities for disadvantaged and marginalized populations, and encouraging student civic engagement. The
volume evaluates e-learning programs (distributed through the Internet, via satellite and hosted on social media) that promote equitable
education for disadvantaged populations; examines the challenges and benefits of social media on student self-identity, collaboration, and
academic engagement; shares promising practices associated with technology in education and e-citizenship in the 21st century, and
advances the discussion on blending global citizenship education and social media that raises student awareness, accountability and social
justice involvement.
This book examines pressing debates concerning how and why journalism education should respond to digital changes in and around the
industry, and questions market oriented ideology and civic responsibility in the field. Surveying a broad field of discourse and research into
journalism education, Creech shows how public ideals, market logics and industry concerns have come to animate discussions about digital
journalism education and journalism’s future, and how academic structures and cultures are positioned as a key obstacle to attaining that
future. The book examines labor conditions, critiques of journalism education as an institution, and curricular change, with reference to how
conversations around race, fake news, and digital infrastructures impact the field. Creech argues for a critical pedagogy of journalism
education, one that pushes beyond jobs training and instead is centred around a commitment to public and civic value via a liberal arts
tradition made practicable for the digital age. This insightful book is vital reading for journalism educators and scholars, as well as journalists
and news executives, education scholars, and program officers and decision-makers at journalism-adjacent foundations and think tanks.
The first two decades of the 21st century have contributed a growing body of research, theorisation and empirical studies on learning and
work. This Handbook takes the consideration of this topic into a new realm, moving beyond the singular linking of identity, learning and work
to embrace a more holistic appreciation of learners and their life-long learning. Across 40 chapters, learners, learning and work are situated
within educational, organisational, social, economic and political contexts. Taken together, these contributions paint a picture of evolving
perspectives of how scholars from around the world view developments in both theory and practice, and map the shifts in learning and work
over the past two decades. Part 1: Theoretical perspectives of learning and work Part 2: Intersections of learning and work in organisations
and beyond Part 3: Learning throughout working lives and beyond Part 4: Issues and challenges to learning and work
Social media has opened several new marketing channels to assist in business visibility as well as provide real-time customer feedback. With
the emergence of new internet technologies, businesses are increasingly recognizing the value of social media and web presence in the
promotion of their products and services. Harnessing the Power of Social Media and Web Analytics documents high-quality research to
empower businesses to derive intelligence from social media sites. These emerging technological tools have allowed businesses to quantify,
understand, and respond to customers’ conversations about their corporate reputation and brands within online communities. This
publication is ideal for academic and professional audiences interested in applications and practices of social media and web analytics in
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various industries.
A Practical Guide for Multimedia Journalism Mobile and Social Media Journalism is the go-to guide for understanding how today’s journalists
and news organizations use mobile and social media to gather news, distribute content, and create audience engagement. Checklists and
practical activities in every chapter enable readers to immediately build the mobile and social media skills that today’s journalists need and
news organizations expect. In addition to providing the fundamentals of mobile and social media journalism, award-winning communications
professional and author Anthony Adornato discusses how mobile devices and social media have changed the way our audiences consume
news and what that means for journalists. The book addresses a changing media landscape by emphasizing the application of the core
values of journalism—such as authentication, verification, and credibility—to emerging media tools and strategies.
A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing market Consistently
praised as the best volume on classic elements of web site design, Web Style Guide has sold many thousands of copies and has been
published around the world. This new revised edition confirms Web Style Guide as the go-to authority in a rapidly changing market. As web
designers move from building sites from scratch to using content management and aggregation tools, the book’s focus shifts away from code
samples and toward best practices, especially those involving mobile experience, social media, and accessibility. An ideal reference for web
site designers in corporations, government, nonprofit organizations, and academic institutions, the book explains established design
principles and covers all aspects of web design—from planning to production to maintenance. The guide also shows how these principles
apply in web design projects whose primary concerns are information design, interface design, and efficient search and navigation.

Crowdsourcing the Law engages in-depth qualitative analysis of online discussions of contemporary sexual assault cases
to explore how law is interpreted and applied by everyday participants on social media.
Political Correctness Does More Harm Than Good! It’s a surprising assertion. Isn’t PC culture all about kindness? About
protecting victimized groups? If you trace the history of political correctness, the answer is emphatically no. It has other
goals in mind and has since its inception with thinkers like Rousseau. Author Douglas Kruger traces the unfolding
ideology from its dark genesis (the French Revolution and subsequent terror) through its various incarnations— Marxism,
relativism, post-modernism, and all the way to today’s identity-politics. He points out the flaws, fallacies, and in many
cases, the body-counts these ideologies have wracked up. Uniquely, this book then goes one step further. It is not merely
descriptive history; it is not just explanatory philosophy. This is a debate guide, a how-to manual for those interested in
attacking these harmful ideas head on. Do you know how to articulate what is wrong with “woke” arguments? Do you
know how to defend the Western tradition against relentless onslaught from the PC-Police? Here is how, step by step
and argument by argument. Become a master at identifying, debunking, and dismantling dangerous ideas. Add your
voice to the culture wars and learn precisely how to fight for tried and tested Western values—values like science,
democracy, logic, rule of law, and the Judeo-Christian tradition of human rights and values. As it turns out, you can have
truth, or you can have political correctness, but you can’t have both. Award-winning speaker and author Douglas Kruger
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also provides you with supplemental “how-to” videos on his site www.BreakingWoke.com.
Within the framework of tourism companies and tourist destinations, the question of sustainability is gaining importance.
Tourists are increasingly aware of the importance of sustainability criteria, awarding greater value to sustainable
destinations. Sustainability refers to a wide range of aspects related to climate change, the economic organization of
tourism, social values or questions, job creation, and the necessary protection of the culture of destinations and the
environment. Therefore, there is a need for studies that consider these aspects in order to achieve the sustainable
development of tourist destinations. Fundamental to this is discovering to what degree tourism companies and
destinations approach these questions in the strategies they use to deal with problems stemming from their attempts to
be more sustainable. Conceptual papers and empirical research on the economic, social, cultural, and environmental
aspects related to tourism companies and destinations are welcome. Studies that analyze how these questions and the
concept of sustainability are included in tourism companies and destinations are necessary in these modern times. This
book was established for these reasons, dedicated to examining sustainability in tourism. The papers included in this
Special Issue can help us to determine the new directions being addressed in the research on sustainability tourism.
"Contributors analyze how whiteness haunts popular culture, social media, education, and pedagogy, as well as theories
of race themselves"--Provided by publisher.
The rise of online tools is altering the dynamic of modern classrooms as methods of educating students are
technologically expanding. Due to this advancement, institutions and educators of all levels are reconsidering their
curriculum in order to integrate new technical demands. Teacher Education for Ethical Professional Practice in the 21st
Century is an authoritative reference work for the latest scholarly research on the emerging use of technology in the
educational system. Featuring coverage on proper methods, arising challenges, and educator preparation, this
publication is an essential reference source for academicians, professionals and researchers seeking current research on
the impact of the digital age on education.
Social Network Analytics: Computational Research Methods and Techniques focuses on various technical concepts and
aspects of social network analysis. The book features the latest developments and findings in this emerging area of
research. In addition, it includes a variety of applications from several domains, such as scientific research, and the
business and industrial sectors. The technical aspects of analysis are covered in detail, including visualizing and
modeling, network theory, mathematical models, the big data analytics of social networks, multidimensional scaling, and
more. As analyzing social network data is rapidly gaining interest in the scientific research community because of the
importance of the information and insights that can be culled from the wealth of data inherent in the various aspects of
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the network, this book provides insights on measuring the relationships and flows between people, groups, organizations,
computers, URLs, and more. Examines a variety of data analytic techniques that can be applied to social networks
Discusses various methods of visualizing, modeling and tracking network patterns, organization, growth and change
Covers the most recent research on social network analysis and includes applications to a number of domains
Freelance editors with the right skills are in demand throughout the publishing industry, for other types of businesses, and
for independent authors with publishing projects. This book guides the reader through the steps needed to set up a homebased business, from determining which services to offer to marketing and developing a fee structure. Chapters cover
the different types of editorial services (including developmental editing, copyediting, proofreading, and indexing) and
offer valuable insight to the business end of working from a home office, addressing overhead concerns, money matters,
the advantages and disadvantages of freelance editing, and more. The book also explores strategies for working
successfully with clients. How to Start a Home-based Editorial Services Business is the one complete resource for this
line of work. With more than a half million copies sold, Globe Pequot Press continues to grow its ever popular How To
Start a Home-based Business series. Each volume includes worksheets, business and marketing forms, and everything
you need to know about business start-up costs and strategies.
Peterson's Master the GED® Test offers expert test-prep strategies and review material for the high school equivalency
diploma test, including essential information on the NEW computer-based GED® Test questions for the Reasoning
Through Language Arts, Mathematical Reasoning, Science, and Social Studies. This comprehensive eBook provides 5
full-length practice tests (including access to 2 tests online), with detailed answer explanations, helpful review of ALL
subjects, along with a valuable blend of hands-on exercises with sample questions and answers to enhance your testprep efforts-PLUS a Word List to improve your GED® Test vocabulary. Readers will learn valuable details on the 2014
GED® Test structure, scoring, and passing requirements, as well as how to prepare for the exam and what to expect on
test day.
Social Media Marketing: A Strategic Approach promises to be the seminal textbook in the field with its distinctive conceptual foundation and
practical approach to developing successful social media marketing plans. A proven eight-step social media planning model provides
students with a cumulative learning experience, showing them how to construct social media strategies that achieve desired marketing goals.
These marketing goals shape the development of tailored social media strategies. Special attention is given to the most effective techniques
for identifying targeted marketing on the social web, with emphasis on the creation of personas that represent the critical online market
segments for a company. Students discover how to put these well-defined personas to work in selecting the optimal social media platforms
for reaching an organization's marketing goals. Students are taught rules of engagement and social media ethics for behaving properly as
marketers on the social web. With these guidelines in mind, the most productive marketing tactics for each type of major social media
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platform are examined in depth. These platform-specific tactics, along with all the proceeding material in the book, are brought together in the
final chapter to create a comprehensive social media marketing plan, with detailed explanations and illustrations from a real world plan.
Extensive consideration is given to monitoring, evaluating, and tuning the implementation of social media marketing initiatives. In addition,
students are introduced to the most useful quantitative and qualitative social media measurements, along with various ways to estimate an
organization's return on investment in social media marketing activities. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Pedagogies of Digital Learning in Higher Education explores topical issues in education and pedagogy related to the learning process in a
technology and media-enriched environment. With a range of international contributions, it opens discussions on the development of the
educational science sector and strategies for smart pedagogy to promote a synergy between technology and pedagogy to support students in
the learning process. This book analyzes the knowledge-building dimension; the potential of technological solutions to provide feedback. It
provides practical offerings that will be of use to those whose interests are related to the collection of research results, digital referencing, the
use of online learning tools, or the use of virtual reality solutions in historical constructions. In addition, ideas to promote creativity and the use
of digital technology in music education, biology, career education, and social work education have also been developed. This book will be of
great interest to academics, researchers, and post-graduate students in the fields of higher education, vocational education, and digital
learning
Updated and revised to keep pace with changes in the field, the fourth edition of Community Health Education Methods: A Practical Guide
teaches students to effectively communicate health education messages and positively influence the norms and behaviors of both individuals
and communities. This text explores the methods used by health educators, including didactic techniques designed to guide others toward
the pursuit of a healthy lifestyle.
The article entitled "Selected Aspects of Evaluating Knowledge Management Quality in Contemporary Enterprises" broadens the
understanding of knowledge management and estimates select aspects of knowledge management quality evaluations in modern enterprises
from theoretical and practical perspectives. The seventh article aims to present the results of pilot studies on the four largest Information
Communication Technology (ICT) companies' involvement in promoting the Sustainable Development Goals (SDGs) through social media.
Studies examine which communication strategy is used by companies in social media. The primary purpose of the eighth article is to present
the relationship between trust and knowledge sharing, taking into account the importance of this issue in the efficiency of doing business. The
results showed that trust is vital in sharing knowledge and essential in achieving a high-performance efficiency level. The ninth article
presents the impact of social media on consumer choices in tourism and tourist products' specificity. The study's main purpose was to
indicate the most commonly used social media in selecting a tourist destination and implementing Generation Y's journey. The 10th article
aims to identify the most critical purposes of using social media by responding to women's attitudes according to age and their respective
countries' economic development. The research was done through an online survey in 2017–2018, followed by an analysis of eight countries'
results. The article entitled "Integrated Question-Answering System for Natural Disaster Domains Based on Social Media Messages Posted
at the Time of Disaster" presents the framework of a question-answering system that was developed using a Twitter dataset containing more
than 9 million tweets compiled during the Osaka North Earthquake that occurred on 18 June 2018. The authors also study the structure of the
questions posed and develop methods for classifying them into particular categories to find answers from the dataset using an ontology, word
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similarity, keyword frequency, and natural language processing. The book provides a theoretical and practical background related to trust,
knowledge management, and communication in the era of social media. The editor believes that the collection of articles can be relevant to
professionals, researchers, and students' needs. The authors try to diagnose the situation and show the new challenges and future directions
in this area.
Updated to reflect the latest technological innovations and challenges, the fourth edition of Social Media gives students a comprehensive
understanding of the principles behind social media, allowing them to manage social media platforms, including TikTok and Clubhouse, and
succeed in the changing field of public relations.
The Most Trusted Guide to Publishing Poetry, fully revised and updated Want to get your poetry published? There's no better tool for making
it happen than Poet's Market, which includes hundreds of publishing opportunities specifically for poets, including listings for book and
chapbook publishers, print and online poetry publications, contests, and more. These listings include contact information, submission
preferences, insider tips on what specific editors want, and--when offered--payment information. In addition to the completely updated listings,
the 34th edition of Poet's Market offers: • Hundreds of updated listings for poetry-related book publishers, publications, contests, and more •
Insider tips on what specific editors want and how to submit poetry • Articles devoted to the craft and business of poetry, including how to
track poetry submissions, perform poetry, and find more readers • 77 poetic forms, including guidelines for writing them • 101 poetry prompts
to inspire new poetry
STUDENT QUOTE "I had always thought that publishing an article was the end of research, but now I realise how pivotal knowledge
translation is to improving healthcare." Now in its fifth edition, Navigating the Maze of Research provides up-to-date, introductory thinking
behind research and research processes with clear examples of application to clinical practice. The text effectively explains research by
breaking down processes into three separate and easy-to-understand sections. The fifth edition contextualises the research process by
embedding case studies and quotes throughout, and includes student challenges for practice and revision. An emphasis on evidence-based
practice helps you learn to evaluate and apply contemporary research to practice Highlights how the connection between research, critical
evaluation of findings and the use of these findings is crucial to inform and improve practice A focus on point-of-care considerations to assist
you to strengthen the link between research and practice Contemporary insights into social media help you understand its role in the research
process Nursing and midwifery student case studies illustrate key points and research concepts in each chapter Additional resources on
Evolve eBook on VitalSource Instructor Resources Teaching Tips PowerPoints Test Bank Student and Instructor Resources Additional
student challenges Learning activities Glossary Weblinks Resource kits Self-assessment quiz Increased focus on Evidence-based Practice,
integrating PICOT framework where appropriate Additional focus on point of care considerations linking research to practice • 2 NEW
chapters: Chapter 3: Conducting and writing a literature review Chapter 4: The research and social media relationship • New editor, Leah
East • An eBook included in all print purchases
Why is it so critical that school leaders embrace social media? And when you’re ready to start, what’s the best first step? Here’s everything
you need to know to begin building a social media platform that nurtures relationships and garners support from your key stakeholders,
including step-by-step instructions on how to use three of today’s most popular tools for social media: Twitter, Facebook, and blogs.
The third edition of E-Learning in the 21st Century provides a coherent, comprehensive, and empirically-based framework for understanding
e-learning in higher education. Garrison draws on his decades of experience and extensive research in the field to explore technological,
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pedagogical, and organizational implications. The third edition has been fully updated throughout and includes new material on learning
technologies, MOOCs, blended learning, leadership, and the importance and role of social connections in thinking and learning, highlighting
the transformative and disruptive impact that e-learning has recently had on education.
Leading scholars from a variety of disciplines explore the future of education, including social media usage, new norms of knowledge,
privacy, copyright, and MOOCs. How are widely popular social media such as Facebook, Twitter, and Instagram transforming how teachers
teach, how kids learn, and the very foundations of education? What controversies surround the integration of social media in students' lives?
The past decade has brought increased access to new media, and with this new opportunities and challenges for education. In this book,
leading scholars from education, law, communications, sociology, and cultural studies explore the digital transformation now taking place in a
variety of educational contexts. The contributors examine such topics as social media usage in schools, online youth communities, and
distance learning in developing countries; the disruption of existing educational models of how knowledge is created and shared; privacy;
accreditation; and the tension between the new ease of sharing and copyright laws. Case studies examine teaching media in K–12 schools
and at universities; tuition-free, open education powered by social media, as practiced by the University of the People; new financial models
for higher education; the benefits and challenges of MOOCS (Massive Open Online Courses); social media and teacher education; and the
civic and individual advantages of teens' participatory play. Contributors Colin Agur, Jack M. Balkin, Valerie Belair-Gagnon, danah boyd,
Nicholas Bramble, David Buckingham, Chris Dede, Benjamin Gleason, Christine Greenhow, Daniel J. H. Greenwood, Jiahang Li, Yite John
Lu, Minhtuyen Mai, John Palfrey, Ri Pierce-Grove, Adam Poppe, Shai Reshef, Julia Sonnevend, Mark Warschauer
Since the emergence of social media in the journalistic landscape, the BBC has sought to produce reporting more connected to its audience
while retaining its authority as a public broadcaster in crisis reporting. Using empirical analysis of crisis news production at the BBC, this book
shows that the emergence of social media at the BBC and the need to manage this kind of material led to a new media logic in which techsavvy journalists take on a new centrality in the newsroom. In this changed context, the politico-economic and socio-cultural logic have led to
a more connected newsroom involving this new breed of journalists and BBC audience. This examination of news production events shows
that in the midst of transformations in journalistic practices and norms, including newsgathering, sourcing, distribution and impartiality, the
BBC has reasserted its authority as a public broadcaster. Click here for a short video about the book.
The iPhone represents an important moment in both the short history of mobile media and the long history of cultural technologies. Like the
Walkman of the 1980s, it marks a juncture in which notions about identity, individualism, lifestyle and sociality require rearticulation. this book
explores not only the iPhone’s particular characteristics, uses and "affects," but also how the "iPhone moment" functions as a barometer for
broader patterns of change. In the iPhone moment, this study considers the convergent trajectories in the evolution of digital and mobile
culture, and their implications for future scholarship. Through the lens of the iPhone—as a symbol, culture and a set of material practices
around contemporary convergent mobile media—the essays collected here explore the most productive theoretical and methodological
approaches for grasping media practice, consumer culture and networked communication in the twenty-first century.
Social Media: Principles and Applications examines social media in interpersonal, mass-mediated, educational, organizational, and political
settings. Social media technologies take on many different forms, including social network sites like Facebook and Twitter, blogs, wikis, online
video and photo-sharing sites (e.g., Pinterest), rating and social bookmarking sites, and video/text chatting sites (e.g., Skype). Beginning with
the principles of social media, Sheldon disassembles applications of social media in a variety of settings to understand who is using social
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media, how they develop meaningful relationships, and how they use social media during major events. Sheldon also delves into the political,
educational, commercial, and privacy issues of social media use, making this an excellent resource for communication, psychology, and
social media scholars.
Character Education for 21st Century Global Citizens contains the papers presented at the 2nd International Conference on Teacher
Education and Professional Development (InCoTEPD 2017), Yogyakarta, Indonesia, 20—21 October 2017. The book covers 7 topics: 1)
Values for 21st century global citizens 2) Preparing teachers for integrative values education 3) Teacher professional development for
enhanced character education 4) Curriculum/syllabus/lesson plan/learning materials development for integrated values education 5)
Developing learning activities/tasks/strategies for character education 6) Assessing student’s character development (values acquisition
assessment) 7) Creating/managing conducive school culture to character education.
Copyright: 97d7b90122be3497d8d949bcc765ba72

Page 12/12

Copyright : club.somosmamas.com.ar

