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Research Methodology in Arts, Science and Humanities
examines various aspects of research methodologies
required in the field of arts, science and humanities. The book
is divided into three different parts where the first part is
dedicated towards the research methodologies used in the
field of arts, following with the methodologies used in the field
of science and humanities as part II and Part III respectively.
Provides the reader with the insights into the three different
field and the methodologies required to know more about the
three.
Through the last decade, Internet technologies such as
electronic commerce have experienced exponential growth,
and emerging issues surrounding this phenomenon have
necessitated the amassment of research on the cognitive
impact of electronic commerce technologies around the
world. Web Technologies for Commerce and Services Online
delivers a global perspective on the influence of electronic
commerce on organizational behavior, development, and
management in organizations, discussing issues such as
information security; strategic management of electronic
commerce; organizational learning; business process
management; mediated enterprises; and electronic
marketplaces. With the new insights it delivers on this rapidly
evolving technological and commercial domain, this incisive
reference will prove an essential addition to library collections
worldwide.
The Book Intended to serve as a text for postgraduate
students of commerce, management, and social sciences,
and especially for the first-time researchers, this wellorganized book deals with the variety of research methods
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used in management and social sciences, with particular
emphasis on the implementation of these methods. It offers
readers practical guidelines for research and directs them
through all the stages of research—from identifying a viable
research project to the submission of a dissertation, report, or
research article. The text identifies three dimensions of
research methodology—research strategies, research
methods and research data—that provide a structure for the
book.
Research methods present the strategic management field
with opportunities and challenges. This second volume
describes challenges and opportunities inherent in particular
content areas, examines key ontological and epistemological
issues in the strategic management context and also
describes how strategy researchers can use particular
methods.
This Book Embodies A Set Of Papers, Conceptual As Well As
Empirical, Related To Various Specialized Areas Of Research
In Commerce And Management. The Papers Have Been
Prepared On The Basis Of Original Thought And Research
And Thus Reflect The Current Thinking And Developments
Within The Complex Areas Of Business Horizon. The Papers
Represent Various Theoretical Concepts And Their
Application For The Successful Management Of The
Organisations In Addition To Providing The Basic Guidelines
For Conducting Research To Various Stakeholders. The
Articles Are Contributed By Academicians From National And
International Universities. The Book Will Prove To Be Useful
To All Stakeholders In Business Including Practitioners,
Researchers, Students And Faculty At National And
International Levels. It Will Act As A Supplementary Text And
A Good Reference Book For Post Graduate And Research
Students Of Commerce, Management And Related Areas Of
Social Science.
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Research involves systematic investigation of a subject in
order to establish the facts and arrive at a new conclusions. It
being a crucial endeavour, the researcher needs to cultivate a
scientific outlook. This book aims to help develop the
scientific temper required to carry out research work in the
fields of commerce and management in a meaningful way.
Multiple examples showing methods of conducting
investigation in these fields are provided. It explains the
complexities of research methodology in a simple and lucid
manner. Hence, trying to fill the gap in the existing literature
on the subject.

This comprehensive text designed for MBA, MCom,
MA (Economics), MA (Sociology) and PhD
(Management, Commerce, Economics, and
Engineering) courses continues to give complete
account of concepts and statistical tools of research
methodology in its Second Edition. The textbook
also serves as a reference for consultants to
carryout projects/consultancies in industries or
service organizations. DISTINGUISHING
FEATURES OF THE BOOK • Written in an easy to
read style • Each technique is illustrated with
sufficient number of numerical examples • Gives
complete account of statistics and aspects of
research methodology • Chapter 8 gives complete
account of testing of hypotheses • Design and
analysis of experiments, advanced multivariate
analysis, multidimensional scaling and conjoint
analysis, algorithmic research, models for industries
and public systems, simulation are unique to this
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text. • Graded chapter-end questions NEW TO THIS
EDITION Introduction of a chapter on SPSS
(Chapter 17), is new to this edition which gives
readers an idea to obtain statistics for different
techniques presented in this text. The different
screenshots for different modules of SPSS applied to
suitable example problems on sample session for
data creation, reports, descriptive statistics, tables,
compare means, general linear model, correlation,
simple regression, nonparametric tests, classify,
data reduction and graphs help readers to
understand the features of SPSS. AUDIENCE •
MBA • MCom • MA (Economics) • MA (Sociology)
and • PhD (Management, Commerce, Economics,
and Engineering)
Written specifically for students with no previous
experience of research and research methodology,
the Third Edition of Research Methodology breaks
the process of designing and doing a research
project into eight manageable steps and provides
plenty of examples throughout to link theory to the
practice of doing research. The book contains
straightforward, practical guidance on: - Formulating
a research question - Ethical considerations Carrying out a literature review - Choosing a
research design - Selecting a sample - Collecting
and analysing qualitative and quantitative data Writing a research report The third edition has been
revised and updated to include extended coverage
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of qualitative research methods in addition to the
existing comprehensive coverage of quantitative
methods. There are also brand new learning
features such as reflective questions throughout the
text to help students consolidate their knowledge.
The book is essential reading for undergraduate and
postgraduate students in the social sciences
embarking on qualitative or quantitative research
projects.
The subject of management research methodology
is enthralling and complex. A student or a
practitioner of management research is beguiled by
uncertainties in the search and identification of the
research problem, intrigued by the ramifications of
research design, and confounded by obstacles in
obtaining accurate data and complexities of data
analysis. Management Research Methodology:
Integration of Principles, Methods and Techniques
seeks a balanced treatment of all these aspects and
blends problem-solving techniques, creativity
aspects, mathematical modelling and qualitative
approaches in order to present the subject of
Management Research Methodology in a lucid and
easily understandable way.
Quantitative Methodologies using Multi-Methods is a
multifaceted book written to help researchers. It is a
user-friendly introduction to the popular methods of
data mining and data analysis. The book avoids
getting involved into details that are more suitable for
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more advanced users; it is written for readers who
have, at most, a surface-level knowledge of the
methods presented in the book. The book also
serves as an introductory guide to the subject of
complementarity of the tools and techniques of data
analysis. It shows how methods could be used in
synergy to offer insights into the issues that could
not be dissected by any single method alone. This
text can also be used as a set of templates, where,
given a set of research questions, the investigator
could identify a set of methodological modules for
answering the research questions of interest. This is
not entirely unlike the relationship between the
analysis and design phases of the systems
development life cycle—where the What of the
analysis phase has to be translated into the How of
the design phase. The book can guide the
identification of modules (the How) that are suitable
for answering research questions (the What). It can
aid in transitioning a conceptual domain of the
research questions into a scaffolding of data analytic
and data mining methods. The book is also a guide
to exploring what data under investigation holds. For
example, an investigator may use the
methodological modules presented in this book to
generate a set of preliminary questions which, after a
careful consideration and a requisite culling, could
be formulated into a set of questions consistent
within a selected theory or a framework. Finally, the
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book can be used as a generator of new research
questions. Applying every method in each of the
book’s modules opens a new dimension ripe with
follow-up questions such as, Why is this so? The
answers to this question may provide new insight
and lead to the development of a new theory.
Social research is a necessary academic activity for
explaining, analyzing, and understanding a problem,
as well as for finding a solution. A systematic
approach of collecting, organizing, and analyzing
information relating to a problem is adopted. This
type of research aims to discover new facts or verify
old ones, and analyze their sequence, interrelationship, and causal explanation in order to
understand human behavior. In social research, the
laboratory is the society and the objects are human
beings. This book explains the methodology of social
research. Based on research conducted in India, the
book is divided into two sections, describing the
various theoretical issues related to research, while
also being devoted to quantitative and other
techniques, to reach meaningful conclusions to
understand and solve social problems.
Doctoral Thesis / Dissertation from the year 2012 in
the subject Business economics - Trade and
Distribution, grade: A, Coventry University,
language: English, abstract: In the same way that ecommerce and the internet have led to an immense
revolution in regard to the promotion and marketing
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of services and goods, m-commerce is also poised
to lead to another revolution in the business world. Mcommerce is an extension of e-commerce which
allows the interaction between different users
anywhere and anytime with the use of wireless
networks and modes. This dissertation is therefore
based on leveraging B2C (business to customer)
business value through mobile/electronic commerce
for the China Media Express Holdings Inc. To lay a
general stage for the entire dissertation, the research
will commence with an introduction that will
assuredly usher in the China Media Express
Holdings Inc, by outlaying major details of the media
express holding relevant to this study and relating
them to mobile and electronic commerce under
chapter one. The introduction will also address the
features of mobile commerce so as to provide a
clearer picture of what the entire dissertation will be
dealing with. More so, the introduction will also
address the term B2C in the context of the China
Media Express Holdings Inc. The research will then
tackle the major objectives and aims of the entire
research and describe the pharmacy in detail in
relation to mobile/electronic commerce. More so, in
chapter two, the research will review available
relevant literature in regard to the dissertation topic
and chapter three will relay the research
methodology. Chapter four will specifically develop a
model for leveraging B2C business value through
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mobile/electronic commerce for the holdings. The
study will then analyze the effectiveness of this
developed model in the holding and discuss the
empirical and theoretical implications of the findings.
The study will then give relevant recommendations
and a conclusion under.
In the era of digital technology, business transactions
and partnerships across borders have become easier
than ever. As part of this shift in the corporate sphere,
managers, executives, and strategists across industries
must acclimate themselves with the challenges and
opportunities for conducting business. Mobile
Commerce: Concepts, Methodologies, Tools, and
Applications provides a comprehensive source of
advanced academic examinations on the latest
innovations and technologies for businesses. Including
innovative studies on marketing, mobile commerce
security, and wireless handheld devices, this multivolume book is an ideal source for researchers, scholars,
business executives, professionals, and graduate-level
students.
Research Methodology: Business and Management
Contexts is a book for business and management
students required to take a course in research
methodology at an undergraduate level. The title
provides a practical guide to research with examples that
are relevant to South Africa and includes steps on how to
write a conclusion and make recommendations.
'A dictionary of research methodology and statistics in
applied linguistics' is a reference guide which offers an
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authoritative and comprehensive overview of key terms
and concepts in the areas of research and statistics as
concerns the field of applied linguistics. The volume is
intended as a resource to delineate the meaning and use
of various concepts, approaches, methods, designs,
techniques, tools, types, and processes of applied
linguistics research in an efficient and accessible style.
Some entries relating to statistical aspects of research
are also used so as to help the researcher in the
successful formulation, analysis, and execution of the
research design and carry the same towards its logical
end. This book makes use of approximately 2000 entries
on the key concepts and issues of research with cross
references where necessary. This volume is designed to
appeal to undergraduate and graduate students,
teachers, lecturers, practitioners, researchers,
consultants, and consumers of information across the
field of applied linguistics and other related disciplines.
About the Book: This second edition has been
thoroughly revised and updated and efforts have been
made to enhance the usefulness of the book. In this
edition a new chapter The Computer: Its Role in
Research have been added keeping in view of the fact
tha
In the next few years, it is expected that most businesses
will have transitioned to the use of electronic commerce
technologies, namely e-commerce. This acceleration in
the acceptance of e-commerce not only changes the
face of business and retail, but also has introduced new,
adaptive business models. The experience of consumers
in online shopping and the popularity of the digital
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marketplace have changed the way businesses must
meet the needs of consumers. To stay relevant,
businesses must develop new techniques and strategies
to remain competitive in a changing commercial
atmosphere. The way in which e-commerce is being
implemented, the business models that have been
developed, and the applications including the benefits
and challenges to e-commerce must be discussed to
understand modern business. The Research Anthology
on E-Commerce Adoption, Models, and Applications for
Modern Business discusses the best practices, latest
strategies, and newest methods for implementing and
using e-commerce in modern businesses. This includes
not only a view of how business models have changed
and what business models have emerged, but also
provides a focus on how consumers have changed in
terms of their needs, their online behavior, and their use
of e-commerce services. Topics including e-business, eservices, mobile commerce, usability models, website
development, brand management and marketing, and
online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce
managers, marketers, advertisers, brand managers,
executives, IT consultants, practitioners, researchers,
academicians, and students interested in how ecommerce is impacting modern business models.
Although the topic of e-commerce has been very widely
discussed and researched, it is not often discussed in
terms of its affect on leadership and management
structures. Electronic Commerce and Organizational
Leadership: Perspectives and Methodologies
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investigates the ways in which e-commerce not only
affects daily business operations, but more specifically, it
focuses on how e-commerce has a great influence on
administrative hierarchy and leadership. This unique
publication highlights these issues within higher
education institutions, but more specifically, in historically
black colleges and universities. Researchers and
administrators who seek to understand and improve the
hierarchical and organizational structures through the
deeper investigation of information technology, ecommerce, and its impacts will find this book valuable.
Human inquiry has served as the impetus for a number of
developments throughout history. Seeking new knowledge
about the world around us helps to drive our progress and
push us to discover innovative improvements. This drive
lends itself to the development of qualitative research. Market
Research Methodologies: Multi-Method and Qualitative
Approaches brings together innovative techniques and novel
designs that aid in the development of multi-method studies
and investigations. Focusing on vital concepts such as data
validity, triangulation, and reliability, this book is a
fundamental reference source for PhD students, graduate
students, and academics within the business field who wish to
understand how these methods can be employed to extract
data from particular environments.
Research Methodology is an important area of study in
graduate and post-graduate courses for Management,
Commerce, Engineering, Law and Technology etc. The
present book 'Research Methodology for Management and
Social Sciences' Provides extensive details about the various
aspects of Research Methodology.
WHAT IS RESEARCH Research texts offer various
definitions, for example: “...systematic inquiry that uses
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orderly scientific methods to answer questions or solve
problems” (Polit & Hungler, 1987) “...an attempt to increase
the body of knowledge (i.e.; what is currently known about
nursing) by discovery of new facts and relationships through a
process of systematic scientific enquiry” (MacLeod Clark &
Hockey, 1979) “Research is diligent, systematic inquiry or
investigation to validate and refine existing knowledge and
generate new knowledge” (Burns & Grove 1993)
Planning, undertaking and completing a research project –
from dissertations to presentations - can be a daunting
undertaking for any student, involving a number of easily
taken mis-steps for those without adequate guidance. The
objective of any research project is to gather data, analyse it
based on your research question and present your findings
and conclusions. For students, having the right approach to
these steps can mean the difference between an easily
handled process resulting in a well argued and presented
project, or panicked flailing, misdirection and confusion. For
those fearful of not getting enough research done, doing it the
wrong way, putting it together incorrectly, or unsure of what
the end result will be, then Understanding Research is an
invaluable guide to getting it right and putting fears to bed.
Successfully completing a research project is a major
milestone in most university degrees, and it should be
daunting – although not unassailable. This book provides
students with the guidance necessary to start, undertake and
present their research project in social science or the
humanities. This text addresses: Where do I start? How do I
begin my research and pull it together into a research
question? - takes the student through the process of project
design, starting research and gaining confidence in their
choices Am I Researching the right things? Is it taking me in
the direction I want to go? What direction is it taking me in? explores the decision making process at all points of a
Page 13/18

Where To Download Research Methodology In
Commerce
research project and the implications of these decisions in the
longer term Am I researching in the right way – should I be
conducting interviews, reading articles or collecting statistical
data? - outlines the practical and philosophical conundrums
around specific techniques for gathering and analysing data
Focussed explicitly on the needs and experiences of students
and including a wealth of practical tips, this work is an
essential resource for all students embarking on a research
project. Understanding Research includes: 90 illustrations 2
tables 21 text boxes Glossary Further Reading guides for
each chapter
RESEARCH METHODOLOGY CONCEPT AND CASES
provides a comprehensive and stepwise understanding of the
research process with a balanced blend of theory, techniques
and Indian illustrations from a wide cross-section of business
areas. This book makes no presumptions and can be used
with confidence and conviction by both students and
experienced managers who need to make business sense of
the data and information that is culled out through research
groups. The conceptual base has been provided in
comprehensive, yet simplistic detail, addressing even the
minutest explanations required by the reader. The language
maintains a careful balance between technical know-how and
business jargon. Every chapter is profusely illustrated with
business problems related to all domains—marketing, finance,
human resource and operations. Thus, no matter what the
interest area may be, the universal and adaptable nature of
the research process is concisely demonstrated.
Authors Abbas Tashakkori and Charles Teddlie explore the
most resourceful way to combine qualitative and quantitative
methodologies. Researchers wanting to learn how to think
about and utilize mixed methods in their studies will find this
an indispensable guide for their work.
The book aims at explaining the fundamental principles of
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aerodynamics from an engineer’s point of view. Right from
the beginning, it conveys a basic understanding of the
behaviour of the real viscous fluid. Later, through appropriate
approximations, the ideal inviscid fluid is introduced. It gives a
clear exposition of the fundamentals of fluid dynamics, both
viscous and inviscid, including the topic of boundary layer.
The text provides introductory concepts of wind tunnel and
measurements to give a balanced overview of the subject so
that the students are exposed to experiments and laboratory
practices at the outset. It emphasises the physics of various
aspects of the fluid flow phenomenon so that the reader
develops a ‘physical feel’ of the subject. This book is
primarily intended for the undergraduate students of
aeronautical engineering and aerospace engineering. KEY
FEATURES • Use of a large number of flow visualisation
photographs for illustration • Use of a large number of
innovative diagrams • Adequate number of worked-out
examples at the end of almost all the chapters • A set of
exercise problems at the end of every chapter
Classic graduate-level introduction to theory of computability.
Discusses general theory of computability, computable
functions, operations on computable functions, Turing
machines self-applied, unsolvable decision problems,
applications of general theory, mathematical logic, Kleene
hierarchy, more.
This comprehensive Handbook is aimed at both academic
researchers and practitioners in the field of research. The
book's 8 chapters, provide in-depth coverage of research
methods based on the revised syllabus of various universities
especially considering the students of under graduate, post
graduate and doctorate level. This book is a product of
extensive literature survey made by the authors. The authors
have made sincere efforts to write the book in simple
language. The book comprises all the aspects according to
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new syllabus of PCI and APJ Abdul Kalam Technical
University, Lucknow. Though this book is intended for the use
of pharmacy students of any level yet it can also be useful to
students of applied fields and medical students. The book
deals with interdisciplinary fields such as finding research
problems, writing research proposals, obtaining funds for
research, selecting research designs, searching the literature
and review, collection of data and analysis, preparation of
thesis, writing research papers for journals, citation and listing
of references, preparation of visual materials, oral and poster
presentation in conferences, minutes of meetings, and ethical
issues in research. At the end of every chapter and book
some questions related to chapter have been mentioned for
the support of students to understand the subject. Valuable
suggestions for the improvement of this book are most
welcome.
Business research methods will serve as a text book on
marketing research for students pursuing courses in
management and commerce. The main focus is on the Indian
context. Various analytical tools used in research methods
are given along with exhaustive coverage and illustrations.
Assignments are included in various chapters to help in
acquiring in-depth subject knowledge and application
orientation. The book contains 7 sections divided into 23
chapters. Case studies are included which will help to
develop analytical skills. SPSS application has been
described wherever necessary. The book can be of great
help to MBA, PGDBM, MMS, BBA and Commerce students.
The complete guide for how to design and conduct theorytesting and other case studies… Case Study Methodology in
Business Research sets out structures and guidelines that
assist students and researchers from a wide range of
disciplines to develop their case study research in a
consistent and rigorous manner. It clarifies the differences
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between practice-oriented and theory-oriented research and,
within the latter category, between theory-testing and theorybuilding. It describes in detail how to design and conduct
different types of case study research, providing students and
researchers with everything they need for their project. The
main aims are to: * present a broad spectrum of types of case
study research (including practice-oriented case studies,
theory-building case studies and theory-testing case studies)
in one consistent methodological framework. * emphasize
and clearly illustrate that the case study is the preferred
research strategy for testing deterministic propositions such
as those expressing a necessary condition case by case and
that the survey is the preferred research strategy for testing
probabilistic propositions. * stress the role of replication in all
theory-testing research, irrespective of which research
strategy is chosen for a specific test. * give more weight to the
importance of theory-testing relative to theory-building. Case
Study Methodology in Business Research is a clear, concise
and comprehensive text for case study methodology.
Templates are supplied for case study protocol and how to
report a case study. A modular textbook primarily aimed at
serving research methodology courses for final year
undergraduate students and graduate students in Business
Administration and Management, which is also useful as a
handbook for researchers. Written by Jan Dul, Professor of
Technology and Human Factors, RSM Erasmus University,
Rotterdam and Tony Hak, Associate professor of Research
Methodology, RSM Erasmus University, Rotterdam, in
collaboration with other authors from RSM Erasmus
University. * Provides students with everything needed to
design and conduct a case study project * Templates are
supplied clearly demonstrating case study protocol and how
to report a case study * A highly accessible, concise and
comprehensive text for Case Study methodology
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This book is the outcome of a long felt desire to have a very
simple book for the research students of Social Sciences
(Economics, Sociology, Political Science, Public
Adminstration, etc.).
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