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Propaganda And The Public Mind Noam Chomsky
Propaganda is subjective information primarily used to influence an audience and further a
political agenda. In China, it has a long history but has been most effective in modern society.
What exactly is propaganda? Why does it exist and why does the public tolerate it? The book
answers these questions by tracing back to the emergence and development of integrated
propaganda and scientific propaganda. On this basis it focuses on the emergence of
propaganda concept in China, the establishment of Kuomintang and the Communist Party of
China’s propaganda concept, intellectuals and propaganda, the debate on the propaganda
concept in China after 1949 as well as the emergence of Propaganda 3.0 that coordinates
integrated propaganda and scientific propaganda. Setting propaganda in the framework of
modernity, the book explains how various groups have legitimatized propaganda since the
20th century. From a reasonable and neutral standpoint, the author describes the confrontation
among various propaganda concepts and discourses, displaying a panorama of the mutual
conflicts between nations and individuals, control and freedom, ideas and bodies. Not only will
scholars and students studying journalism and communication find this book interesting, but
professionals working in journalism, advertising, public relations and publicity will also find it
engaging and enlightening.
Rutherford shows how politics, social behaviour, and public morals have become subject to the
philosophy and discipline of marketing.
Using case studies and exercises, this innovative study guides the reader through the many
varieties of persuasion and its performance, exploring the protocols of rhetoric unique to the
medium, from orality and print to film and digital images.
A passionate, thought-provoking, sometimes incendiary look at the role of propaganda in
American today-- by leading political pundits, intellectuals, and writers
This book represents the first international investigation of military recruitment advertising,
public relations and propaganda. Comprised of eleven case studies that explore mobilisation
work in Africa, the Americas, Asia and Europe, it covers more than a hundred years of recent
history, with chapters on the First and Second World Wars, the Cold War, and the present day.
The book explores such promotion in countries both large and small, and in times of both war
and peace, with readers gaining an insight into the different strategies and tactics used to
motivate men, women and occasionally even children to serve and fight in many parts of the
world. Readers will also learn about the crucial but little-known role of commercial advertising,
public relations and media professionals in the production and distribution of recruitment
promotion. This book, the first of its kind to be published, will explore that role, and in the
process address two questions that are central to studies of media and conflict: how do
militaries encourage civilians to join up, and are they successful in doing so? It is a multidisciplinary project intended for a diverse academic audience, including postgraduate students
exploring aspects of war, propaganda and public opinion, and researchers working across the
domains of history, communications studies, conflict studies, psychology, and philosophy.
Argues that the media serves the needs of those in power rather than performing a watchdog
role, and looks at specific cases and issues
Throughout the twentieth century governments came to increasingly appreciate the value of
soft power to help them achieve their foreign policy ambitions. Covering the crucial period
between 1936 and 1953, this book examines the U.S. government’s adoption of diplomatic
programs that were designed to persuade, inform, and attract global public opinion in support
of American national interests. Cultural diplomacy and international information were deeply
controversial to an American public that been bombarded with propaganda during the First
World War. This book explains how new notions of propaganda as reciprocal exchange,
cultural engagement, and enlightening information paved the way for innovations in U.S.
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diplomatic practice. Through a comparative analysis of the State Department’s Division of
Cultural Relations, the government radio station Voice of America, and the multilateral cultural,
educational and scientific diplomacy of Unesco, and drawing extensively on U.S. foreign policy
archives, this book shows how America’s liberal traditions were reconciled with the task of
influencing and attracting publics abroad.
BLURB FOR TOTAL PROP MAILER................ Total Propaganda moves the study of
propaganda out of the exclusive realm of world politics into the more inclusive study of popular
culture, media, and politics. All the participatory functioning elements of the society are aspects
of membership in the popular culture. Thus, the values of popular music, media, politics,
debates over social issues, and even international trade become everyday propaganda to
which everyone may relate. To emphasize the necessity for new thinking about propaganda,
Edelstein creates the concepts of the new propaganda and the old, and he devises a language
of "uninyms" to convey their meanings more quickly. "Oldprop" is characteristic of mass
cultures and utilizes totalitarian methods of conflict, hegemony, minimization, demonization,
and exclusiveness to achieve its goals. By contrast, "newprop" is created by members of the
popular culture to allow them to engage in accomodation, enhance the individual, and promote
inclusiveness. Shifts in the old and the new propaganda are tracked across social issues such
as race, religion, sexuality, gender, gun control, and the environment, as well as in fashion,
politics, advertising, sports, media, and politics. Central to the concept of total propaganda is
that it is not simply additive; it is the product of new energies that are produced by the fusing of
propaganda in such related forums as music, art, advertising, sports and politics. It is these
synergies, and their production of new energies, that make total propaganda greater than the
sum of its parts. Edelstein concludes that the most important distinction that should be drawn
between mass culture and popular culture is its text; i.e., its propaganda. In a popular culture,
everyone creates and consumes propaganda; in a mass culture almost everyone consumes it
but only a few create it. This formulation offers new ways to discuss power and ideology in
media texts. As an example, where once the least informed and the least educated were the
most subject to propaganda, now the most informed and most educated often are the first to
create propaganda and the first to consume it. FORMER BLURB COPY.......It is widely
recognized that the mass media provide us with ample information which we use to construct
some sense of the world around us. It is not as widely recognized that consumers of media
messages are active in this constructive process, making meanings that are sensible to them
in particular life circumstances. The media target a younger, more media savvy generation who
are more likely to be participants in the messages than members of any previous generation.
This participatory aspect of new media is central to what the author defines as the new
propaganda. Although critical and cultural theories are often prohibitive for undergraduate
students, the author's formulation offers an accessible way to discuss power and ideology in
media texts. Without using the critical discourse, he provides compelling arguments that power
and ideology are created and maintained through the active participation of audience
members. The conceptualization of the old and new propagandas helps move the study of
propaganda out of the realm of world politics into the study of popular culture. The author
views all of the participatory functioning of the society as aspects of membership in a more
embracing popular culture. This point of view recognizes that the mass media are extremely
important forces in the consumer's construction of reality and that they are no longer exclusive
channels for disseminating the messages of the powerful elites. Instead, the media -particularly the new media -- are accessible to and used frequently by less powerful members
of society -- children, ethnic minorities, and marginal members of society -- to create realities
that more satisfactorily fulfill their needs. NEW BLURB COPY FOR GENERAL CATALOGS...
Total Propaganda is a fresh answer to the question of the inclusiveness of the popular culture.
It demonstrates how the values of popular music, media, politics, debates over social issues,
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and international trade have become everyday propaganda to which everyone relates in some
way. Edelstein demonstrates that the most important distinction that can be drawn between
mass culture and popular culture is its text (i.e., its propaganda). In a popular culture, everyone
creates and consumes propaganda, whereas in a mass culture, almost everyone consumes
but only a few create it. This book presents a new language of propaganda that makes it
possible to draw comparisons between mass and popular cultures. The language is used to
observe shifts in propaganda across various social issues -- race, religion, sexuality, gender,
gun control, the environment, print and broadcast media, new technologies, and politics. It also
examines fashion, advertising, sports, and lobbying. Total Propaganda is not defined only
quantitatively; it mirrors the synergies that have come about in every social and political realm
and the energies that these synergies produce. As such, the sum of total propaganda is
greater than the sum of its parts.

How Propaganda Became Public Relations pulls back the curtain on propaganda: how
it was born, how it works, and how it has masked the bulk of its operations by
rebranding itself as public relations. Cory Wimberly uses archival materials and wide
variety of sources -- Foucault's work on governmentality, political economy, liberalism,
mass psychology, and history -- to mount a genealogical challenge to two
commonplaces about propaganda. First, modern propaganda did not originate in the
state and was never primarily located in the state; instead, it began and flourished as a
for-profit service for businesses. Further, propaganda is not focused on public beliefs
and does not operate mainly through lies and deceit; propaganda is an apparatus of
government that aims to create the publics that will freely undertake the conduct its
clients' desire. Businesses have used propaganda since the early twentieth century to
construct the laboring, consuming, and voting publics that they needed to secure and
grow their operations. Over that time, corporations have become the most numerous
and well-funded apparatuses of government in the West, operating privately and
without democratic accountability. Wimberly explains why liberal strategies of
resistance have failed and a new focus on creating mass subjectivity through
democratic means is essential to countering propaganda. This book offers a
sophisticated analysis that will be of interest to scholars and advanced students
working in social and political philosophy, Continental philosophy, political
communication, the history of capitalism, and the history of public relations.
Learn how the perception of truth has been weaponized in modern politics with this
"insightful" account of propaganda in Russia and beyond during the age of
disinformation (New York Times). When information is a weapon, every opinion is an
act of war. We live in a world of influence operations run amok, where dark ads,
psyops, hacks, bots, soft facts, ISIS, Putin, trolls, and Trump seek to shape our very
reality. In this surreal atmosphere created to disorient us and undermine our sense of
truth, we've lost not only our grip on peace and democracy -- but our very notion of
what those words even mean. Peter Pomerantsev takes us to the front lines of the
disinformation age, where he meets Twitter revolutionaries and pop-up populists,
"behavioral change" salesmen, Jihadi fanboys, Identitarians, truth cops, and many
others. Forty years after his dissident parents were pursued by the KGB, Pomerantsev
finds the Kremlin re-emerging as a great propaganda power. His research takes him
back to Russia -- but the answers he finds there are not what he expected. Blending
reportage, family history, and intellectual adventure, This Is Not Propaganda explores
how we can reimagine our politics and ourselves when reality seems to be coming
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apart.
"Fascinating.... Lays a foundation for understanding human history."—Bill Gates In this
"artful, informative, and delightful" (William H. McNeill, New York Review of Books)
book, Jared Diamond convincingly argues that geographical and environmental factors
shaped the modern world. Societies that had had a head start in food production
advanced beyond the hunter-gatherer stage, and then developed religion --as well as
nasty germs and potent weapons of war --and adventured on sea and land to conquer
and decimate preliterate cultures. A major advance in our understanding of human
societies, Guns, Germs, and Steel chronicles the way that the modern world came to
be and stunningly dismantles racially based theories of human history. Winner of the
Pulitzer Prize, the Phi Beta Kappa Award in Science, the Rhone-Poulenc Prize, and the
Commonwealth club of California's Gold Medal.
With urgency and clarity, Noam Chomsky speaks with the movement as it transitions
from occupying tent camps to occupying the national conscience
Public opinion is an important factor affecting the political decision-making process. In
almost every community, the ones in power—no matter what type of political system is
established—want to be aware of the ideas and opinions of the rules regarding policies
that they have implemented. The factors that take part in the determination of public
opinion must be explored further. Political Propaganda, Advertising, and Public
Relations: Emerging Research and Opportunities is an essential reference source that
discusses public opinion on policies as well as political communication activities.
Featuring research on topics such as campaign management, branding, and political
marketing, this book is ideally designed for campaign managers, social media mangers,
government officials, advertisers, media consultants, public relations specialists,
researchers, politicians, academicians, and students seeking coverage on current
technological trends and political communication.
All new, unpublished interviews with world-renowned dissident Noam Chomsky.
Leading authority on media literacy education shows secondary teachers how to
incorporate media literacy into the curriculum, teach 21st-century skills, and select
meaningful texts.
An intellectual dissection of the modern media to show how an underlying economics of
publishing warps the news.
Our democracy today is fraught with political campaigns, lobbyists, liberal media, and
Fox News commentators, all using language to influence the way we think and reason
about public issues. Even so, many of us believe that propaganda and manipulation
aren't problems for us--not in the way they were for the totalitarian societies of the midtwentieth century. In How Propaganda Works, Jason Stanley demonstrates that more
attention needs to be paid. He examines how propaganda operates subtly, how it
undermines democracy--particularly the ideals of democratic deliberation and
equality--and how it has damaged democracies of the past.
New edition of a classic work on the history of propaganda. Topical new chapters on
the 1991 Gulf War, September 11 and terrorism. An ideal textbook for all international
courses covering media and communication studies. Considers the history of
propaganda and how it has become increasingly pervasive due to access to evercomplex and versatile media. Written in an accessible style and format, this book has
proven its appeal to the general reader as the public becomes more and more cynical
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of the manipulations of the political sphere.
Reissued titles by Noam Chomsky
Documents the troubling influence of a small group of scientists who the author
contends misrepresent scientific facts to advance key political and economic agendas,
revealing the interests behind their detractions on findings about acid rain, DDT, and
other hazards.
With politics taking centre stage due to the US presidential election, the time is perfect
for a reprint of this classic work from Edward Bernays, the father of public relations and
political spin and the man who designed the ad campaign that got the United States
involved in World War I. Written in 1928, this was the first book to discuss the
manipulation of the masses and democracy by government spin and propaganda.
An invitation to take part in a conversation with one of the great minds of our time. First
published in 2001, this book collects a series of discussions with the journalist David
Barsamian. It is the perfect complement to Chomsky's major works of media study such
as Manufacturing Consent and Necessary Illusions. Events discussed in detail are the
so-called 'Battle of Seattle' protests against the World Trade Organisation, US
involvement in East Timor, and the beginning of the movement towards a second Iraq
War.
Following World War I, political commentator Walter Lippmann worried that citizens
increasingly held inaccurate and misinformed beliefs because of the way information
was produced, circulated, and received in a mass-mediated society. Lippmann dubbed
this manipulative opinion-making process “the manufacture of consent.” A more
familiar term for such large-scale persuasion would be propaganda. In Weapons of
Democracy, Jonathan Auerbach explores how Lippmann’s stark critique gave voice to
a set of misgivings that had troubled American social reformers since the late
nineteenth century. Progressives, social scientists, and muckrakers initially drew on
mass persuasion as part of the effort to mobilize sentiment for their own cherished
reforms, including regulating monopolies, protecting consumers, and promoting
disinterested, efficient government. “Propaganda” was associated with public
education and consciousness raising for the good of the whole. By the second decade
of the twentieth century, the need to muster support for American involvement in the
Great War produced the Committee on Public Information, which zealously spread the
gospel of American democracy abroad and worked to stifle dissent at home. After the
war, public relations firms—which treated publicity as an end in itself—proliferated.
Weapons of Democracy traces the fate of American public opinion in theory and
practice from 1884 to 1934 and explains how propaganda continues to shape today’s
public sphere. The book closely analyzes the work of prominent political leaders,
journalists, intellectuals, novelists, and corporate publicists, including Woodrow Wilson,
Theodore Roosevelt, Mark Twain, George Creel, John Dewey, Julia Lathrop, Ivy Lee,
and Edward Bernays. Truly interdisciplinary in both scope and method, this book will
appeal to students and scholars in American studies, history, political theory, media and
communications, and rhetoric and literary studies.
With contributions from noted critics and film historians from both countries, this book,
first published in 1994, examines some of the most innovative and disturbing
propaganda ever created. It analyses the conflicting images of these films and their
effectiveness in defining public perception of the enemy. It also offers pointed
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commentary on the power of visual imagery to enhance racial tensions and enforce
both positive and negative stereotypes of the Other.

Propaganda in the Information Age is a collaborative volume which updates
Herman and Chomsky’s propaganda model for the twenty-first-century media
landscape and makes the case for the continuing relevance of their original
ideas. It includes an exclusive interview with Noam Chomsky himself. 2018
marks 30 years since the publication of Edward Herman and Noam Chomsky’s
ground-breaking book Manufacturing Consent, which lifted the veil over how the
mass media operate. The book’s model presented five filters which all potentially
newsworthy events must pass through before they reach our TV screens,
smartphones or newspapers. In Propaganda in the Information Age, many of the
world’s leading media scholars, analysts and journalists use this model to
explore the modern media world, covering some of the most pressing
contemporary topics such as fake news, Cambridge Analytica, the Syrian Civil
War and Russiagate. The collection also acknowledges that in an increasingly
globalized world, our media is increasingly globalized as well, with chapters
exploring both Indian and African media. For students of Media Studies,
Journalism, Communication and Sociology, Propaganda in the Information Age
offers a fascinating introduction to the propaganda model and how it can be
applied to our understanding not only of how media functions in corporate
America, but across the world in the twenty-first century.
After a period of self-imposed exclusion, Chinese society is in the process of a
massive transformation in the name of economic progress and integration into
the world economy, yet the Chinese Communist Party (CCP) is seeking to
maintain its rule over China indefinitely. Examining Chinese propaganda and
thought work in the current period offers readers a unique understanding of how
the CCP will address real and perceived threats to stability and its continued hold
on power.
Noam Chomsky’s backpocket classic on wartime propaganda and opinion
control begins by asserting two models of democracy—one in which the public
actively participates, and one in which the public is manipulated and controlled.
According to Chomsky, "propaganda is to democracy as the bludgeon is to a
totalitarian state," and the mass media is the primary vehicle for delivering
propaganda in the United States. From an examination of how Woodrow
Wilson’s Creel Commission "succeeded, within six months, in turning a pacifist
population into a hysterical, war-mongering population," to Bush Sr.'s war on
Iraq, Chomsky examines how the mass media and public relations industries
have been used as propaganda to generate public support for going to war.
Chomsky further touches on how the modern public relations industry has been
influenced by Walter Lippmann’s theory of "spectator democracy," in which the
public is seen as a "bewildered herd" that needs to be directed, not empowered;
and how the public relations industry in the United States focuses on "controlling
the public mind," and not on informing it. Media Control is an invaluable primer on
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the secret workings of disinformation in democratic societies.
Entries provide information on the history, key propagandists, and techniques
and concepts of propaganda.
In what is widely considered the most influential book ever written by Walter
Lippmann, the late journalist and social critic provides a fundamental treatise on
the nature of human information and communication. The work is divided into
eight parts, covering such varied issues as stereotypes, image making, and
organized intelligence. The study begins with an analysis of "the world outside
and the pictures in our heads", a leitmotif that starts with issues of censorship
and privacy, speed, words, and clarity, and ends with a careful survey of the
modern newspaper. Lippmann's conclusions are as meaningful in a world of
television and computers as in the earlier period when newspapers were
dominant. Public Opinion is of enduring significance for communications
scholars, historians, sociologists, and political scientists. Copyright © Libri GmbH.
All rights reserved.
Edward Bernays was a member of this massive Jesuit machine. His uncle,
Sigmund Freud, was a master Jesuit manipulator who influenced Bernays in
countless ways. Freud was thought to have brought out and fully developed the
narcissist in Bernays, who was known to all as a "braggart." After the success of
his first book, Crystallizing Public Opinion, in 1923, Bernays furthered his
research on manipulating members of our herd society. The work culminated in
his second book, Propaganda. Like other Jesuit machinations, this book blatantly
shoved this resurrected term propaganda right in the faces of all Americans. It
taunted people with the knowledge of how innocent people are cleverly coaxed
into following the order du jour, almost always without the "patient" being aware
they were being led around by a nose ring. Bernays was a brilliant manipulator
who taught his techniques to hundreds of force-multipliers who, in turn,
unleashed the insidious practices on the world. This current volume has been
revamped in a number of ways: lightly edited for clarity, subheadings added to
improve readability, paragraphs broken up into more managable reads, newly
designed interior and cover. Our current volume is a remake of Bernays' original
book. Our version does not include commentary on Bernays' thoughts or ideas,
nor is it meant to. We have preserved this man's brilliant, if not twisted, thoughts
on how to manage an entire population of subservient people, using a few
provocative words and phrases that crawl under the skin of our easily
programmed minds. Our hope is that this updated version of a masterpiece will
be read, studied and shared by a new generation of students and casual readers.
Please form your own thoughts, opinions, beliefs and hypotheses. Beyond this,
our wish for you is that you use this new-found information to do some good in
this world. Bernays thrust this material into our faces nearly a hundred years ago
and flaunted his jesuitical power over our subconscious mind. It is now our duty
and responsibility to understand his methods so we may protest, if not counter
entirely, any attempt to control our beautiful minds. Knowledge isn't just power.
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Applied correctly, it all but guarantees victory in any arena.
Hitler was one of the few politicians who understood that persuasion was
everything, deployed to anchor an entire regime in the confections of imagery,
rhetoric and dramaturgy. The Nazis pursued propaganda not just as a tool, an
instrument of government, but also as the totality, the raison d'être, the medium
through which power itself was exercised. Moreover, Nicholas O'Shaughnessy
argues, Hitler, not Goebbels, was the prime mover in the propaganda regime of
the Third Reich - its editor and first author. Under the Reich everything was a
propaganda medium, a building-block of public consciousness, from typography
to communiqués, to architecture, to weapons design. There were groups to
initiate rumours and groups to spread graffiti. Everything could be interrogated for
its propaganda potential, every surface inscribed with polemical meaning,
whether an enemy city's name, an historical epic or the poster on a
neighbourhood wall. But Hitler was in no sense an innovator - his ideas were
always second-hand. Rather his expertise was as a packager, fashioning from
the accumulated mass of icons and ideas, the historic debris, the labyrinths and
byways of the German mind, a modern and brilliant political show articulated
through deftly managed symbols and rituals. The Reich would have been
unthinkable without propaganda - it would not have been the Reich.
Noam Chomsky visited India in 1996 and 2001 and spoke on a wide range of
subjects, from democracy and corporate propaganda to the nature of the world
order and the role of intellectuals in society. He captivated audiences with his
lucid challenge of dominant political analyses, the engaging style of his talks, and
his commitment to social equality as well as individual freedom. Chomsky’s early
insights into the workings of power in the modern world remain timely and
compelling. Published for the first time, this series of lectures also provides the
reader with an invaluable introduction to the essential ideas of one of the leading
thinkers of our time.
First published in 2001, Propaganda & The Public Mind constitutes a series of discussions with
the journalist David Barsamian and is the perfect complement to Chomsky's major works of
media study such as Manufacturing Consent and Necessary llusions. Events discussed in
detail are the so-called 'Battle of Seattle' protests against the World Trade Organisation, US
involvement in East Timor, and the beginning of the movement towards a second Iraq War - as
well as timeless explorations of Chomsky's political friends and influences such as the
Pakistani scholar Eqbal Ahmad. This book is an invitation to take part in a conversation with
one of the great minds of our time.
This book examines classical and modern interpretations of education in the context of
contemporary Okinawa as a site of neoliberal military-industrial development. Considering how
media educate consumers to accept the plans and policies of the powerful, it questions current
concepts of development and the ideology that informs national security policies. The book
closely examines the signs, symbols, and rhetorical manipulations of language used in media
to rationalize and justify a kind of development, which is the destruction of the environment in
Henoko. Through careful analysis of public relations literature and public discourse, it
challenges the presupposition that Okinawa is the Keystone of the Pacific and necessarily the
only location in Japan to host U.S. military presence. Forced to co-operate in America’s
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military hegemony and global war-fighting action, Okinawa is at the very center of the growing
tension between Beijing and Washington and its clients in Tokyo and Seoul. The book
represents a case study of the discourse used in society to wield control over this larger
project, which is a more developed and militarized Okinawa . Considering how history is given
shape through external power structures and discourse practices that seek control over both
historical and contemporary narratives, it reveals how public attitudes and perceptions are
shaped through educational policies and media.
One of our greatest political minds “challenges us to think more independently and more
deeply about the human consequences of power and privilege” (Norman Solomon, author of
Made Love, Got War). Renowned interviewer David Barsamian showcases his unique access
to Chomsky’s thinking on a number of topics of contemporary and historical import. Chomsky
offers insights into the institutions that shape the public mind in the service of power and profit.
In an interview conducted after the important November 1999 “Battle in Seattle,” Chomsky
discusses prospects for building a movement to challenge corporate domination of the media,
the environment, and even our private lives. Whether discussing US military escalation in
Colombia, attacks on Social Security, or growing inequality worldwide, Chomsky shows how
ordinary people, if they work together, have the power to make meaningful change. “In
Propaganda and the Public Mind, we have unique insight into Noam Chomsky’s decades of
penetrating analyses . . . drawn together in one slender volume by a brilliant radio interviewer,
David Barsamian.” ?Ben H. Bagdikian, Pulitzer Prize–winning journalist “To anyone who
wonders if ideas, information, and activism can make a profound difference in the twenty-first
century, I say: ‘Read this book.’” ?Norman Solomon, author of The Habits of Highly
Deceptive Media Praise for Noam Chomsky “The conscience of the American people.” —New
Statesman “Chomsky is a global phenomenon . . . perhaps the most widely read voice on
foreign policy on the planet.” —The New York Times Book Review “There is no living political
writer who has more radically changed how more people think in more parts of the world about
political issues.” ?Glenn Greenwald, journalist “A truth-teller on an epic scale. I salute him.”
—John Pilger, journalist, writer, and filmmaker
A provocative challenge to the standard ideology that Western power is a benevolent force in
the world.
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