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Student Achievement Series: Foundations of Business
provides a brief survey of the major functional areas of
business including management, marketing, accounting,
finance, and information technology, as well as core topics
such as ethics and social responsibility, forms of ownership,
small business, and international business. The Student
Achievement Series was developed in partnership with over
600 teachers and students from across the country to meet
the learning, study, and assessment goals necessary for
student success. Through extensive research and focus
groups conducted with a diverse cross-section of students,
Cengage Learning presents a groundbreaking solution for
skills mastery, understanding, and retention. Feedback from
students has been instrumental in all aspects of
development--from design and pedagogy to testing and
assessment to title and packaging. These elements culminate
in a textbook program that reflects the way students learn and
study best. Important Notice: Media content referenced within
the product description or the product text may not be
available in the ebook version.
A NEW YORK TIMES NOTABLE BOOK • Ghana, eighteenth
century: two half sisters are born into different villages, each
unaware of the other. One will marry an Englishman and lead
a life of comfort in the palatial rooms of the Cape Coast
Castle. The other will be captured in a raid on her village,
imprisoned in the very same castle, and sold into slavery.
One of Oprah’s Best Books of the Year and a
PEN/Hemingway award winner, Homegoing follows the
parallel paths of these sisters and their descendants through
eight generations: from the Gold Coast to the plantations of
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Mississippi, from the American Civil War to Jazz Age Harlem.
Yaa Gyasi’s extraordinary novel illuminates slavery’s
troubled legacy both for those who were taken and those who
stayed—and shows how the memory of captivity has been
inscribed on the soul of our nation.
Endorsed by the Imperial War Museum, this book provides
the answers to many questions relating to the Britain at war
experience, by using facsimiles of actual documents and
memorabilia from the time: photos, paintings, propaganda,
regulations, and witness accounts.
Written by authors with an extensive track record in teaching
business, the Europe, Middle East and Africa Edition of this
bestselling volume features an up-to-date and comprehensive
survey of the functional areas of business, including
management, human resources, marketing, accounting,
finance and investment. Brimming with real examples that
address ethics and social responsibility, sustainable practice,
small business and entrepreneurship, global issues, and the
increasing role of social media, this landmark text provides an
engaging and authoritative introduction to business.
Presently, he is a professor of management at Fort Hays
State University and an adjunct professor at Colorado State
University–Global. He has served as a professor of
management at Shenyang Normal University, China; a
professor of international business at Keimyung University,
South Korea; and a professor of accounting and finance at
Monarch Business School, Switzerland. He has also taught at
Northcentral University and University of Phoenix.
This book deals in general with mergers & acquisitions in the
CRO industry, and more specifically with reasons for M&A,
success factors during the M&A process, and why M&A can
fail in the Contract Research Organization industry. The
pharmaceutical industry faces increasing obstacles in respect
to the development and introduction of new medications. That
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has to do with stricter requirements for admission and sharper
controls by authorities. Today, the research and development
of a new drug can easily consume more than $800 million
and lasting between 10 and 15 years. Due to these facts
pharmaceutical companies are looking for an alternative in
the drug development process. A popular alternative is the
outsourcing or in-house working with Contract Research
Organizations (CRO). CRO are specialized in coordination
and monitoring of drug development activities. The size of the
CRO market in 2012 was around $32 billion and had an
estimated market growth of around 9 – 12% for 2013.
Increased outsourcing and allocation of R&D money towards
CRO reflects a driving force for prospective growth. Contract
Research Organizations consider mergers & acquisitions as a
vital solution to achieve their objectives.
We are delighted to present the twelfth edition of Business
Research Methods. This edition continues to equip the
readers with richest and most comprehensive knowledge and
skills involved in the basic research process. Real-world
examples, decision-making processes and industrial
expertise are evident by way of Snapshots, CloseUps,
PicProfiles and Cases found throughout the text. Managerial
decision-making is the underlying theme which includes
discussion of the business contexts, statistical analysis of the
data, survey methods, and reporting and presentation of the
data. Plethora of web supplements contain Written Cases,
Video Cases, Web Exercises, Articles, Samples, Student
Sample Projects, Solutions Manual, etc. Salient Features: NEW! Reader-friendly structure - NEW! More than 15 Cases
about hospital services, data mining, new promotions, etc. Market-leading coverage of questionnaire design and webbased survey techniques - NEW! Indian and Asian examples
to illustrate various concepts, framework, and decisionmaking tools - NEW! Updated pedagogy with additional
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examples solved using computer-based analytical methods
(SPSS), 200+ truefalse and multiple-choice questions
Whatever their industry of origin, all companies are facing the
same challenge to a greater or lesser degree: globalization. It
is becoming more and more evident that companies need to
plan ahead and anticipate coming developments if they are to
be successful in the future. Today, it is crucial to establish a
solid competitive position in the global arena. There is no
doubt that a corporate culture that is open to innovation and
shaped by global thinking, plays a key role in this context. A
culture in which representatives of different countries und
cultures can come together, anticipating and understanding
the cultural challenges, creates the foundation of any
international business. A global view on intercultural
management will be the key to successfully doing business in
diverse cultural environments.
Gain a thorough understanding of essential marketing
principles with Pride and Ferrell's visually engaging, inviting
MARKETING. This popular, proven presentation helps you
develop the knowledge and decision-making skills to succeed
in today's competitive business environment. In-depth
coverage highlights fundamental marketing concepts and
strategies while practical applications and real-world
examples emphasize the latest in social networking, digital
marketing, social and environmental responsibility,
globalization, entrepreneurship and marketing in times of
transition. This new edition also features expanded coverage
of business markets and buying behavior, marketing channels
and supply-chain management, retailing, personal selling and
marketing analytics. MARKETING is essential for career
success no matter what your background. Important Notice:
Media content referenced within the product description or
the product text may not be available in the ebook version.
Master the human relation skills you need to become
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successful in today's workplace with one of the most widely
used human relations texts available. EFFECTIVE HUMAN
RELATIONS incorporates hundreds of examples of real
human relations issues and practices in successful
companies. This comprehensive 13th edition explores goalsetting, the root causes of negative attitudes, the use of
personal branding and social media in the job market,
emotional intelligence, positive psychology and happiness,
and how companies create a dynamic company cultures. Selfassessments and self-development opportunities throughout
the book teach you to assume responsibility for improving
your personal skills and competencies. This text will help you
gain the insights, knowledge and relationship skills you need
to deal successfully with the wide range of people-related
challenges in business today. It is a text you can continue to
refer to throughout your life! Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
Reflecting Cengage Learning's commitment to offering value
for students, these new hybrid versions feature the same
content and coverage found in the full text while delivering
end-of-section exercises online in Aplia. Access to Aplia is
included with every new text, giving you an interactive
learning experience with the convenience of a text that is both
brief and affordable. UNDERSTANDABLE STATISTICS:
CONCEPTS AND METHODS, Hybrid Package, Tenth
Edition, is a thorough, yet accessible program designed to
help readers overcome their apprehensions about statistics.
The authors provide clear guidance and informal advice while
showing the links between statistics and the world, while
offering the convenience of a more brief and more affordable
text. To reinforce this approach--and make the material
interesting as well as easier to understand--the book
integrates real-life data from a variety of sources, including
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journals, periodicals, newspapers, and the Internet. Readers
also have opportunities to develop their critical thinking and
statistical literacy skills through special features and exercises
throughout the text. The use of graphing calculators, Excel,
MINITAB, and SPSS is covered for those who wish to learn
about these helpful tools.
Myriad forms of communication occur within the criminal
justice system as judges and attorneys speak to juries, law
enforcement officers interact with the public, and the news
media presents stories of events in courtrooms. Hindrances
abound, however. Law enforcement officers and justice
system personnel often encounter challenges that affect their
ability to communicate with others, ranging from language
barriers, to conflicting accounts of witnessed events, to errors
caused by malfunctioning technology. Examining the
relevancy of the U.S. Constitution to modern communications,
The Foundations of Communication in Criminal Justice
Systems demonstrates how information is conveyed from
multiple perspectives in a range of scenarios, enabling
readers to see how these matters relate to and affect the
criminal justice system. Topics covered include: How to use
the communications process within the justice system from
the crafting of messages through the solicitation of feedback
Effective methods for persuading individuals and audiences
Federal regulations in the workplace and workplace
communications tactics How law enforcement and public
safety entities use marketing and advertising to influence the
general public How to use multimedia resources when
communicating Using multiple communications styles to
support effective leadership The book concludes with
discussions on innovations in communication technology,
natural language processing, cybernetics, and other
emerging concepts. With an emphasis on logical reasoning in
communication, the book explores the perspectives of
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numerous players in the justice system, from patrol officers to
attorneys. Supplemented by examples of written
communication templates that can be adapted within a law
enforcement organization, it provides readers with solid
theoretical and applied approaches to the subject matter.
Exam Board: Edexcel Level: GCSE Subject: Business First
Teaching: September 2017 First Exam: June 2019 Endorsed
for Edexcel Let Ian Marcouse successfully steer you through
the new specification with his proven and popular approach to
Business; clear content coverage is enhanced by numerous
real-life examples to create a course that engages, motivates
and develops every student. - Breaks down the content of the
2017 specification into clear, accessible explanations of
important concepts and theories - Helps students apply their
knowledge to a range of real business examples, issues and
contexts, supported by 'Talking Points' that encourage critical
and commercial thinking - Improves quantitative,
investigative, analytical and evaluation skills through end-ofchapter exercises - Builds students' confidence approaching
their exams as they practise calculation, short answer and
extended-writing questions with stimulus materials - Boosts
students' vocabulary and supports revision with definitions of
key terminology for each topic
Managers are people who steer organizations towards
meeting their objectives effectively and efficiently. Modernday managers need to understand contemporary issues in
management to achieve these objectives. Spread over nine
parts, Business Organization and Management: Text and
Cases addresses these issues in simple and student-friendly
language, and explains concepts through rich diagrams and
examples.

BusinessCengage Learning
Introduction to Business covers the scope and sequence
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of most introductory business courses. The book
provides detailed explanations in the context of core
themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing
change. Introduction to Business includes hundreds of
current business examples from a range of industries
and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the
theory and application of business concepts, with
attention to the knowledge and skills necessary for
student success in this course and beyond.
The tenth edition of this best-selling introductory text
features an up-to-date, comprehensive survey of the
functional areas of business: management, marketing,
accounting, finance, and information technology. Core
topics highlighted within these areas include ethics and
social responsibility, forms of business ownership, small
business concerns, and international issues. New
coverage in this edition more closely examines cuttingedge topics like the 2008 economic crisis, green
business,and sustainability. In addition to updating and
revitalizing the content, the authors have redesigned the
entire textbook program to highlight its strengths as the
most accessible and student friendly program on the
market. The new online resources no longer require a
passkey and put students on the path to success and
mastery through premium online study content, including
ACE Plus practice tests, flashcards, MP3 audio chapter
summaries and quizzes, interactive games, and Career
Snapshots.
Gain a solid understanding of business today and what it
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takes to become a better employee, more informed
consumer, and even a successful business owner with
the best-selling FOUNDATONS OF BUSINESS, 5E. This
up-to-date, comprehensive survey of business highlights
forms of business ownership, management and
organization, human resources management, marketing,
social media and e-business, information systems,
accounting, and finance. Core topics and special
features examine ethics and social responsibility, small
business and entrepreneurship, and global issues, while
new coverage addresses cutting-edge topics, such as
the impact of social media in business, the economic
recovery and remaining economic issues, international
business, green and socially responsible business, and
sustainability. Important Notice: Media content
referenced within the product description or the product
text may not be available in the ebook version.
One key for success for an entrepreneur is to obtain
sales (revenue) and profits as quickly as possible upon
launching the venture. Entrepreneurial Marketing
focuses on this and the essential elements of success in
order to achieve these needed sales and revenues and
then grow the company. The authors build a
comprehensive, state-of-the-art picture of entrepreneurial
marketing issues, providing major theoretical and
empirical evidence that offers a clear, concise view of the
field.Through an international approach that combines
both theoretical and empirical knowledge on
entrepreneurship and marketing, this book informs and
enhances an entrepreneurs' creativity, their ability to
bring innovations to the market and their willingness to
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face risk and change the world. Key components
addressed include: identifying and selecting the market,
determining the consumer needs cost-effectively,
executing the basic elements of the marketing mix
(product, price, distribution, and promotion) and
competing successfully in the domestic and global
markets by implementing a sound marketing plan.
Numerous illustrative examples bring the content to life.
The mix of theoretical content, examples, empirical
analyses and case studies, make this book an excellent
resource for students, professors, researchers,
practitioners, and policymakers all over the world.
As businesses seek to compete on a global stage, they
must be constantly aware of pressures from all levels:
regional, local, and worldwide. The organizations that
can best build advantages in diverse environments
achieve the greatest success. The Handbook of
Research on Global Competitive Advantage through
Innovation and Entrepreneurship explores the
emergence of new ideas and opportunities in various
markets and provides organizational leaders with the
tools they need to take full advantage of those
opportunities. With a focus on economic growth in a fastpaced environment, this handbook is a critical reference
for business leaders, economists, and students of
economic theory.
Social Media Marketing: A Strategic Approach promises
to be the seminal textbook in the field with its distinctive
conceptual foundation and practical approach to
developing successful social media marketing plans. A
proven eight-step social media planning model provides
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students with a cumulative learning experience, showing
them how to construct social media strategies that
achieve desired marketing goals. These marketing goals
shape the development of tailored social media
strategies. Special attention is given to the most effective
techniques for identifying targeted marketing on the
social web, with emphasis on the creation of personas
that represent the critical online market segments for a
company. Students discover how to put these welldefined personas to work in selecting the optimal social
media platforms for reaching an organization's marketing
goals. Students are taught rules of engagement and
social media ethics for behaving properly as marketers
on the social web. With these guidelines in mind, the
most productive marketing tactics for each type of major
social media platform are examined in depth. These
platform-specific tactics, along with all the proceeding
material in the book, are brought together in the final
chapter to create a comprehensive social media
marketing plan, with detailed explanations and
illustrations from a real world plan. Extensive
consideration is given to monitoring, evaluating, and
tuning the implementation of social media marketing
initiatives. In addition, students are introduced to the
most useful quantitative and qualitative social media
measurements, along with various ways to estimate an
organization's return on investment in social media
marketing activities. Important Notice: Media content
referenced within the product description or the product
text may not be available in the ebook version.
Build the solid foundation you need to succeed in today's
Page 11/20

Acces PDF Pride Hughes Kapoor Business 11th
Edition
competitive business world and in your personal life with
Pride/Hughes/Kapoor’s FOUNDATIONS OF
BUSINESS, 6E. Up-to-date coverage highlights
important topics such as forms of business ownership,
management and organization, human resource
management, marketing, e-business, information
systems, accounting and finance. You examine how a
nation's economy affects both individuals and business,
ethics and social responsibility, small business and
entrepreneurship, and the global environment. New
cutting-edge coverage addresses the impact of social
media on business, international business, green and
socially responsible business, and sustainability. You
learn to become a better employee, more informed
consumer and even a successful business owner with
FOUNDATIONS OF BUSINESS, 6E. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
As knowledge economies become increasingly important
around the world, it is essential that organizations are
able to transform their knowledge into a competitive
advantage. This textbook offers an interdisciplinary
approach to knowledge management written specifically
for postgraduate students in business and management
schools. Knowledge Management presents classic and
advanced concepts, models and frameworks using a
clear logical structure, which covers building knowledge
competence, the knowledge lifecycle, and integration of
knowledge management with business decision making.
An overall framework illustrates links between chapters
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and ensures readers can gain a body of actionable
knowledge rather than learning isolated,
uncontextualized topics. Based on cutting-edge research
findings and covering the most advanced IT and IS
technologies, this book emphasises the need for
knowledge management to span boundaries across
organizations, supply chains and partnerships, rather
than being limited to individual learning and sharing
within businesses. Knowledge Management is
international in scope and includes real world case
studies and role play scenarios to show how theories are
applied in practice, and "think back" and "critique
discussion" questions to encourage reflective learning
and critical thinking. This indispensable text provides a
dynamic picture of the evolution of knowledge
management and demonstrates its full potential to
enable better business decisions. Accompanying online
resources include PowerPoint slides for lecturers and
exercise questions for students.
PRODUCT ONLY AVAILABLE WITHIN CENGAGE
UNLIMITED.
Airborne Express, Hershey's, Motorola, Pillsbury—how do
the executives of international corporations formulate
effective strategies for corporate success? Filled with
helpful insights into the state of the art in strategic
management, this book provides a framework for the
formulation, implementation, and control of strategies for
all types of domestic and global organizations. You'll also
find 21 suggested corporate cases for analysis (complete
with reference sources), including Blockbuster Video,
PepsiCo, Harley-Davidson, Nike, Home Depot, and
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Microsoft. This up-to-date volume gives you a
comprehensive overview of strategic management in an
easy-to-read format. It addresses important current
issues, such as TQM (Total Quality Management),
reengineering, benchmarking, and the formulation of
strategic management in international markets. Strategic
Management: Formulation, Implementation, and Control
in a Dynamic Environment is a part of The Haworth
Press, Inc. promotion book series edited by Richard Alan
Nelson, Ph.D., APR. Here is a small sample of what
Strategic Management: Formulation, Implementation,
and Control in a Dynamic Environment will teach you
about: the definition, meaning, and history of strategic
management the difference between business policy and
business strategy corporate structure, governance, and
culture mission statements how to assess the
corporate/business environment—internal, external, and
macro how to formulate an effective business strategy
strategic alternatives—specialization, diversification,
alliances, joint ventures, acquisitions, and more dealing
with foreign governments and competing on a global
scale the role of the general manager and the board of
directors the control process and ways to measure the
financial soundness of strategic decisions management
techniques for not-for-profit companies Strategic
Management: Formulation, Implementation, and Control
in a Dynamic Environment is an ideal reference for any
teacher, student, or professional in the management
arena.
INTRODUCTION TO BUSINESS, 11E, International
Edition is a best-selling introductory text featuring an upPage 14/20
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to-date, comprehensive survey of the functional areas of
business: management, marketing, accounting, finance,
and information technology. This edition closely
examines cutting-edge topics like the impact of the
economic crisis and political climate on business, green
and socially responsible business, and sustainability.
INTRODUCTION TO BUSINESS, 11E, International
Edition delivers on expanded choice, increased
engagement and improved outcomes by offering
innovative custom and technology options that meet the
needs of your course. Increase student engagement and
improve outcomes by incorporating one of our digital
products into your course.
Focus on Personal Finance is a brief, 14-chapter book,
covering the critical topics in Personal Finance courses.
This 4-color, paperback text is designed and written to
appeal to a range of ages, life situations, and levels of
financial literacy. A unique aspect of this text is its active
approach. This text will not only get your students
thinking about their current situation and financial goals,
but also encourage them to put these in writing to use as
a guide and revise over the course of their lives. New for
this edition, sections are oriented around specific actionitems for students. The more a student involves
themselves in the assessments, exercises and
worksheets provided, the more they will discover about
their current habits and how to improve them for greater
financial freedom. Students have many different financial
goals, but none are more important than having a basic
understanding of financial issues and peace of mind with
regard to their decisions. The ultimate goal of Focus on
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Personal Finance is to get students to this point as a first
step to achieving the many financial goals they have set
for themselves.
4LTR Press solutions give students the option to choose
the format that best suits their learning preferences. This
option is perfect for those students who focus on the
textbook as their main course resource. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
This managerial book goes beyond the traditional
thoughts on this subject. It brings you a challenging
dimension: Create an entrepreneurial organization and
you will exceed in the realization of your goals and
objectives. The entrepreneurial organization thrives on
developing innovation, customer retention, productivity,
and growth. Your role and that of other managers has
changed dramatically in the last decade because two
powerful new forces have joined in the environment. A
new social awareness and demographic shift in the work
force coupled with a shrinking of markets in a
technological and global landscape demands new ways
of planning, organizing, and directing organizations. ESM
argues the need for implementation as the force majeure
in fulfilling strategic plans and the engagement of the
whole organization in strategic management to achieve
organizational goals. Inside, you’ll be introduced to a
new approach to understanding the economic
marketplace in four quadrants or fields where each
determines what strategic responses are needed to
thrive in those fields and which direction the organization
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is to go if it is to survive and grow. This book lays out the
cycle of corporate products and services from profitable
innovation to decline and failure and offers the executive
a road map to renovate and build the organization.
Business is a systematic process which should be
accompanied by a well planning and its effective
execution. In a proper business, the term "failure" turns
out to be irrelevant as it goes through a valid and
systematic business process. Of course, any business
might make some mistakes but that help to learn more
and do better in next time instead of being failure. It is
imperative to say that along with changing business
environment, an organization requires perpetual changes
in which right decision is necessary. If any business is in
loss or it has not been successful to fulfil its strategic
objectives, it must have some weaknesses or mistakes
which should be diagnosed and cured on time to be
successful. I have been involving in business research
field for more than eight years and I have got significant
information about business and its components. In the
competitive market environment, some of the businesses
are quite successful while others are either shut down or
waiting for luck. Through this book, I would like support
to them which are not being successful or trying to enter
into business. Business is not a gamble in which luck
does not work; rather it is a well managed systematic
and scientific process. As any business person follows
the book, s/he can succeed business in its objectives it
discusses some essential business components and
offers suggestions to effectively and efficiently operate,
grow and sustain a business in a competitive market
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environment. Of course, this book can be useful to
anyone interested in business and earn a sustainable
competitive advantage. It minutely discusses all key
information related to business in simple terms; so, the
author believes that by reading this book, even a layman
can also easily start and fulfil business objectives
because. Overall, it is a complete guide to make a
layman to a successful businessman. With an immense
devotion and motivation, this dream project has been
completed. I have got emotional, psychological and
economic support from my wife (Mrs Shanti Giri), to
whom I am extremely obliged. Without her support, I
could not accomplish this book. Similarly, I would like to
remember my dear parents who are the light of my
education. Finally, my sincere gratitude goes to everyone
who has direct or indirect contributed in this work.
Provides an introduction to business functions, issues
and activities and to the way they interact with their
environment. It is the core text for the Business In
Context Series which serves as a stand-alone
introduction to business studies. An ELBS/LPBB edition
is available.
As businesses seek to compete on a global stage, they
must be constantly aware of pressures from all levels:
regional, local, and worldwide. The organizations that
can best build advantages in diverse environments
achieve the greatest success. Global Business
Expansion: Concepts, Methodologies, Tools, and
Applications is a comprehensive reference source for the
latest scholarly material on the emergence of new ideas
and opportunities in various markets and provides
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organizational leaders with the tools they need to be
successful. Highlighting a range of pertinent topics such
as market entry strategies, transnational organizations,
and competitive advantage, this multi-volume book is
ideally designed for researchers, scholars, business
executives and professionals, and graduate-level
business students.
Modern organizations and businesses are growing
rapidly every day. With these advances comes the need
for more progressive forms of knowledge management
and record keeping techniques. Managing Knowledge
Resources and Records in Modern Organizations is a
pivotal reference source that discusses the current
trends, technologies, and ethics associated with
knowledge management. Featuring comprehensive
coverage on a spectrum of topics, such as leadership
roles in knowledge sharing, knowledge governance,
electronic resources for public sector reform, and record
keeping for information in public and private sector
organizations, this publication is a comprehensive
resource for educators, professionals, practitioners,
academics, and researchers interested in the latest
information on knowledge management for business and
organizations.
Business, First Canadian Edition, is a digital learning
solution for the Introduction to Business course that
presents concepts in a way that resonates with the
needs of today's learners. In response to the feedback
gathered through a variety of focus groups and reviews
by Canadian students and educators, NELSON has built
an innovative digital learning experience that contains
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the comprehensive content instructors require, delivered
in an engaging manner for students. Within MindTap,
students are encouraged to learn the core concepts
through readings; interactive, media-rich activities; and
concept videos. Students then can apply what they have
learned through scenario-based application activities and
review quizzes. Their work culminates in a business plan
that is built as they move through the content. Business,
First Canadian Edition, engages students to learn,
provides the opportunity to apply their knowledge, and
ultimately builds confidence leading to student success.
BUSINESS, 11E is a best-selling introductory text
featuring an up-to-date, comprehensive survey of the
functional areas of business: management, marketing,
accounting, finance, and information technology. This
edition closely examines cutting-edge topics like the
impact of the economic crisis and political climate on
business, green and socially responsible business, and
sustainability. BUSINESS, 11E delivers on expanded
choice, increased engagement and improved outcomes
by offering innovative custom and technology options
that meet the needs of your course. Increase student
engagement and improve outcomes by incorporating one
of our digital products into your course: CengageNOW,
CourseMate, WebTutor, Interactive Business Plan,
MikesBikes Simulation or Course360. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
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