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Why are some products a hit while others never see the light
of day? While there's no foolproof way to tell what will
succeed and what won't, every product has a chance as long
as it's supported by research, careful planning, and hard
work. -Written by successful product manager Marc Abraham,
My Product Management Toolkit is a comprehensive guide to
developing a physical or digital product that consumers love.
Here's a sample of what you'll find within these pages:
Strategies for determining what customers want-even when
they don't know themselves Clear suggestions for developing
both physical and digital products Effective methods to
constantly iterate a product or feature Containing wisdom
from Abraham's popular blog, this book explores product
management from every angle, including consumer analysis,
personnel management, and product evolution. Whether
you're developing a product for a small start-up or a
multinational corporation, this book will prove invaluable.
W. Edwards Deming was a moral philosopher, prophet, and
sage with profound insights into the management of
organizations and the art of leadership and living. He also
was a composer of liturgical music, a singer, and a musician.
Edward Martin Baker, one of Demings most valued
associates, shares his deep understanding of Demings
System of Profound Knowledge, a set of theories and
philosophies that helped reshape the management practices
of many large multinational corporations. This included
bringing organizations to economic health and individuals to
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in work. Baker provides an accurate depiction of the
philosophy as a musical score: first movement: theory of
knowledge second movement: appreciation for a system third
movement: knowledge about variation fourth movement:
knowledge of psychology Baker shows how the system can
be viewed as a mapa mental representation of the territory
that managers and others must navigate as they play their
various roles. The Symphony of Profound Knowledge and
what Deming taught contradicts whats learned in school and
in the management of organizations. His teachings
encourage the reevaluation of what is seen as fact. It
provides a thorough understanding of the Deming philosophy
and how to apply those concepts to life.
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
come packaged with the bound book. Updated in its 6th
edition, Working in Groups provides readers with practical
strategies, built on theory and research, for communicating
and working successfully in groups. The authors use the
guiding principle of balance while looking at both how groups
work and how to work in groups. This accessible and userfriendly text gives readers the tools to apply group
communication theories, methods, and skills—helping them
become more effective and ethical group members.
Now in dynamic full color, SI ENGINEERING
FUNDAMENTALS: AN INTRODUCTION TO ENGINEERING,
5e helps students develop the strong problem-solving skills
and solid foundation in fundamental principles they will need
to become analytical, detail-oriented, and creative engineers.
The book opens with an overview of what engineers do, an
inside glimpse of the various areas of specialization, and a
straightforward look at what it takes to succeed. It then covers
the basic physical concepts and laws that students will
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text highlight the work of practicing engineers from around the
globe, tying in the fundamental principles and applying them
to professional engineering. Using a flexible, modular format,
the book demonstrates how engineers apply physical and
chemical laws and principles, as well as mathematics, to
design, test, and supervise the production of millions of parts,
products, and services that people use every day. Important
Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
Created through a student-tested, faculty-approved review
process, MR2 is an engaging and accessible solution to
accommodate the diverse lifestyles of today's learners. MR2
provides an exciting, innovative approach to Marketing
Research that provides the material needed for a successful
course. Attention CourseMate user: The CourseMate platform
is being sunset and will not be sold with this title after
December 31st, 2019. Cengage will support existing users of
CourseMate through August 1st, 2020. Important Notice:
Media content referenced within the product description or
the product text may not be available in the ebook version.
Bill Rossiter has helped hundreds of companies outperform
their industry by challenging them to think and act differently.
In Diverge, he reveals unique techniques to improve
branding, strategic planning, team engagement, and business
profits. The powerful yet practical insights packed into this
easy-to-read book have the potential to dramatically
transform your organization¿s culture and profitability, and
enhance your own leadership.
An overview of what networks are and how they are used in
marketing management practices is provided in this volume.
Leading scholars in the field examine various types of
relationships including: customer-to-customer networks;
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alliances. They also investigate market dynamics and
structure and consumer networks. In conclusion, several
advanced methodological issues and future research
directions are examined. In addition to the main research
chapters, key figures contribute their own reflections on the
topic.

The fourteenth edition of Strategic Management
continues to emphasize on planning for domestic and
global competition that is integral to strategic decisionmaking. This revised edition is specially designed to
accommodate the needs of strategic management
students worldwide. The unique pedagogy reflects
strategic analysis and innovation at different
organizational levels. Real business situations from
around the world, in both large and small entrepreneurial
companies, are evident in the form of 25 globally
engaged cases, 57 Global Strategy in Action (NEW), 35
Strategy in Action (NEW) modules. Salient Features: Globalization as a central theme - Focus on business
ethics and corporate social responsibility - Special
sections covering regulations in India such as Consumer
Protection Act, Environment Protection Act, etc. Innovation and entrepreneurship frameworks to guide
strategic decisions that accelerate
This is a revised edition emphasising the fundamental
concepts and applications of strength of materials while
intending to develop students' analytical and problemsolving skills. 60% of the 1100 problems are new to this
edition, providing plenty of material for self-study. New
treatments are given to stresses in beams, plane
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areas; explanations of analysis processes, including
more motivation, within the worked examples.
Boost your chances of scoring higher at Algebra II
Algebra II introduces students to complex algebra
concepts in preparation for trigonometry and calculus. In
this new edition of Algebra II Workbook For Dummies,
high school and college students will work through the
types of Algebra II problems they'll see in class, including
systems of equations, matrices, graphs, and conic
sections. Plus, the book now comes with free 1-year
access to chapter quizzes online! A recent report by ACT
shows that over a quarter of ACT-tested 2012 high
school graduates did not meet any of the four college
readiness benchmarks in mathematics, English, reading,
and science. Algebra II Workbook For Dummies
presents tricky topics in plain English and short lessons,
with examples and practice at every step to help
students master the essentials, setting them up for
success with each new lesson. Tracks to a typical
Algebra II class Can be used as a supplement to
classroom learning or for test prep Includes plenty of
practice and examples throughout Comes with free
access to chapter quizzes online Get ready to take the
intimidation out of Algebra II!
Created through a "student-tested, faculty-approved"
review process with feedback from students and faculty,
MKTG 2010, Student Edition, is an engaging and
accessible solution to accommodate the diverse
lifestyles of today?s learners.
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business transformation
deliver on time, on budget and scope, realising the
intended benefits while 70% fail? This book uncovers
HOBA(R) (House of Business Architecture(R)) Business
Transformation framework and provides a practical guide
that has helped organisations successfully implement
their business transformation.
Created through a student-tested, faculty-approved
review process with students and faculty, MM4 is an
engaging and accessible solution to accommodate the
diverse lifestyles of today's learners at a value-based
price. MM4 employs an integrated marketing
management framework using new and proven learning
features to detail key concepts, and useful exhibits and
graphics further describe key principles. This engaging
book incorporates the latest statistics as well as new
coverage that highlights the importance of social media
and the impact of consumer behavior on successful
marketing management. A complete set of
accompanying cases align best-selling business cases
from leading case providers, such Harvard Business
School Publishing, with specific MM4 chapters. Trust the
unique MM4 comprehensive content and complete
resources to help students better understanding and
apply marketing management for business success.
Attention CourseMate user: The CourseMate platform is
being sunset and will not be sold with this title after
December 31st, 2019. Cengage will support existing
users of CourseMate through August 1st, 2020.
Important Notice: Media content referenced within the
product description or the product text may not be
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Strategic Management: Text and Cases, 2nd Edition, by
Dess/Lumpkin/Eisner is both readable and rigorous written for today’s student. A rocket-ship in its first
edition, the revision continues to provide solid treatment
of traditional topics in strategic management, as well as
contemporary topics like entrepreneurship, knowledge
management, and internet strategies. The prestigious
author team understands the importance of thorough,
modern concepts illustrated by rich, relevant and
teachable cases. The new case selections emphasize
variety, currency, and familiar company names. The
cases are up-to-date in terms of both financial data and
strategic issues. This group of cases gives both
instructors and students unparalleled quality and variety.
Based on consistent reviewer feedback, these selections
combine comprehensive and shorter length cases about
well known companies.

Created by the continuous feedback of a studenttested, faculty-approved process, MM, 3E delivers a
visually appealing, succinct print approach with tearout reference cards for students and instructors, and
online CourseMate study tools and interactive
eBook. The MM, 3E book and learning resources are
all offered at a value-based price with a unique
approach that's proven to increase retention and
strengthen learning outcomes. MM, 3E provides a
concise presentation of the core concepts and
applications of contemporary marketing
management with new coverage of the importance
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of social media as well as the impact of consumer
behavior on successful marketing management.
Important Notice: Media content referenced within
the product description or the product text may not
be available in the ebook version.
4LTR Press solutions give students the option to
choose the format that best suits their learning
preferences. This option is perfect for those students
who focus on the textbook as their main course
resource. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
This pocket guide to Scrum is the one book for
everyone who wants to learn or re-learn about
Scrum. The book describes the framework as it was
designed and intended, with a strong focus on the
purpose to the rules and adding an historical
perspective to Scrum and the Agile movement.
Several elements that were described in the first
edition of Scrum - A Pocket Guide (2013) were later
added to the official Scrum Guide. The most
noticeable ones are the Scrum Values (2016) and
the description of the 3 questions of the Daily Scrum
as a good, yet optional practice (2017). As the
balance of society keeps shifting from industrial labor
to digital work, complexity and unpredictability keep
increasing. The need for agility through Scrum
increases equally, in and beyond software and
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product development. This 2nd edition of Scrum - A
Pocket Guide offers the clarity and insights on
Scrum that many organizations need, today and in
the foreseeable future. Scrum – A Pocket Guide is
an extraordinarily competent book. It flows with
insight, understanding, and perception. This should
be the de facto standard handout for all looking for a
complete, yet clear overview of Scrum without being
bothered by irrelevancies. (Ken Schwaber, Scrum cocreator) The author, Gunther Verheyen, is a
seasoned Scrum practitioner (2003). Throughout his
standing career as a consultant, Gunther has
employed Scrum in diverse circumstances. He was
partner to Ken Schwaber and Director of the
Professional Scrum series at Scrum.org. He is the
founder of Ullizee-Inc and engages with people and
organizations as an independent Scrum Caretaker.
The Business Ethics Workshop by James Brusseau
focuses on reality and engagement. Students
respond to examples and contemporary cases that
touch on their own anxieties, desires and
aspirations, and this textbook drives that without
sacrificing intellectual gravity. It incites student
interest and gets to the core of ethical issues.
This is the perfect "field manual" for every supply
chain or operations management practitioner and
student. The field's only single-volume reference, it's
uniquely convenient and uniquely affordable. With
nearly 1,500 well-organized definitions, it can help
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students quickly map all areas of operations and
supply chain management, and prepare for case
discussions, exams, and job interviews. For
instructors, it serves as an invaluable desk reference
and teaching aid that goes far beyond typical
dictionaries. For working managers, it offers a
shared language, with insights for improving any
process and supporting any training program. It
thoroughly covers: accounting, customer service,
distribution, e-business, economics, finance,
forecasting, human resources, industrial
engineering, industrial relations, inventory
management, healthcare management, Lean
Sigma/Six Sigma, lean thinking, logistics,
maintenance engineering, management information
systems, marketing/sales, new product
development, operations research, organizational
behavior/management, personal time management,
production planning and control, purchasing,
reliability engineering, quality management, service
management, simulation, statistics, strategic
management, systems engineering, supply and
supply chain management, theory of constraints,
transportation, and warehousing. Multiple figures,
graphs, equations, Excel formulas, VBA scripts, and
references support both learning and application. "...
this work should be useful as a desk reference for
operations management faculty and practitioners,
and it would be highly valuable for undergraduates
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learning the basic concepts and terminology of the
field." Reprinted with permission from CHOICE
http://www.cro2.org, copyright by the American
Library Association.
Graphic tools and visual solutions for team building
anddevelopment Visual Teams uses visual tools and
methods to helpteams—both face-to-face and
virtual—reach highperformance in today's work
environment. As teams become more andmore
global and distributed, visualization provides an
importantchannel of communication—one that opens
up the group's mindto improving work systems and
processes by understandingrelationships,
interconnections, and big picture contexts. Visual
Teams shares best practices and uses
visualizationas a power tool for process
improvement by providing teams with acommon
language for high performance. The book: Explores
how any kind of team can draw on the principles
andpractices of creative design teams in the
software, architectural,engineering, and information
design professions Introduces the Drexler/Sibbet
Team Performance™ Model andrelated tools—a
system used throughout companies such asNike,
Genentech, Becton Dickinson, Chevron, and others
Visual Teams presents a comprehensive framework,
bestpractices, and unique visual tools for becoming
an innovative,high-performance team.
Master data analysis, modeling, and spreadsheet
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use with BUSINESS ANALYTICS: DATA ANALYSIS
AND DECISION MAKING, 6E! Popular with
students, instructors, and practitioners, this
quantitative methods text delivers the tools to
succeed with its proven teach-by-example approach,
user-friendly writing style, and complete Excel 2016
integration. It is also compatible with Excel 2013,
2010, and 2007. Completely rewritten, Chapter 17,
Data Mining, and Chapter 18, Importing Data into
Excel, include increased emphasis on the tools
commonly included under the Business Analytics
umbrella -- including Microsoft Excel’s “Power BI”
suite. In addition, up-to-date problem sets and cases
provide realistic examples to show the relevance of
the material. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
MM4Cengage Learning
Applied Statistics in Business and Economics, 7th edition,
provides real meaning to the use of statistics in the real world
by using real business situations and real data while
appealing to students who want to know the why rather than
just the how. The text emphasizes thinking about data,
choosing appropriate analytic tools, using computers
effectively, and recognizing the limitations of statistics. It
motivates student learning through applied current exercises
and cases that provide real-world relevance and includes
analytics in action, careers, and applications of big data,
Artificial Intelligence, and machine learning (including ethical
issues). The Doane and Seward authors work as a team,
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recognition of a growing interest in analytics training beyond
Excel, the textbook now provides an optional introduction to R
with illustrations of topics in each chapter. Support for R is
further enhanced with Learning Stats modules, tables of R
functions, and R-compatible Excel data sets.
Boost profits, margins, and customer loyalty with more
effective CRM strategy Managing Customer Experience and
Relationships, Third Edition positions the customer as central
to long-term strategy, and provides essential guidance toward
optimizing that relationship for the long haul. By gaining a
deep understanding of this critical dynamic, you'll become
better able to build and manage the customer base that
drives revenue and generates higher margins. A practical
framework for implementing the IDIC model merges theory,
case studies, and strategic analysis to provide a ready
blueprint for execution, and in-depth discussion of
communication, metrics, analytics, and more allows you to
optimize the relationship on both sides of the table. This new
third edition includes updated examples, case studies, and
references, alongside insightful contributions from global
industry leaders to give you a well-rounded, broadlyapplicable knowledge base and a more effective CRM
strategy. Ancillary materials include a sample syllabus,
PowerPoints, chapter questions, and a test bank, facilitating
use in any classroom or training session. The increased
reliance on customer relationship management has revealed
a strong need for knowledgeable practitioners who can
deploy effective initiatives. This book provides a robust
foundation in CRM principles and practices, to help any
business achieve higher customer satisfaction. Understand
the fundamental principles of the customer relationship
Implement the IDIC model to improve CRM ROI Identify
essential metrics for CRM evaluation and optimization
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Sustainable success comes from the customer. If your
company is to meet performance and profitability goals,
effective customer relationship management is the biggest
weapon in your arsenal—but it must be used appropriately.
Managing Customer Experience and Relationships, Third
Edition provides the information, practical framework, and
expert insight you need to implement winning CRM strategy.
Discover success in global business today with the most
strategic approach to international business topics and
unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that
answers the big question, What determines the success and
failure of firms around the globe? Globally renowned scholar
and author Mike Peng integrates both an institution-based
view and resource-based view throughout every chapter,
bringing an unparalleled continuity and strategic approach to
the learning process. The book combines an inviting,
conversational style with the latest research and examples
that reflect the most recent global developments. A wealth of
business cases from Mike Peng and other respected
international experts delve into how companies throughout
the world have expanded globally. All-new video cases that
cover every chapter's opening case and closing case, world
maps that connect geography and culture to business
decisions, and unique global debate sections that draw you
into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly
global perspective. With GLOBAL BUSINESS, 4th Edition,
you view business through the eyes of a true world citizen
and gain the understanding you need to become an effective
manager within today's global business landscape. Important
Notice: Media content referenced within the product
description or the product text may not be available in the
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Algebra II For Dummies, 2nd Edition (9781119543145) was
previously published as Algebra II For Dummies, 2nd Edition
(9781119090625). While this version features a new
Dummies cover and design, the content is the same as the
prior release and should not be considered a new or updated
product. Your complete guide to acing Algebra II Do quadratic
equations make you queasy? Does the mere thought of
logarithms make you feel lethargic? You're not alone! Algebra
can induce anxiety in the best of us, especially for the
masses that have never counted math as their forte. But
here's the good news: you no longer have to suffer through
statistics, sequences, and series alone. Algebra II For
Dummies takes the fear out of this math course and gives you
easy-to-follow, friendly guidance on everything you'll
encounter in the classroom and arms you with the skills and
confidence you need to score high at exam time. Gone are
the days that Algebra II is a subject that only the serious
'math' students need to worry about. Now, as the concepts
and material covered in a typical Algebra II course are
consistently popping up on standardized tests like the SAT
and ACT, the demand for advanced guidance on this subject
has never been more urgent. Thankfully, this new edition of
Algebra II For Dummies answers the call with a friendly and
accessible approach to this often-intimidating subject, offering
you a closer look at exponentials, graphing inequalities, and
other topics in a way you can understand. Examine
exponentials like a pro Find out how to graph inequalities Go
beyond your Algebra I knowledge Ace your Algebra II exams
with ease Whether you're looking to increase your score on a
standardized test or simply succeed in your Algebra II course,
this friendly guide makes it possible.
Manhattan GMAT's Foundations of Math book provides a
refresher of the basic math concepts tested on the GMAT.
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provides easy-to-follow explanations of fundamental math
concepts and step-by-step application of these concepts to
example problems. With ten chapters and over 700 practice
problems, this book is an invaluable resource to any student
who wants to cement their understanding and build their
basic math skills for the GMAT. Purchase of this book
includes six months online access to the Foundations of Math
Homework Banks consisting of over 400 extra practice
questions and detailed explanations not included in the book.
MECHANICS OF MATERIALS BRIEF EDITION by Gere and
Goodno presents thorough and in-depth coverage of the
essential topics required for an introductory course in
Mechanics of Materials. This user-friendly text gives complete
discussions with an emphasis on need to know material with
a minimization of nice to know content. Topics considered
beyond the scope of a first course in the subject matter have
been eliminated to better tailor the text to the introductory
course. Continuing the tradition of hallmark clarity and
accuracy found in all 7 full editions of Mechanics of Materials,
this text develops student understanding along with analytical
and problem-solving skills. The main topics include analysis
and design of structural members subjected to tension,
compression, torsion, bending, and more. How would you
briefly describe this book and its package to an instructor?
What problems does it solve? Why would an instructor adopt
this book? Important Notice: Media content referenced within
the product description or the product text may not be
available in the ebook version.

Social science data analysts have long considered the
mediation of intermediate variables of primary
importance in understanding individuals' social,
behavioural and other kinds of outcomes. In this book
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equation modeling (SEM) in modeling mediation in
causal analysis. This approach offers the most flexibility
and allows the researcher to deal with mediation in the
presence of multiple measures, mediated moderation,
and moderated mediation, among other variations on the
mediation theme. The wide availability of software
implementing SEM gives the reader necessary tools for
modeling mediation so that a proper understanding of
causal relationship is achieved.
EDGE: The Agile Operating Model That Will Help You
Successfully Execute Your Digital Transformation “[The
authors’] passion for technology allows them to
recognize that for most enterprises in the 21st century,
technology is THE business. This is what really
separates the EDGE approach. It is a comprehensive
operating model with technology at its core.” —From the
Foreword by Heidi Musser, Executive Vice President and
Principal Consultant, Leading Agile; retired, Vice
President and CIO, USAA Maximum innovation happens
at the edge of chaos: the messy, risky, and uncertain
threshold between randomness and structure. Operating
there is uncomfortable but it’s where organizations
“invent the future.” EDGE is a set of fast, iterative,
adaptive, lightweight, and value-driven tools to achieve
digital transformation, and EDGE: Value-Driven Digital
Transformation is your guide to using this operating
model for innovation. Jim Highsmith is one of the world’s
leading agile pioneers and a coauthor of the Agile
Manifesto. He, Linda Luu, and David Robinson know
from their vast in-the-trenches experience that
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transformation
requires
far more
than
adopting isolated agile practices or conventional portfolio
management. This hard, indispensable work involves
changing culture and mindset, and going beyond
transforming the IT department. EDGE embraces an
adaptive mindset in the face of market uncertainty, a
visible, value-centered portfolio approach that
encourages continual value linkages from vision to
detailed initiatives, incremental funding that shifts as
strategies evolve, collaborative decision-making, and
better risk mitigation. This guide shows leaders how to
use the breakthrough EDGE approach to go beyond
incremental improvement in a world of exponential
opportunities. Build an organization that adapts fast
enough to thrive Clear away unnecessary governance
processes, obsolete “command and control” leadership
approaches, and slow budgeting/planning cycles
Improve collaboration when major, fast-paced responses
are necessary Continually optimize investment allocation
and monitoring based on your vision and goals Register
your product for convenient access to downloads,
updates, and/or corrections as they become available.
See inside book for details.
Building The Company Every Person Dreams Of
Working For And Every President Has A Vision Of
Leading. With today's tough economic environment and
declining trust in leaders, companies are in desperate
need of leaders who can provide the vision, goals, and
direction needed to develop and maximize the full
potential of their people and the business results. The
Journey To Competitive Advantage Through Servant
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to help organizations
understand that building a sustainable competitive
advantage depends on how people are treated--and the
best way to create a competitive advantage is by
developing an environment of caring, mutual trust and
respect between the leaders and their people.Servant
leaders have learned that focusing their efforts and
strategy on developing the full potential of their
associates helps create a winning partnership for the
people and the business. To help leaders develop this
collaborative environment, the author shares his own
leadership journey both the successes and struggles. He
compiles the lessons of a lifetime into one
comprehensive document that can help point the way for
leaders to the fulfilling life of "servant leadership"-that
powerful, almost mystical capability to help people
achieve beyond their fondest dreams, while living a life of
faith and making priceless contributions to the people
God brings into their life. He takes a highly ethical and
moral approach to developing employees, leading your
business and balancing your life. He provides practical
examples of how to build a business of which you can be
proud by helping people succeed and achieve their goals
which is a time proven way to ensure that you too will
succeed.If you are seeking to improve your career, be a
leader in all you do, build a business of integrity, or
balance your life with better relationships - this book is
for you! "A thought provoking and insightful look into the
oft en underestimated and misunderstood field of
leadership in business; Bill Flint s "The Journey to
Competitive Advantage through Servant Leadership"
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responsible and inspiring leader. A must read book for
professional and personal enlightenment in what it takes
to bring the best out in your people and yourself." Dr.
Stormy T. W. Hicks, Ph.D., Former President & COO of
J.B. Poindexter Co., and ITT Automotive, and Executive
Director of Ford Motor Company.
Now readers can master the core concepts in marketing
management that undergraduate marketing majors, firstyear MBA or EMBA student or advanced learners need
with the detailed material in Iacobucci’s MARKETING
MANAGEMENT, 5E. Readers are able to immediately
apply the key concepts they have learned to cases,
group work, or marketing-driven simulations.
MARKETING MANAGEMENT, 5E reflects all aspects of
the dynamic environment facing today’s marketers.
Engaging explanations, timely cases and memorable
examples help readers understand how an increasingly
competitive global marketplace and current changes in
technology impact the marketing decisions that today’s
managers must make every day. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
Entrepreneurship: The Art, Science, and Process for
Success, emphasizes three core tenets necessary to
start an entrepreneurial venture: The Art of turning an
entrepreneurial venture into a success. The Science of
practice as the heart of starting and running a successful
entrepreneurial venture. The Process that tie these two
areas together into a coherent and organized business.
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With its adaptive
learning
tools, students
learn 4ltr
the art,
science, and process of designing, starting, and
managing a small business. Through its real-world
approach, students are placed in the roles of a financial
analyst, marketer, and business owners, and think
critically to develop their plan to survive in the everchanging business world. Rather than have a chapter on
designing a building a plan, the authors built the entire
book around it so that at the end of the course the
students will have crafted their own business plans.
STRATEGIC MANAGEMENT: Creating Competitive
Advantages, 3/e, by Dess, Lumpkin, and Eisner,
responds to the demands of today’s rapidly changing
and unpredictable global marketplace that students will
face when they enter the business world. The conceptsonly text provides students with a timely, rigorous, and
relevant book written in an engaging manner to spur their
interest and excitement. This book provides a solid
treatment of traditional topics in strategic management
as well as contemporary topics such as
entrepreneurship, knowledge management, and ecommerce and internet strategies. Numerous
applications from business practice plus sidebars
(approximately six per chapter) bring key concepts to life.
Instructors can create their own case volumes for use
with Strategic Management 3rd Edition from a variety of
source- pre-selected case packets, customizing from a
recommended set which have been carefully mapped to
the chapter concepts, or from the entire Primis database
which features cases from Harvard, Darden, INSEAD,
Ivey, and other reputable sources.
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