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Fundamentals of Law Office Management: Systems
Procedures and Ethics, fourth edition, was created to
present knowledge of the industry, an understanding of
how a law office functions, and to provide essential skills.
The text is divided into three sections in order to best
accomplish these goals. The first section, consisting of
five chapters, provides an overview of the legal industry.
These chapters explain the parameters and policies of
the business of law and provide a strong foundation
upon which to build a legal career. The information
contained in these chapters is essential to understand
why law firms, and other types of legal offices, conduct
business differently from other industries. The second
section, consisting of five chapters, introduces students
to the functions and procedures common to a law office
environment. The third section, consisting of four
chapters, provides students with essential skills that will
be utilized throughout their legal career. The text is
enhanced with the inclusion of features such as key
words, ethics alerts, side bars, and tech tips. New to this
fourth edition is material on federal employment laws and
law office marketing, along with revised tables and charts
and updated web resources. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
Updated to reflect the Project Management Institute’s
(PMI’s) Project Management Body of Knowledge
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(PMBOK® Guide), Fifth Edition, the new edition of this
bestselling textbook continues to provide a practical and
up-to-date overview of project management theory.
Project Management Theory and Practice, Second
Edition explains project management theory using
language that is easy to understand. The book integrates
the organizational environment that surrounds a project
to supply the well-rounded knowledge of theories,
organizational issues, and human behavior needed to
manage real-world projects effectively. This edition
includes a new chapter on Stakeholder Management,
which is a new knowledge area covered in the new
PMBOK® Guide. It also provides updated references
and a new streamlined organization of chapters. There
are several project-related model frameworks sponsored
by PMI®, and many of these are covered in this text.
Specifically, the book details: Work breakdown structures
(WBS) Earned value management (EVM) Enterprise
project management (EPMO) Portfolio management
(PPM) Professional responsibility and ethics For many of
the major sections, the PMI Global Accreditation
curriculum learning objectives have been adapted with
permission of PMI and used to guide the content. Filled
with end-of-chapter questions, scheduling and budgeting
problems, and scoping projects, this text is ideal for
classroom use and essential reading for anyone seeking
project management certification. The book also includes
sample empirically oriented worksheets that demonstrate
various management decision and analysis-oriented
tools.
Business Management for Entrepreneurs introduces
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entrepreneurs and managers of small and medium-sized
businesses to all the functions needed to manage these
organizations successfully. This is an essential guide to
the small business management competencies that are
essential for the success of a smaller business.
The stereotype-laden message, delivered through
clothes, music, books, and TV, is essentially a
continuous plea for girls to put their energies into beauty
products, shopping, fashion, and boys. This constant
marketing, cheapening of relationships, absence of good
women role models, and stereotyping and sexualization
of girls is something that parents need to first understand
before they can take action. Lamb and Brown teach
parents how to understand these influences, give them
guidance on how to talk to their daughters about these
negative images, and provide the tools to help girls make
positive choices about the way they are in the world. In
the tradition of books like Reviving Ophelia, Odd Girl
Out, Queen Bees and Wannabees that examine the
world of girls, this book promises to not only spark
debate but help parents to help their daughters.
Marketing 5e is prescribed in departments of
Management, Marketing or Business Management at
universities and universities of technology. It is an
introductory level subject which is predominantly taught
at first year level. Most universities teach Marketing over
a semester. Marketing 5th Edition covers issues like
pricing, product labelling and sponsorship and includes a
wealth of examples to guide students through current
topics such green marketing and marketing
communication. This new edition is written in a more
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accessible way to assist students to grasp new concepts
4LTR Press solutions give students the option to choose
the format that best suits their learning preferences. This
option is perfect for those students who focus on the
textbook as their main course resource. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
With over 4000 entries, including key terms and
concepts covering advertising, sales promotion, public
relations, direct marketing, personal selling and emarketing, this text reflects the changing dynamics of the
marketing profession.
Project Management: Theory and Practice, Third Edition
gives students a broad and real flavor of project
management. Bringing project management to life, it
avoids being too sterilely academic and too narrowly
focused on a particular industry view. It takes a modelbased approach towards project management commonly
used in all industries. The textbook aligns with the latest
version of the Project Management Institute’s Project
Management Body of Knowledge (PMBOK®) Guide,
which is considered to be the de facto standard for
project management. However, it avoids that standard’s
verbiage and presents students with readable and
understandable explanations. Core chapters align with
the Project Management Institute’s model as well as
explain how this model fits real-world projects. The
textbook can be used as companion to the standard
technical model and help those studying for various
project management certifications. The textbook takes
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an in-depth look at the following areas important to the
standard model: Work Breakdown Structures (WBS)
Earned Value Management (EVM) Enterprise project
management Portfolio management (PPM) Professional
responsibility and ethics Agile life cycle The text begins
with a background section (Chapters 1–9) containing
material outside of the standard model structure but
necessary to prepare students for the 10 standard model
knowledge areas covered in the chapters that follow. The
text is rounded out by eight concluding chapters that
explain advanced planning approaches models and
projects’ external environments. Recognizing that
project management is an evolving field, the textbook
includes section written by industry experts who share
their insight and expertise on cutting-edge topics. It
prepares students for upcoming trends and changes in
project management while providing an overview of the
project management environment today. In addition to
guiding students through current models and standards,
Project Management: Theory and Practice, Third Edition
prepares students for the future by stimulating their
thinking beyond the accepted pragmatic view.
Learn Marketing YOUR Way with MKTG! MKTG’s easyreference, paperback textbook presents course content
through visually-engaging chapters as well as Chapter
Review Cards that consolidate the best review material
into a ready-made study tool. With the textbook or on its
own, MKTG MindTap allows you to learn on your terms.
Read or listen to textbooks and study with the aid of
instructor notifications, flashcards and practice quizzes.
Track your scores and stay motivated toward your goals.
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Whether you have more work to do or are ahead of the
curve, you’ll know where you need to focus your efforts.
And the MindTap Green Dot will charge your confidence
along the way. When it’s time to study, everything
you’ve flagged or noted can be gathered into a guide
you can organize. Important Notice: Media content
referenced within the product description or the product
text may not be available in the ebook version.
Chili Recipes! Americans love chili. Whether served as a
hearty family dinner, a potluck with friends, or as the
main dish for football tailgaters, chili is a crowd-pleaser.
This cookbook contains tons of delicious recipes from
traditional to vegetarian to venison. There is no greater
comfort food than a delicious mouth-watering bowl of
chili. Great with sour cream, topped with cheese or
poured over a hotdog. This cook book is sure to satisfy
your chili cravings! Recipes Include: Classic Chili Recipe
Vermont Chili Drunk Ginger Honey Chili Drunk Kentucky
Deer Chili Texas Deer Chili Venison Wine Chili Venison
Tequila Chili Pumpkin Turkey Chili Spicy Pumpkin Chili
Mile High Green Chili German Texas Chili Chili Mac
Denver Turkey Chili Verde Chipotle Fiesta Chili Fajita
Chili Con Carne Cincinnati Chili & Rice Spicy White
Chicken Chili White Turkey Chili Creamy White Chili TexMex Chili Vegetarian Chili Habanero Five Alarm Chili
Lamb Chili Lamb Chili With Lentils Sweet Pork Chili
Chinese Chili Vegetarian Chili with Winter Vegetables
Smoky Chipotle Turkey Hominy Chili Classic Chili Con
Carne
"SELL 4 employs a comprehensive coverage of
contemporary professional selling in an interesting and
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challenging manner. Including relational consultative
selling, the text is organized on a more contemporary
relationship-selling process that the author team has
tested in, and developed for, major selling
organizations."-Created through a "student-tested, faculty-approved"
review process with feedback from students and faculty,
MKTG 2010, Student Edition, is an engaging and
accessible solution to accommodate the diverse
lifestyles of today?s learners.
A book containing hundreds of different recipes to make
sausages! From beef, pork, lamb, game, poultry and
even fish, the world sausage bible will meet all your
requirements!
"A textbook for first-year Introduction to Marketing
courses that is comprehensive and engaging in a
magazine-style layout and design with an efficient
presentation of concepts, including marketing metrics,
research, strategy, channels, segmentation, as well as
advertising, and social media."--

MARKETING STRATEGY, 6e, International Edition
edition emphasizes teaching students to think and
act like marketers. It presents strategy from a
perspective that guides strategic marketing
management in the social, economic, and
technological arenas in which businesses function
today--helping students develop a customer-oriented
market strategy and market plan. Its practical
approach to analyzing, planning, and implementing
marketing strategies is based on the creative
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process involved in applying marketing concepts to
the development and implementation of marketing
strategy. An emphasis on critical thinking enables
students to understand the essence of how
marketing decisions fit together to create a coherent
strategy. Well-grounded in developing and executing
a marketing plan, the text offers a complete planning
framework, thorough marketing plan worksheets,
and a comprehensive marketing plan example for
students to follow.
Now readers can master the core concepts in
marketing management that undergraduate
marketing majors, first-year MBA or EMBA student
or advanced learners need with the detailed material
in Iacobucci’s MARKETING MANAGEMENT, 5E.
Readers are able to immediately apply the key
concepts they have learned to cases, group work, or
marketing-driven simulations. MARKETING
MANAGEMENT, 5E reflects all aspects of the
dynamic environment facing today’s marketers.
Engaging explanations, timely cases and memorable
examples help readers understand how an
increasingly competitive global marketplace and
current changes in technology impact the marketing
decisions that today’s managers must make every
day. Important Notice: Media content referenced
within the product description or the product text may
not be available in the ebook version.
Non-profit organizations (NPOs) across the world
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are facing criticism alongside approbation. In order
for NPOs to effectively support their causes, they
require public trust. The editors of this book have
persuaded PR experts from the UK and around the
world, from a variety of PR specialisms operating
across different organizational forms, to share their
knowledge and experience. These contributions are
scaffolded with authoritative academic and practical
advice, as well as solutions. The book starts with
foundations that underpin communications for
causes. These include arguments that support the
importance of non-profits in civil society; lessons in
corporate governance; and a new approach to
issues management. PR planning subjects tailored,
or specific, to the sector include: strategic global
communications planning, agile digital
communications; branding internal communications
and the securing of meaningful outcomes. Corporate
partnerships are examined with a new ‘Fit to Partner
Test’ and consideration of the mandated corporate
social responsibility (CSR) in India, corporate
volunteering in Brazil, and CSR in South Africa.
Relations between governments and non-profits are
also considered, both generally and with a particular
focus on China. Communicating Causes looks at
effective strategy and practice of PR in the modern
non-profit. Including forewords by both John
Grounds and Jon Snow, the expert perspectives
offered in this book provide valuable support to
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current and future communicators.
Make Human Resources work for you. STRATEGIC
HUMAN RESOURCE MANAGEMENT shows you
how through its unique system of concept
integration. Most Human Resources textbooks give
you the theories without showing you the
connections to real life. This textbook lets you see
both sides of Human Resources: the theory and the
application. That way, you'll not only get a great
grade in class, you'll be on your way to success after
college as well.
BUSINESS & PROFESSIONAL ETHICS FOR
DIRECTORS, EXECUTIVES & ACCOUNTANTS,
5E, INTERNATIONAL EDITION delivers an
insiderÆs look at actual companies in the face of a
wide range of ethical dilemmas. Providing real-world
examples of ethical issues in the workplace, this
accounting text gives you insight into the
development of sound patterns of behavior on the
part of directors, executives, and accountants.
Current cases and key readings provide an
interesting, challenging, and practical learning
experience.
Readers examine the use of services marketing as a
competitive tool from a uniquely broad perspective
with Hoffman/Bateson’s SERVICES MARKETING:
CONCEPTS, STRATEGIES, AND CASES, 5E.
Using a reader-friendly, streamlined structure, this
book explores services marketing not only as an
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essential focus for service firms, but also as a
competitive advantage for companies that market
tangible products. A wealth of real examples feature
a variety of businesses from industries both within
and beyond the nine service economy supersectors:
education and health services, financial activities,
government, information, leisure and hospitality,
professional and business services, transportation
and utilities, wholesale and retail trade, and other
services. Cutting-edge data addresses current
issues, such as sustainability, technology, and the
global market, giving readers valuable insights and
important skills for success in business today.
Important Notice: Media content referenced within
the product description or the product text may not
be available in the ebook version.
Sport marketing is more accessible than ever, with
sport business professionals, companies, the media,
athletes, teams, coaches, and fans connecting in
new ways and with new experiences. Sport
Marketing, Fifth Edition With HKPropel Access,
presents a modernized, current-day approach to the
dynamic industry of sport marketing. A full-color
presentation brings this vibrant field to life with
comprehensive coverage—balanced between
theoretical and practical—to provide an understanding
of the foundations of sport marketing and how to
enhance the sport experience. Building on the
legacy that Bernard Mullin, Stephen Hardy, and
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William Sutton established in the first four editions, a
new author team, handpicked by their predecessors,
draw from their modern experience in the field to add
a fresh perspective to this essential text. They bring
the sport industry directly to the reader through
extensive industry examples, interviews of top sports
executives, challenging case studies, and global
perspectives from teams, leagues, and other
agencies around the world. Reflecting the evolving
landscape of sport marketing, the text will prepare
students to stay on the leading edge with the
following updates: A focus on current and emerging
technologies and how they have revolutionized the
sport industry—ranging from mobile video streaming
and fantasy sports to artificial intelligence and virtual
reality Greater emphasis on data and analytics to
make more informed business decisions In-depth
examination of how social media and digital
platforms serve as critical communication channels
to drive sport marketing strategy and execution New
content on target marketing, including understanding
millennial sports fans and engaging with Generation
Z Updated coverage of sales processes, addressing
both traditional methods and new strategies for the
mobile age Discussion of modern ticketing practices
and the secondary ticket market, including how
leagues partner with secondary ticket providers and
the impact on pricing strategies Also new to the fifth
edition are related online learning aids, now
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delivered through HKPropel, designed to engage
students and test comprehension of the material.
Exclusive video interviews with sport industry
leaders offer insights into how they incorporate
marketing strategies into their daily work. Discussion
questions and activities for each chapter guide
students to apply core concepts, and web search
activities provide opportunities for students to
compare strategies found on sport organization
websites and other online locations. In addition,
chapter objectives, an opening scenario, sidebars
highlighting key concepts, and Wrap-Up, Activities,
and Your Marketing Plan sections at the ends of
chapters offer students additional learning tools as
they explore how fans, players, coaches, the media,
and companies interact to drive the sport industry.
With Sport Marketing, Fifth Edition With HKPropel
Access, students will develop valuable marketing
skills and prepare for a successful career in the
competitive world of sport marketing. Note: A code
for accessing HKPropel is not included with this
ebook but may be purchased separately.
Cases in Leadership, Third Edition is a unique collection of 32
real-world leadership cases from Ivey Publishing plus 16
practitioner readings from the Ivey Business Journal. The
updated casebook helps business students gain a better
understanding of leadership and enables them to be more
effective leaders through their careers. Each of the selected
cases are about complex leadership issues that require the
attention of the decision maker. This casebook provides an
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invaluable supplement to any standard leadership text by
connecting theory to actual cases. However, it has been
organized to work especially well in conjunction with the Sixth
Edition of Peter Northouse’s Leadership: Theory and
Practice.
Small and medium-sized enterprises (SMEs) dominate the
market in terms of sheer number of organisations; yet,
scholarly resource materials to assist in honing skills and
competencies have not kept pace. This well renowned
textbook guides students through the complexities of
entrepreneurship from the unique perspective of marketing in
SME contexts, providing a clear grounding in the principles,
practices, strategies, challenges, and opportunities faced by
businesses today. SMEs now need to step up to the terrain of
mobile marketing and consumer-generated marketing and
utilise social media marketing tools. Similarly, the activities of
various stakeholders in SME businesses like start-up
accelerators, business incubators, and crowdfunding have
now gained more prominence in SME activities. This second
edition advances grounds covered in the earlier edition and
has been fully updated to reflect this new, dynamic business
landscape. Updates include: A consideration of social media
imperatives on SME marketing; Discussion of forms of capital
formation and deployment for marketing effectiveness,
including crowdfunding; Updated international case studies
drawn from diverse backgrounds; Hands-on practical
explorations based on real-life tasks to encourage deeper
understanding. This book is perfect for students studying
SMEs, Marketing and Enterprise at both advanced
undergraduate and postgraduate levels, as well as
professionals looking to obtain the required knowledge to
operate their businesses in this increasingly complex and
turbulent marketing environment.
Created through a student-tested, faculty-approved review
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process with students and faculty, MKTG5 is an engaging
and accessible solution to accommodate the diverse lifestyles
of today's learners. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
A Swiss orphan is heartbroken when she must leave her
beloved grandfather and their happy home in the mountains
to go to school and to care for an invalid girl in the city.
This fourth edition of Marketing continues to be a trusted
reference for students and practitioners of marketing in South
Africa. The new design enhances the accessibility of the text,
and examples have been updated and replaced throughout
the book.
The critically acclaimed, award-winning, modern classic
Speak is now a stunning graphic novel. "Speak up for
yourself—we want to know what you have to say." From the
first moment of her freshman year at Merryweather High,
Melinda knows this is a big fat lie, part of the nonsense of
high school. She is friendless—an outcast—because she
busted an end-of-summer party by calling the cops, so now
nobody will talk to her, let alone listen to her. Through her
work on an art project, she is finally able to face what really
happened that night: She was raped by an upperclassman, a
guy who still attends Merryweather and is still a threat to her.
With powerful illustrations by Emily Carroll, Laurie Halse
Anderson's Speak: The Graphic Novel comes alive for new
audiences and fans of the classic novel. This title has
Common Core connections.
First published in 1993, this is a new edition of the classic text
in which Clenora Hudson-Weems sets out a paradigm for
women of African descent. Examining the status, struggles
and experiences of the Africana woman forced into exile in
Europe, Latin America, the United States or at Home in
Africa, the theory outlines the experience of Africana women
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as unique and separate from that of some other women of
color, and, of course, from white women. Differentiating itself
from the problematic theories of Western feminisms, Africana
Womanism allows an establishment of cultural identity and
relationship directly to ancestry and land. This new edition
includes five new chapters as well as an evolution of the
classic Africana womanist paradigm, to that of AfricanaMelanated Womanism. It shows how race, class and gender
must be prioritized in the fight against every day racial
dominance. Africana Womanism: Reclaiming Ourselves
offers a new term and paradigm for women of African
descent. A family-centered concept, prioritizing race, class
and gender, it offers eighteen features of the Africana
womanist (self-namer, self-definer, family-centered, genuine
in sisterhood, strong, in concert with male in the liberation
struggle, whole, authentic, flexible role player, respected,
recognized, spiritual, male compatible, respectful of elders,
adaptable, ambitious, mothering, nurturing), applying them to
characters in novels by Hurston, Bâ, Marshall, Morrison and
McMillan. It evolves from Africana Womanism to AfricanaMelanated Womanism. This is an important work and
essential reading for researchers and students in women and
gender studies, Africana studies, African-American studies,
literary studies and cultural studies, particularly with the
emergence of family centrality (community and collective
engagement), the very cornerstone of Africana Womanism
since its inception.
The new edition of Marketing continues the established
tradition of adding value far beyond the expectations of
students and instructors. Extensive research has been done
to ensure this edition provides a comprehensive, up-to-theminute introduction to the field of marketing. Key principles
are illustrated by hundreds of fresh, new examples, while the
latest concepts and theories are covered in detail with
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numerous illustrations. Organized around the marketing mix,
this thoroughly revised text provides students with an
exhilarating introduction to the dynamic world of marketing.
4LTPress solutions give students the option to choose the
format that best suits their learning preferences. This option is
perfect for those students who focus on the textbook as their
main course resource. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
FOUNDATIONS OF LEGAL RESEARCH AND WRITING,
Fifth Edition is the ideal resource for paralegals. The book's
up-to-the-minute coverage tackles the ever-evolving areas of
computer-assisted research and Cyber law, in addition to
traditional legal research, analysis, and writing. Extensive
research chapters address primary and secondary sources,
citating, Lexis/Nexis, the Internet, and more, while writing
sections center on drafting client opinion letters, pleadings,
contracts, office memos, memoranda of law, and appellate
briefs. Every chapter gives you practice writing opportunities,
as well as traditional and computer-assisted research
assignments to help develop your skills. Detailed case
excerpts, samples, tips, and discussions further support the
assignments, and illustrate the many perils of inadequate
research and poor legal writing. Readers everywhere agree
that FOUNDATIONS OF LEGAL RESEARCH AND
WRITING, Fifth Edition delivers the concepts you need for
success in the most demanding law firms and legal
departments today. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
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