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This book addresses an essential need felt by many who seek to promote best business practices in China and East Asia
– namely the need for culturally appropriate instructional materials (basic information, case studies and ethical
perspectives) that will allow managers and entrepreneurs to understand and embrace the challenge of moral leadership
in business. In an era characterized by globalization and the increasing importance of the economies of China, India,
Japan and SE Asia, international business ethics must reflect the concerns of the people living and working in this area,
the moral and spiritual traditions that have nurtured them and their specific contributions to sustainable development.
This book presents twenty important case studies, taken from newsworthy events of the past few years, in which Asians
and others have attempted to respond to this challenge. Each case study has been selected and shaped in order to
highlight various aspects of doing business in Asia, starting with basic principles and moving on to the specific
responsibilities that businesses have towards their various stakeholders. The authors contend that the best way to
appreciate the relevance of Asian moral and spiritual traditions is to determine their specific contribution to virtue ethics,
where the ancient traditions of both East and West converge in their focus on the qualities of moral leadership that form
the basis of best business practice. Exploring the case studies will enable readers to appreciate the continued relevance
of these ethical perspectives in Asian business. Best business practice clearly involves learning to do business and
playing the game according to the rules; but the necessity of playing by the rules is not likely to become clear until one
takes up the path that leads to a virtuous life in business, developing a moral character chiefly based on integrity.
This text provides comprehensive coverage for instructors and students alike. Section one defines the nature of
international business, section two looks at international finance and section three considers the effects of globalization.
International business is synonymous with big challenges. Cultural and institutional complexities remain ever potent, so
are 'newer' concerns like climate change and international terrorism. This timely book examines these challenges from
the perspectives of different international business actors.
The ACADEMY OF INTERNATIONAL BUSINESS (UK and Ireland Chapter) Published in association with the UK and
Ireland Chapter of the Academy of International Business. This brand new edited collection addresses the growing
uncertainty and socio-economic challenges of globalisation and its profound implications for the strategies and operations
of multinational enterprises (MNEs). Responding to the new balance in international business, the authors offer valuable
insights into the co-evolutionary processes involved in headquarters-subsidiary relationships, the need for novel
strategies by MNEs to retain competitive advantage, improve performance and contribute to the global economy.
Offering a refreshingly critical perspective, this text presents a balanced & concise account of the challenges &
opportunities of international business. Extensive use of international case examples, demonstrating both good & bad
practice, provides students with a realistic depiction of international business.
Reflecting a strong managerial orientation, a corporate emphasis, and a true global-local focus, International Business:
Managing Globalization explains the 'whats' and 'whys' of global differences as it covers industries, competitors, regions,
and markets from the perspectives of practicing managers. Author John S. Hill reviews the geographic and historic
backgrounds of regions and markets in a way that no other text has done, with special focus on global supply chains,
global branding, and world religions as they affect management at the local level. It integrates business topics and
environmental analysis into a strategic, global-local framework. It places current events in focus by covering history and
geography as they affect international business. It includes a unique chapter on global industry and competitor analysis,
a common business tool, but a topic not covered in other texts. It covers religion as a key determiner of behaviors
worldwide to help readers understand why behaviors differ depending on the local context. It focuses on corporate
analysis, planning, and internationalization, vital corporate practices rarely covered in other textbooks. It includes short
cases for undergraduates and longer cases for graduate students. International Business: Managing Globalization is
ideal for the introduction to business course or for courses focusing on international or global business strategy
In the modern business environment, companies strive to create a sense of moral obligation within their employees in an
effort to foster a concern for social welfare and justice among global organizations. Despite the efforts of managers and
directors, many companies continue to find it difficult to overcome the moral dilemmas of the corporate sector.
International Business Ethics and Growth Opportunities presents the necessary methods and resources for managers
and directors to be successful in leading their corporations in a responsible and morally conscious manner. Examining
the dangers of unethical behavior, this book provides the strategies and tools for proper management to encourage
company strength and success. This publication is an essential resource for academicians, researchers, officials, postgraduate students, and professionals in the fields of business and business education interested in ethical decision
making on the individual and company level.
In this wide-ranging and groundbreaking new book, Robert Pearce provides an analytically-informed basis for
understanding the modern multinational enterprise. It does this by tracing the development over the past half-century of
two parallel strands of analysis in International Business; designated as the 'theoretical' and the 'practical'.The book
shows how the practical restructuring of the MNE as an organisational form has responded to changes in the wider global
economy and how this evolution has interfaced with the enriching of the relevant theorising. By tracing the persisting
dynamics of.
Taking neither an economic approach nor a purely managerial approach to its subject matter, this work offers students an
integrated resource on the subject of international business. Its main theme is the process of globalization which the authors
address in great detail.
Dedicated to Professor Peter Buckley, OBE, this volume of Progress in International Business Research explores the new
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challenges for MNEs, SMEs (small and medium sized enterprises) and INVs (International New Ventures) emerging from this
changing and increasingly unpredictable political, economic, social and technological VUCA world.
It is common practice to assume that business practices are universally similar. Business and social attitudes to corruption,
however, vary according to the wide variety of cultural norms across the countries of the world. International business involves
complex, ethically challenging, and sometimes threatening, dilemmas that can involve political and personal agendas. Corruption
in International Business presents a broad range of perspectives on how corruption can be defined; the responsibilities of those
working for publicly traded companies to their shareholders; and the positive influences that corporations can have upon
combating international corruption. The authors differentiate between public and private sector corruption and explore the
implications of both, as well as methods for qualifying and quantifying corruption and the challenges facing policy makers, legal
systems, corporations, and NGOs, as they seek to mitigate the effects of corruption and enable cultural and social change.
Understand the economic, cultural, and enterprise issues facing the Arab countries of the Middle East! Jordan is playing a vital role
in the economic and political transformation of the Middle East, but little research has been done on its business climate.
Management and International Business Issues in Jordan fills that gap. This groundbreaking volume spans the social, cultural,
economic, and enterprise issues facing Jordan, as seen by Arab managers, academics, finance professionals, and business
leaders. Many experts believe that Jordan has the potential to become another Singapore. Management and International
Business Issues in Jordan suggests ways your company can be among the first to establish profitable business enterprises in this
strategically placed nation. It analyzes corporate culture and the best tactics for consolidating your firm’s economic position.
Management and International Business Issues in Jordan provides empirical research and pragmatic advice on how to make your
business in Jordan a success, including: reducing high transaction costs working with, not against, the prevailing corporate culture
understanding why multinational corporations should choose a joint venture strategy as the most effective way to establish a
presence encouraging the growth of business and the involvement of entrepreneurs improving the local infrastructure to attract
international investment responding positively to the challenges of reform and internationalization understanding the complex
historical factors that still influence Jordan’s economy recognizing the sources of job satisfaction in traditional Arab corporate
culture Whether your business is based in Jordan or you are planning to expand to that market, Management and International
Business Issues in Jordan provides the information you need to make your venture a success.
International Business: The Challenge of Global Competition, 8e, continues to be the textbook of choice for instructors who want
comprehensive coverage. It is the textbook of choice for adopters who like to cover a broad range of topics and to show students
the steps a business must take to go global. International Business, 8e, describes international business concepts in a
pedagogically rich and straightforward style. In response to reviewer feedback, a new, clearer design and expanded web site can
be found with the 8th edition..
The international business sector has been completely revolutionized due to shifts in global economy, digitization, and the Internet.
Integrating New Technologies in International Business: Opportunities and Challenges explores the rapid changes in technology
that have affected businesses and social environments that are offering new challenges and opportunities for small to mid-size
enterprises (SMEs) and start-ups. It highlights how businesses in emerging economies are implementing the new technological
innovations to compete in the global market. The chapters in the volume provide valuable insight on many cutting-edge topics on
new technology in the business environment and the new digital world, or Industry 4.0, including: Internet of Things (IoT) and
customer relationship management Cross-cultural management Artificial intelligence Social media advertising Multichannel
banking Digital payment technology Blockchain technology Augmented reality Eye-tracking analysis This book will be a valuable
resource for business leaders and managers, industry professionals, business scholars, regulatory stakeholders, policymakers,
faculty and students, and those who are interested in the current trends in the state of global digitization in industrial markets. The
information provided here will help readers find the most appropriate approaches for taking advantage of these new technologies.
One of the main challenges faced by all entrepreneurs, is the need to growth. Growth is part of all organizations, it implies
continuous growth of sales, purchases, number of employees, profit and thus the growth of the enterprise. Most innovations that
are part of the organizations are derived from the internal organization. Industrial Revolution 4.0 provides both opportunities and
challenges to all entrepreneurs to grow their business. The rapid development of technology and all digital aspects create
opportunities of innovation in organizations. These proceedings provide details beyond what is possible to be included in an oral
presentation and constitute a concise but timely medium for the dissemination of recent research results. It will be invaluable to
professionals and academics in the field of business, entrepreneurship and economics to get an understanding of recent research
developments.
International BusinessThe Challenges of Globalization
Look at any list of truly global companies— those with integrated management and operations across multiple borders—and one
notes that Asian companies are sorely underrepresented. Notwithstanding the early internationalization successes of Japanese
and Korean conglomerates and the more recent international forays by Chinese companies, one must recognize that much of the
promise of Asian multinationals leading a “Pacific century” has yet to be realized. Global Future: The Next Challenge of Asian
Business is a direct response to growing ambitions of Asian companies to go global and the rising pressures on them to
internationalize. Advancements in technology, industry changes, and political shifts have fundamentally reshaped the structure of
competition, thus challenging the traditional strengths of Asian companies. For corporations that have grown large on the back of
national protection and information asymmetries, the environment has become tougher than ever. By profiling early pioneers and
leading contemporary globalizers, the authors show how Asian companies can best “climb the globalization staircase” and
develop the strategies and capabilities needed to succeed in a global future. Companies profiled include: From Japan—Sony,
Kikkoman From Korea—Samsung Electronics From Hong Kong—Li & Fung From Singapore—Singapore Telecom, Olam From
Taiwan—Uni President From Mainland China—ICBC, China Netcom
Showcasing methodological rigour and state-of-the-art methods as hallmarks of modern international business (IB) research, this
book offers a collection of the most relevant and highly cited research methods articles from the Journal of International Business
Studies (JIBS). Each piece is accompanied by a new Commentary written by experts in the field; some also include Further
Reflections by the original authors. Encompassing both qualitative and quantitative approaches, this comprehensive volume
explores research design, testing and reporting, as well as specific methodological issues such as endogeneity, common method
variance, and theorising from case studies. With recommendations for best practices relating to interaction effects, hypothesis
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testing, and replicability, this book is a unique and up-to-date reference source on the latest research methods and practices in
international business. The book will also be essential reading for those studying any sub-discipline of IB research, including
international economics, entrepreneurship, finance, management and marketing.
The development of international business and of globalization in every field of activity requires the interaction of individuals and
groups with diverse cultural, religious, ethnic and social characteristics in different institutional contexts. Cross-cultural Challenges
in International Management addresses the various difficulties that may impede smooth communication and cooperation of those
involved in such interactions. It examines what types of resources are mobilized to overcome such difficulties. The cultural and
societal challenges of international management must be considered at different levels, the one of strategy, which the first part of
the book is devoted to, but also that of management and business practices, addressed in the third part of the book. Both strategic
decisions and daily business practices, however, in the particularly fluctuating and incompletely defined international context, gain
from being framed by ethical and corporate social responsibility, which the second part of this book is devoted to. Cross-cultural
Challenges in International Management provides an analysis of specific situations revealing such cultural or societal challenges.
Thus, the reader will benefit not only from advanced theoretical knowledge in the field, but also from practical applications in
various professional context and various countries. Practitioners, students in various fields of social sciences, particularly in
management, communication, international relations, and researchers will widely benefit from this book.
Leveraging their extensive background at multi-national corporations, co-authors Shad Morris and James Oldroyd created an
International Business course that is current, concise, and easy to implement. As instructors themselves, the authors focused on
engaging pedagogy that prepares students for the global marketplace and created interactive resources to deepen the learning
experience. This second edition of International Business includes extensive updates including coverage on important topics like
COVID-19, Brexit and the US-China trade war. Additionally, the WileyPLUS course provides just-in-time resources like chapter
introductory videos, whiteboard animations, cases/case application problems, adaptive practice, and more to help students apply
their learning and think critically.
The information and digital age is shaped by a small number of multinational enterprises from a limited number of countries. This
volume covers the latest insight from the International Business discipline on prevailing trends in business model evolution. It also
discusses critical issues of regulation in the new information and digital space.
With the rise of China in the world economy, investors from all over the world are moving to explore business opportunities in this
market. Managing international business in a transition economy like China is a daunting challenge. Tian presents a practical
guide to major managerial issues faced by foreign investors in the China market including strategic management of Guanxi, entry
mode selection, alliance management, negotiation with Chinese partners, human resource management, marketing management,
protection of intellectual property rights, and corporate financial management. These issues are analyzed in the light of relevant
theoretical models of international business, with reference to current management practices of transnational corporations
operating in China. With up-to-date case studies, questions for discussion and recommended readings at the end of each chapter,
this book can be used as a textbook for postgraduate programmes in international business or other management disciplines, and
as a textbook for executive training programmes.
The International Business Environment is written for undergraduate and masters--level students taking an introductory module on
the international context and environment of business as part of an International Business, Business Studies or Management
degree. The book provides broad and discursive coverage of the external environment confronted by both large and small
organisations. It examines the key issues and institutions within economic, political and legal frameworks, as well as the impacts of
social and cultural, technological and ecological developments. A well-structured chapter framework features mini-cases,
summaries, references and further reading. A selection of long cases provides further substantial illustration of concepts in
practice. A website for the tutor contains teaching and case notes, as well as presentation slides. It can be found at
www.booksites.net/brooks Key Features Applied business focus covers all aspects of the international business environment
Longer cases feature a range of industries in public and private sectors Mini-cases and discussion questions provide regular
opportunity for critical reflection Recent data and examples bring immediate relevance to the subject References to relevant
websites at the end of each chapter Dr Ian Brooks is Dean of Northampton Business School at University College Northampton
and researches organisational change. Jamie Weatherston is Senior Lecturer in Strategic Management at Newcastle Business
School, Northumbria University Graham Wilkinson is Senior Lecturer in Business and Economics at Northampton Business
School, University College Northampton.
For a first course in international business at the undergraduate or M.B.A. Level. Section 1 discusses the nature of international
business and the three environments in which an international businessperson works. Section II examines the important
international organizations, the international monetary system and their input in business. Section III discesses the uncontrollable
forces that make up the foreign environments and illustrates their effects on business practices. The final section deals with the
functions of management and shows how managers deal with the uncontrollable forces. Trends and new directives of international
companies are also treated.
Responding to the growing interest in the role of language in international business, this book presents language as a critical
management challenge for the internationalizing firm. Several perspectives are explored, including the individual, the firm
Transnational business activities are important drivers of growth for developing and the least developed countries. However, they
can also negatively impact the enjoyment of human rights. In some cases, multinational enterprises (MNEs) have even been
accused of grave human rights abuses in the territory of the states where their subsidiaries operate. Since the parent companies
of many MNEs are incorporated under the law of European states, those countries’ domestic law and the European legal
framework play a crucial role in establishing how their activities should be conducted – also throughout their supply chains – and
which remedies will be available when corporate human rights violations occur. In recent years, the European Union, the Council
of Europe and their Member States have been adopting policies and legislation to ensure respect for human rights by businesses
and have developed a body of related case law. These legal instruments can be considered the European responses to the
challenges posed at international-law level, and they constitute the focus of research of this book. Through its collected chapters –
written by scholars and practitioners under the direction of the editor, Angelica Bonfanti – the book identifies the European
solutions to the business and human rights international legal issues, provides an overall assessment of their effectiveness, and
examines their potential evolution.
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For introductory International Business courses with the need for a brief, accessible text. International Business 4/e places culture
and globalization front and center to motivate and enable students to grasp difficult conceptual material. This approach has made
it the fastest growing international business book available today.
Sustainable development is arguably one of the prime issues in the world. It has social, ecological and economic dimensions,
which makes it also a multi-faceted and complex problem. International Business scholars have stressed that the Multinational
Enterprise should be considered the most important vehicle through which sustainable development occurs in developing
countries. However, actual study of the topic remains fraught with theoretical and empirical caveats. This eighth volume in the
Progress in International Business Research series includes new texts from a number of leading scholars and opinion leaders in
the area. Contributors develop new levels of analysis (in particular global value chains or the partnership strategies of firms) that
present promising areas for new theoretical and empirical insights. Whilst authors from leading international institutes are brought
together in this volume, younger scholars with innovative ideas are also given room. The volume covers four dimensions of
sustainable development, combining different scientific disciplines, levels of analysis and actor perspectives: 1. New trends and
concepts in international business and sustainable development; 2. New corporate strategies for sustainable development; 3. New
forms and levels of cooperation for sustainable development and 4. New public policies for sustainable development.
Climate change has become an important topic on the business agenda with strong pressure being placed on companies to
respond and contribute to finding solutions to this urgent problem. This text provides a comprehensive analysis of international
business responses to global climate change and climate change policy. Embedded in relevant management literature, this book
gives a concise treatment of developments in policy and business activity on global, regional and national levels, using examples
and systematic data from a large number of international companies. The first part outlines the international climate policy
landscape and voluntary initiatives taken by companies, both alone and together with others. The second part examines
companies’ strategies, covering innovation for climate change, as well as compensation via emissions trading and carbon
offsetting. Written by well-known experts in the field, International Business and Global Climate Change illustrates how an
environmental topic becomes strategically important in a mainstream sense, affecting corporate decision-making, business
processes, products, reputation, advertising, communication, accounting and finance. This is a must-read for academics as well as
practitioners concerned with this issue.
Remarkable change is the new reality of International Business. The accelerating cross-border flow of products, services, capital,
ideas, technology and people are driving businesses--large and small--to internationalise. International Business 1st Australasian
edition: the New Realities is a rigorous resource which motivates and prepares future managers to operate in multi-national
settings, by delivering a teaching system that works. Based on the authors’ collective teaching and working experience–as well as
discussions with practitioners, students, and faculty staff—this is a complete teaching and learning system where cases, exercises
and management skill builders are seamlessly integrated and matched to the topics in each chapter. Case studies from a wide
variety of markets relevant to Australasian businesses, including ASEAN countries (e.g. Singapore, Malaysia, Indonesia) as well
as China, India, Japan, South Korea, Pakistan, Europe and the Middle East, provide a real-world perspective to theories and
examine the latest trends in international business. For undergraduate students majoring in international business or postgraduate courses in international business.
The Covid-19 pandemic has induced a crisis grasping the world abruptly, simultaneously, and swiftly. As a critical juncture, it
ignited a change of era for international business. This book illustrates how governments have dealt with the pandemic and the
consequent impacts on international business. It also explores the disrupted operations and responses of businesses as their
worldwide interconnectivity has been seriously threatened. The book discourses multidirectional aspects of the effects of Covid-19
on international business, ranging from the juxtaposing forces disrupting globalization and installing a change of era through
decoupling of technological, production and knowledge flows to its stimulating aspects to the strategic response on business,
industry and state level. The book contains thirty chapters that offer a multidimensional interpretation of impacts of Covid-19 on
international business theory and practice. Employing the latest state of knowledge on the topic, the book is aimed at international
business audience - scholars, students and managers who need to understand better the nature, scope and scale of the impacts
of the pandemic on international business.
A global mindset is 'a set of individual attributes that enable an individual to influence individuals, groups, and organizations from
diverse socio/cultural/institutional systems'. This book intends to explore the content of a global mindset, how it is developed, when
and how it should be applied, and what its consequences are.
This book focuses on the study of international business and more specifically the question of whether the international business research
agenda is running out of steam. After laying down this challenge, Buckley presents three theoretical developments, which point to ways
forward for the agenda. He includes empirical evidence on the strategy of the multinational enterprise and on foreign direct investment and
the world economy.
The international community is confronted with a new set of challenges, the scale and complexity of which is virtually unprecedented. In this
connection, there are heightened demands for international business research to provide guidance for decision-makers on how to solve
actual problems. Impact of International Business addresses current challenges and issues, and provides fresh insights that are pertinent for
policy and practice. The book examines various contemporary international business issues from various viewpoints, draws on research
conducted in different countries, examines IB issues in both developed and emerging country contexts, offers various theoretical perspectives
and different methodologies. It provides both rigorous empirical and conceptual advances and insights that are useful and relevant for
managers and policy makers in their search for solutions in face of current challenges posed by the international environment.
We live in a globally interconnected but economically divided world where internationally linked businesses can play a significant role in
helping and/or obstructing the development of impoverished countries. Through a series of case studies, this volume examines what can be
learned, both positively and critically, from the experiences of selected internationally connected firms in Nigeria, Uganda, Ghana, Vietnam,
Guyana, and the Nunavik region of northern Canada. This book begins with a set of reflections on the strategies firms might adopt so that
they develop both their own assets as well as those of the areas in which they operate. A team of more than two dozen researchers from the
developed and developing countries conducted the research on which the essays on this and subsequent volumes are based. Dr Frederick
Bird from Concordia University in Montreal directed the overall research project.
Business diplomacy involves developing strategies for long-term, positive relationship building with governments, local communities, and
interest groups, aiming to establish and sustain legitimacy and to mitigate the risks arising from all non-commercial or exogenous factors in
the global business environment.
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The Dynamics of International Business offers a comparative, chronological overview of the strategic and structural evolution of international
firms. Organized around eras of global economic development, the text synthesizes research on the internationalization of firms, highlighting
crucial turning points in the evolution of the international economy. A particular emphasis is placed on the relationship between historical
evidence and the theoretical frameworks available for its interpretation. Each period is illustrated by a selection of short case studies from a
variety of industry sectors, including the Levant Company, Nestlé, Singer, Saint Gobain and NEC. An essential textbook for courses in
business and economic history, this book will also be a valuable resource for scholars and students of international business more generally.
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