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Eden examines how transfer pricing has been handled in different disciplines,
including international business, economics, accounting, law and public policy.
For International Business courses This title is a Pearson Global Edition. The
Editorial team at Pearson has worked closely with educators around the world to
include content which is especially relevant to students outside the United States.
Successfully prepare students for the international marketplace. International
Business illustrates how successful managers must function in a competitive
world. Packed with current examples that reflect the vibrancy of the international
business field, this student-friendly text offers a managerial approach that keeps
an emphasis on skills development, emerging markets and geographical literacy.
The sixth edition of this internationally popular text contains all the same core
concepts while incorporating new and current topic coverage.
For Introduction to Business Courses Business Essentials continues to provide a
solid foundation of the essential topics that first-semester business students need
to understand. Its focus on practical skills, knowledge of the basics, and
important developments in business makes for a brief book, but a rich
experience. The recent events in domestic and global economies are presenting
unprecedented challenges, excitement, and disappointments for business—and a
need for a change in the Introduction to Business course and text. This text
captures the widespread significance of these developments and presents their
implications on businesses today. MyBizLab for Business Essentials is a total
learning package. MyBizLab is an online homework, tutorial, and assessment
program that truly engages students in learning. It helps students better prepare
for class, quizzes, and exams—resulting in better performance in the course—and
provides educators a dynamic set of tools for gauging individual and class
progress.
This book is the ultimate, single-source guide for writing clear, effective business
documents. A comprehensive, easy-to-use reference book packed with valuable
information, useful techniques, practical tips and guidelines.
Remarkable change is the new reality of International Business. The accelerating
cross-border flow of products, services, capital, ideas, technology and people are
driving businesses--large and small--to internationalise. International Business
1st Australasian edition: the New Realities is a rigorous resource which motivates
and prepares future managers to operate in multi-national settings, by delivering
a teaching system that works. Based on the authors’ collective teaching and
working experience–as well as discussions with practitioners, students, and
faculty staff—this is a complete teaching and learning system where cases,
exercises and management skill builders are seamlessly integrated and matched
to the topics in each chapter. Case studies from a wide variety of markets
relevant to Australasian businesses, including ASEAN countries (e.g. Singapore,
Malaysia, Indonesia) as well as China, India, Japan, South Korea, Pakistan,
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Europe and the Middle East, provide a real-world perspective to theories and
examine the latest trends in international business. For undergraduate students
majoring in international business or post-graduate courses in international
business.
International BusinessPrentice Hall
Introductory Chemistry creates light bulb moments for students and provides
unrivaled support for instructors! Highly visual, interactive multimedia tools are an
extension of Kevin Revell's distinct author voice and help students develop
critical problem solving skills and master foundational chemistry concepts
necessary for success in chemistry.
A compact overview of the most relevant concepts and developments in International
Management. The various strategy concepts of internationally active companies and
their implementation in practice are the core of this book. The authors describe the
particularities of international value chain activities and management functions and offer
a thorough understanding of how Production & Sourcing, Research & Development,
Marketing, Human Resource Management and Controlling have to be designed in an
international company and what models are available to understand those activities in
an international context. In 23 lessons, a comprehensive overview of all key issues is
given. Each lesson is accompanied by a case study from an international company to
facilitate the understanding of all important factors involved in strategic international
management. In this third edition, all chapters have been updated, all case studies
revised, new chapters and recent data were integrated.
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that answers the big question,
What determines the success and failure of firms around the globe? Globally renowned
scholar and author Mike Peng integrates both an institution-based view and resourcebased view throughout every chapter, bringing an unparalleled continuity and strategic
approach to the learning process. The book combines an inviting, conversational style
with the latest research and examples that reflect the most recent global developments.
A wealth of business cases from Mike Peng and other respected international experts
delve into how companies throughout the world have expanded globally. All-new video
cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate
sections that draw you into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly global perspective. With
GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world
citizen and gain the understanding you need to become an effective manager within
today's global business landscape. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
Political science has changed; the way students learn has changed; so too should the
way it’s taught. This is political science, today. Political Science Today by Wendy
Whitman Cobb gives you a holistic view of the subfields that make up political science
by dedicating one chapter to each of the topics at the core of the discipline. Unlike
denser texts on the market, Political Science Today uses a field-based approach that
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allows you to engage with the material directly and dig into each of the discipline’s
diverse subfields while also developing critical thinking skills, discerning the differences
between politics and political science, conducting and consuming research, and
broadening your future career aspirations. The book’s innovative table of contents
begins with foundational tools like theories and research methods, then builds up to
subfield chapters on Comparative Politics, International Relations, American
Government, Political Economy, and Public Policy and Administration. Current case
studies throughout the text provide a backdrop for engaging classroom discussions on
topics such as President Trump’s travel ban, ISIS as a state, and strengths and
weaknesses of the United Nations. This unique approach provides short segments of
topic coverage, plenty of summarizing content and review questions, as well as
comprehensive learning objectives which will help you understand the realities of
political science today.
Global Marketing provides students with a truly international treatment of the key
principles that every marketing manager should grasp. International markets present
different challenges that require a marketer to think strategically, and apply tools and
techniques creatively in order to respond decisively in a fiercely competitive
environment. Alon et al. provide students with everything they need to rise to the
challenge: Coverage of small and medium enterprises, as well as multinational
corporations, where much of the growth in international trade and global marketing has
occurred. A shift toward greater consideration of services marketing as more
companies move away from manufacturing. A focus on emerging markets to equip
students with the skills necessary to take advantage of the opportunities that these
rapidly growing regions present. Chapters on social media, innovation, and technology
teach students how to incorporate these new tools into their marketing strategy. New
material on sustainability, ethics, and corporate social responsibility; key values for any
modern business. Short cases and examples throughout the text show students how
these principles and techniques are applied in the real world. Longer cases provide
instructors and students with rich content for deeper analysis and discussion. Covering
key topics not found in competing books, Global Marketing will equip students with the
knowledge and confidence they need to become leading marketing managers. A
companion website features an instructor’s manual with test questions, as well as
additional exercises and examples for in-class use.
Discusses the way leaders deal with risk in making foreign policy decisions
NOTE: This loose-leaf, three-hole punched version of the textbook gives you the
flexibility to take only what you need to class and add your own notes - all at an
affordable price. For loose-leaf editions that include MyLab(TM) or Mastering(TM),
several versions may exist for each title and registrations are not transferable. You may
need a Course ID, provided by your instructor, to register for and use MyLab or
Mastering products. For courses in C++ Programming. C++ fundamentals for
programmers of all skill levels Starting Out with C++: Early Objects introduces the
fundamentals of C++ programming in clear and easy-to-understand language, making it
accessible to novice programming students as well as those who have worked with
different languages. The text is designed for use in two- and three-term C++
programming sequences, as well as in accelerated one-term programs. Its wealth of
real-world examples encourages students to think about when, why, and how to apply
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the features and constructs of C++. Organized in progressive, step-by-step fashion,
C++: Early Objects gives instructors the flexibility to teach how they please. The 10th
Edition has been updated to include C++11 standard features, an expanded Standard
Template Library (STL), and new or revised material on a number of topics.
Additionally, many new and updated programs, checkpoint questions, end-of-chapter
questions and exercises, and programming challenge problems have been added
throughout the book.
This book brings together principles and new theories in intercultural communication in
a concise and practical manner, focusing on communication as the foundation for
management and global leadership. Grounded in the Cultural Intelligence Model, this
compact text examines the concepts associated with understanding culture and
communication in the global business environment to help readers: • Understand
intercultural communication processes. • Improve self-awareness and communication
in intercultural settings. • Expand skills in identifying, analyzing, and solving intercultural
communication challenges at work. • Evaluate whether one’s communication has been
effective. Richly illustrated with examples, activities, real-world applications, and recent
case studies that make the content come alive, Intercultural Communication for Global
Business is an ideal companion for any business student or manager dedicated to
communicating more effectively in a globalized society.

This comprehensive overview of international business is divided into various
business functions, making it clear and easy to understand. In every chapter
"Culture Quest Insights" into culture, geography, and business lead readers to a
multi-media experience of a certain country or region that provides useful
information on the impact of culture on business. Cases specific to each region or
country add to the total reading experience.Topics covered include: the world's
marketplaces, the international environment, managing international business
and business operations.For CEOs, managers, and other executives who need
to understand the cultural mores of the global societies with which they do
business.
Traditionally, international business (IB) texts survey the field from a USA
perspective, going on to compare the USA to the rest of the business world. This
text addresses IB from a purely multinational perspective. International Business
is examined from the USA angle, going on to address IB issues from other
countries’ perspectives, what we call the “Reverse Perspective.” The authors
interview business executives and politicians from a number of countries
including the USA, Canada, Mexico, Brazil, Colombia, Argentina, India, Hong
Kong, Taiwan, China, Japan, South Korea, Germany, Italy, and Russia. These
interviews are incorporated at appropriate points in the text providing first-hand
information and practical insight. Cases include: Air Arabia, Gap, Diebold Inc,
Matsushita, AMSUPP, NIKE, China Eastern Airlines, Luton & Dunstable Hospital,
Harley Davidson, Cassis de Dijon, Green investments in Belize, Chicago Food
and Beverage Company, Advanced Software Analytics
Traditionally, international business (IB) texts survey the field from a U.S.
perspective, going on to compare the U.S. to the rest of the business world. This
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text addresses IB from a purely multinational perspective. International Business
is examined from the U.S. angle, going on to address IB issues from other
countries' perspectives, what we call the “Reverse Perspective”. In
accomplishing the U.S. and the Reverse Perspective approaches, the authors
interview business executives and politicians from a number of countries, i.e. the
U.S., Canada, Mexico, Brazil, Colombia, Argentina, India, Hong Kong, Taiwan,
China, Japan, South Korea, Germany, Italy, Russia, etc. The interviews are
incorporated at appropriate points in the text as first-hand information providing a
multinational flavor to IB from each country's representatives. Cases include: Air
Arabia, Gap, Diebold Inc, Matsushita, AMSUPP, NIKE, China Eastern Airlines,
Luton & Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green
investments in Belize, Chicago Food and Beverage Company, Advanced
Software Analytics * Covers international business issues from a multinational
perspective. A focus on different groups of countries, i.e. developed, newly
developed, developing, EU. * Unique structure with multinational issues covered
in the first four parts. Then specific countries of the world presented in the fifth
part where multinational/IB issues from the first four parts become especially
meaningful. * Each chapter features the Reverse Perspective Case that provides
material for discussion and/or case analysis from a global perspective not
necessarily that of the U.S * Website to support the text and lecturer
The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting marketoriented economic reforms, and advances in the development and use of
information technology. INTRODUCTION TO GLOBAL BUSINESS, 2e
addresses these challenges by providing a comprehensive analysis of the global
business environment and lays the foundation for the functional tools used to
better prepare you to manage the global business landscape. The text flows
smoothly and clearly from concept to application, asking you to apply those
learning skills into real-world personal and professional applications. The
specialized author team introduces globalization through unparalleled scholarship
and a world-view presentation of the fundamental pillars of the global business
environment -- culture, ethics, economics, and information technology. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
This key book provides students and practitioners of international business with a
comprehensive and informative guide to business in China, featuring a
combination of both theoretical/academic and practical perspectives.
This book discusses in a lucid and easy-to-understand manner, the theory and
practise of international business in the Indian context. It provides an in-depth
coverage of the subject matter, with the help of numerous real life examples and
cases. Along with this, a rich and user-friendly pedagogy makes it useful for the
students of business management and other disciplines, where international
business is taught as a course. This new edition endeavors to make the book
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closer to the contemporary practices and developments, thus making the text upto-date. Salient Features : - Additional sections and sub-sections across
chapters. - Several new and revised Opening and Closing cases. - New figures,
tables, graphs and reports.
Management is a robust foundations text providing a balance of broad,
theoretical content with an engaging, easy-to-understand writing style. It covers
the four key management functions - planning, organising, leading and controlling
- conveying to students the elements of a manager's working day. Real-life local
and international examples showcase the ongoing changes in the management
world. Focusing on a 'skills approach', they bring concepts to life for students,
supporting motivation, confidence and mastery. Each part concludes with a
contemporary continuing case study, focusing on car company Toyota as it faces
managerial challenges and opportunities in the region.
MANAGEMENT, 12E, takes a functional, skills-based approach to the process of management
with a focus on active planning, leading, organizing and controlling. Griffin carefully examines
today's emerging management topics, including the impact of technology, importance of a
green business environment, ethical challenges, and the need to adapt in changing times. This
edition builds on proven success to help strengthen your management skills with a balance of
classic theory and contemporary practice. Numerous new and popular cases and learning
features highlight the challenges facing today's managers. Hundreds of well-researched
contemporary examples, from Starbucks to The Hunger Games to professional baseball,
vividly demonstrate the importance of strong management to any type of organization.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
For introductory International Business courses with the need for a brief, accessible text.
International Business 4/e places culture and globalization front and center to motivate and
enable students to grasp difficult conceptual material. This approach has made it the fastest
growing international business book available today.
Make informed decisions in today's dynamic international businessenvironments International
accounting has never been so exciting. Not only isthe pace of international business, finance,
and investment rapidlyincreasing, but we are also moving closer than ever before toward
aconvergence of accounting standards worldwide. Updated and revised to keep pace with
these changes, this SixthEdition of Radebaugh, Gray, and Black's International Accountingand
Multinational Enterprises focuses on international businessstrategies and how accounting
applies to these strategies. You'lllearn how to use financial and accounting information
acrossborders, and make more informed decisions in an increasinglycomplex international
business environment. The authors alsoexplain the key factors, including cultural differences,
thatinfluence accounting standards and practices in differentcountries, and how those factors
impact the harmonization ofstandards worldwide. New to This Edition: * New coauthor, Ervin L.
Black of Brigham Young University. * Updated coverage on corporate governance, SarbanesOxley, thePublic Company Accounting Oversight Board (PCAOB), and how theseforces affect
U.S.-based multinationals, as well as companies inother countries. * Increased coverage of the
efforts of the International AccountingStandards Board (IASB) to establish a uniform set of
InternationalFinancial Reporting Standards (IRFS) worldwide and its interfacewith different
national standard setters, especially the FASB.Special attention is given to the experience of
the European Unionand Australia in adopting IFRS in 2005. * A web-based International
Accounting Practice Problem, whichhelps students see how to apply IFRS to a set
oftransactions. * Brief, user-oriented examples called Strategic Decision Points atthe beginning
Page 6/10

Acces PDF International Business Griffin Pustay Answers
of each chapter. * Expanded end-of-chapter material, including more discussionquestions and
exercises. * New cases (two per chapter) on the web. * Accounting for foreign exchange is now
covered in two chapters.One chapter focuses on accounting issues, and the other
chapter,which is new, focuses on foreign exchange risk management.
Revised edition of the authors' International business, 2016.
Inter-firm relations are not new. But fast developments in technology and globalization have led
to increased opportunities for international alliances, and an upsurge in the interest in interorganizational relations. With the time ripe for a unified theory of collaboration, Inter-firm
Collaboration, Learning and Networks surveys the current field, connects differing perspectives
and answers questions about who should collaborate, why, and how. Emphasizing learning
and innovation, this book offers an integrated account of the key issues in the design and
management of inter-firm relations and networks. It takes a uniquely interdisciplinary approach,
bringing together perspectives from economics, sociology and management to offer a new kind
of book on this subject. Supporting theory, the book includes illustrative case examples taken
from a variety of firm, network and industry types. Coherent and wide-reaching, Inter-firm
Collaboration, Learning and Networks provides students and academics in economics,
business, sociology, social psychology and economic geography with the tools required to
understand this topical and highly relevant subject.
KEY BENEFIT: CKR is an evolving learning package that makes teaching easier and captures
IB as practiced today. The text addresses emerging markets, the growing participation of small
and medium-sized firms in international business, and examples of both international and
national businesses so students can see IB from all perspectives. CKR also offers an online
resource called the Educator's Consortium that supports and connects students and instructors
worldwide. This text is for business students and professionals interested in learning about the
impact of international business and emerging markets.
The accelerating cross-border flow of products, services, capital, ideas, technology and people
is driving businesses--large and small--to internationalise. International Business 2nd
Australasian edition: the New Realities is a rigorous resource which prepares future managers
to operate successfully in multinational settings. Case studies from a wide variety of markets
relevant to Australasian business, including ASEAN countries as well as China, India, Japan,
South Korea, Pakistan, Europe and the Middle East, provide a real-world perspective to
theories and examine the latest trends in international business. The second edition of
International Business features 10 new in-depth case studies specially created for this edition.
For undergraduate students majoring in international business or post-graduate courses in
international business.

"We have continued to evolve the structure and content of this textbook in step with the
rapidly changing world of international business. This includes completely revising
several key chapters, including Chapter 6, on International Trade. This is entirely
updated and includes new case studies covering both the trade-war between the US
and China and the complex Brexit process. These and other real-world developments
have made a wide range of stakeholders much more aware of the significance of global
trade interdependencies than in the past. Chapter 16 on the European Union is also
entirely updated to take account of Brexit and a range of new socio-political and
economic events in Europe. Chapter 11 ('MNEs as Responsible Stakeholders') has
been removed, making this edition more consolidated,with 20 rather than 21 chapters.
In place of Chapter 11 we have inserted new sections, frameworks and case studies on
responsible business throughout the book as a fundamental dimension of international
businesstheory and practice across all the other chapters. New case studies, such as
'Businesses and NGOs working together on climate change' in Chapter 4,
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provideadditional material on this topic. Chapter 14, on 'Political risk and negotiation
strategy' also features new case studies on the 'US-Venezuela oil dispute' and
'Huaweiaccused of spying'"-International Hospitality Management: issues and applications brings together the latest
developments in global hospitality operations with the contemporary management
principles. It provides a truly international perspective on the hospitality and tourism
industries and provides a fresh insight into hospitality and tourism management. The
text develops a critical view of the management theory and the traditional theories,
looking at how appropriate they are in hospitality and tourism and in a multicultural
context. The awareness of cultural environments and the specifications imposed by
those cultures will underpin the whole text. International Hospitality Management is
designed to instil a greater awareness of the international factors influencing the
strategies and performances of hospitality organisation. The approach focuses on a
critical analysis of the relevance and application of general management theory and
practice to the hospitality industry. Consisting of three 3 parts divided into 14 chapters,
each of which deals with a major topic of international management, the book has been
thoroughly developed with consistent learning features throughout, including: Specified
learning outcomes for each chapter International case studies including major world
events such as the September 11 Terrorist Attacks, the Argentine Financial Crisis, The
SARS virus, The Institution of Euro, the accession of China to the World Trade
Organization., and the expansion of European Union, as well as international
corporations such as Marriott, Hilton, Intercontinental, McDonalds, Starbucks etc. It
introduces the global market situation, including Americas, Europe, Asia Pacific, and
Middle East. Study questions and discussion questions to consolidate learning and
understanding. Links to relevant websites at the end of each chapter On-line resources
and a test bank is available for lecturers and students
This text's user-friendly format, manageable length, and up-to-date real world examples
enable students to experience business firsthand. 'Business in Action' takes students
on an engaging exploration of the fundamentals, strategies, and dynamics that make
the business world work.
NOTE: This edition features the same content as the traditional text in a convenient,
three-hole-punched, loose-leaf version. Student Value Editions also offer a great value;
this format costs significantly less than a new textbook. Before purchasing, check with
your instructor or review your course syllabus to ensure that you select the correct
ISBN. Several versions of MyLab™ and Mastering™ platforms exist for each title,
including customized versions for individual schools, and registrations are not
transferable. In addition, you may need a Course ID, provided by your instructor, to
register for and use MyLab and Mastering platforms. For courses in international
business. This package includes MyLab Management . International business through
theory and practice Balancing authoritative theory and meaningful practice,
International Business engages readers on the subject of conducting business in
international markets. The authors’ descriptions and ideas of international business are
enhanced with contemporary examples, scenarios, and cases that help readers
effectively apply what they’ve learned. Now in its 16th Edition, International Business
remains one of the best-selling and most authoritative international business texts
available. As rigorous and practical as ever, this edition remains current through
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updated author-¿written cases, including seven entirely new cases, streamlined writing,
and expanded coverage of relevant global changes. Personalize learning with MyLab
Management MyLab™ Management is an online homework, tutorial, and assessment
program designed to work with this text to engage students and improve results. Within
its structured environment, students practice what they learn, test their understanding,
and pursue a personalized study plan that helps them better absorb course material
and understand difficult concepts. 0134642295 / 9780134642291 International
Business, Student Value Edition Plus MyLab Management with Pearson eText -Access Card Package Package consists of: 0134201647 / 9780134201641
International Business, Student Value Edition 0134253345 / 9780134253343 MyLab
Management with Pearson eText -- Access Card -- for International Business
From its Magic Kingdom theme parks to its udderless cows, the Walt Disney Company
has successfully maintained itself as the brand name of conservative American family
values. But the Walt Disney Company has also had a long and complex relationship to
the gay and lesbian community that is only now becoming visible. In Tinker Belles and
Evil Queens, Sean Griffin traces the evolution of this interaction between the company
and gay communities, from the 1930s use of Mickey Mouse as a code phrase for gay to
the 1990s "Gay Nights" at the Magic Kingdom. Armed with first-person accounts from
Disney audiences, Griffin demonstrates how Disney animation, live-action films,
television series, theme parks, and merchandise provide varied motifs and
characteristics that readily lend themselves to use by gay culture. But Griffin delves
further to explore the role of gays and lesbians within the company, through an
examination of the background of early studio personnel, an account of sexual activism
within the firm, and the story of the company's own concrete efforts to give recognition
to gay voices and desires. The first book to address the history of the gay community
and Disney, Tinker Belles and Evil Queens broadly examines the ambiguous legacy of
how modern consumerism and advertising have affected the ways lesbians and gay
men have expressed their sexuality. Disney itself is shown as sensitive to gay and
lesbian audiences, while exploiting those same audiences as a niche market with
strong buying power. Finally, Griffin demonstrates how queer audiences have co-opted
Disney products for themselves-and in turn how Disney's corporate strategies have
influenced our very definitions of sexuality.
A perennial bestseller since 1997, this updated tenth edition of Understanding
Research Methods provides a detailed overview of all the important concepts
traditionally covered in a research methods class. It covers the principles of both
qualitative and quantitative research, and how to interpret statistics without
computations, so is suitable for all students regardless of their math background. The
book is organized so that each concept is treated independently and can be used in
any order without resulting in gaps in knowledge—allowing it to be easily and precisely
adapted to any course. It uses lively examples on contemporary topics to stimulate
students’ interest, and engages them by showing the relevance of research methods to
their everyday lives. Numerous case studies and end-of-section exercises help
students master the material and encourage classroom discussion. The text is divided
into short, independent topic sections, making it easy for you to adapt the material to
your own teaching needs and customize assignments to the aspect of qualitative or
quantitative methods under study—helping to improve students’ comprehension and
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retention of difficult concepts. Additional online PowerPoint slides and test bank
questions make this a complete resource for introducing students to research methods.
New to this edition: New topic section on design decisions in research Additional
material on production of knowledge and research methods Significant development of
material on ethical considerations in research Fresh and contemporary examples from
a wide variety of real, published research Topic-specific exercises at the end of each
section now include suggestions for further steps researchers can take as they build
their research project.
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