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This book highlights the key issues, opportunities
and challenges facing African firms, industries, cities
and nations in their quest to compete successfully in
the global economy. Exploring a topic which has
grown in importance as Africa faces a period of
subdued economic development, this edited
collection takes a unique multi-disciplinary, multiindustry and multi-country approach. The authors
provide insights into a broad range of issues,
including competitiveness measurement and
evaluation, sectoral competitiveness of declining and
emerging industries, threats of the ‘Dutch Disease,’
and talent competitiveness. This timely book offers a
response to the urgent need for the diversification of
economies and the advancement of manufacturing
in Africa, appealing to scholars of international
business and economics.
Looking at the question of how firms can compete in
a global environment, the authors examine the
issues considered central to the study of strategic
management in a global context. They deal with a
diverse set of important strategic topics by
integrating research with practical examples and
case studies.
The world’s best-selling global business strategy
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text, Peng's GLOBAL STRATEGY, 5E uses a readerfriendly approach to present strategic management
from a truly global perspective. This edition
emphasizes strategy around the globe using
evidence-driven explanations with the latest
research. A unique strategy tripod perspective
presents three leading views - industry-based,
resource-based and institution-based views - in each
chapter. A conversational style emphasizes the story
behind the stories, while timely debates address
strategic issues, such as globalization versus deglobalization, offshoring versus non-offshoring and
social media freedom of speech versus censorship.
You also examine building an antitrust case against
Big Tech and reducing income inequality via
corporate social responsibility (CSR). Strategy-inaction boxes, numerous chapter cases and brief, tothe-point integrative cases present current global
topics. GLOBAL STRATEGY, 5E is available as a
printed book or ebook. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
As business paradigms shift from desktop-centric
environments to data-centric mobile environments,
mobile services create numerous new business
opportunities. At the same time, these advances
may also challenge many of the basic premises of
existing business models. Mobile Services
Page 2/20

File Type PDF Global Strategic Management Peng
Third Edition
Industries, Technologies, and Applications in the
Global Economy fosters a scientific understanding of
mobile services, provides a timely publication of
current research efforts, and forecasts future trends
in the mobile services industry and its important role
in the world economy. Written for academics,
researchers, government policymakers, and
corporate managers, this comprehensive volume will
outline the great potential for new business models
and applications in mobile commerce.
A compact overview of the most relevant concepts
and developments in International Management. The
various strategy concepts of internationally active
companies and their implementation in practice are
the core of this book. The authors describe the
particularities of international value chain activities
and management functions and offer a thorough
understanding of how Production & Sourcing,
Research & Development, Marketing, Human
Resource Management and Controlling have to be
designed in an international company and what
models are available to understand those activities in
an international context. In 23 lessons, a
comprehensive overview of all key issues is given.
Each lesson is accompanied by a case study from
an international company to facilitate the
understanding of all important factors involved in
strategic international management. In this third
edition, all chapters have been updated, all case
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studies revised, new chapters and recent data were
integrated.
"This set of books represents a detailed
compendium of authoritative, research-based entries
that define the contemporary state of knowledge on
technology"--Provided by publisher.
In this exciting volume, a diverse and accomplished
group of scholars work to integrate theories of
institutions with strategic management. The research
they present examines a wide range of industrial
contexts, ranging from American retailing at the end
of the nineteenth century, to German tax law at the
beginning of the twenty-first.
Globalization has fundamentally changed the game
of business. Strategic frameworks developed for the
analysis of purely domestic business necessarily fall
short in the international business context. Managers
and business students require alternative
approaches to understand and cope with these farreaching changes. We must learn to think globally in
order to succeed. Global Competitive Strategy
shows how we can do this by providing a unique set
of strategic tools for international business. Such
tools include the 'star analysis' that allows strategy
makers to integrate geographic information with
market information about the global business
environment. Also introduced is the 'global value
connection' that shows managers how to account for
the gains from trade and the costs of trade. Aimed at
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MBA students taking courses in international
strategy, consultants and practising managers with
responsibility for strategic development, this 2007
book offers a comprehensive strategic framework for
gaining competitive advantage in the global
marketplace.
The fields of Economic Geography and International
Business share an interest in the same phenomena, whilst
each provides both a differing perspective and different
research methods in attempting to understand those
phenomena. The Routledge Companion to the Geography of
International Business explores the nature and scope of interdisciplinary work between Economic Geography and
International Business in explaining the central issues in the
international economy. Contributions written by leading
specialists in each field (including some chapters written by
inter-disciplinary teams) focus on the nature of multinational
firms and their strategies, where they choose to locate their
activities, how they create and manage international networks
and the key relationships between multinationals and the
places where they place their operations. Topics covered
include the internationalisation of service industries, the
influence of location on the competitiveness of firms and the
economic dynamism of regions and where economic activity
takes place and how knowledge, goods and services flow
between locations. The book examines the areas for fruitful
inter-disciplinary work between International Business and
Economic Geography and sets out a road map for future joint
research, and is an essential resource for students and
practitioners of International Business and Economic
Development.
Globalization, Political Economy, Business and Society in
Pandemic Times contributes to the growing literature on
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COVID-19 through a multidisciplinary approach by helping
build a holistic understanding of the impact of the COVID-19
pandemic on politics, economies, business, and society in a
globalized world.
The book is based on an international research project that
analyzed sixty LEPs, among them the Boston Harbor
cleanup; the first phase of subway construction in Ankara,
Turkey; a hydro dam on the Caroni River in Venezuela; and
the construction of offshore oil platforms west of Flor, Norway.
As the number, complexity, and scope of large engineering
projects (LEPs) increase worldwide, the huge stakes may
endanger the survival of corporations and threaten the
stability of countries that approach these projects unprepared.
According to the authors, the "front-end" engineering of
institutional arrangements and strategic systems is a far
greater determinant of an LEP's success than are the more
tangible aspects of project engineering and management.
The book is based on an international research project that
analyzed sixty LEPs, among them the Boston Harbor
cleanup; the first phase of subway construction in Ankara,
Turkey; a hydro dam on the Caroni River in Venezuela; and
the construction of offshore oil platforms west of Flor, Norway.
The authors use the research results to develop an
experience-based theoretical framework that will allow
managers to understand and respond to the complexity and
uncertainty inherent in all LEPs. In addition to managers and
scholars of large-scale projects, the book will be of interest to
those studying the relationship between institutions and
strategy, risk management, and corporate governance in
general. Contributors Bjorn Andersen, Richard Brealey, Ian
Cooper, Serghei Floricel, Michel Habib, Brian Hobbs, Donald
R. Lessard, Pascale Michaud, Roger Miller, Xavier Olleros
Kemel Mellahi's name appears as first author in 2011 edition.
In the United States, some populations suffer from far greater
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disparities in health than others. Those disparities are caused
not only by fundamental differences in health status across
segments of the population, but also because of inequities in
factors that impact health status, so-called determinants of
health. Only part of an individual's health status depends on
his or her behavior and choice; community-wide problems like
poverty, unemployment, poor education, inadequate housing,
poor public transportation, interpersonal violence, and
decaying neighborhoods also contribute to health inequities,
as well as the historic and ongoing interplay of structures,
policies, and norms that shape lives. When these factors are
not optimal in a community, it does not mean they are
intractable: such inequities can be mitigated by social policies
that can shape health in powerful ways. Communities in
Action: Pathways to Health Equity seeks to delineate the
causes of and the solutions to health inequities in the United
States. This report focuses on what communities can do to
promote health equity, what actions are needed by the many
and varied stakeholders that are part of communities or
support them, as well as the root causes and structural
barriers that need to be overcome.
The limited number of global or international strategy
textbooks almost exclusively focuses on how to manage
larger, multinational enterprises (MNEs), which primarily
come from and compete in developed economies. While
MNEs are important, such a focus ignores the fact (1) that
many smaller, entrepreneurial firms have also aggressively
internationalized recently and (2) that MNEs often have to
compete in emerging economies, which increasingly nurture
strong local competitors. Most mainstream strategic
management textbooks, while seeming to address the hot
theme of globalization, contain only one chapter on
international strategy. Finally, most international business
textbooks do have a section (containing several chapters) on
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international strategy. However, they always carry a wider
coverage of major business functions such as marketing,
operations, finance, and accounting, making them unwieldy.
GLOBAL STRATEGY is written to offer a number of new
perspectives. These include (1) a broadened definition of
global strategy, (2) a comprehensive and innovative
coverage, (3) an in-depth and consistent explanation of
cutting-edge research, and (4) an interesting and accessible
way to engage students. In this book, global strategy is
defined not as MNE strategy only, but as strategy around the
globe. Most global strategy and international business
textbooks take the perspective of the foreign entrant, typically
the MNE, often dealing with issues such as how to enter
foreign markets. Important as these issues are, they only
cover one side of international business, namely, the foreign
side. The other side, naturally, is how domestic firms compete
against each other and against foreign entrants. Failing to
understand the other side, at best, captures only one side of
the coin.
Discover success in global business today with the most
strategic approach to international business topics and
unique coverage not found in other books. Written by
renowned international instructor and author Mike Peng,
GLOBAL BUSINESS is the first truly global business book to
answer the big question, What determines the success and
failure of firms around the globe? This edition blends both an
institutional-based view and resource-based view throughout
every chapter for an unparalleled continuity in the learning
process. The book combines an inviting, conversational style
with the latest research and examples throughout every
chapter. A comprehensive set of cases from Mike Peng and
other respected international experts examine how
companies throughout the world have expanded globally. Allnew video cases, world maps, and unique global debate
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sections help readers view business challenges from a truly
global perspective. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice:
Media content referenced within the product description or
the product text may not be available in the ebook version.
4LTR Press solutions give students the option to choose the
format that best suits their learning preferences. This option is
perfect for those students who focus on the textbook as their
main course resource. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
As globalization explodes, so has international business
scholarship. This second edition of the Oxford Handbook of
International Business synthesises all the relevant literature of
the last 40 years in 28 original chapters by the world's most
distinguished scholars. Reflecting the changes and
development in the field since the first edition this new edition
has a changed structure, all the chapters have been updated
to take account of the latest scholarship, and five new
chapters freshly written. The Handbook is divided into six
major sections, providing comprehensive coverage of the
following areas: · History and Theory of the Multinational
Enterprise · The Political and Regulatory Environment ·
Strategy and International Management · Managing the MNE
· Area Studies · Methodological Issues These state of the art
literature reviews will be invaluable references for students in
business schools, social sciences, law, and area studies.
Mike Peng and Klaus Meyer have direct, first-hand,
experience of researching and teaching in Europe, Asia and
North America. This combined experience makes them
uniquely qualified to write this textbook, which offers a
comprehensive and accessible introduction to international
business that starts from Europe but ultimately encompasses
the globe. The texta s comprehensive coverage is accessibly
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arranged around one central question and two core
perspectives. The central question is a what determines the
success and failure of firms around the globe? Institutional
and resource-based perspectives are utilised to answer this
question. Throughout the text the very latest scholarly
research is used to facilitate successful learning of the key
concepts, in order to engage students with the historical
context and recent global developments. International
Business has been shortlisted for the 2011/12 CMI
Management Book of the Year award in the ebook category.
More information about the CMI and the competition can be
found here http://yearbook.managers.org.uk/index5.htm.
From Government to E-Governance: Public Administration in
the Digital Age will aim to provide relevant theoretical
frameworks, past experiences, and the latest empirical
research findings in the area of public administration systems
that existed in earlier civilizations, as well as e-governanceintroduced modern times. The target audience of this book
will be composed of academics, students, civil servants,
researchers, and policy advisors teaching and studying public
administration and public policy, thinking to bring
administrative reforms and working in government.
Discover both sides of international business and how to
prepare for the future. GLOBAL STRATEGIC
MANAGEMENT, 3E, International Edition doesn't just show
you what it's like for foreign businesses entering a new
market; it reveals what domestic companies must do to
survive foreign competition. Easy to read and full of study
tools, GLOBAL STRATEGIC MANAGEMENT, 3E,
International Edition, helps you prepare for your exams and
for your career.
Guided by the overarching question “how and why does the
emerging economy context matter for business?”, this
collection brings together key contributions of Klaus Meyer on
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multinational enterprises (MNEs) competing in, and
originating from, emerging economies. The book also
explores how outward investment strategies contribute to
building internationally competitive MNEs.
As the world continues to evolve, globalization remains a key
topic area among scholars and practitioners across
disciplines and industries. It is essential for managers to stay
informed and look out for potential threats that can negatively
affect global operations. Geopolitics and Strategic
Management in the Global Economy is a pivotal reference
publication featuring the latest scholarly research on an
international view of the challenges and opportunities
organizations face in the global marketplace. Including
coverage on a broad range of topics such as firm
competitiveness, project management, and social capital, this
book is ideally designed for academicians, researchers,
students, and managers seeking current research on best
ways to handle international management issues.
The arrival of the COVID-19 pandemic throughout the globe
at the end of 2019 turned global business upside down. It
forced the closure of many businesses, disrupted global
supply chains, reduced travel across borders, and created
fear about face-to-face interactions. As the lockdowns in
many countries created uncertainty about the future business
activities, global business leaders were scrambling to find
new strategies to safely re-establish their business
relationships with their stakeholders. The existing historical
economic, social, and racial injustice in the American society
toward Black, Indigenous, and People of Color was
compounded by the COVID-19. This led the movements of
the Black Lives Matter to reenergize and become a global
phenomenon. The horrific and sad death of George Floyd
and many others triggered huge global movements to
demand respect for human rights and dignity for all.
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Additionally, climate change and environmental degradation
have caused unprecedented forests fires, more frequent and
damaging hurricanes, and migration demand a revived global
business book. This third edition of Global Business: An
Economic, Social, and Environmental Perspective
incorporates global business issues related to COVID-19, the
economic and social injustice of BIPOC, and environmental
degradation where it is appropriate. The reader will
understand the impact of these critical global business issues
discussed in the book through examples, case studies and
thought-provoking discussions. These challenges require
businesses, governments, and the active engagement of
citizens to succeed. The aim of this book is to bring these
issues for discussion and action by these stakeholders. Each
chapter includes supplementary PowerPoint slides, TestBank, and Teaching notes that are available for instructors
only.
Thoroughly revised and updated, this fourth edition of
Lasserre’s popular textbook is a user-friendly introduction to
planning and making decisions for businesses on a global
scale. It features numerous case studies and examples of
established international companies and of SMEs looking to
grow their international presence. Global Strategic
Management blends academic rigour and a practical
approach to provide a comprehensive guide to understanding
strategic management in a global environment. Written by a
world-renowned professor of strategy and international
business from one of the world’s leading business schools,
this new edition confirms Global Strategic Management as
one of the most accessible, engaging texts on the market,
one which students find easy to learn from and actually enjoy
reading. This fully-updated fourth edition includes: • New and
expanded coverage of BRICs, ‘born global’ firms, Corporate
Social Responsibility and the underground econo my • More
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on e-business and the role of the internet in global business •
A brand new video feature with business leaders explaining
the practical implications and implementation of issues
covered in the text • Genuinely global in scope and approach:
over 40 mini-cases and examples cover emerging economies
in Africa, Latin America and the Far East as well as
established firms worldwide • Perfect balance between theory
and the real world of business: numerous up-to-date
examples that illustrate principles and support learning
throughout The strong pedagogical framework from the
previous edition remains, including: - Learning objectives Mini cases, with questions, and shorter examples - Summary
and key points - Learning assignments - Key words – with an
end-of-book glossary - Web resources – providing links to
useful websites - References and further reading Please visit
the companion website at :
www.palgravehighered.com/lasserre-gsm-4e for online
resources including self-assessment questions, mini-case
questions, PowerPoint presentations, and useful weblinks, as
well as new video interviews with leading business people
across the world. Philippe Lasserre is Emeritus Professor of
Strategy at INSEAD, Fontainebleau, France. He is an
established authority in the field of international business and
strategy, with over forty years’ experience in teaching,
research and consulting in strategic management and
international business. He has authored many books in these
areas, and has held visiting professorships in Singapore,
China, the US and Australia.

In the era of digital technology, business
transactions and partnerships across borders have
become easier than ever. As part of this shift in the
corporate sphere, managers, executives, and
strategists across industries must acclimate
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themselves with the challenges and opportunities for
conducting business. Mobile Commerce: Concepts,
Methodologies, Tools, and Applications provides a
comprehensive source of advanced academic
examinations on the latest innovations and
technologies for businesses. Including innovative
studies on marketing, mobile commerce security,
and wireless handheld devices, this multi-volume
book is an ideal source for researchers, scholars,
business executives, professionals, and graduatelevel students.
Drawing from the combined experiences of Mike
Peng and Klaus Meyer International Business
provides a comprehensive insight into contemporary
business practices. Covering recent global
developments and current issues such as Brexit, as
well as the historical context of international
business, the third edition highlights the complex
nature of global business.
This book includes a fascinating range of up-to-date
articles on China from the Journal of Brand
Management that marshal research and scholarship
undertaken by Chinese, British, European and
American scholars. The development and
management of brands in China has emerged as an
area of considerable and growing interest among
branding scholars and practitioners owing to the rise
and significance of brands within China. Providing an
overview of the development and management of
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brands in China, Advances in Chinese Brand
Management also contains case studies of centuries
old and greatly loved Chinese Corporate heritage
brands, luxury brands, prominent cultural brands and
foreign brands in China.
Discover success in global business today with the
most strategic approach to international business
topics and unique coverage not found in other
books. GLOBAL BUSINESS, 4th Edition, is the first
global business book that answers the big question,
What determines the success and failure of firms
around the globe? Globally renowned scholar and
author Mike Peng integrates both an institutionbased view and resource-based view throughout
every chapter, bringing an unparalleled continuity
and strategic approach to the learning process. The
book combines an inviting, conversational style with
the latest research and examples that reflect the
most recent global developments. A wealth of
business cases from Mike Peng and other respected
international experts delve into how companies
throughout the world have expanded globally. Allnew video cases that cover every chapter's opening
case and closing case, world maps that connect
geography and culture to business decisions, and
unique global debate sections that draw you into
cutting-edge international discussions help you learn
to think independently and view business challenges
from a truly global perspective. With GLOBAL
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BUSINESS, 4th Edition, you view business through
the eyes of a true world citizen and gain the
understanding you need to become an effective
manager within today's global business landscape.
Important Notice: Media content referenced within
the product description or the product text may not
be available in the ebook version.
Each year, the Fellows of the Academy of
International Business (AIB) spot and elect new
talents to join them and expand research in
international business. Ten of them have contributed
chapters to this volume, the first of two that will
feature unique insights from the AIB's best and
brightest.
The work is a practical examination of fundamental
strategic issues confronted by firms competing in
newly opened markets. It covers emerging markets
in East Asia, Central and Eastern Europe and the
new states of the former Soviet Union.
International business is undergoing continuous
transformation as multinational firms and
comparative management evolve in the changing
global economy. To succeed in this challenging
environment, firms need a well-developed capability
for sound strategic decisions. This comprehensive
work provides an applied and integrated strategic
framework for developing capabilities that lead to
global success. It is designed to help readers
achieve three essential objectives. First, it provides
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intellectual and practical guidelines for readers to
execute goals and strategies that lead to meaningful
and productive results. The book is packed with
frameworks, cases, anchoring exercises, techniques,
and tools to help readers emerge with a completed
business plan after the last chapter. Second, it
focuses on strategy and how firms build competitive
presence and advantages in a global context. A
primary learning objective is to enable readers to
understand and evaluate the major issues in strategy
formulation and implementation in a global context.
Third, it provides an accessible framework that will
help guide readers in making strategic decisions that
are sound and effective. It offers a unifying process
that delineates the necessary steps in analyzing the
readiness of a firm to do business abroad. In
addition to core issues, each chapter presents
frameworks, analytical tools, action-oriented items,
and a real-world case - all designed to provide
insights on the challenges imposed by globalization
and technology on managers operating in a global
context.
This book probes into the workings of business
strategies in former socialist countries in East Asia,
Central and Eastern Europe and the newly
independent states of the former Soviet Union, which
are collectively called `transition economies'. It
provides a rich and in-depth understanding of
fundamental, strategic issues confronted by
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domestic and foreign firms competing in these newly
developed markets.
Presents an introduction to the processes of portfolio
management, discussing how to identify business
goals, develop strategy, evaluate environmental and
risk factors and successfully complete project
objectives. Original.
Introduce your students to strategic management
with the market-leading text that sets the standard
for the course area. Written by respected scholars
who have taught strategic management at all
educational levels, Hitt, Ireland, and Hoskisson's
latest edition provides an intellectually rich, yet
thoroughly practical, analysis of strategic
management. The classic industrial organization
model is combined with a resource-based view of
the firm to provide students with a complete
understanding of how today's businesses establish
competitive advantages and create value for
stakeholders. Cutting-edge research is presented
with a strong global focus, featuring more than 500
emerging and established companies. All-new
opening cases introduce chapter concepts and mini
cases offer new contexts of study. Important Notice:
Media content referenced within the product
description or the product text may not be available
in the ebook version.
Discover both sides of international business and
how to prepare for the future. GLOBAL STRATEGY,
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Third Edition, doesn't just show you what it's like for
foreign businesses entering a new market; it reveals
what domestic companies must do to survive foreign
competition. Easy to read and full of study tools,
GLOBAL STRATEGY, Third Edition, helps you
prepare for your exams and for your career.
Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice:
Media content referenced within the product
description or the product text may not be available
in the ebook version.
This exciting new textbook is built on the belief that
strategic management principles are more
straightforward than they seem. Unlike other
textbooks, Essentials of Strategic Management does
not overcomplicate the discussion with enigmatic
layers of theory or irrelevant perspectives from other
disciplines. Instead you will find focused, clearly
articulated coverage of the key topics of strategic
management, encouraging critical reflection and
deeper exploration on your own terms. Fully
developed to cover the essentials of any strategic
management course, authors Martyn R. Pitt and
Dimitrios Koufopoulos not only create understanding
of the principles of strategy, but shows you how to
apply them constructively in the face of real-world
practicalities.
Written by leading scholars, this new third edition
provides readers with a comprehensive and
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authoritative examination of emerging markets
across the globe. Fully updated in light of the
COVID-19 pandemic and other recent macro drivers,
the authors present analytical frameworks, tools and
best practice insights to help readers develop a
critical understanding of the growth economies
presented within the book, alongside their common
characteristics, evolution, and significance in the
global economy. Making use of original cases
encompassing countries including Brazil, China,
Russia, Thailand, Turkey and Uzbekistan, the
authors explore the unique challenges and
opportunities for emerging markets throughout the
world today, including the rising middle class,
partnering, and negotiation techniques. This text is
essential reading for international business students,
researchers and practitioners focused on business in
emerging markets.
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