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Electronic Commerce 11th Edition
Packed with cutting-edge coverage, the first Europe, Middle East & Africa edition of E-Business equips students with a solid
understanding of the dynamics of this fast-paced industry. By detailing how the landscape of online commerce is evolving, this
market-leading text delivers comprehensive coverage of emerging online business strategies and technologies in the electronic
commerce marketplace.
Introduction to E-commerce discusses the foundations and key aspects of E-commerce while focusing on the latest developments
in the E-commerce industry. Practical case studies offer a useful reference for dealing with various issues in E-commerce such as
latest applications, management techniques, or psychological methods. Dr. Zheng Qin is currently Director of the E-Commerce
Institute of Xi’an Jiaotong University.
The thoroughly revised and updated 11th edition of Essentials of Management: An International, Innovation and Leadership
Perspective takes an international and innovative view of management. This edition comprehensively covers foundational and
emerging managerial insights and practices. It also emphasizes the managerial perspectives found in Silicon Valley. This edition
also emphasizes the enhancement of the professional profile and network of its readers with creative exercises and online
projects. Salient Features: • Inclusion of exclusive interviews with leading executives to help students gain more professional
insights • Focus on professional development and network growth of students to enhance career opportunities • Case examples
that detail managerial actions in global firms such as Apple, Google, Microsoft, Cisco, Samsung and many others • Iterative
concept review and discussion questions in each chapter • Instructor and student resources available at –
http://www.mhhe.com/koontz/eom11e
Business-to-consumer (B2C) and consumer-to-consumer (C2C) e-commerce transactions, including social commerce, are rapidly
expanding, although e-commerce is still small when compared to traditional business transactions. As the familiarity of making
purchases using smart devices continues to expand, many global and regional investors hope to target the ASEAN region to tap
into the rising digital market in this region. The Handbook of Research on Innovation and Development of E-Commerce and EBusiness in ASEAN is an essential reference source that discusses economics, marketing strategies, and mobile payment
systems, as well as digital marketplaces, communication technologies, and social technologies utilized for business purposes.
Featuring research on topics such as business culture, mobile technology, and consumer satisfaction, this book is ideally designed
for policymakers, financial managers, business professionals, academicians, students, and researchers.
To date, a plethora of companies and organizations are investing vast amounts of money on the latest technologies. Information
technology can be used to improve market share, profits, sales, competitive advantage, and customer/employee satisfaction.
Unfortunately, the individuals meant to use these technologies are not well equipped on how to effectively and efficiently use these
tools for competitive advantage and decision making. The Handbook of Research on IT Applications for Strategic Competitive
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Advantage and Decision Making is a collection of innovative research relevant to the methodologies, theoretical frameworks, and
latest empirical research findings in information technology applications, strategic competitive advantage, and decision making.
While highlighting topics including agility, knowledge management, and business intelligence, this book is ideally designed for
information technology professionals, academics, researchers, managers, executives, and government officials interested in using
information technology for strategic competitive advantage and better decision making.
Advances in automation for electronic commerce require improved understanding and formalization of the objects, processes, and
policies of commerce itself. These include business objects such as bills of lading and contracts; processes such as workflows and
trade procedures; and policies covering such problems as contract or procedure validation and strategic behaviour. This book is
about theory, formalization, and proof-of-concept implementation of these and related matters. In addition to presenting state-ofthe-art results, the book places this work in the context of nearly twenty years of developments in formal modelling for electronic
commerce. A comprehensive bibliography and index are provided.
This book compares the legislative frameworks in the EU, US, China and International Organisations applicable to e-commerce
and highlights the main legal obstacles to the development of electronic contracts and signatures, as well as Internet jurisdiction
and online dispute resolutions, before going on to suggest a solution through the sensible modernisation and harmonisation of
international electronic commercial law rules.

An introduction to e-commerce focusing on key concepts and the latest empirical and financial data. Hundreds of
examples from companies such as Facebook, Google, Twitter, and Amazon illustrate how e-commerce is altering
business practices and driving shifts in the global economy
The new digital economy has pronounced implications for corporate strategy, marketing, operations, information
systems, customer service, global supply-chain management, and product distribution. This handbook examines most
aspects of electronic commerce, including electronic storefronts, online business, consumer interface, business-tobusiness networking, digital payment, legal issues, information product development, and electronic business models. An
indispensable reference for professionals in e-commerce and Internet business.
EC '10: ACM Conference on Electronic Commerce Jun 07, 2010-Jun 11, 2010 Cambridge, USA. You can view more
information about this proceeding and all of ACM's other published conference proceedings from the ACM Digital Library:
http://www.acm.org/dl.
After the lesson learned during last years and following the successful edition of EC-Web 2009, for its 11th edition ECWeb tried to provide a clearer description of the electronic commerce universe focusing on some relevant topics. The
main focus was not only on Internet-related techniques and approaches. The aim of EC-Web 2010 was to also cover
aspects related to theoretical foundations of e-commerce, business processes as well as new approaches exploiting
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recently emerged technologies and scenarios such as the Semantic Web, Web services, SOA architectures, mobile and
ubiquitous computing, just to cite a few. Due to their central role in any realistic e-commerce infrastructure, security and
privacy issues were widely considered, without excluding legal and regulatory aspects. The choice of the above relevant
topics directly reflects the fact that electronic commerce (EC), in the last few years, has changed and evolved into a wellestablished and founded reality both from a technological point of view and from a scientific one. Nevertheless, together
with its evolution, new challenges and topics have emerged as well as new questions have been raised related to many
aspects of EC. Keeping in mind the experience of the last edition of EC-Web, we maintained, for its 11th edition, the
structure and the scientific organization of EC-Web 2009, aiming to highlight the autonomous role of the different
(sometimes heterogeneous) aspects of EC, without missing their interdisciplinary scope.
"This research book is a repository for academicians, researchers, and industry practitioners to share and exchange their
research ideas, theories, and practical experiences, discuss challenges and opportunities, and present tools and
techniques in all aspects of e-business development and management in the digital economy"--Provided by publisher.
Electronic Commerce Management for Business Activities and Global Enterprises: Competitive Advantages is written as
an e-commerce textbook for undergraduate and graduate students in various business programs, including information
systems, marketing, computer science, and MBA. In addition to serving as a textbook in e-commerce, this book also
provides an excellent repository for instructors, researchers, and industry practitioners for their research ideas, theories,
and practical experiences. In addition to regular topics traditionally taught in the classroom, this textbook addresses the
many new emerging ideas and applications and presents tools and techniques in all aspects of e-commerce
development and management in the global economy.
WEST'S LEGAL ENVIRONMENT OF BUSINESS is the #1 text for this course--setting the standard by delivering
comprehensive, authoritative, and cutting-edge coverage in an interesting and accessible format. Its recipe for success
includes the same black letter law flavor as its #1 Business Law counterpart, West's Business Law, but with a more
specific focus on current topics like ethics, government regulation, and administrative law. Updated and expanded
teaching materials, including the new West's Legal Environment NOW online assignment administration tool, keep this
text unmatched in its ability to support the key objectives of the course. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
Electronic Commerce is a complete introduction to the world of electronic commerce, including balanced coverage of
technical and business topics. Case studies and plentiful business examples complement conceptual coverage to
provide a real-world context. Implementation strategies are analyzed, using examples of both successful and
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unsuccessful implementations.
This book constitutes the refereed proceedings of the 11th International Conference on Electronic Commerce and Web
Technologies (EC-Web) held in Bilbao, Spain, in September 2010. The 22 papers accepted for EC-Web, selected from
45 submissions, are organized in topical sessions on recommender systems; e-payment, security and trust; serviceoriented e-commerce and business processes; and agent-based e-commerce . The volume is completed by short
summaries of the two invited talks on web advertising and electronic markets.
Information technology is ever-changing, and that means that those who are working, or planning to work, in the field of
IT management must always be learning. In the new edition of the acclaimed Information Technology for Management,
the latest developments in the real world of IT management are covered in detail thanks to the input of IT managers and
practitioners from top companies and organizations from around the world. Focusing on both the underlying technological
developments in the field and the important business drivers performance, growth and sustainability—the text will help
students explore and understand the vital importance of IT’s role vis-a-vis the three components of business
performance improvement: people, processes, and technology. The book also features a blended learning approach that
employs content that is presented visually, textually, and interactively to enable students with different learning styles to
easily understand and retain information. Coverage of next technologies is up to date, including cutting-edged
technologies, and case studies help to reinforce material in a way that few texts can.
Aimed at students, this work covers various aspects of e-business - focusing on sales and marketing, as well as detailing
procurement, supply chains, and the legal and security considerations. It contains a range of features to help you learn
effectively including margin definitions, international case studies, activities and web links.
Asia is a continent of contradictions and boundaries; it offers exciting business opportunities, but is also characterized by
unpredictability and conflict. While flexibility and creativity are in the DNA of many startups in China, major players like
Xiaomi and Alibaba have also emerged as global giants, challenging established global competitors. The authors of this
book show that these companies are crossing various boundaries – between cultures, mindsets, and perspectives. At the
same time, Western companies entering Asian markets face challenges that are very different from those on their home
turf. This book addresses the needs of current and future managers doing business in Asia, who need to understand the
individual, social and business challenges that can arise from crossing boundaries. The respective case studies provide
essential insights on how several Asian companies have made impressive strides towards becoming established players;
how the revival of local brands and growing pride in local products has become a major challenge for global competition;
how the need to actively practice corporate social responsibility in Asian markets is currently challenging many
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companies; and how the need for individual and team coaching among the members of management to support a
company’s development has grown tremendously, calling for new solutions.
[Administration (référence électronique)].
For the undergraduate and graduate e-commerce course in any business discipline. The market-leading text for Ecommerce. This comprehensive, market-leading text emphasizes the three major driving forces behind E-commercetechnology change, business development, and social issues-to provide a coherent conceptual framework for
understanding the field. The tenth edition features updates to the text, data, figures, and tables based on the latest
marketing and business intelligence available from eMarketer, Pew Internet & American Life Project, Forrester Research,
comScore, Gartner Research, and other industry sources. All opening, closing and Insight on cases are new or updated.
Mobile commerce transactions continue to soar, driven largely by the ever-increasing adoption and use of smartphones
and tablets. The use of this technology gives consumers the flexibility to shop whenever and wherever they want. Mobile
Electronic Commerce: Foundations, Development, and Applications addresses the role of industry, academia, scientists,
engineers, professionals, and students in developing innovative new mobile commerce technologies and systems to
further improve the consumer experience. It also discusses the impact of mobile commerce on society, economics,
culture, organizations, government, industry, and our daily lives. This book brings together experts from multiple
disciplines in industry and academia to stimulate new thinking in the development and application of mobile commerce
technology. The book covers important mobile commerce topics, such as critical infrastructure management, mobile
security issues, new applications and services, emerging development architectures, mobile business solutions, and
future research opportunities. In addition to its multidisciplinary approach, the book also provides a cross-cultural
approach intended to overcome cultural barriers and accelerate mobile commerce advancement in the global economy.
Authors and researchers from around the world discuss a broad spectrum of methods, tools, and guidelines for designing
mobile commerce systems and services in different cultures.
You go online to buy a digital camera. Soon, you realize you've bought a more expensive camera than intended, along
with extra batteries, charger, and graphics software-all at the prompting of the retailer. Happy with your purchases? The
retailer certainly is, and if you are too, you both can be said to be the beneficiaries of "customer intimacy" achieved
through the transformation of data collected during this visit or stored from previous visits into real business intelligence
that can be exercised in real time. Data Warehousing and Business Intelligence for e-Commerce is a practical exploration
of the technological innovations through which traditional data warehousing is brought to bear on this and other less
modest e-commerce applications, such as those at work in B2B, G2C, B2G, and B2E models. The authors examine the
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core technologies and commercial products in use today, providing a nuts-and-bolts understanding of how you can
deploy customer and product data in ways that meet the unique requirements of the online marketplace-particularly if you
are part of a brick-and-mortar company with specific online aspirations. In so doing, they build a powerful case for
investment in and aggressive development of these approaches, which are likely to separate winners from losers as ecommerce grows and matures. * Includes the latest from successful data warehousing consultants whose work has
encouraged the field's new focus on e-commerce. * Presents information that is written for both consultants and
practitioners in companies of all sizes. * Emphasizes the special needs and opportunities of traditional brick-and-mortar
businesses that are going online or participating in B2B supply chains or e-marketplaces. * Explains how long-standing
assumptions about data warehousing have to be rethought in light of emerging business models that depend on
customer intimacy. * Provides advice on maintaining data quality and integrity in environments marked by extensive
customer self-input. * Advocates careful planning that will help both old economy and new economy companies develop
long-lived and successful e-commerce strategies. * Focuses on data warehousing for emerging e-commerce areas such
as e-government and B2E environments.
"A publication by the U.S. Department of Commerce."
Packed with real-world examples and business cases, ELECTRONIC COMMERCE, 11E continues to lead the market
with its cutting-edge coverage of all things e-commerce. Comprehensive coverage of emerging online business
strategies, up-to-the-minute technologies, and the latest developments from the field equips readers with a solid
understanding of the dynamics of this fast-paced industry. The new edition offers thorough discussions of e-commerce
growth in China and the developing world, social media and online marketing strategies, technology-enabled outsourcing,
online payment processing systems, and much more. In addition, Business Case Approaches and Learning From Failure
boxes highlight the experiences of actual companies to illustrate real-world practice in action. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
In the next few years, it is expected that most businesses will have transitioned to the use of electronic commerce
technologies, namely e-commerce. This acceleration in the acceptance of e-commerce not only changes the face of
business and retail, but also has introduced new, adaptive business models. The experience of consumers in online
shopping and the popularity of the digital marketplace have changed the way businesses must meet the needs of
consumers. To stay relevant, businesses must develop new techniques and strategies to remain competitive in a
changing commercial atmosphere. The way in which e-commerce is being implemented, the business models that have
been developed, and the applications including the benefits and challenges to e-commerce must be discussed to
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understand modern business. The Research Anthology on E-Commerce Adoption, Models, and Applications for Modern
Business discusses the best practices, latest strategies, and newest methods for implementing and using e-commerce in
modern businesses. This includes not only a view of how business models have changed and what business models
have emerged, but also provides a focus on how consumers have changed in terms of their needs, their online behavior,
and their use of e-commerce services. Topics including e-business, e-services, mobile commerce, usability models,
website development, brand management and marketing, and online shopping will be explored in detail. This book is
ideally intended for business managers, e-commerce managers, marketers, advertisers, brand managers, executives, IT
consultants, practitioners, researchers, academicians, and students interested in how e-commerce is impacting modern
business models.
ICEC '09: International Conference on E-Commerce Aug 12, 2009-Aug 15, 2009 Taipei, Taiwan. You can view more
information about this proceeding and all of ACMs other published conference proceedings from the ACM Digital Library:
http://www.acm.org/dl.
The only casebook dealing with e-commerce, Electronic Commerce, Fourth Edition, utilizes problems to expound a
transactional approach to electronic commerce. Written by Ronald J. Mann, a preeminent and prolific Commercial Law
scholar, this system-oriented text is structured around the hypothetical representation of a technology company. The new
edition has been meticulously updated with the latest cases and problems that reflect those cases and current issues.
This concise casebook offers: Distinguished authorship: Ronald Mann is a leading scholar in Commercial Law and
recently served as Reporter for revisions to UCC Articles 3, 4, and 4A. Lucid and concise reading assignments that use
non-technical language whenever possible. Need-to-know technology is explained clearly and accessibly. Exercises that
clearly illustrate current issues in e-commerce practice. Dozens of separate assignments so that professors can easily
concentrate on their own areas of interest. Coverage of important commercial law topics, including: Click-through
contracts Cybersquatting Web site development Software licensing Electronic payments New to the Fourth Edition:
Updated problems based on recent case law and current issues. New cases, including: Rescuecom Corp. v. Google &
Second Circuit decision permitting lawsuit against Google for selling ads based on trademarked name Jacobsen v.
Katzer & First appellate decision validating licenses for open-source software Jaynes v. Commonwealth of Virginia &
Virginia Supreme Court case invalidating Virginia anti-spam law under First Amendment Fair Housing Council v.
Roommates.com & Ninth Circuit en banc decision on liability of Web site for discriminatory postings seeking roommates
Chicago Lawyers & Committee for Civil Rights Under Law, Inc. v. CraigsList, Inc. & Easterbrook decision exonerating
CraigsList for behavior similar to Roommates behavior condemned by Ninth Circuit Conwell v. Gray Loon Outdoor
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Marketing Group, Inc. & Indiana Supreme Court case interpreting contract for design of Web site
This text emphasizes the three major driving forces behind e-commerce: technological change, business development, and social issues, to
provide a coherent conceptual framework for understanding the field.
This textbook introduces readers to digital business from a management standpoint. It provides an overview of the foundations of digital
business with basics, activities and success factors, and an analytical view on user behavior. Dedicated chapters on mobile and social media
present fundamental aspects, discuss applications and address key success factors. The Internet of Things (IoT) is subsequently introduced
in the context of big data, cloud computing and connecting technologies, with a focus on industry 4.0, smart business services, smart homes
and digital consumer applications, as well as artificial intelligence. The book then turns to digital business models in the B2C (business-toconsumer) and B2B (business-to-business) sectors. Building on the business model concepts, the book addresses digital business strategy,
discussing the strategic digital business environment and digital business value activity systems (dVASs), as well as strategy development in
the context of digital business. Special chapters explore the implications of strategy for digital marketing and digital procurement. Lastly, the
book discusses the fundamentals of digital business technologies and security, and provides an outline of digital business implementation. A
comprehensive case study on Google/Alphabet, explaining Google's organizational history, its integrated business model and its market
environment, rounds out the book.
Ontologies have been developed and investigated for quite a while now in artificial intelligence and natural language processing to facilitate
knowledge sharing and reuse. More recently, the notion of ontologies has attracted attention from fields such as intelligent information
integration, cooperative information systems, information retrieval, electronic commerce, and knowledge management. The author
systematically introduces the notion of ontologies to the non-expert reader and demonstrates in detail how to apply this conceptual framework
for improved intranet retrieval of corporate information and knowledge and for enhanced Internet-based electronic commerce. In the second
part of the book, the author presents a more technical view on emerging Web standards, like XML, RDF, XSL-T, or XQL, allowing for
structural and semantic modeling and description of data and information.
Over the years Advanced Accountancy has emerged as the definitive and comprehensive textbook on accountancy as it completely meets
the requirements of students preparing for BCom, MCom, MBA, BBA and professional examinations conducted by different institutions, such
as the Institute of Chartered Accountants of India, the Indian Institute of Bankers, the Institute of Company Secretaries of India, and the
Institute of Cost Accountants of India.
For courses in decision support systems, computerized decision-making tools, and management support systems. Market-leading guide to
modern analytics, for better business decisionsAnalytics, Data Science, & Artificial Intelligence: Systems for Decision Support is the most
comprehensive introduction to technologies collectively called analytics (or business analytics) and the fundamental methods, techniques,
and software used to design and develop these systems. Students gain inspiration from examples of organisations that have employed
analytics to make decisions, while leveraging the resources of a companion website. With six new chapters, the 11th edition marks a major
reorganisation reflecting a new focus -- analytics and its enabling technologies, including AI, machine-learning, robotics, chatbots, and IoT.
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