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A definitive resource, the Introduction to Emergency
Management and Disaster Science presents the
essentials to better understand and manage
disasters. The third edition of this popular text has
been revised and updated to provide a substantively
enriched and evidence-based guide for students and
emerging professionals. The new emphasis on
disaster science places it at the forefront of a rapidly
evolving field. This third edition offers important
updates, including: Newly commissioned insights
from former students and professional colleagues
involved with emergency management practice and
disaster science; international policies, programs,
and practices; and socially vulnerable populations.
Significantly enriched content and coverage of new
disasters and recent research, particularly the
worldwide implications of climate change and
pandemics. Pedagogical features like chapter
objectives, key terms and definitions, discussion
points and resources. The only textbook authored by
three winners of the Blanchard Award for excellence
in emergency management instruction. Online
Support Material with instructional videos containing
practical information and learning objectives for the
next generation of emergency managers and
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disaster scientists. The Introduction to Emergency
Management and Disaster Science is a must-have
textbook for graduate and undergraduate students
and is also an excellent source of information for
researchers and professionals.
The sequel to the highly successful Store Wars: the
battle for mindspace and shelfspace published in
1995. The new edition will retain all the strengths of
the old book including a comprehensive and
complex approach to the consumer & retail market
and the interaction between FMCG retailers and
manufacturers. The book will be thoroughly revised
and updated and will consist of 4 main parts: A
section on leading FMCG companies and brands
(such as Coke, P&G, Unilever, Nestle, L'Oreal etc.),
their marketing and branding strategies in the
western markets (USA, Western Europe: UK,
France, Germany and others). A section on leading
retailers (Wal-Mart, Tesco, Carrefour etc.), their
developments and expansion over the last 10 years.
A section describing the interaction between retailers
and manufacturers, including competition for endconsumers, trade marketing. A section covering the
Emerging Markets—the retail landscape in the major
developing economies, results of the expansion of
major FMCG brands and western retail chains,
challenges related to distribution and FMCG
marketing in those countries. The book will also
discuss the impact of the Global Crisis on the
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consumer and retail markets as well as predictions
and prospects for the future.
Is your school prepared to deal with a crisis, whether
it’s a hurricane, an earthquake, an explosion at a
nearby chemical facility, an active shooter, or one of
many other possibilities? Does your school have an
up-to-date plan to deal with hazards of all sorts? Do
teachers and other staff members know what to do
in emergency situations to protect their students and
themselves from harm? In this informative and
comprehensive guide, school safety experts Amy
Klinger and Amanda Klinger offer significant--and
sometimes surprising--statistics on school safety,
dispel common misunderstandings, and provide
preK–12 school leaders with the specific information
they need to prepare for and effectively respond to
natural disasters, accidents, or violent events.
Readers will learn how and why it is important to •
Realistically assess threats and vulnerabilities. •
Create and implement an emergency operations
plan that follows government guidelines and best
practices. • Decentralize authority and responsibility
for crisis response. • Distinguish between three
levels of “lockdown.” • Plan for short- and long-term
recovery following an incident. • Make school safety
an everyday component of school operations. At a
time when schools at every level and in every
community face the possibility of a crisis event,
Keeping Students Safe Every Day equips leaders
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with the knowledge they need to give their students,
staff members, parents, and the broader community
confidence that their school knows what to do and
makes safety a top priority.
Learn to develop and sell your beverages including
new age beverages, alcoholic and non alcoholic
beverages like energy drinks, soda, tea, water,
vodka, tequila beer or any other type of beverage. A
step by step guide teaching you how to develop and
brand your beverage, reach your perfect target
market and sell it using wholesalers, distributors,
convenience stores and supermarkets. Discover
every single beverage sales and distribution channel
and how to penetrate it with your beverages. While
reading the book you will prepare spectacular
distributor programs to support all type of accounts,
get see through in stores and have customers for
life. This book is a must read for anyone in the
beverage industry from executives to sales people,
marketing managers, brand managers,
merchandisers as well as production specialists.
After finishing the book you will be an expert in every
segment of the beverage business; from developing
a brand in the drawing board to reaching your target
market correctly, writing your business plan and
executing it with sales and distribution. Learn from
the authors, Carlos Lopez and Jorge Olson,
founders of Liquid Brands Management, Inc. and the
national experts in beverage branding, sales and
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"TRB's National Cooperative Highway Research
Program (NCHRP) Report 740: A Transportation
Guide for All-Hazards Emergency Evacuation
focuses on the transportation aspects of evacuation,
particularly large-scale, multijurisdictional
evacuation. The guidance, strategies, and tools in
NCHRP Report 740 are based on an all-hazards
approach that has applicability to a wide range of
"notice" and "no-notice" emergency events. The
report follows the basic planning steps of the Federal
Emergency Management Agency's Comprehensive
Preparedness Guide (CPG) 101. Each chapter
parallels one of the six main CPG steps. Each
chapter is further subdivided into smaller, discrete
tasks, with cross-references to tools--such as
templates or checklists--that are shown at the end of
each chapter and are on a CD-ROM included with
the print version of the report."--Publisher's
description.
The classic, bestselling marketing guide, updated for
the digital era Marketing For Dummies, 5th Edition is
the ultimate handbook for boosting your business.
Whether you're a small mom-and-pop shop, a local
nonprofit, or a mid-size business looking to grow, the
right marketing approach can make your company or
organization stand out from the crowd. This book
shows you how to find, reach, and engage with your
customers in a way that brings in business. This new
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edition, updated to align with the latest marketing
revolution, introduces you to essential techniques
including search engine, guerilla, global, and
behavior marketing. You'll learn where to find your
people, and how to give them what they want—how
they want it—using behavioral techniques. You'll
discover inexpensive online marketing and
promotion tools, proving that budget doesn't have to
be an insurmountable obstacle. You'll find up-to-date
marketing plans, resources, and examples
throughout to help you get out there and get your
business noticed today! Today's marketing treats
every aspect of customer interaction—including
customer service and the product itself—as an
opportunity to grow. This book shows you how to
harness the power of these techniques to drive
traffic, boost sales, and move your business forward.
Turn web visibility into real-world traffic and sales
Reach the right people at the right time Develop a
cohesive marketing plan for any budget Source
locally, market dynamically, and connect with your
community Whether you're looking for fundamental
marketing skills, seeking guidance on social media
and analytics, or need a full-blown comprehensive
web marketing strategy, this book has you covered.
Marketing For Dummies, 5th Edition helps you open
the door to a new, more successful phase of
business.
The opioid overdose epidemic combined with the
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need to reduce the burden of acute pain poses a
public health challenge. To address how evidencebased clinical practice guidelines for prescribing
opioids for acute pain might help meet this
challenge, Framing Opioid Prescribing Guidelines for
Acute Pain: Developing the Evidence develops a
framework to evaluate existing clinical practice
guidelines for prescribing opioids for acute pain
indications, recommends indications for which new
evidence-based guidelines should be developed,
and recommends a future research agenda to inform
and enable specialty organizations to develop and
disseminate evidence-based clinical practice
guidelines for prescribing opioids to treat acute pain
indications. The recommendations of this study will
assist professional societies, health care
organizations, and local, state, and national
agencies to develop clinical practice guidelines for
opioid prescribing for acute pain. Such a framework
could inform the development of opioid prescribing
guidelines and ensure systematic and standardized
methods for evaluating evidence, translating
knowledge, and formulating recommendations for
practice.
This volume, developed by the Observatory together
with OECD, provides an overall conceptual
framework for understanding and applying strategies
aimed at improving quality of care. Crucially, it
summarizes available evidence on different quality
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strategies and provides recommendations for their
implementation. This book is intended to help policymakers to understand concepts of quality and to
support them to evaluate single strategies and
combinations of strategies.
Introduction to Emergency Management sets the
standard for excellence in the field and has educated
a generation of emergency managers. Haddow,
Bullock, and Coppola return for the sixth edition with
an emphasis on climate change as a major hazard.
Fully updated throughout for new regulations and
workflows, with new case studies covering the latest
in best practices, this classic textbook prepares
students for the challenges of a career in emergency
management. Expanded information on disaster
recovery coordination structures Emphasis on
climate change as a key hazard faced by disaster
managers Coverage of social media as critical tool in
emergency management Fully updated throughout
for the latest regulations and workflows New
examples and case studies throughout Updated
ancillaries to keep course instruction fresh
Meant to aid State & local emergency managers in
their efforts to develop & maintain a viable all-hazard
emergency operations plan. This guide clarifies the
preparedness, response, & short-term recovery
planning elements that warrant inclusion in
emergency operations plans. It offers the best
judgment & recommendations on how to deal with
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the entire planning process -- from forming a
planning team to writing the plan. Specific topics of
discussion include: preliminary considerations, the
planning process, emergency operations plan
format, basic plan content, functional annex content,
hazard-unique planning, & linking Federal & State
operations.
You think you have a winning strategy. But do you?
Executives are bombarded with bestselling ideas
and best practices for achieving competitive
advantage, but many of these ideas and practices
contradict each other. Should you aim to be big or
fast? Should you create a blue ocean, be adaptive,
play to win—or forget about a sustainable competitive
advantage altogether? In a business environment
that is changing faster and becoming more uncertain
and complex almost by the day, it’s never been
more important—or more difficult—to choose the right
approach to strategy. In this book, The Boston
Consulting Group’s Martin Reeves, Knut Haanæs,
and Janmejaya Sinha offer a proven method to
determine the strategy approach that is best for your
company. They start by helping you assess your
business environment—how unpredictable it is, how
much power you have to change it, and how harsh it
is—a critical component of getting strategy right. They
show how existing strategy approaches sort into five
categories—Be Big, Be Fast, Be First, Be the
Orchestrator, or simply Be Viable—depending on the
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extent of predictability, malleability, and harshness.
In-depth explanations of each of these approaches
will provide critical insight to help you match your
approach to strategy to your environment, determine
when and how to execute each one, and avoid a
potentially fatal mismatch. Addressing your most
pressing strategic challenges, you’ll be able to
answer questions such as: • What replaces planning
when the annual cycle is obsolete? • When can
we—and when should we—shape the game to our
advantage? • How do we simultaneously implement
different strategic approaches for different business
units? • How do we manage the inherent
contradictions in formulating and executing different
strategies across multiple businesses and
geographies? Until now, no book brings it all
together and offers a practical tool for understanding
which strategic approach to apply. Get started today.
Big Data is the biggest game-changing opportunity
for marketing and sales since the Internet went
mainstream almost 20 years ago. The data big bang
has unleashed torrents of terabytes about everything
from customer behaviors to weather patterns to
demographic consumer shifts in emerging markets.
This collection of articles, videos, interviews, and
slideshares highlights the most important lessons for
companies looking to turn data into above-market
growth: Using analytics to identify valuable business
opportunities from the data to drive decisions and
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improve marketing return on investment (MROI)
Turning those insights into well-designed products
and offers that delight customers Delivering those
products and offers effectively to the
marketplace.The goldmine of data represents a pivotpoint moment for marketing and sales leaders.
Companies that inject big data and analytics into
their operations show productivity rates and
profitability that are 5 percent to 6 percent higher
than those of their peers. That's an advantage no
company can afford to ignore.
CPG 101: Strategies to Get Your Consumer
Products to MarketC.P.G. 101Strategies for Getting
Your Consumer Product to Market
Generation Z, ranging from tweens to young adults,
has enormous spending power; yet it is one of the
most challenging generational cohorts for brands to
reach. It is projected to be the largest consumer
demographic in history, driving a forecast from the
HRC Retail Advisory of 40% of all US consumer
spending, and another 40% of all consumers in the
US, Europe and BRIC by 2020 (Brazil, Russia, India,
China), according to other sources. Embodying an
unrelenting relationship with information and mobile
technology from a young age, Generation Z's
ecosystem is infinitely more complex and varied than
any generation before. Staying tuned-in to this
demographic's impatience, confidence and
constantly evolving trends can be daunting for any
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marketer trying to keep up. The Gen Z Frequency
offers a comprehensive guide for any brand or
organization trying to reach this demographic,
covering fundamental truths, content creation,
engagement strategies and tactics such as social
media, experiential, emerging technologies, and
much more. It is woven with fascinating case studies
and real-world stories from the trenches, plus key
insights from leading youth brands and Gen Z
themselves. Whether you are new to marketing or a
seasoned expert, The Gen Z Frequency is the
ultimate resource for tuning in to Generation Z.
Provides an overview of the various types of
disasters that mayoccur, the myriad of actors that
are involved in emergencymanagement, and the
diverse theoretical frameworks from whichpostdisaster activities may be approached. • Includes
updated chapters keeping the material freshand
accessible while incorporating recent changes in
policy and newresearch • Highlights lessons learned
from such incidents andcatastrophes as: Hurricane
Katrina, Earthquake in Haiti, Parkinglot collapse in
Miami, West Texas industrial explosion, Train
wreckin Spain, Aurora movie shooting, Times
Square bombing, etc. • Examines typical challenges
to be expected duringresponse efforts along with
tools and techniques to enhance theability to protect
lives, reduce property damage and
minimizedisruption • Includes an instructor package
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which contains: Sample Syllabus, Teaching
Suggestions, Test bank, and PowerPoints
Large-Scale Evacuation introduces the reader to the
steps involved in evacuation modelling for towns and
cities, from understanding the hazards that can
require large-scale evacuations, through
understanding how local officials decide to issue
evacuation advisories and households decide
whether to comply, to transportation simulation and
traffic management strategies. The author team has
been recognized internationally for their research
and consulting experience in the field of evacuations.
Collectively, they have 125 years of experience in
evacuation, including more than 140 projects for
federal and state agencies. The text explains how to
model evacuations that use the road transportation
network by combining perspectives from social
scientists and transportation engineers, fields that
have commonly approached evacuation modelling
from distinctly different perspectives. In doing so, it
offers a step-by-step guide through the key
questions needed to model an evacuation and its
impacts to the evacuation route system as well as
evacuation management strategies for influencing
demand and expanding capacity. The authors also
demonstrate how to simulate the resulting traffic and
evacuation management strategies that can be used
to facilitate evacuee movement and reduce
unnecessary demand. Case studies, which identify
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key points to analyze in an evacuation plan, discuss
evacuation termination and re-entry, and highlight
challenges that someone developing an evacuation
plan or model should expect, are also included. This
textbook will be of interest to researchers,
practitioners, and advanced students.
Advances in medical, biomedical and health services
research have reduced the level of uncertainty in
clinical practice. Clinical practice guidelines (CPGs)
complement this progress by establishing standards
of care backed by strong scientific evidence. CPGs
are statements that include recommendations
intended to optimize patient care. These statements
are informed by a systematic review of evidence and
an assessment of the benefits and costs of
alternative care options. Clinical Practice Guidelines
We Can Trust examines the current state of clinical
practice guidelines and how they can be improved to
enhance healthcare quality and patient outcomes.
Clinical practice guidelines now are ubiquitous in our
healthcare system. The Guidelines International
Network (GIN) database currently lists more than
3,700 guidelines from 39 countries. Developing
guidelines presents a number of challenges
including lack of transparent methodological
practices, difficulty reconciling conflicting guidelines,
and conflicts of interest. Clinical Practice Guidelines
We Can Trust explores questions surrounding the
quality of CPG development processes and the
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establishment of standards. It proposes eight
standards for developing trustworthy clinical practice
guidelines emphasizing transparency; management
of conflict of interest ; systematic review--guideline
development intersection; establishing evidence
foundations for and rating strength of guideline
recommendations; articulation of recommendations;
external review; and updating. Clinical Practice
Guidelines We Can Trust shows how clinical practice
guidelines can enhance clinician and patient
decision-making by translating complex scientific
research findings into recommendations for clinical
practice that are relevant to the individual patient
encounter, instead of implementing a one size fits all
approach to patient care. This book contains
information directly related to the work of the Agency
for Healthcare Research and Quality (AHRQ), as
well as various Congressional staff and
policymakers. It is a vital resource for medical
specialty societies, disease advocacy groups, health
professionals, private and international organizations
that develop or use clinical practice guidelines,
consumers, clinicians, and payers.
A compelling overview of the systems and strategies
that have been implemented to safeguard U.S.
resources from a plethora of threats, the
vulnerabilities and security gaps in these
infrastructure systems, and options to enable the
future security of the homeland. • Provides a timely,
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relevant work that is crucial to understanding the
current state of U.S. critical infrastructure security
and resilience (CISR) • Offers a comprehensive
examination of foundations and contemporary issues
within CISR, using various real-world incidents as
focusing events • Analyzes the 16 critical
infrastructure sectors for purposes of comparison,
analysis, and discussion • Investigates various
threats and hazards—manmade, natural, and
technological—that specifically affect CISR •
Summarizes updated federal legislation and doctrine
in a clear and concise manner • Overviews
academic, training, and career preparedness
resources for those interested in the field • Includes
learning objectives, key terms, and discussion
questions in each chapter to facilitate the book's use
in an academic environment
Preparedness and rigorous planning on community,
state, and regional levels are critical to containing
the threat of pandemic illness. Steeped in research
and recommendations from lessons learned,
Pandemic Planning describes the processes
necessary for the efficient and effective preparation,
prevention, response, and recovery from a pandemic
threat. This evidence-based book guides plan
development and provides solutions to common
strategic, ethical, and practical challenges to
pandemic preparedness. Topics discussed include:
The current threat of pandemics and how they relate
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to homeland security and emergency management
Leadership and incident management structure as
they relate to pandemic preparedness Computer
simulation models and data visualization for
strengthening prevention and control measures
within a community Marketing principles and how
they promote pandemic preparedness for a
community Lessons learned from pandemic
influenza exercises conducted with regional
hospitals and how those lessons can be applied to
other institutions Government resources available to
assist with the planning for and monitoring of a
pandemic event Economic and logistic concerns that
arise during a pandemic Discussing preparedness
across a variety of institutional levels, the authors’
collaboration with national research leaders and
community stakeholders has enabled them to
assemble the most current and essential information
available on pandemic preparedness. Their book
distills this information into workable strategies to
bolster public health, mitigate risk, and protect the
population.
The ultimate goal of every emergency management
professional is to help citizens and communities
prepare for natural, technological, or terrorist threats
in order to mitigate damage and save lives.
Providing an insider’s glimpse into this rewarding
career, Introduction to Emergency Management
engages readers in real-life case studies, integrating
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scientific findings with practitioner viewpoints to
reveal the challenge of a field in service of
communities and people at risk from disasters. An
overview of the field Beginning with a history of
emergency management, the book defines core
concepts to help readers understand the field,
explore the relevance and types of disaster
research, and examine trends behind disasters and
new and emerging hazards. From there, it goes on
to outline various career tracks within emergency
management with a focus on core competencies,
ethical practice standards, certification issues, and
the responsibilities of the emergency manager.
Boxed features written by graduates of emergency
management programs and expert practitioners from
around the world provide real world insights. All
stages of emergency management The book
discusses in detail the various phases of the disaster
cycle—including preparedness and planning, the
response phase, short- and long-term recovery, and
structural and non-structural mitigation. Core
chapters conclude with guidance on working and
volunteering in each of these phases. Final chapters
explore the role of public and private sector
partnerships and non-governmental organizations in
emergency management. A concluding chapter
offers guidance to students seeking careers and
further study in the field. Case studies and learning
tools Throughout the book, contributors from around
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the world offer their insight and experience on a host
of disasters. Each chapter begins with learning
objectives and includes discussion questions,
references, and additional resources at the end of
each chapter. Expert authors The writing team
combines its collective experience of teaching and
research in the field to offer classroom-tested
content. Brenda D. Phillips has conducted research
on disasters, specializing in social vulnerability, since
1982. David M. Neal, who has organized classes on
the subject since 1979, brings the most extensive
teaching experience on the topic to any existing text.
Gary R. Webb, a well known disaster sociologist
specializing in organizational response, has been
involved in the field since 1994. Their collective
years of experience bring authoritative expertise to
this volume.
Comprehensive Preparedness Guide (CPG) 101
provides Federal Emergency Management Agency
(FEMA) guidance on the fundamentals of planning
and developing emergency operations plans (EOP).
CPG 101 shows that EOPs are connected to
planning efforts in the areas of prevention,
protection, response, recovery, and mitigation.
Version 2.0 of this Guide expands on these
fundamentals and encourages emergency and
homeland security managers to engage the whole
community in addressing all risks that might impact
their jurisdictions. While CPG 101 maintains its link
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to previous guidance, it also reflects the reality of the
current operational planning environment. This
Guide integrates key concepts from national
preparedness policies and doctrines, as well as
lessons learned from disasters, major incidents,
national assessments, and grant programs. CPG
101 provides methods for planners to: Conduct
community-based planning that engages the whole
community by using a planning process that
represents the actual population in the community
and involves community leaders and the private
sector in the planning process; Ensure plans are
developed through an analysis of risk; Identify
operational assumptions and resource demands;
Prioritize plans and planning efforts to support their
seamless transition from development to execution
for any threat or hazard; Integrate and synchronize
efforts across all levels of government. CPG 101
incorporates the following concepts from operational
planning research and day-to-day experience: The
process of planning is just as important as the
resulting document; Plans are not scripts followed to
the letter, but are flexible and adaptable to the actual
situation; Effective plans convey the goals and
objectives of the intended operation and the actions
needed to achieve them. Successful operations
occur when organizations know their roles,
understand how they fit into the overall plan, and are
able to execute the plan. Comprehensive
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Preparedness Guide (CPG) 101 provides guidelines
on developing emergency operations plans (EOP). It
promotes a common understanding of the
fundamentals of risk-informed planning and decision
making to help planners examine a hazard or threat
and produce integrated, coordinated, and
synchronized plans. The goal of CPG 101 is to make
the planning process routine across all phases of
emergency management and for all homeland
security mission areas. This Guide helps planners at
all levels of government in their efforts to develop
and maintain viable all-hazards, all-threats EOPs.
Accomplished properly, planning provides a
methodical way to engage the whole community in
thinking through the life cycle of a potential crisis,
determining required capabilities, and establishing a
framework for roles and responsibilities. It shapes
how a community envisions and shares a desired
outcome, selects effective ways to achieve it, and
communicates expected results. Each jurisdiction's
plans must reflect what that community will do to
address its specific risks with the unique resources it
has or can obtain. Planners achieve unity of purpose
through coordination and integration of plans across
all levels of government, nongovernmental
organizations, the private sector, and individuals and
families. This supports the fundamental principle
that, in many situations, emergency management
and homeland security operations start at the local
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level and expand to include Federal, state, territorial,
tribal, regional, and private sector assets as the
affected jurisdiction requires additional resources
and capabilities. A shared planning community
increases the likelihood of integration and
synchronization, makes planning cycles more
efficient and effective, and makes plan maintenance
easier.
TRB's National Cooperative Highway Research Program
(NCHRP) Report 525, Vol. 16: A Guide to Emergency
Response Planning at State Transportation Agencies is
designed to help executive management and emergency
response planners at state transportation agencies as
they and their local and regional counterparts assess
their respective emergency response plans and identify
areas needing improvement. NCHRP replaces a 2002
document, A Guide to Updating Highway Emergency
Response Plans for Terrorist Incidents. NCHRP Report
525, Vol. 16 is supported by the following online
appendixes: Appendix K - Annotated Bibliography;
Appendix L - White Paper on Emergency Response
Functions and Spreadsheet Tool for Emergency
Response Functions; Appendix M - 2010 Guide
Presentation. NCHRP Report 525: Surface
Transportation Security is a series in which relevant
information is assembled into single, concise volumes each pertaining to a specific security problem and closely
related issues. The volumes focus on the concerns that
transportation agencies are addressing when developing
programs in response to the terrorist attacks of
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September 11, 2001, and the anthrax attacks that
followed. Future volumes of the report will be issued as
they are completed.
Taking the first steps into your career should be one of
the most exciting times in any young person's life. Yet for
many students and recent graduates, identifying the right
direction and figuring out how to get there can be
overwhelming, even paralyzing. What's your dream job?
What kind of culture will you thrive in? How do you begin
to lay the path toward a career that will truly fulfill you?
Throughout your academic journey, every step has been
neatly planned out-but now, the way forward isn't so
clear. Through Ignite Your Career, Kris Holmes provides
you with the same insight that has helped thousands of
her clients find fulfilling careers. With this book, you'll
learn how to develop career goals that align with your
strengths, giving you a clear path forward. From proven
strategies for optimizing your resume, to practical advice
on networking, finding the right company culture,
prepping for interviews, and negotiating offers, this book
is a step-by-step guide you'll return to again and again.
Based on a popular course for the FEMA Higher
Education project, Preparedness and Response for
Catastrophic Disasters provides important insight into
plans to mitigate and respond to the devastation caused
by large-scale catastrophic events. Hurricane Katrina
provided clear evidence that these occurrences are both
qualitatively and quantitatively d
In this book, I outline a 4-Part approach to thinking
smarter about growth as a CPG entrepreneur. It is based
on years of anthropological research into how and why
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consumers pay for premium-priced CPG items and
intensive 4P pattern analysis among an elite club of
premium CPG brands that all reached $100M+ in less
than a decade. Part 1. Designing to Command a
Premium This is where many founders fail without
realizing it. There is a cultural logic behind premium
products that grow extremely fast. You should learn it.
Part 2. Managing A Small Experiment Don't hit the gas
too early. Successful CPG startups manage a rolling,
iterative experiment until key KPIs appear. You should
learn this art. Part 3. Fine Tuning the Conversion
Playbook Steady velocity growth is essential to ramping
your brand.Your team needs to learn the art of sustaining
it in key geographies, so that you don't have to buy
premature distribution to obtain growth. Part 4.
Accelerating to Scale There are three best practices in
acceleration. Two of them are counter-intuitive to CPG
veterans not expert in the ramping of premium CPG
businesses. You need to learn how to deploy them.
Startup money is moving online, and this guide shows
you how it works. The Art of Startup Fundraising takes a
fresh look at raising money for startups, with a focus on
the changing face of startup finance. New regulations are
making the old go-to advice less relevant, as startup
money is increasingly moving online. These new waters
are all but uncharted—and founders need an accessible
guide. This book helps you navigate the online world of
startup fundraising with easy-to-follow explanations and
expert perspective on the new digital world of finance.
You'll find tips and tricks on raising money and investing
in startups from early stage to growth stage, and develop
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a clear strategy based on the new realities surrounding
today's startup landscape. The finance world is in a
massive state of flux. Changes are occurring at an
increasing pace in all sectors, but few more intensely
than the startup sphere. When the paradigm changes,
your processes must change with it. This book shows
you how startup funding works, with expert coaching
toward the new rules on the field. Learn how the JOBS
Act impacts the fundraising model Gain insight on
startups from early stage to growth stage Find the money
you need to get your venture going Craft your pitch and
optimize the strategy Build momentum Identify the right
investors Avoid the common mistakes Don't rely on the
"how we did it" tales from superstar startups, as these
stories are unique and applied to exceptional scenarios.
The game has changed, and playing by the old rules
only gets you left behind. Whether you're founding a
startup or looking to invest, The Art of Startup
Fundraising provides the up-to-the-minute guidance you
need.
The use of hazardous chemicals such as methyl
isocyanate can be a significant concern to the residents
of communities adjacent to chemical facilities, but is
often an integral part of the chemical manufacturing
process. In order to ensure that chemical manufacturing
takes place in a manner that is safe for workers,
members of the local community, and the environment,
the philosophy of inherently safer processing can be
used to identify opportunities to eliminate or reduce the
hazards associated with chemical processing. However,
the concepts of inherently safer process analysis have
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not yet been adopted in all chemical manufacturing
plants. The Use and Storage of Methyl Isocyanate (MIC)
at Bayer CropScience presents a possible framework to
help plant managers choose between alternative
processing options-considering factors such as
environmental impact and product yield as well as
safety- to develop a chemical manufacturing system. In
2008, an explosion at the Bayer CropScience chemical
production plant in Institute, West Virginia, resulted in the
deaths of two employees, a fire within the production
unit, and extensive damage to nearby structures. The
accident drew renewed attention to the fact that the
Bayer facility manufactured and stores methyl
isocyanate, or MIC - a volatile, highly toxic chemical
used in the production of carbamate pesticides and the
agent responsible for thousands of death in Bhopal,
India, in 1984. In the Institute accident, debris from the
blast hit the shield surrounding a MIC storage tank, and
although the container was not damaged, an
investigation by the U.S. Chemical Safety and Hazard
Investigation Board found that the debris could have
struck a relief valve vent pipe and cause the release of
MIC to the atmosphere. The Board's investigation also
highlighted a number of weaknesses in the Bayer
facility's emergency response systems. In light of these
concerns, the Board requested the National Research
Council convene a committee of independent experts to
write a report that examines the use and storage of MIC
at the Bayer facility. The Use and Storage of Methyl
Isocyanate (MIC) at Bayer CropScience also evaluates
the analyses on alternative production methods for MIC
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and carbamate pesticides preformed by Bayer and the
previous owners of the facility.
In this vivid first-person account, Jim Kilts reveals his
system for success that is both cutting-edge and back-tobasics.
This book is a history of the some of the world's most famous
brands, from humble beginnings to current exalted status,
from smudged, kitchen-table pamphlets to $ multi-million ad
campaigns, from backyard experiments to global research. It
examines the most recent developments in these glittering
trajectories and reveals the very DNA of the brands
themselves. Is it mastery of absorbency, the virtuoso
integration of acquisitions, developing incomparable
consumer trust, the ability to think in decades? All is revealed.
If you work in Retail, FMCG, Marketing or Consumer Goods,
this is a must–read book. Keywords: FMCG , History,
Manufactures, Brands, Innovation, Global, Consumer, Retail,
Market, Emerging Markets, Coke, Colgate-Palmolive,
Danone, Dean Foods, Estée Lauder, General Mills, Heinz,
Henkel, Kellog, Kimberly-Clark, Kraft, L'Oréal, Mars, Nestlé,
Procter & Gamble, Pepsi, Reckitt Benckiser, Unilever
Emergency operations centers (EOCs) are a key component
of coordination efforts during incident planning as well as
reaction to natural and human-made events. Managers and
their staff coordinate incoming information from the field, and
the public, to support pre-planned events and field operations
as they occur. This book looks at the function and role of
EOCs and their organizations. The highly anticipated second
edition of Principles of Emergency Management and
Emergency Operations Centers (EOC) provides an updated
understanding of the coordination, operation of EOCs at local,
regional, state, and federal operations. Contributions from
leading experts provide contemporary knowledge and best
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practice learned through lived experience. The chapters
collectively act as a vital training guide, at both a theoretical
and practical level, providing detailed guidance on handling
each phase and type of emergency. Readers will emerge with
a blueprint of how to create effective training and exercise
programs, and thereby develop the skills required for
successful emergency management. Along with thoroughly
updated and expanded chapters from the first edition, this
second edition contains new chapters on: The past and future
of emergency management, detailing the evolution of
emergency management at the federal level, and potential
future paths. Communicating with the public and media,
including establishing relations with, and navigating, the
media, and the benefits this can provide if successfully
managed. In-crisis communications. Leadership and decisionmaking during disaster events. Facilitating and managing
interagency collaboration, including analysis of joint
communications, and effective resource management and
deployment when working with multiple agencies. Developing
and deploying key skills of management, communication,
mental resilience. Planning for terrorism and responding to
complex coordinated terrorist attacks. Developing exercises
and after-action reports (AARs) for emergency management.
This new textbook outlines the main theories and concepts
from a variety of disciplines that support homeland security
operations, structures and strategies. Following the terrorist
attacks of September 11th, "homeland security" (HLS) grew
in importance within the U.S. government (and around the
world) and matured from a concept discussed among a
relatively small cadre of policymakers and strategic thinkers
to a broadly discussed issue in Congress and society with a
growing academic presence. Yet the ability to discern a
theory of homeland security that would support overall
security strategy has been more elusive to both scholars and
Page 28/31

Read Online Cpg 101 Strategies To Get Your
Consumer Products To Market
policymakers. This textbook aims to elucidate a grand theory
of homeland security by leveraging the theoretical
underpinnings of the disciplines that comprise the strategies,
operations and structures of the HLS enterprise. In this way,
each chapter contributes to a grand theory of homeland
security as it explores a different discipline that influences or
supports a domain of the homeland security enterprise.
These chapters cover intelligence systems, terrorism origins
and ideologies, emergency management, environmental and
human security, cybersecurity policy, crime and security,
global governance, risk management, public health, law and
policy, technology, interagency collaboration and the
sociology of security. This book will be essential reading for
students of Homeland Security and Emergency Response,
and recommended reading for students of terrorism,
intelligence, cybersecurity, risk management and national
security.
Provides a comprehensive examination of emergency
management and offers concepts and strategies for creating
effective programs This book looks at the larger context within
which emergency management response occurs, and
stresses the development of a program to address a wide
range of issues. Not limited to traditional emergency response
to natural disasters, it addresses a conceptual model capable
of integrating multiple disciplines and dealing with unexpected
emergencies. Emergency Management: Concepts and
Strategies for Effective Programs, Second Edition starts by
focusing on the three pillars on which successful emergency
management is based: an understanding of history,
knowledge of social science research, and technical expertise
in emergency management operations. It provides insight as
to how emergency management has evolved and suggests
reasons why the current method of response planning
doesn’t work as well as it should. The book then goes on to
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discuss establishing and administering the emergency
management program. It looks at the analysis of risk as the
basis for strategy development, and considers both the
traditional macro view of hazard identification and analysis as
well as the micro view required for continuity planning.
Strategy development is examined next, followed by
coverage of planning process, techniques and methods. The
book finishes with chapters on coordinating response, leading
in crisis, and crisis management. Features two new chapters
on the development of national response strategy and
leadership in a crisis Incorporates the Principles of
Emergency Management adopted by many emergency
management professional associations and agencies
Encourages the development of an enterprise wide program
to address a wide range of potential threats Covers the
various phases of comprehensive emergency management
Integrates academic research with practical experience and
case studies Emergency Management: Concepts and
Strategies for Effective Programs is an important book that
will benefit students, law enforcement, and state and local
emergency managers and planners involved in emergency
management.
Based on the Process of Illumination™ strategy platform for
getting consumer packaged goods (CPG) to market, this
primer provides entrepreneurs as well as seasoned
professionals with a process to position their products as
effectively as any Fortune 500 company. This A to Z guide to
understanding the world of CPG details how products
transform from concept to viable brand. In addition to
discussing the importance of defining company objectives,
conducting brand analysis, and creating brand identity, the
reference examines topics such as classifications of
packaged goods, distribution channels, marketing and sales
strategies, and when to enlist the help of third parties.
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This book introduces the concept of hazards as part of the
earth’s natural systems, in contrast to "disasters," which
occur at the intersection of the built and natural environments.
It emphasizes choices made by society that either increase or
diminish our level of vulnerability to the impacts of hazards,
and the role of the emergency manager in how these choices
are made and acted upon. The book defines key concepts
including mitigation, preparedness, resilience, vulnerability,
and explains the role of the emergency manager in putting
these principles into practice.
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