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Businesses compete in many ways, including nonmarket areas like corporate responsibility. Learn how to sharpen your firm's competitive
edge. Baron's integrated approach combines the disciplines of economics, political science, law, and ethics to provide a deeper
understanding of the managerial issues that arise in the business landscape. The seventh edition includes four new chapters on financial
markets and their regulation, the investor's perspective and renewable power, the political economy of India, and behavioral ethics. The book
also includes 26 new cases on timely topics.
In Business Environment, A. C. Fernando integrates concepts with real-world situations and the most recent data to help students grasp
complex economic concepts, a clear understanding of which is required to comprehend the various facets of busine
A complete and accessible overview of how politics and economics collide in a global context This text surveys the theories, institutions, and
relationships that characterize IPE and highlights them in a diverse range of regional and transnational issues. The bestseller in the field,
Introduction to International Political Economy positions students to critically evaluate the global economy and to appreciate the personal
impact of political, economic, and social forces.
THE LEGAL ENVIRONMENT TODAY: BUSINESS IN ITS ETHICAL, REGULATORY, E-COMMERCE, AND GLOBAL SETTING, 7th Edition
gives students the working knowledge of business-related laws recommended by the Association to Advance Collegiate Schools of Business,
and helps strengthen the reasoning skills they need to interpret and apply them. Challenging students to analyze and resolve the legal issues
in the chapters, the text includes many learning features, including full cases and excerpts from 2010 and 2011 decisions, exam preparation
tools, hypothetical situations and exercises, ethical discussions, and international considerations. Chapter topics include the latest on
corporate responsibility, the housing crisis, financial and credit card reforms, health-care laws, and much more. Hands-on and student
friendly, the text includes online access to interactive flash cards, quizzing, and other study tools. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations of Business through a
collaboration between the Pamplin College of Business and Virginia Tech Libraries. This book is freely available at:
http://hdl.handle.net/10919/70961 It is licensed with a Creative Commons-NonCommercial ShareAlike 3.0 license.
Shipping Law covers the whole spectrum of English shipping law and is the only student text to address both wet and dry shipping law
matters. It takes a structured and integrated approach to the highly specialised rules of shipping, which are placed in their commercial context
and related to the general principles of English contract and tort law. This fifth edition offers a brand new section on arbitration, as well as
detailed consideration of recent developments in law from the LOF 2011 and the 2010 Protocol to the HNS Convention. With in-depth
commentary and analysis on recent important judical decisions of the Supreme Court in The Cendor Mopu, and of the Court of Appeal in The
Eternity, The Wadi Sudr, The Kos, and The Eagle Valencia, this textbook presents fully-to-date and well-balanced coverage of key cases and
is an essential reference source for both students and those in practice.
Discover the business law and legal environment book you’ll actually enjoy reading. Time after time, readers like you have commented that
this is the most interesting introduction to law they’ve ever read. Beatty/Samuelson/Abril's BUSINESS LAW AND THE LEGAL
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ENVIRONMENT, STANDARD EDITION, 9E is packed with current examples and real scenarios that bring law to life, whether you are a
business learner or practicing professional. This reader-friendly, thorough presentation uses conversational writing to explain complex topics
in easy-to-understand language. The authors draw from their experience practicing law to offer real stories that illustrate how legal concepts
apply to everyday business practice. This edition also emphasizes today's digital landscape with new information on privacy and intellectual
property. An updated ethics chapter offers a practical approach, using the latest research to explain why people make unethical decisions. In
addition, an in-depth discussion of executive compensation contrasts theory with everyday reality. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.

"Environment: The Science Behind the Stories 7e is written for an introductory environmental science course for non-science
majors. The "central case studies" hook students with stories at the beginning of a chapter and are threaded throughout. Related
"Science Behind the Stories" boxes are integrated throughout to guide students through scientific discoveries, the ongoing pursuit
of questions, and an understanding of the process of science. Unfolding stories about real people and places make environmental
science memorable to non-science majors, and engage them in the content"-In a fast-paced and constantly changing world, it is more important than ever to have a sound appreciation of the context in which
business organisations exist and operate. Now in its 7th edition, this best-selling textbook offers a comprehensive, yet accessible,
introduction to the wide range of external influences that affect business operations and decisions in today's increasingly
globalised world. How do changing, and often unpredictable, economic or political conditions impact on business? How are
business organisations affected by globalisation? What role do environmental responsibility and ethics have to play in business
decisions? Using well-known examples and case studies from a broad range of international organisations, this 7th edition of The
Business Environment addresses these key questions and many more. It includes a chapter on the global context of business
together with International Business in Action case studies, both of which clearly illustrate the global nature of today's world of
business.With this book you can: * Explore all the issues which are critical to understanding the business environment and learn
how these impact on organisations of all types and sizes. * Benefit from up-to-date information and accessible analysis of both the
macro- and micro-environmental influences that affect business organisations today. * Put theory into practice, using a wide range
of contemporary mini cases and case studies on (1) organisations including Microsoft, Facebook, Gazprom and Serco (2) issues
such as foreign direct investment, fracking, the Eurozone crisis and Quantitative Easing. Ian Worthington is Emeritus Professor of
Corporate Sustainability and Chris Britton was formerly Principal Lecturer in the Leicester Business School, De Montfort
University, Leicester, UK.
The definitive text on globalization, this book provides an accessible, jargon-free analysis of how the world economy works and its
effects on people and places. Peter Dicken synthesizes the latest ideas and empirical data to blaze a clear path through the thicket
of globalization processes and debates. The book highlights the dynamic interactions among transnational corporations, nations,
and other key players, and their role in shaping the uneven contours of development. Mapping the changing centers of gravity of
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the global economy, Dicken presents in-depth case studies of six major industries. Now in full color throughout, the text features
228 figures. Companion websites for students and instructors offer extensive supplemental resources, including author videos,
applied case studies with questions, lecture notes with PowerPoint slides, discipline-specific suggested further reading for each
chapter, and interactive flashcards. ÿ ÿ New to This Edition: *Every chapter thoroughly revised and updated. *All 228 figures (now
in color) are new or redesigned. *Addresses the ongoing fallout from the recent global financial crisis. *Discussions of timely
topics: tax avoidance and corporate social responsibility; global problems of unemployment, poverty, and inequality; environmental
degradation; the Eurozone crisis; and more. *Enhanced online resources for instructors and students.
The seventh edition of The Business Environment has been perfectly tailored to cover the core topics that will be studied on an
introductory Business Environment module. This fully updated new edition provides comprehensive coverage of the varying
factors that make up the business environment, with a particular focus on how these factors impact business organisations and the
decisions organisations make. Key Features: Up-to-date coverage The business environment continues to evolve, and this new
edition takes on board recent issues including: The after-effects of the 'credit crunch' The emerging economic power of China,
India and Brazil Data security and privacy Business ethics Cultural identity Climate change Real life examples New opening
vignettes introduce the main topic and show the business environment in real life. In addition, the book contains a wealth of shorter
and longer case studies featuring companies such as Google, Amazon and Virgin Trains. Pedagogy Clearly written and user
friendly, the book boasts a full range of learning tools which include: Learning Objectives, Thinking Around the Subject boxes,
Review Questions, and Activities.
The Legal Environment of Business and Online Commerce, 6e examines how the current legal environment, government
regulation, and e-commerce environment impact today's business decisions. Legal Heritage and the Information Age; Business
Ethics and Social Responsibility; Court Systems and Administrative Law; Alternative, Judicial, and E-Dispute Resolution;
Constitutional Law for Business and E-Commerce; Torts and Strict Liability; Criminal Law and Cyber Crimes; International and
World Trade Law; Formation of Traditional and E-Contracts; Performance of Traditional and E-Contracts; Cyber Law and ECommerce; Sales, Leases, and Warranties; Credit, Secured Transactions, and Bankruptcy; Entrepreneurship and Small
Businesses; LLCs, LLPs, and Global Forms of Business; Corporations and Sarbanes-Oxley Act; Investor Protection and ESecurities Transactions; Agency Law; Equal Opportunity in Employment; Employment Compensation and Worker Protection
Laws; Immigration and Labor Laws; Intellectual Property and Cyber Piracy; Antitrust Law and Unfair Trade Practices; Consumer
Protection and Global Product Safety; Environmental Protection and Global Warming; Estates, Leaseholds, and Regulation of
Property MARKET: For readers interested in a current and cutting-edge understanding of the legal environment of business and
online commerce.
Economics of the Environment, Seventh Edition is a compendium of the best, most timely articles by a dream team of
environmental economists, together with an original introductory chapter by the editor.Now in its seventh edition, Economics of the
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Environment serves as a valuable supplement to environmental economics text books and as a stand-alone reference book of
key, up-to-date readings from the field. Edited by Robert N. Stavins, the book covers the core areas of environmental economics
courses as taught around the world; and the included authors are the top scholars in the field. Overall, more than half of the
chapters are new to this edition while the rest have remained seminal works. This text will prove invaluable to undergraduates and
graduates studying environmental economics, environmental policy, and climate change policy. Economics of the Environment will
also be a vital resource to practitioners in government, private industry, and advocacy groups and other NGOs working on
environmental policy.
This textbook emphasizes bridging the gap between understanding legal doctrines that impact the business environment and how
business owners and managers use legal insight to limit liability and manage risk. Its distinct approach focuses on using teaching
features, simulations, case studies, examples, and case law that is accessible and engaging because it is specifically tailored for
business students.

Business Data Communications, 6/e, is ideal for use in Business Data Communications, Data Communications, and
introductory Networking for Business courses. Business Data Communications, 6/e,covers the fundamentals of data
communications, networking, distributed applications, and network management and security. Stallings presents these
concepts in a way that relates specifically to the business environment and the concerns of business management and
staff, structuring his text around requirements, ingredients, and applications. While making liberal use of real-world case
studies and charts and graphs to provide a business perspective, the book also provides the student with a solid grasp of
the technical foundation of business data communications. Throughout the text, references to the interactive, online
animations supply a powerful tool in understanding complex protocol mechanisms. The Sixth Edition maintains Stallings'
superlative support for either a research projects or modeling projects component in the course. The diverse set of
projects and student exercises enables the instructor to use the book as a component in a rich and varied learning
experience and to tailor a course plan to meet the specific needs of the instructor and students.
By encouraging students to explore the challenges and opportunities managers face in the business environment, this
text will provide students with a solid foundation from which to build upon their business knowledge.
Now with SAGE Publishing, Timothy S. Hatten’s Seventh Edition of Small Business Management equips students with
the tools they need to navigate the important financial, legal, marketing, managerial, and operational decisions to help
them create and maintain a sustainable competitive advantage in small business. Strong emphasis is placed on
application with Experiential Learning Activities and application of technology and social media throughout. New cases,
real-world examples, and illuminating features spotlight the diverse, innovative contributions of small business owners to
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the economy. Whether students dream of launching a new venture, purchasing a franchise, managing a lifestyle
business, or joining the family company, they will learn important best practices for competing in the modern business
world. This title is accompanied by a complete teaching and learning package. Contact your SAGE representative to
request a demo. Digital Option / Courseware SAGE Vantage is an intuitive digital platform that delivers this text’s content
and course materials in a learning experience that offers auto-graded assignments and interactive multimedia tools, all
carefully designed to ignite student engagement and drive critical thinking. Built with you and your students in mind, it
offers simple course set-up and enables students to better prepare for class. Learn more. Assignable Video with
Assessment Assignable video (available with SAGE Vantage) is tied to learning objectives and curated exclusively for
this text to bring concepts to life. Watch a sample video on advice for new business owners. LMS Cartridge Import this
title’s instructor resources into your school’s learning management system (LMS) and save time. Don’t use an LMS?
You can still access all of the same online resources for this title via the password-protected Instructor Resource Site.
Learn more.
In systems analysis, programming, development, or operations, improving productivity and service - doing more with less
- is the major challenge. Regardless of your management level, the Handbook gives you the advice and support you
need to survive and prosper in the competitive environment. It is the only comprehensive and timely source of technical
and managerial guidance, providing expert information on the latest IT management techniques from top IS experts. This
edition explains state-of-the-art technologies, innovative management strategies, and practical step-by-step solutions for
surviving and thriving in today's demanding business environment. The IS Management Handbook outlines how to
effectively manage, adapt and integrate new technology wisely, providing guidance from 70 leading IS management
experts in every important area. This reference enables its readers to ensure quality, contain costs, improve end-user
support, speed up systems development time, and solve rapidly changing business problems with today's IS technology.
To support the broadening spectrum of project delivery approaches, PMI is offering A Guide to the Project Management
Body of Knowledge (PMBOK® Guide) – Sixth Edition as a bundle with its latest, the Agile Practice Guide. The PMBOK®
Guide – Sixth Edition now contains detailed information about agile; while the Agile Practice Guide, created in partnership
with Agile Alliance®, serves as a bridge to connect waterfall and agile. Together they are a powerful tool for project
managers. The PMBOK® Guide – Sixth Edition – PMI's flagship publication has been updated to reflect the latest good
practices in project management. New to the Sixth Edition, each knowledge area will contain a section entitled
Approaches for Agile, Iterative and Adaptive Environments, describing how these practices integrate in project settings. It
will also contain more emphasis on strategic and business knowledge—including discussion of project management
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business documents—and information on the PMI Talent Triangle™ and the essential skills for success in today's market.
Agile Practice Guide has been developed as a resource to understand, evaluate, and use agile and hybrid agile
approaches. This practice guide provides guidance on when, where, and how to apply agile approaches and provides
practical tools for practitioners and organizations wanting to increase agility. This practice guide is aligned with other PMI
standards, including A Guide to the Project Management Body of Knowledge (PMBOK® Guide) – Sixth Edition, and was
developed as the result of collaboration between the Project Management Institute and the Agile Alliance.
Management: An Introduction provides a comprehensive account of the themes and functions of management. Aimed at
the first-time student of the subject, this is an accessible and academically rigorous text which brings the topic to life with
a wide range of appealing and readily identifiable examples.
In today's rapid-fire, global economy, insightful business policy and on-target strategy are essential for a corporation's
survival. Business globalization, deregulation, mergers, acquisitions, strategic alliances, and international joint venturesalong with the new emphasis placed on shareholders-contribute to feelings of uncertainty throughout the marketplace.
Add to that the constantly changing e-commerce environment and staying current with plans and procedures becomes
even more crucial. By analyzing corporate functions such as marketing, production, operations, and finance, Business
Policy and Strategy: The Art of Competition, Seventh Edition teaches students how to successfully formulate, implement,
and evaluate corporate strategy. The textbook reviews basic and alternative strategy policies and provides students with
an understanding of strategic management-how to deal with environmental change and formulate strategic alternatives.
Expertly blending theory with practicality, the authors provide the tools necessary to navigate through the current highly
competitive business environment.
INTERNATIONAL BUSINESS LAW AND ITS ENVIRONMENT, 8e, International Edition centers on the basic market-entry strategies most
firms deploy as they expand into international markets: trade in goods and services, protecting and licensing intellectual property, and foreign
direct investment. Interweaving the law with ethics-related issues, the text shows how individual firms manage these strategies in different
ways while discussing the latest political, economic, and legal developments around the world. Helpful features such as case examples, endof-chapter questions, and ethics activities help solidify your understanding of the material.
Provides an introduction to business functions, issues and activities and to the way they interact with their environment. It is the core text for
the Business In Context Series which serves as a stand-alone introduction to business studies. An ELBS/LPBB edition is available.
Through six previous editions, Airline Marketing and Management has established itself as the leading textbook for students of marketing and
its application to today's airline industry, as well as a reference work for those with a professional interest in the area. Carefully revised, the
seventh edition of this internationally successful book examines an exceptionally turbulent period for the industry. It features new material on:
*Changes in customer needs, particularly regarding more business travellers choosing - or being forced - to travel economy, and analysis of
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the bankruptcy of 'All Business Class' airlines. * An explanation of the US/EU 'Open Skies' agreement and analysis of its impact. *The
increase in alliance activity and completion of several recent mergers, and the marketing advantages and disadvantages that have resulted. *
Product adjustments that airlines must make to adapt to changes in the marketing environment, such as schedule re-adjustments and the
reconfiguration of aircraft cabins. *Changes in pricing philosophies, with, for example, airlines moving to 'A La Carte' pricing, whereby
baggage, catering and priority boarding are paid for as extras. *Airline websites and their role as both a selling and distributing tool. *The
future of airline marketing. A review of the structure of the air transport market and the marketing environment is followed by detailed chapters
examining business and marketing strategies, product design and management, pricing and revenue management, current and future
distribution channels, and selling, advertising and promotional policies. The reader will benefit from greater understanding of both marketing
and airline industry jargon and from knowledge obtained regarding the extraordinary strategic challenges now facing aviation. Written in a
straightforward, easy-to-read style and combining up-to-date and relevant examples drawn from the worldwide aviation industry, this new
edition will further enhance the book's reputation for providing the ideal introduction to the subject.
Using an innovative storytelling style to bring cases and legal concepts to life, LEGAL ENVIRONMENT, 6E presents a full range of legal
environment topics in a series of brief, quick-reading chapters. Readers see the relevance of legal issues to their own career paths with this
book’s unique emphasis on the business applications of each concept. Expanded coverage highlights international law, employment
discrimination and other legal topics of interest to today’s learners, including social media, technology, and cutting-edge intellectual property
issues. Readers who have used this book share that they don’t want to stop reading and they had no idea business law could be so
interesting. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
This new edition covers the topics that affect the regulated community, environmental managers, lawyers, and lenders the most. Focusing on
the state's major regulatory schemes_environmental quality review, air, water, hazardous waste, and wetlands_this handbook examines
recent changes that have occurred in New York environmental law, including New York's Superfund statutes amendment. All statutes and
regulations are liberally footnoted for easier follow-up and deeper investigation.
This highly effective text provides superior legal, ethical, and regulatory coverage while fully integrating practical business practices for
tomorrow's business managers. Legal topics are explored and explained through real-world business examples (over 300 references to
business are made in the text). In addition to a solid foundation in the law, students learn valuable legal and ethical reasoning skills through a
variety of critical thinking exercises. Students receive -- and appreciate -- practical advice on when it is necessary to call a lawyer, how best to
use legal aid services and how to avoid legal trouble in the first place. This text fulfills current curricular and AACSB accrediting standards.
"This text begins with a presentation of the basic purposes and foundations of social work and social work education and their relationship to
Human Behavior and the Social Environment (HBSE). Next, a conceptual framework for thinking about both traditional and alternative ways
in which knowledge about human behavior and the social environment is created and valued is outlined. The book then uses the notions of
traditional and alternative paradigms to organize and present a variety of theories, perspectives, and practice models relevant to HBSE"--

Environmental Economics and Policy is a best-selling text for environmental economics courses. Offering a policyoriented approach, it introduces economic theory, empirical fieldwork, and case studies that show how underlying
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economic principles provided the foundation for environmental policies. Key features include: Introductions to the theory
and method of environmental economics, including externalities, benefit-cost analysis, valuation methods, and
ecosystem goods and services. Extensive coverage of the major issues including climate change mitigation and
adaptation, air and water pollution, and environmental justice. Boxed "Examples" and "Debates" throughout the text,
which highlight global examples and major talking points. This text will be of use to undergraduate students of
economics. Students will leave the course with a global perspective of how environmental economics has played and can
continue to play a role in promoting fair and efficient environmental management. The text is fully supported with end-ofchapter summaries, discussion questions, and self-test exercises in the book. Additional online resources include
references, as well as PowerPoint slides for each chapter.
Cengage Learning's GEOLOGY AND THE ENVIRONMENT, in partnership with the National Geographic Society brings
course concepts to life with interactive learning, study, and exam preparation tools along with market leading text content
for introductory geology courses. Whether you use a traditional printed text or all digital GEOLOGY AND THE
ENVIRONMENT alternative, it's never been easier to explore the relationship between humans and the geologic
hazards, processes, and resources that surround us. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Leading and Managing in Nursing, 5th Edition -- Revised Reprint by Patricia Yoder-Wise successfully blends evidencebased guidelines with practical application. This revised reprint has been updated to prepare you for the nursing
leadership issues of today and tomorrow, providing just the right amount of information to equip you with the tools you
need to succeed on the NCLEX and in practice. Content is organized around the issues that are central to the success of
professional nurses in today's constantly changing healthcare environment, including patient safety, workplace violence,
consumer relationships, cultural diversity, resource management, and many more. ".. apt for all nursing students and
nurses who are working towards being in charge and management roles." Reviewed by Jane Brown on behalf of Nursing
Times, October 2015 Merges theory, research, and practical application for an innovative approach to nursing leadership
and management. Practical, evidence-based approach to today's key issues includes patient safety, workplace violence,
team collaboration, delegation, managing quality and risk, staff education, supervision, and managing costs and budgets.
Easy-to-find boxes, a full-color design, and new photos highlight key information for quick reference and effective study.
Research and Literature Perspective boxes summarize timely articles of interest, helping you apply current research to
evidence-based practice. Critical thinking questions in every chapter challenge you to think critically about chapter
concepts and apply them to real-life situations. Chapter Checklists provide a quick review and study guide to the key
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ideas in each chapter, theory boxes with pertinent theoretical concepts, a glossary of key terms and definitions, and
bulleted lists for applying key content to practice. NEW! Three new chapters - Safe Care: The Core of Leading and
Managing, Leading Change, and Thriving for the Future - emphasize QSEN competencies and patient safety, and
provide new information on strategies for leading change and what the future holds for leaders and managers in the
nursing profession. UPDATED! Fresh content and updated references are incorporated into many chapters, including
Leading, Managing and Following; Selecting, Developing and Evaluating Staff; Strategic Planning, Goal Setting, and
Marketing; Building Teams Through Communication and Partnerships; and Conflict: The Cutting Edge of Change. Need
to Know Now bulleted lists of critical points help you focus on essential research-based information in your transition to
the workforce. Current research examples in The Evidence boxes at the end of each chapter illustrate how to apply
research to practice. Revised Challenge and Solutions case scenarios present real-life leadership and management
issues you'll likely face in today's health care environment.
WEST'S LEGAL ENVIRONMENT OF BUSINESS is the #1 text for this course--setting the standard by delivering
comprehensive, authoritative, and cutting-edge coverage in an interesting and accessible format. Its recipe for success
includes the same black letter law flavor as its #1 Business Law counterpart, West's Business Law, but with a more
specific focus on current topics like ethics, government regulation, and administrative law. Updated and expanded
teaching materials, including the new West's Legal Environment NOW online assignment administration tool, keep this
text unmatched in its ability to support the key objectives of the course. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
This fully revised seventh edition of Property Development has been completely updated to reflect ongoing changes in
the property field and maintain the direct relevance of the text to all stakeholders involved in studying the property
development process. This text has been in high demand since the first edition was published over 40 years ago. The
successful style and proven format of the highly popular text has been retained to assist the readership to understand
this complex discipline. The readership typically includes anyone with an interest in property including aspiring property
developers, established property developers, property stakeholders involved in the property development process, as
well as any interested parties. In addition this new edition of the standard text is ideally suited for all property
development and real estate students and will also be of interest to early career professionals and those pursuing similar
professional degrees in the industry and in wider built environment courses. This new edition includes new content
discussing the rise and significance of PropTech with all chapters updated and enhanced to also assist lecturers and
students in their teaching, reading and studying. The book focuses specifically on development and outlines the entire
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comprehensive process from inception, financing, planning and development stages within the context of sustainability
and urban global challenges. The chapters include introductions with chapter objectives, discussion points, reflective
summaries and case studies.
With more than 200 real-world cases and critical-thinking exercises, FOUNDATIONS OF THE LEGAL ENVIRONMENT
OF BUSINESS, 3E helps readers define their ethical compass within the business world. Authored by a renowned
scholar of business ethics, it uses an integrated approach to thoroughly explore the intersection of law, business strategy,
and ethics. A concise legal environment text, it covers all core topics and features intriguing examples of legal and ethical
issues pulled straight from the news and pop culture. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
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