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Build valuable skills that are in high demand in today’s businesses with
Camm/Cochran/Fry/Ohlmann/Anderson/Sweeney/Williams' market-leading
BUSINESS ANALYTICS, 3E. Readers master the full range of analytics while
strengthening descriptive, predictive and prescriptive analytic skills. Real-world
examples and visuals help illustrate data and results for each topic. Clear, stepby-step instructions guide readers through using various software programs,
including Microsoft Excel, Analytic Solver, and JMP Pro, to perform the analyses
discussed. Practical, relevant problems at all levels of difficulty reinforce and
teach readers to apply the concepts learned. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
Business Analytics refers to various categories of analytical approaches for
modelling different business situations and arriving at solutions and strategies for
optimal decision-making in marketing, finance, operations, organizational
behaviour and other managerial processes. Thus, Business Analytics today
refers to different approaches for modelling and arriving at assessing and
predicting risk, predicting market preferences, project feasibility, customer
segmentation, inherent and underlying dimensions in consumer preferences,
factors leading to probability of purchase, preferred segments in financial and
credit card industry, probability of attrition in large organizations, etc.The myriad
of modelling and other analytical approaches which constitute Business
Analytical applications in Indian Industry today include predominantly:•
Determining which attributes in a product are considered significant by the
market and which are found to be significantly satisfactory—Gap Analysis.•
Analytical Modelling by Factor and Cluster Analysis.• Analytical Modelling by
Logistics Regression and Discriminant Analysis.• Segmentation of primary target
market by Heuristic Modelling such as RFM (recency, frequency, monetary)
analysis.• Segmentation of target market based on large databases using
Decision Tree approaches such as CHAID (Chi-square Automatic Interaction
Detection) and other Classification and Regression Trees.• Determining
Linkages between unobserved constructs such as customer satisfaction and
factors leading to it, using Structural Equation Modelling (SEM).• Determining
relative preferences in consumer perceptions by Conjoint Analysis.In this book,
the author has discussed these analytical approaches following a classroom
teaching format, drawing from her extensive teaching experience spanning over
30 years. The book first discusses all important concepts and then case studies
are discussed which emulate real-life managerial situations.This textbook is
designed to serve the needs of management students for a course in Business
Analytics.
Get complete instructions for manipulating, processing, cleaning, and crunching
datasets in Python. Updated for Python 3.6, the second edition of this hands-on
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guide is packed with practical case studies that show you how to solve a broad
set of data analysis problems effectively. You’ll learn the latest versions of
pandas, NumPy, IPython, and Jupyter in the process. Written by Wes McKinney,
the creator of the Python pandas project, this book is a practical, modern
introduction to data science tools in Python. It’s ideal for analysts new to Python
and for Python programmers new to data science and scientific computing. Data
files and related material are available on GitHub. Use the IPython shell and
Jupyter notebook for exploratory computing Learn basic and advanced features
in NumPy (Numerical Python) Get started with data analysis tools in the pandas
library Use flexible tools to load, clean, transform, merge, and reshape data
Create informative visualizations with matplotlib Apply the pandas groupby facility
to slice, dice, and summarize datasets Analyze and manipulate regular and
irregular time series data Learn how to solve real-world data analysis problems
with thorough, detailed examples
Develop the analytical skills that are in high demand in businesses today with
Camm/Cochran/Fry/Ohlmann's best-selling BUSINESS ANALYTICS, 4E. You
master the full range of analytics as you strengthen your descriptive, predictive
and prescriptive analytic skills. Real examples and memorable visuals illustrate
data and results for each topic. Step-by-step instructions guide you through using
Microsoft Excel, Tableau, R and JMP Pro software to perform more advanced
analytics concepts. Practical, relevant problems at all levels of difficulty help you
further apply what you've learned. With this edition you become proficient in
topics beyond the traditional quantitative concepts, such as data visualization and
data mining, which are increasingly important in today's analytical problemsolving. Trust BUSINESS ANALYTICS, 4E to strengthen your understanding of
today's analytic concepts. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Useful business analysis requires you to effectively transform data into actionable
information. This book helps you use SQL and Excel to extract business
information from relational databases and use that data to define business
dimensions, store transactions about customers, produce results, and more.
Each chapter explains when and why to perform a particular type of business
analysis in order to obtain useful results, how to design and perform the analysis
using SQL and Excel, and what the results should look like.
This introductory statistics textbook conveys the essential concepts and tools
needed to develop and nurture statistical thinking. It presents descriptive,
inductive and explorative statistical methods and guides the reader through the
process of quantitative data analysis. In the experimental sciences and
interdisciplinary research, data analysis has become an integral part of any
scientific study. Issues such as judging the credibility of data, analyzing the data,
evaluating the reliability of the obtained results and finally drawing the correct and
appropriate conclusions from the results are vital. The text is primarily intended
for undergraduate students in disciplines like business administration, the social
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sciences, medicine, politics, macroeconomics, etc. It features a wealth of
examples, exercises and solutions with computer code in the statistical
programming language R as well as supplementary material that will enable the
reader to quickly adapt all methods to their own applications.
This title is a Pearson Global Edition. The Editorial team at Pearson has worked
closely with educators around the world to include content, which is especially
relevant to students outside the United States. For undergraduate or graduate
business students. A balanced and holistic approach to business analytics
Business Analytics teaches the fundamental concepts of modern business
analytics and provides vital tools in understanding how data analysis works in
today's organizations. Author James Evans takes a fair and comprehensive,
approach, examining business analytics from both descriptive and predictive
perspectives. Students learn how to apply basic principles, communicate with
analytics professionals, and effectively use and interpret analytic models to make
better business decisions. And included access to commercial grade analytics
software gives students real-world experience and career-focused value. As
such, the 3rd Edition has gone through an extensive revision and now relies
solely on Excel, enhancing students' skills in the program and basic
understanding of fundamental concepts. Additionally, Analytic Solver can now be
found in online supplements to accommodate any new software updates, so
students are prepared to use these same tools when they graduate. Pearson
MyLab Statistics not included. Students, if Pearson MyLab Statistics a
recommended/mandatory component of the course, please ask your instructor
for the correct ISBN. Pearson MyLab Statistics should only be purchased when
required by an instructor. Instructors, contact your Pearson representative for
more information. Reach every student by pairing this text with Pearson MyLab
Statistics MyLab(tm) is the teaching and learning platform that empowers you to
reach every student. By combining trusted author content with digital tools and a
flexible platform, MyLab personalizes the learning experience and improves
results for each student.
"While business analytics sounds like a complex subject, this book provides a clear and nonintimidating overview of the topic. Following its advice will ensure that your organization knows
the analytics it needs to succeed, and uses them in the service of key strategies and business
processes. You too can go beyond reporting!"—Thomas H. Davenport, President's
Distinguished Professor of IT and Management, Babson College; coauthor, Analytics at Work:
Smarter Decisions, Better Results Deliver the right decision support to the right people at the
right time Filled with examples and forward-thinking guidance from renowned BA leaders Gert
Laursen and Jesper Thorlund, Business Analytics for Managers offers powerful techniques for
making increasingly advanced use of information in order to survive any market conditions.
Take a look inside and find: Proven guidance on developing an information strategy Tips for
supporting your company's ability to innovate in the future by using analytics Practical insights
for planning and implementing BA How to use information as a strategic asset Why BA is the
next stepping-stone for companies in the information age today Discussion on BA's everincreasing role Improve your business's decision making. Align your business processes with
your business's objectives. Drive your company into a prosperous future. Taking BA from
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buzzword to enormous value-maker, Business Analytics for Managers helps you do it all with
workable solutions that will add tremendous value to your business.
This text presents statistical concepts and methods in a unified, modern, spreadsheet-oriented
approach. Featuring a wealth of business applications, this examples-based text illustrates a
variety of statistical methods to help students analyze data sets and uncover important
information to aid decision-making. DATA ANALYSIS FOR MANAGERS contains professional
StatPro add-ins for Microsoft Excel from Palisade, valued at one hundred fifty dollars packaged
at no additional cost with every new text.
Data Mining for Business Analytics: Concepts, Techniques, and Applications in XLMiner®,
Third Edition presents an applied approach to data mining and predictive analytics with clear
exposition, hands-on exercises, and real-life case studies. Readers will work with all of the
standard data mining methods using the Microsoft® Office Excel® add-in XLMiner® to develop
predictive models and learn how to obtain business value from Big Data. Featuring updated
topical coverage on text mining, social network analysis, collaborative filtering, ensemble
methods, uplift modeling and more, the Third Edition also includes: Real-world examples to
build a theoretical and practical understanding of key data mining methods End-of-chapter
exercises that help readers better understand the presented material Data-rich case studies to
illustrate various applications of data mining techniques Completely new chapters on social
network analysis and text mining A companion site with additional data sets, instructors
material that include solutions to exercises and case studies, and Microsoft PowerPoint®
slides https://www.dataminingbook.com Free 140-day license to use XLMiner for Education
software Data Mining for Business Analytics: Concepts, Techniques, and Applications in
XLMiner®, Third Edition is an ideal textbook for upper-undergraduate and graduate-level
courses as well as professional programs on data mining, predictive modeling, and Big Data
analytics. The new edition is also a unique reference for analysts, researchers, and
practitioners working with predictive analytics in the fields of business, finance, marketing,
computer science, and information technology. Praise for the Second Edition "…full of vivid and
thought-provoking anecdotes... needs to be read by anyone with a serious interest in research
and marketing."– Research Magazine "Shmueli et al. have done a wonderful job in presenting
the field of data mining - a welcome addition to the literature." – ComputingReviews.com
"Excellent choice for business analysts...The book is a perfect fit for its intended audience." –
Keith McCormick, Consultant and Author of SPSS Statistics For Dummies, Third Edition and
SPSS Statistics for Data Analysis and Visualization Galit Shmueli, PhD, is Distinguished
Professor at National Tsing Hua University’s Institute of Service Science. She has designed
and instructed data mining courses since 2004 at University of Maryland, Statistics.com, The
Indian School of Business, and National Tsing Hua University, Taiwan. Professor Shmueli is
known for her research and teaching in business analytics, with a focus on statistical and data
mining methods in information systems and healthcare. She has authored over 70 journal
articles, books, textbooks and book chapters. Peter C. Bruce is President and Founder of the
Institute for Statistics Education at www.statistics.com. He has written multiple journal articles
and is the developer of Resampling Stats software. He is the author of Introductory Statistics
and Analytics: A Resampling Perspective, also published by Wiley. Nitin R. Patel, PhD, is
Chairman and cofounder of Cytel, Inc., based in Cambridge, Massachusetts. A Fellow of the
American Statistical Association, Dr. Patel has also served as a Visiting Professor at the
Massachusetts Institute of Technology and at Harvard University. He is a Fellow of the
Computer Society of India and was a professor at the Indian Institute of Management,
Ahmedabad for 15 years.
Business Analytics, Second Edition teaches the fundamental concepts of the emerging field of
business analytics and provides vital tools in understanding how data analysis works in today's
organizations. Students will learn to apply basic business analytics principles, communicate
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with analytics professionals, and effectively use and interpret analytic models to make better
business decisions. Included access to commercial grade analytics software gives students
real-world experience and career-focused value. Author James Evans takes a balanced,
holistic approach and looks at business analytics from descriptive, and predictive perspectives.
Master data analysis, modeling, and spreadsheet use with BUSINESS ANALYTICS: DATA
ANALYSIS AND DECISION MAKING, 6E! Popular with students, instructors, and practitioners,
this quantitative methods text delivers the tools to succeed with its proven teach-by-example
approach, user-friendly writing style, and complete Excel 2016 integration. It is also compatible
with Excel 2013, 2010, and 2007. Completely rewritten, Chapter 17, Data Mining, and Chapter
18, Importing Data into Excel, include increased emphasis on the tools commonly included
under the Business Analytics umbrella -- including Microsoft Excel’s “Power BI” suite. In
addition, up-to-date problem sets and cases provide realistic examples to show the relevance
of the material. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Today’s learners master both basic and advanced skills in Visual Basic for Applications (VBA),
the programming language for Microsoft Office, with this essential tool. Albright’s VBA FOR
MODELERS: DEVELOPING DECISION SUPPORT SYSTEMS WITH MICROSOFT OFFICE
EXCEL, 5E teaches how to automate common spreadsheet tasks as well as create the
sophisticated management science applications needed in business today. The first half of the
book introduces readers to the fundamentals of VBA for Excel. The second half of the book
puts knowledge into action as it illustrates how to automate a number of management science
models using VBA. Students learn to develop clean code and user-friendly interfaces for inputs
and results. A new section familiarizes readers with PowerPivot and the new Excel Data
Model. Novices as well as more experienced professionals will find the skills and background
they need to maximize their VBA skills. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Learn how to develop models for classification, prediction, and customer segmentation with the
help of Data Mining for Business Intelligence In today's world, businesses are becoming more
capable of accessing their ideal consumers, and an understanding of data mining contributes
to this success. Data Mining for Business Intelligence, which was developed from a course
taught at the Massachusetts Institute of Technology's Sloan School of Management, and the
University of Maryland's Smith School of Business, uses real data and actual cases to illustrate
the applicability of data mining intelligence to the development of successful business models.
Featuring XLMiner, the Microsoft Office Excel add-in, this book allows readers to follow along
and implement algorithms at their own speed, with a minimal learning curve. In addition,
students and practitioners of data mining techniques are presented with hands-on, businessoriented applications. An abundant amount of exercises and examples are provided to
motivate learning and understanding. Data Mining for Business Intelligence: Provides both a
theoretical and practical understanding of the key methods of classification, prediction,
reduction, exploration, and affinity analysis Features a business decision-making context for
these key methods Illustrates the application and interpretation of these methods using real
business cases and data This book helps readers understand the beneficial relationship that
can be established between data mining and smart business practices, and is an excellent
learning tool for creating valuable strategies and making wiser business decisions.

Data Mining for Business Analytics: Concepts, Techniques, and Applications in
Python presents an applied approach to data mining concepts and methods,
using Python software for illustration Readers will learn how to implement a
variety of popular data mining algorithms in Python (a free and open-source
software) to tackle business problems and opportunities. This is the sixth version
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of this successful text, and the first using Python. It covers both statistical and
machine learning algorithms for prediction, classification, visualization, dimension
reduction, recommender systems, clustering, text mining and network analysis. It
also includes: A new co-author, Peter Gedeck, who brings both experience
teaching business analytics courses using Python, and expertise in the
application of machine learning methods to the drug-discovery process A new
section on ethical issues in data mining Updates and new material based on
feedback from instructors teaching MBA, undergraduate, diploma and executive
courses, and from their students More than a dozen case studies demonstrating
applications for the data mining techniques described End-of-chapter exercises
that help readers gauge and expand their comprehension and competency of the
material presented A companion website with more than two dozen data sets,
and instructor materials including exercise solutions, PowerPoint slides, and case
solutions Data Mining for Business Analytics: Concepts, Techniques, and
Applications in Python is an ideal textbook for graduate and upper-undergraduate
level courses in data mining, predictive analytics, and business analytics. This
new edition is also an excellent reference for analysts, researchers, and
practitioners working with quantitative methods in the fields of business, finance,
marketing, computer science, and information technology. “This book has by far
the most comprehensive review of business analytics methods that I have ever
seen, covering everything from classical approaches such as linear and logistic
regression, through to modern methods like neural networks, bagging and
boosting, and even much more business specific procedures such as social
network analysis and text mining. If not the bible, it is at the least a definitive
manual on the subject.” —Gareth M. James, University of Southern California and
co-author (with Witten, Hastie and Tibshirani) of the best-selling book An
Introduction to Statistical Learning, with Applications in R
Provides information on the use of Excel in financial statements and analysis,
financial planning and control, investment decisions, and sales and marketing.
Become a master of data analysis, modeling, and spreadsheet use with
BUSINESS ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 5E! This
quantitative methods text provides users with the tools to succeed with a teachby-example approach, student-friendly writing style, and complete Excel 2013
integration. It is also compatible with Excel 2010 and 2007. Problem sets and
cases provide realistic examples to show the relevance of the material. The
Companion Website includes: the Palisade DecisionTools Suite (@RISK,
StatTools, PrecisionTree, TopRank, RISKOptimizer, NeuralTools, and Evolver);
SolverTable, which allows you to do sensitivity analysis; data and solutions files,
PowerPoint slides, and tutorial videos. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.
Now in its fifth edition, Powell and Baker’s Business Analytics: The Art of
Modeling with Spreadsheets provides students and business analysts with the
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technical knowledge and skill needed to develop real expertise in business
modeling. In this book, the authors cover spreadsheet engineering, management
science, and the modeling craft. The briefness & accessibility of this title offers
opportunities to integrate other materials –such as cases -into the course. It can
be used in any number of courses or departments where modeling is a key skill.
Master business modeling and analysis techniques with Microsoft Excel 2019
and Office 365 and transform data into bottom-line results. Written by awardwinning educator Wayne Winston, this hands-on, scenario-focused guide helps
you use Excel to ask the right questions and get accurate, actionable answers.
New coverage ranges from Power Query/Get & Transform to Office 365
Geography and Stock data types. Practice with more than 800 problems, many
based on actual challenges faced by working analysts. Solve real business
problems with Excel—and build your competitive advantage: Quickly transition
from Excel basics to sophisticated analytics Use PowerQuery or Get & Transform
to connect, combine, and refine data sources Leverage Office 365’s new
Geography and Stock data types and six new functions Illuminate insights from
geographic and temporal data with 3D Maps Summarize data with pivot tables,
descriptive statistics, histograms, and Pareto charts Use Excel trend curves,
multiple regression, and exponential smoothing Delve into key financial,
statistical, and time functions Master all of Excel’s great charts Quickly create
forecasts from historical time-based data Use Solver to optimize product mix,
logistics, work schedules, and investments—and even rate sports teams Run
Monte Carlo simulations on stock prices and bidding models Learn about basic
probability and Bayes’ Theorem Use the Data Model and Power Pivot to
effectively build and use relational data sources inside an Excel workbook
Automate repetitive analytics tasks by using macros
Prepare your students for career success with first-hand experience in calculating
payroll, completing payroll taxes, and preparing payroll records and reports. The
2012 edition of Bieg/Toland's market-leading text addresses all of the latest laws
and up-to-the-minute updates regarding payroll. Students focus on applications
rather than theory, and strong end-of-chapter material reinforces concepts and
provides invaluable hands-on learning experiences. Numerous new examples
and real business applications enliven this edition and demonstrate the relevance
of what students are learning. An extensive payroll project within the last chapter
of the book gives students the opportunity to practice all they have learned, either
manually or using leading payroll software. Additionally, CengageNOW software
is available to help you assign and grade student work! New for this edition, the
Cengage Learning Payroll Accounting Software is available online within
CengageNOW. CengageNow offers a way to automatically grade homework
assignments online and give students the feedback and guidance they need to
go further with their coursework. Robust instructor resources ensure that you can
easily and thoroughly present today's payroll laws and practices to prepare your
students for success now and throughout their careers.
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Easy to understand and to the point--and without any jargon--PRACTICAL
MANAGEMENT SCIENCE uses an active-learning approach and realistic
problems to help you understand and take advantage of the power of
spreadsheet modeling. With real examples and problems drawn from finance,
marketing, and operations research, you’ll easily come to see how management
science applies to your chosen profession and how you can use it on the job. The
authors emphasize modeling over algebraic formulations and memorization of
particular models. The CD-ROMs packaged with every new book include the
following useful add-ins: the Palisade Decision Tools Suite (@RISK, StatTools,
PrecisionTree, TopRank, and RISKOptimizer); Solver Table, which allows you to
do sensitivity analysis; and Premium Solver for Education from Frontline
Systems. All of these add-ins have been revised for Excel 2007. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
Gain the competitive edge with the smart use of business analytics In today’s volatile business
environment, the strategic use of business analytics is more important than ever. A
Practitioners Guide to Business Analytics helps you get the organizational commitment you
need to get business analytics up and running in your company. It provides solutions for
meeting the strategic challenges of applying analytics, such as: Integrating analytics into
decision making, corporate culture, and business strategy Leading and organizing analytics
within the corporation Applying statistical qualifications, statistical diagnostics, and statistical
review Providing effective building blocks to support analytics—statistical software, data
collection, and data management Randy Bartlett, Ph.D., is Chief Statistical Officer of the
consulting company Blue Sigma Analytics. He currently works with Infosys, where he has
helped build their new Business Analytics practice.
"Become a master of data analysis, modeling, and spreadsheet use with BUSINESS
ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 6E! This popular quantitative
methods text helps you maximize your success with its proven teach-by-example approach,
student-friendly writing style, and complete Excel 2016 integration. (It is also compatible with
Excel 2013, 2010, and 2007.) The text devotes three online chapters to advanced statistical
analysis. Chapters on data mining and importing data into Excel emphasize tools commonly
used under the Business Analytics umbrella -- including Microsoft Excel's "Power BI" suite. Upto-date problem sets and cases demonstrate how chapter concepts relate to real-world
practice. In addition, the Companion Website includes data and solutions files, PowerPoint
slides, SolverTable for sensitivity analysis, and the Palisade DecisionTools Suite (@RISK,
BigPicture, StatTools, PrecisionTree, TopRank, RISKOptimizer, NeuralTools, and
Evolver)."--from Publisher.
Data Science and Analytics with Python is designed for practitioners in data science and data
analytics in both academic and business environments. The aim is to present the reader with
the main concepts used in data science using tools developed in Python, such as SciKit-learn,
Pandas, Numpy, and others. The use of Python is of particular interest, given its recent
popularity in the data science community. The book can be used by seasoned programmers
and newcomers alike. The book is organized in a way that individual chapters are sufficiently
independent from each other so that the reader is comfortable using the contents as a
reference. The book discusses what data science and analytics are, from the point of view of
the process and results obtained. Important features of Python are also covered, including a
Python primer. The basic elements of machine learning, pattern recognition, and artificial
intelligence that underpin the algorithms and implementations used in the rest of the book also
Page 8/10

Read Free Business Analytics Data By Albright Direct Textbook
appear in the first part of the book. Regression analysis using Python, clustering techniques,
and classification algorithms are covered in the second part of the book. Hierarchical
clustering, decision trees, and ensemble techniques are also explored, along with
dimensionality reduction techniques and recommendation systems. The support vector
machine algorithm and the Kernel trick are discussed in the last part of the book. About the
Author Dr. Jesús Rogel-Salazar is a Lead Data scientist with experience in the field working for
companies such as AKQA, IBM Data Science Studio, Dow Jones and others. He is a visiting
researcher at the Department of Physics at Imperial College London, UK and a member of the
School of Physics, Astronomy and Mathematics at the University of Hertfordshire, UK, He
obtained his doctorate in physics at Imperial College London for work on quantum atom optics
and ultra-cold matter. He has held a position as senior lecturer in mathematics as well as a
consultant in the financial industry since 2006. He is the author of the book Essential Matlab
and Octave, also published by CRC Press. His interests include mathematical modelling, data
science, and optimization in a wide range of applications including optics, quantum mechanics,
data journalism, and finance.
Reclusive movie star Jessica Lessing is finally coming out of hiding—to confront her father, a
con man who has been selling her out to the paparazzi for years. On her four-day road trip to
Las Vegas, she encounters three unexpected allies—Vivian, a teenager with newborn twins;
Lynn, a dog shelter owner living in isolation on a ranch in rural Nevada; and Dana, a fearless
ex-military bodyguard wrestling with secrets of her own. As their fates collide, each woman will
find a chance at redemption that she never would have thought possible. MacKenzie Bezos’s
taut prose, tough characters, and nuanced insights give this novel a complexity that few
thrillers can match. This ebook edition includes a Reading Group Guide.
Master data analysis, modeling, and spreadsheet use with DATA ANALYSIS AND DECISION
MAKING WITH MICROSOFT EXCEL! With a teach-by-example approach, student-friendly
writing style, and complete Excel integration, this quantitative methods text provides you with
the tools you need to succeed. Margin notes, boxed-in definitions and formulas in the text,
enhanced explanations in the text itself, and stated objectives for the examples found
throughout the text make studying easy. Problem sets and cases provide realistic examples
that enable you to see the relevance of the material to your future as a business leader. The
CD-ROMs packaged with every new book include the following add-ins: the Palisade Decision
Tools Suite (@RISK, StatTools, PrecisionTree, TopRank, and RISKOptimizer); and
SolverTable, which allows you to do sensitivity analysis. All of these add-ins have been revised
for Excel 2007.
Become a master of data analysis, modeling, and spreadsheet use with BUSINESS
ANALYTICS: DATA ANALYSIS AND DECISION MAKING, 5E! This quantitative methods text
provides users with the tools to succeed with a teach-by-example approach, student-friendly
writing style, and complete Excel 2013 integration. It is also compatible with Excel 2010 and
2007. Problem sets and cases provide realistic examples to show the relevance of the
material. The Companion Website includes: the Palisade DecisionTools Suite (@RISK,
StatTools, PrecisionTree, TopRank, RISKOptimizer, NeuralTools, and Evolver); SolverTable,
which allows you to do sensitivity analysis; data and solutions files, PowerPoint slides, and
tutorial videos.
Responding to a shortage of effective content for teaching business analytics, this text offers a
complete, integrated package of knowledge for newcomers to the subject. The authors present
an up-to-date view of what business analytics is, why it is so valuable, and most importantly,
how it is used. They combine essential conceptual content with clear explanations of the tools,
techniques, and methodologies actually used to implement modern business analytics
initiatives. This book offers a proven step-wise approach to designing an analytics program,
and successfully integrating it into your organization, so it effectively provides intelligence for
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competitive advantage in decision making.

MANAGERIAL STATISTICS presents core statistical methods in a modern, unified
spreadsheet-oriented approach with a focus on applications to business. This text
illustrates, in a very hands-on, example-based approach, a variety of statistical methods
to help students analyze data sets and uncover important information to aid decision
making. This application focus, together with Excel spreadsheet add-ins, provides a
complete learning resource for students.
ESSENTIALS OF BUSINESS ANALYTICS, 2e can be used by students who have
previously taken a course on basic statistical methods as well as students who have not
had a prior course in statistics. The expanded material in the second edition of
Essentials of Business Analytics also makes it amenable to a two-course sequence in
business statistics and analytics. All statistical concepts contained in this textbook are
presented from a business analytics perspective using practical business examples.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Forthcoming from Houghton Mifflin Harcourt
Provides worked-out solutions to odd-numbered problems in the text.
Master business modeling and analysis techniques with Microsoft Excel 2013, and
transform data into bottom-line results. Written by award-winning educator Wayne
Winston, this hands-on, scenario-focused guide shows you how to use the latest Excel
tools to integrate data from multiple tables—and how to effectively build a relational data
source inside an Excel workbook. Solve real business problems with Excel—and
sharpen your edge Summarize data with PivotTables and Descriptive Statistics Explore
new trends in predictive and prescriptive analytics Use Excel Trend Curves, multiple
regression, and exponential smoothing Master advanced Excel functions such as
OFFSET and INDIRECT Delve into key financial, statistical, and time functions Make
your charts more effective with the Power View tool Tame complex optimization
problems with Excel Solver Run Monte Carlo simulations on stock prices and bidding
models Apply important modeling tools such as the Inquire add-in
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