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MMS - an amazing substance that consists of three atoms - can eliminate a large number of pathogens. In this book a medical
doctor addresses the subject of MMS for the first time.
During the second half of the twentieth century, Major League Baseball and its affiliated minor leagues evolved from local and
regional entities governing the play of America's favorite pastime to national business organizations. The relocation of teams,
league expansion, the advent of free agency and an influx of international players has made baseball big business, on an
increasingly global scale. Focusing on the last fifty years, this work examines the past and present commercial elements of
organized baseball, emphasizing the dual roles--competitive sport and profitable business--which the sport must now fulfill. Twentyfive essays cover five areas integral to the economic side of baseball: business and finance, human resources, international
relations, management and leadership and sports marketing. Detailed discussions of the redistribution of revenues, the history of
player unionization, aggressive global marketing, strategies of franchise owners and an evaluation of fan costs, among other
topics introduce the reader to the important issues and specific challenges professional baseball faces in an increasingly
crowded--yet geographically expansive--sports marketplace. The work is also indexed.
"Blending tools from intermediate microeconomics, game theory, and industrial organization, this book offers coverage of the basic
concepts of managerial economics. It also offers a case study that explains how book theory translates into action in the business
world."--WorldCat.
Part of the highly regarded Nelson family of pediatric references, Nelson Essentials of Pediatrics, 8th Edition, is a concise, focused
resource for medical students, pediatric residents, PAs, and nurse practitioners. Ideal for pediatric residencies, clerkships, and
exams, this 8th Edition offers a readable, full-color format; high-yield, targeted chapters; and new features that make it even more
user-friendly for today’s in-training professionals or practitioners. Focuses on the core knowledge you need to know, while also
providing complete coverage of recent advances in pediatrics. Coverage includes normal childhood growth and development, as
well as the diagnosis, management, and prevention of common pediatric diseases and disorders. Includes new Pearls for
Practitioners bullets at the end of each section, providing key clinical points and treatment information. Features well written, highyield coverage throughout, following COMSEP curriculum guidelines relevant to your pediatric clerkship or rotation. Uses a fullcolor format with images and numerous new tables throughout, so you can easily visualize complex information. Provides realworld insights from chapter authors who are also Clerkship Directors, helping you gain the knowledge and skills necessary to
succeed both in caring for patients and in preparing for clerkship or in-service examinations
As with its sister publication, Exploring Macroeconomics offers students a lively, back-to-the-basics approach designed to take the
intimidation out of economics. The text is unique in the market in that it uses a modular format: each chapter is broken into bitesized Sections. These short, self-contained learning units and carefully chosen pedagogy, graphs, and photos aid in mastery and
retention of economic principles.
Data Mining for Business Analytics: Concepts, Techniques, and Applications in Python presents an applied approach to data
mining concepts and methods, using Python software for illustration Readers will learn how to implement a variety of popular data
mining algorithms in Python (a free and open-source software) to tackle business problems and opportunities. This is the sixth
version of this successful text, and the first using Python. It covers both statistical and machine learning algorithms for prediction,
classification, visualization, dimension reduction, recommender systems, clustering, text mining and network analysis. It also
includes: A new co-author, Peter Gedeck, who brings both experience teaching business analytics courses using Python, and
expertise in the application of machine learning methods to the drug-discovery process A new section on ethical issues in data
mining Updates and new material based on feedback from instructors teaching MBA, undergraduate, diploma and executive
courses, and from their students More than a dozen case studies demonstrating applications for the data mining techniques
described End-of-chapter exercises that help readers gauge and expand their comprehension and competency of the material
presented A companion website with more than two dozen data sets, and instructor materials including exercise solutions,
PowerPoint slides, and case solutions Data Mining for Business Analytics: Concepts, Techniques, and Applications in Python is an
ideal textbook for graduate and upper-undergraduate level courses in data mining, predictive analytics, and business analytics.
This new edition is also an excellent reference for analysts, researchers, and practitioners working with quantitative methods in the
fields of business, finance, marketing, computer science, and information technology. “This book has by far the most
comprehensive review of business analytics methods that I have ever seen, covering everything from classical approaches such
as linear and logistic regression, through to modern methods like neural networks, bagging and boosting, and even much more
business specific procedures such as social network analysis and text mining. If not the bible, it is at the least a definitive manual
on the subject.” —Gareth M. James, University of Southern California and co-author (with Witten, Hastie and Tibshirani) of the bestselling book An Introduction to Statistical Learning, with Applications in R
Norwood and Lusk provide a fresh approach to marketing and price analysis that speaks to undergraduate students. In addition to
providing thorough coverage of core topics, they address exciting developments and emerging areas of research in the field.
Friendly and engaging, Agricultural Marketing and Price Analysis presents a comprehensive approach to agricultural price
analysis, agricultural market structures, and agricultural marketing strategies. Unique to this book is the inclusion of the equilibrium
displacement model and a chapter on consumer behavior and research. The Meet the Professional feature illustrates how the
economic principles covered fit into the careers students will soon enter. End-of-chapter crossword puzzles and study questions
assist in learning terminology and test preparation. Succinct and approachable, this text sets the stage for an enjoyable and
effective learning experience.
Using real-world examples and modern theories to analyse actual markets, this book offers a practical perspective on microeconomic theory
and how it is used to resolve problems and analyse policy issues.
Part I: Theoretical Foundations and Contemporary Dynamics in Patient Centered Relationships and Communication1. Historical Perspectives
and Contemporary Dynamics2. Clarity and Safety in Communication3. Professional Guides for Nursing Communication4. Critical Judgment:
Critical Thinking and Ethical Decision MakingPart II: Essential Communication Competencies5. Developing Patient Centered Communication
Skills6. Variation in Communication Styles7. Intercultural Communication8. Communicating in GroupsPart III: Relationship Skills in Health
Communication9. Self-Concept in Professional Interpersonal Relationships10. Developing Patient Centered Therapeutic Relationships11.
Bridges and Barriers in Therapeutic Relationships12. Communicating with FamiliesPart IV: Communication for Health Promotion and Disease
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Prevention13. Resolving Conflicts Between Nurse and Patient14. Communication Strategies for Health Promotion and Disease Prevention15.
Communication in Health Teaching and Coaching16. Communication in Stressful SituationsPart V: Accommodating Patients with Special
Communication Needs17. Communicating with Patients Experiencing Communication Deficits18. Communicating with Children19.
Communicating with Older Adults20. Communicating with Patients in Crisis21. Communication in Palliative CarePart VI: Collaborative
Professional Communication22. Role Relationship Communication within Nursing23. Interprofessional Communication24. Communicating for
Continuity of Care25. Documentation in Health Information Technology Systems26. Health and Communication Technology.
Designed for courses that provide a conceptual and broad-based introduction to econometrics and business analytics, Predictive Analytics for
Business Strategy, 1st edition provides future managers with a basic understanding of what data can do in forming business strategy without
getting into a taxonomy of models and their statistical properties. Through engaging questions, explanations, and applications, students
develop a deeper understanding of the fundamental reasoning behind how and why analysis can generate actionable knowledge and learn to
think critically about whether a given analysis has merit or not.
Baye and Prince's bestselling Managerial Economics and Business Strategy provides a complete solution designed to help students use
tools from intermediate microeconomics, game theory, and industrial organization to make sound managerial decisions. Now fully integrated
within McGraw-Hill's Connect platform, the 8th edition provides instructors with new ways to assess student performance in the managerial
economics course. Students benefit from LearnSmart's adaptive learning modules, designed reinforce core concepts in each chapter. A
range of print and digital formats combined with frontier research, inclusion of modern topics, and balanced coverage of traditional and
modern microeconomics produce a new offering that is easier to teach from and more dynamic and engaging for students. Connect is the
only integrated learning system that empowers students by continuously adapting to deliver precisely what they need, when they need it, and
how they need it, so that your class time is more engaging and effective.
Like no other text for the intermediate microeconomics course, Goolsbee, Levitt, and Syverson's Microeconomics bridges the gap between
today's theory and practice. A strong empirical dimension tests theory and successfully applies it. With carefully crafted features and vivid
examples, Goolsbee, Levitt, and Syverson's text helps answer two critical questions students ask, "Do people and firms really act as theory
suggests" and "How can someone use microeconomics in a practical way?" The authors teach in economics departments and business
schools and are active empirical microeconomics researchers. Their grounding in different areas of empirical research allows them to present
the evidence developed in the last 20 years that has tested and refined the fundamental theories. Their teaching and professional
experiences are reflected in an outstanding presentation of theories and applications.
Sustainable development has garnered the attention of the global community when United Nations created Brundtland Commission in 1983
to suggest various ways to save the human environment and natural resources and promote economic and social development. Sustainable
development is a way of organizing that an organization can function in the long term. United Nation’s sustainable development goals
provide a framework to translate these into solutions through responsible business and investment by incorporating the ten Principles of the
UN Global Compact into strategies, policies and procedures, and establishing a culture of integrity which are expected to bring out
transformative change and create enabling environment for doing business globally. Thus, corporate sustainability, to a large extent, would
depend on the capability of the firm to function over a long period with sustainable relationships with the stakeholders. The Handbook of
Sustainable Development: Strategies for Organizational Sustainability provides guiding principles and diagnostic tools for transformation,
generates knowledge about sustainable organizational designs, co-creating value with multiple stakeholders, managing diversity responsibly,
ecopreneurship with entrepreneurial bricolage, sustainable business model, developing positive synergy, sustainability reporting and
organizational transformation for sustainability which are pivotal issues to be addressed in management education and corporate world.
How to compete in the right space for greater profitability and growth The Internet, mobile technology, the ubiquity of information and the
availability of big data have dramatically increased the speed and impact of success and failure. Companies today know that they must be
competitive, but precisely where, and more importantly how, to compete is not always easy to identify—until now. Compete Smarter, Not
Harder explains how to prioritize market opportunities so that a company's strengths in one area can be leveraged across multiple markets.
Using cutting-edge academic research and extensive industry practice, author William Putsis outlines the strategic decisions needed to
determine which space provides the best margins, overall profitability, and growth potential. Details a step-by-step process for strategic
prioritization, from strategic market selection to the tactics of execution, providing competitive advantage across markets Written by Doctor
William Putsis, a professor of marketing, economics, and business strategy at the University of North Carolina at Chapel Hill, who has
consulted and led executive development efforts with leading companies throughout the world Prioritize with conviction. Make absolutely sure
that all of your hard work goes toward the right space.
Labor Economics, 5e is a well-received text that blends coverage of traditional topics with modern theory and developments into a superb
Labor Economics book. The Fifth Edition builds on the features and concepts that made the first four editions successful, updating and
adding new content to keep the text on the cusp of recent events in the Labor Economics field. The new edition continues to be the most
concise book in the market, enabling the instructor to teach all relevant material in a semester-long class. Despite the book’s brevity, the
instructor will find that all of the key topics in labor economics are efficiently covered in the Fifth Edition. Thanks to updated pedagogy, new
end-of-chapter material, and even stronger instructor support, the Fifth Edition of Labor Economics remains one of the most relevant
textbooks in the market.
Merging theory and practice into a comprehensive,highly-anticipated text Corporate Finance continues its legacy as one of the mostpopular
financial textbooks, with well-established content from adiverse and highly respected author team. Unique in its features,this valuable text
blends theory and practice with a direct,succinct style and commonsense presentation. Readers will beintroduced to concepts in a situational
framework, followed by adetailed discussion of techniques and tools. This latest editionincludes new information on venture finance and debt
structuring,and has been updated throughout with the most recent statisticaltables. The companion website provides statistics, graphs,
charts,articles, computer models, and classroom tools, and the freemonthly newsletter keeps readers up to date on the latesthappenings in
the field. The authors have generously madethemselves available for questions, promising an answer inseventy-two hours. Emphasizing how
key concepts relate to real-world situations iswhat makes Corporate Finance a valuable reference with realrelevance to the professional and
student alike. Readers will gaininsight into the methods and tools that shape the industry,allowing them to: Analyze investments with regard
to hurdle rates, cash flows,side costs, and more Delve into the financing process and learn the tools andtechniques of valuation Understand
cash dividends and buybacks, spinoffs, anddivestitures Explore the link between valuation and corporate finance As the global economy
begins to recover, access to the mostcurrent information and statistics will be required. To remainrelevant in the evolving financial
environment, practitioners willneed a deep understanding of the mechanisms at work. CorporateFinance provides the expert guidance and
detailed explanationsfor those requiring a strong foundational knowledge, as well asmore advanced corporate finance professionals.
This ninth edition of Managerial Economics and Business Strategy has been revised to include updated examples and problems, but it retains
all of the basic content that made previous editions a success. By teaching managers the practical utility of basic economic tools such as
present value analysis, supply and demand, regression, indifference curves, isoquants, production, costs, and the basic models of perfect
competition, monopoly, and monopolistic competition. This edition retails the emphasis on real-world examples and modern topics along with
unique coverage found nowhere else: oligopoly, penetration pricing, multistage and repeated games, foreclosure, contracting, vertical and
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horizontal integration, networks, bargaining, predatory pricing, principal–agent problems, raising rivals’ costs, adverse selection, auctions,
screening and signaling, search, limit pricing, and a host of other pricing strategies for firms enjoying market power. This balanced coverage
of traditional and modern microeconomic tools makes it appropriate for a wide variety of managerial economics classrooms.
Baye’s bestselling Managerial Economics and Business Strategy provides a complete solution designed to help students use tools from
intermediate microeconomics, game theory, and industrial organization to make sound managerial decisions. Now fully integrated within
McGraw-Hill’s Connect platform, the 8th edition provides instructors with new ways to assess student performance in the managerial
economics course. Students benefit from LearnSmart’s adaptive learning modules, designed reinforce core concepts in each chapter. A
range of print and digital formats combined with Baye’s frontier research, inclusion of modern topics, and balanced coverage of traditional
and modern microeconomics produce a new offering that is easier to teach from and more dynamic and engaging for students.
Intended primarily for Managerial Economics courses, this text also provides practical content to current and aspiring industry professionals.
Economics is a powerful tool that can help managers to manage effectively. In Managerial Economics Jeffrey Perloff and James Brander use
real-world issues and examples from actual markets to show future managers how economic principles can be used in business decisions. In
text examples and boxed mini-cases use actual data to illustrate how to use basic models. For example, to illustrate rivalry in oligopolistic
markets, the authors look at rivalry between United and American Airlines and between Coke and Pepsi. Mini-case examples include why
American Apparel is vertically integrated and why upscale manufacturers limit the number of designer hand-bags a customer is allowed to
buy. To help future managers learn to solve new problems, Perloff and Brander repeatedly demonstrate problem-solving through in-text
Q&As. Each Q&A poses an important managerial or economic issue and demonstrates how to solve it using a step-by-step approach. Note:
You are purchasing a standalone product; MyEconLab does not come packaged with this content. If you would like to purchase both the
physical text and MyEconLab search for ISBN-10: 0133457087/ ISBN-13: 9780133457087. That package includes: ISBN-10: 0321566440 /
ISBN-13: 9780321566447 Managerial Economics ISBN-10: 013314612X / ISBN-13: 9780133146127 MyEconLab -- NEW MyEconLab with
Pearson eText -- Standalone Access Card -- for Managerial Economics MyEconLab is not a self-paced technology and should only be
purchased when required by an instructor.
Economics of Money, Banking, and Financial Markets heralded a dramatic shift in the teaching of the money and banking course in its first
edition, and today it is still setting the standard. By applying an analytical framework to the patient, stepped-out development of models,
Frederic Mishkin draws students into a deeper understanding of modern monetary theory, banking, and policy. His landmark combination of
common sense applications with current, real-world events provides authoritative, comprehensive coverage in an informal tone students
appreciate.
Baye's Managerial Economics and Business Strategy is one of the best-selling managerial economics textbooks. It is the first textbook to
blend tools from intermediate microeconomics, game theory, and industrial organization for a managerial economics text. Baye is known for
its balanced coverage of traditional and modern topics, and the fourth edition continues to offer the diverse managerial economics
marketplace a flexible and up-to-date textbook. Baye offers coverage of frontier research in his new chapter on advanced topics. The Fourth
Edition also offers completely new problem material, data, and much more.
In Applied Psychology in Talent Management, world-renowned authors Wayne F. Cascio and Herman Aguinis provide the most
comprehensive, future-oriented overview of psychological theories and how they impact people decisions in today’s ever-changing
workplace. Taking a rigorous, evidence-based approach, the new Eighth Edition includes more than 1,000 new citations from over 20 top-tier
journal articles. The authors uniquely emphasize the latest developments in the field—all in the context of historical perspectives. Integrated
coverage of technology, strategy, globalization, and social responsibility throughout the text provides students with a holistic view of the field
and equips them with the practical tools necessary to create productive, enjoyable work environments.
Managerial economics, meaning the application of economic methods in the managerial decision-making process, is a fundamental part of
any business or management course. This textbook covers all the main aspects of managerial economics: the theory of the firm; demand
theory and estimation; production and cost theory and estimation; market structure and pricing; game theory; investment analysis and
government policy. It includes numerous and extensive case studies, as well as review questions and problem-solving sections at the end of
each chapter. Nick Wilkinson adopts a user-friendly problem-solving approach which takes the reader in gradual steps from simple problems
through increasingly difficult material to complex case studies, providing an understanding of how the relevant principles can be applied to
real-life situations involving managerial decision-making. This book will be invaluable to business and economics students at both
undergraduate and graduate levels who have a basic training in calculus and quantitative methods.
today’s global and hyper-competitive world, business strategy is no longer something that can be pushed to the sidelines and re-visited at a
convenient time in the future. Developing a business strategy can be a complex, sometimes frustrating exercise. This book offers a much
simpler way to develop an effective business strategy by acting as your business strategy coach. It brings everything you will need together in
one place to help you develop an effective business strategy to achieve better and faster results. It provides the tools you need to develop a
strategy mindset and a mental map to meet business challenges. It uses a project approach to walk you through development step-by-step
strategy to achieve your desired strategy objectives. There are countless reasons to buy this book. Some of the key benefits are: The book
goes straight to the heart of business strategy without the often-confusing jargon. It is full of illustrations that you can use in your business to
help you make the right strategy decisions. Executives, managers, and business owners who apply the tools provided in this book will
increase their value to their firms or their organizations tremendously. This book is for those who do not accept the status quo and know that
they deserve better. You can start applying the knowledge from this book today and reap the benefits immediately. The book will benefit
business owners, managers, executives, presidents, vice-presidents, chief executive officers, chief operating officers, and those who are
responsible for strategy. Consultants, business professors, MBA and other students, business students, government officials, not-for-profit
organizations, and campaign managers will find this book beneficial. The book is written in plain language and aims at those who have
managerial responsibilities but do not have time to pursue formal business degrees or diplomas, and yet need something quick and simple to
get the job done.
The third edition of The Basic Practice of Statistics builds on the strenghts of the second: a balanced and modern approach to data analysis,
data production, and inference; and an emphasis on clear explanations of ideas rather than formal mathematics or reliance on recipes.
Contemporary Nursing, Issues, Trends, & Management, 6th Edition prepares you for the rapidly evolving world of health care with a
comprehensive yet focused survey of nursing topics affecting practice, as well as the issues facing today's nurse managers and tomorrow's
nurse leaders. Newly revised and updated, Barbara Cherry and Susan Jacob provide the most practical and balanced preparation for the
issues, trends, and management topics you will encounter in practice. Content mapped to the AACN BSN Essentials emphasizes
intraprofessional teams, cultural humility and sensitivity, cultural competence, and the CLAS standards. Vignettes at the beginning of each
chapter put nursing history and practice into perspective, followed by Questions to Consider While Reading This Chapter that help you reflect
on the Vignettes and prepare you for the material to follow. Case studies throughout the text challenge you to apply key concepts to realworld practice. Coverage of leadership and management in nursing prepares you to function effectively in management roles. Career
management strategies include advice for making the transition from student to practitioner and tips on how to pass the NCLEX-RN ®
examination. Key terms, learning outcomes, and chapter overviews help you study more efficiently and effectively. Helpful websites and
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online resources provide ways to further explore each chapter topic. Coverage of nursing education brings you up to date on a wide range of
topics, from the emergence of interactive learning strategies and e-learning technology, to the effects of the nursing shortage and our aging
nursing population. Updated information on paying for health care in America, the Patient Protection and Affordable Care Act, and statistics
on health insurance coverage in the United States helps you understand the history and reasons behind healthcare financing reform, the
costs of healthcare, and current types of managed care plans. A new section on health information technology familiarizes you with how
Electronic Health Records (EHRs), point-of-care technologies, and consumer health information could potentially impact the future of health
care. Updated chapter on health policy and politics explores the effect of governmental roles, structures, and actions on health care policy
and how you can get involved in political advocacy at the local, state, and federal level to help shape the U.S. health care system. The latest
emergency preparedness and response guidelines from the Federal Emergency Management Agency (FEMA), the Centers for Disease
Control (CDC), and the World Health Organization (WHO) prepare you for responding to natural and man-made disasters.
This convenient, money-saving package is a must-have for nursing students! It includes Jarvis' Physical Examination and Health
Assessment, 5th edition text and Mosby's Nursing Video Skills for Physical Examination and Health Assessment.
Geared toward executives and managers, a revised guide explains important concepts in macroeconomics using detailed examples from
history and helps break down how the economy really works and what impact it has on the business world. 12,500 first printing.
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both readable and rigorous - written for today’s student. A
rocket-ship in its first edition, the revision continues to provide solid treatment of traditional topics in strategic management, as well as
contemporary topics like entrepreneurship, knowledge management, and internet strategies. The prestigious author team understands the
importance of thorough, modern concepts illustrated by rich, relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both financial data and strategic issues. This group of cases
gives both instructors and students unparalleled quality and variety. Based on consistent reviewer feedback, these selections combine
comprehensive and shorter length cases about well known companies.
Discover success in global business today with the most strategic approach to international business topics and unique coverage not found in
other books. GLOBAL BUSINESS, 4th Edition, is the first global business book that answers the big question, What determines the success
and failure of firms around the globe? Globally renowned scholar and author Mike Peng integrates both an institution-based view and
resource-based view throughout every chapter, bringing an unparalleled continuity and strategic approach to the learning process. The book
combines an inviting, conversational style with the latest research and examples that reflect the most recent global developments. A wealth of
business cases from Mike Peng and other respected international experts delve into how companies throughout the world have expanded
globally. All-new video cases that cover every chapter's opening case and closing case, world maps that connect geography and culture to
business decisions, and unique global debate sections that draw you into cutting-edge international discussions help you learn to think
independently and view business challenges from a truly global perspective. With GLOBAL BUSINESS, 4th Edition, you view business
through the eyes of a true world citizen and gain the understanding you need to become an effective manager within today's global business
landscape. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
Economic principles inform good business decision making. Although economics is sometimes dismissed as a discourse of practical
relevance to only a relatively small circle of academicians and policy analysts who call themselves economists, sound economic reasoning
benefits any manager of a business, whether they are involved with production/operations, marketing, finance, or corporate strategy. Along
with enhancing decision making, the field of economics provides a common language and framework for comprehending and communicating
phenomena that occur within a business, as well as between a business and its environment. This text addresses the core of a subject
commonly called managerial economics, which is the application of microeconomics to business decisions. Key relationships between price,
quantity, cost, revenue, and profit for an individual firm are presented in form of simple conceptual models. The text includes key elements
from the economics of consumer demand and the economics of production. The book discusses economic motivations for expanding a
business and contributions from economics for improved organization of large firms. Market price quantity equilibrium, competitive behavior,
and the role of market structure on market equilibrium and competition are addressed. Finally, the text considers market regulation in terms of
the generic problems that create the need for regulation and possible remedies for those problems. Although the academic literature of
managerial economics often employs abstract mathematics and large corporations create and use sophisticated mathematical models that
apply economics, this book focuses on concepts, terminology, and principles, with minimal use of mathematics. The reader will gain a better
understanding of why businesses and markets function as they do and how those institutions can function better.
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