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This timely volume explores the emerging field of the economics of creative
industries. Professor Potts has selected key papers, authored by leading
scholars, which cover the evolution and development of this new subject of study.
Topics addressed include: the economic theory foundations, creative economic
agents, contracts and organizations, creative industries dynamics and innovation,
creative cities and clusters, as well as digital new media and intellectual
property.With an original introduction by the author, this in-depth and considered
collection will be an invaluable source of reference for academics, scholars and
practitioners.
Now completely revised (over 90% new), this handbook offers the authoritative
presentation of theories, methods, and applications in the dynamic field of
cultural psychology. Leading scholars review state-of-the-art empirical research
on how culture affects nearly every aspect of human functioning. The volume
examines how topics fundamental to psychology--such as cognition, emotion,
motivation, development, and mental health--are influenced by cultural meanings
and practices. It also addresses the psychological and evolutionary
underpinnings of cultural stability and change. The second edition reflects
important advances in cultural neuroscience and an increasing emphasis on
application, among many other changes. As a special bonus, purchasers of the
second edition can download a supplemental e-book featuring several notable,
highly cited chapters from the first edition. New to This Edition: *Most chapters
are new, reflecting nearly a decade of theoretical and methodological
developments. *Cutting-edge perspectives on culture and biology, including
innovative neuroscientific and biopsychological research. *Section on economic
behavior, with new topics including money, negotiation, consumer behavior, and
innovation. *Section on the expansion of cultural approaches into religion, social
class, subcultures, and race. *Reflects the growth of real-world applications in
such areas as cultural learning and adjustment, health and well-being, and
terrorism.
It is now widely recognized that countries around the world are becoming
increasingly interconnected, and that both public and private organizations are of
necessity becoming increasingly global. As political, legal, and economic barriers
recede in this environment, cultural barriers emerge as a principal challenge to
organizational survival and success. It is not yet clear whether these global
realities will cause cultures to converge, harmonize, and seek common ground or
to retrench, resist, and accentuate their differences. In either case, it is of
paramount importance for both managers and organizational scholars to
understand the cultural crosscurrents underlying these changes. With
contributions from an international team of scholars, this book reviews, analyzes,
and integrates available theory and research to give the best information possible
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concerning the role of culture and cultural differences in organizational dynamics.
Explains the social science of cultural sociology, a study of the ways in which
culture, society, politics, and economy interact in the world.
At a time when both scholars and the public demand explanations and answers
to key economic problems that conventional approaches have failed to resolve,
this groundbreaking handbook of original works by leading behavioral economists
offers the first comprehensive articulation of behavioral economics theory.
Borrowing from the findings of psychologists, sociologists, political scientists,
legal scholars, and biologists, among others, behavioral economists find that
intelligent individuals often tend not to behave as effectively or efficiently in their
economic decisions as long held by conventional wisdom. The manner in which
individuals actually do behave critically depends on psychological, institutional,
cultural, and even biological considerations. "Handbook of Contemporary
Behavioral Economics" includes coverage of such critical areas as the Economic
Agent, Context and Modeling, Decision Making, Experiments and Implications,
Labor Issues, Household and Family Issues, Life and Death, Taxation, Ethical
Investment and Tipping, and Behavioral Law and Macroeconomics. Each
contribution includes an extensive bibliography.
This exciting Research Handbook combines practitioner and academic
perspectives to provide a comprehensive, cutting edge analysis of economic,
social and cultural rights (ESCR), as well as the connection between ESCR and
other rights. Offering an authoritative analysis of standards and jurisprudence, it
argues for an expansive and inclusive approach to ESCR as human rights.
'The concept of the commons as a shared resource capable of yielding collective
benefits to people is a well-established one in the social sciences, but its
extension to jointly-owned cultural resources is relatively new. This pioneering
book explores the idea of a cultural commons as it can be applied in a wide
range of areas, including landscapes, art and design, gastronomy, heritage, the
performing arts and the online world. Although the book's chapters are written
mainly from the perspective of cultural economics, the scope of the volume is
truly interdisciplinary. the book is more than just a comprehensive introduction to
the topic. It is also a source of original ideas that will act as a stimulus to further
research in the field.' – David Throsby, Macquarie University, Australia This
compelling book offers a fresh and novel approach to study cultural and artistic
expression from the perspective of 'the commons'. It demonstrates how
identifying cultures as shared resources is useful in eliciting the main factors and
social dilemmas affecting the production and evolution of cultural expression.
Adopting the unifying perspective of 'the cultural commons', the chapters provide
in-depth analysis of a wide range of cultural resources, including traditional
cultural expression, heritage, gastronomy and cultural content in virtual worlds.
Taking an interdisciplinary perspective and gathering contributions from
economic, sociological and legal fields, this timely book proposes a new and
complementary research agenda. Scholars and postgraduate students of cultural
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economics, cultural studies, and sociology of culture will find this authoritative
and essential book invaluable.
What determines the price of a pop concert or an opera? Why does Hollywood
dominate the film industry? Does illegal downloading damage the record
industry? Does free entry to museums bring in more visitors? In A Textbook of
Cultural Economics, one of the world's leading cultural economists shows how
we can use the theories and methods of economics to answer these and a host
of other questions concerning the arts (performing arts, visual arts and literature),
heritage (museums and built heritage) and creative industries (the music,
publishing and film industries, broadcasting). Using international examples and
covering the most up-to-date research, the book does not assume a prior
knowledge of economics. It is ideally suited for students taking a course on the
economics of the arts as part of an arts administration, business, management,
or economics degree.
Acclaim for the first edition: 'The volume is a remarkable contribution to economic
anthropology and will no doubt be a fundamental tool for students, scholars, and
experts in the sub-discipline.' – Mao Mollona, Journal of the Royal
Anthropological Institute 'This excellent overview would serve as an excellent text
for advanced undergraduate and graduate-level classroom use. . . Because of
the clarity, conciseness, and accessibility of the writing, the chapters in this
volume likely will be often cited and recommended to those who want the
alternative and frequently culturally comparative perspective on economic topics
that anthropology provides. Highly recommended. All academic levels/libraries.' –
K.F. Rambo, Choice The first edition of this unique Handbook was praised for its
substantial and invaluable summary discussions of work by anthropologists on
economic processes and issues, on the relationship between economic and noneconomic areas of life and on the conceptual orientations that are important
among economic anthropologists. This thoroughly revised edition brings those
discussions up to date, and includes an important new section exploring ways
that leading anthropologists have approached the current economic crisis. Its
scope and accessibility make it useful both to those who are interested in a
particular topic and to those who want to see the breadth and fruitfulness of an
anthropological study of economy. This comprehensive Handbook will strongly
appeal to undergraduate and post-graduate students in anthropology,
economists interested in social and cultural dimensions of economic life, and
alternative approaches to economic life, political economists, political scientists
and historians.
Cultural heritage is a complex and elusive concept, constantly evolving through
time, and combining cultural, aesthetic, symbolic, spiritual, historical and
economic values. The Handbook on the Economics of Cultural Heritage outlines
the contribution of economics to the design and analysis of cultural heritage
policies and to addressing issues related to the conservation, management and
enhancement of heritage. The Handbook takes a multidisciplinary approach,
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using cultural economics as a theoretical framework to illustrate how crucial and
stimulating cross-disciplinary dialogue actually is. Contributors scrutinise the coexistence of cultural and economic values as well as the new challenges that
arise from changes brought about by technology, and relationships between the
different actors engaged in the production, distribution and consumption of
heritage services. The roles of public, private and non-profit organizations are
also explored. Case studies underpin the discussion, demonstrating the clear and
vital link between theory and practice. This highly unique Handbook will prove a
fascinating and informative read for academics, researchers, students and
policymakers with an interest in cultural economics.
Concept and history of memory -- The evolutionary origins of human cultural
memory / Merlin Donald -- From memory as archive to remembering as
conversation / Jens Brockmeier -- Discerning the history inscribed within :
significant sites of the narrative unconscious / Mark Freeman -- Cultural contexts
of remembering -- The landscape of family memory / Bradd Shore and Sara
Kauko -- Materiality of memory : the case of the remembrance poppy / Kyoko
Murakami -- Approaches to testimony : two current views and beyond / Kotaro
Takagi and Naohisa Mori -- Rethinking function, self and culture, in "difficult"
autobiographical memories / Steve D. Brown and Paula Reavey -- Memory
through the life course -- The cultural construction of memory in early childhood /
Katherine Nelson -- Memory in life transitions / Constance de Saint Laurent and
Tania Zittoun -- Memory in old age : a life-span perspective / Dieter Ferring -Memory, history and identity -- National memory and where to find it / James
Wertsch -- History, collective memories or national memories? how the
representation of the past is framed by master narratives / Mario Carretero and
Floor van Alphen -- Media and the dynamics of memory : from cultural paradigms
to transcultural mediation / Astrid Erll
Cultural economics has become well established as a subject of interest for
students and teachers of courses ranging from economics to arts administration
as well as for policy-makers and practitioners in the creative industries.
Digitisation has had a tremendous impact on many areas of the creative
economy and the third edition of this popular book fully reflects it.
Culture is one of the most important elements for explaining individuals'
behaviors within the social structure. It meets the various social needs of
members of a society by directing how individuals must react to various events
and how to act in specific circumstances. A planned and systematic process is
required for disseminating this cultural accumulation as a policy, which is
produced collectively by all members within their everyday life practices. The
Handbook of Research on Examining Cultural Policies Through Digital
Communication provides emerging research on this aspect of cultural policy,
which is formed within the framework of this systematic process in a strategic
manner and can be defined as various activities of the state intended for art,
human sciences, and cultural inheritance. Creating such cultural policies involves
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the establishment of measures and organizations required for the development of
each individual, providing economic and social facilities, all of which are actions
intended for directing society. Featuring coverage on a broad range of topics
such as long-distance education, digital citizenship, and public diplomacy, this
book is ideally designed for academicians, researchers, advanced-level students,
sociologists, international and national organizations, and government officials.
This Handbook aims to heighten our awareness of the unique and delicate
interplay between ‘Culture’ and ‘Society’ in the age of globalization. With
particular emphasis on the role of culture in the field of “non-traditional” security,
and seeking to define what ‘being secure’ means in different contexts, this
Handbook explores the emerging concept of cultural security, providing a
platform for future debates in both academic and policy fields.
Researchers and theoreticians commonly acknowledge the profound impact of
culture on all aspects of development. However, many in the field are often
unaware of the latest cultural literatures or how development proceeds in places
other than their home locations. This comprehensive handbook covers all
domains of developmental science from a cultural point of view and in all regions
of the globe. Part 1 covers domains of development across cultures, and Part 2
focuses on development in different places around the world. The Handbook
documents child and caregiver characteristics associated with cultural variation,
and it charts relations between cultural and developmental variations in physical,
mental, emotional, and social development in children, parents, and cultural
groups. This contemporary and scholarly resource of culture in development
covers theoretical, methodological, substantive, and ethnic issues as well as
geographic approaches. Each chapter includes an introduction, historical and
demographic considerations, theory, an overview of the most important classical
and modern research studies, recommended future directions in theory and
research, and a conclusion. The chapters focus on children from the prenatal
stage through adolescence. Interdisciplinary in nature, the Handbook will appeal
to human development theoreticians, researchers, and students in psychology,
education, and pediatrics. Ideal for those new to the field, readers will appreciate
the plethora of cultural examples from all fields of child and human development
and developmental examples from all fields of cultural study.
Exploring the culture and media of the Americas, this handbook places particular
emphasis on collective and intertwined experiences and focuses on the
transnational or hemispheric dimensions of cultural flows and geocultural
imaginaries that shape the literature, arts, media and other cultural expressions
in the Americas. The Routledge Handbook to the Culture and Media of the
Americas charts the pervasive, asymmetrical flows of cultural products and
capital and their importance in the development of the Americas. The volume
offers a comprehensive understanding of how inter-American communication is
constituted, framed and structured, and covers the artistic and political
dimensions that have shaped literature, art and popular culture in the region.
Page 5/13

Online Library A Handbook Of Cultural Economics Second Edition Elgar
Original Reference
Forty-six chapters cover a range of inter-American key concepts and dynamics,
divided into two parts: Literature and Music deals with inter-American
entanglements of artistic expressions in the Western Hemisphere, including
music, dance, literary genres and developments. Media and Visual Cultures
explores the inter-American dimension of media production in the hemisphere,
including cinema and television, photography and art, journalism, radio, digital
culture and issues such as freedom of expression and intellectual property. This
multidisciplinary approach will be of interest to a broad array of academic
scholars and students in history, sociology, political science; and cultural,
postcolonial, gender, literary, globalization and media studies.
Cultural economics has become well established as a subject of interest for students and
instructors of courses ranging from economics to arts administration as well as for policymakers and practitioners in the creative industries. Digitization has had a tremendous impact
on many areas of the creative economy and the third edition of this popular book fully reflects
it.The Handbook of Cultural Economics is an acknowledged leading source for students,
teachers and others interested in finding out about the subject. Cultural economics covers a
wide range of topics and they are reflected in the many short and accessibly written chapters.
Each chapter is written by a specialist in the subject and offers both suggestions for further
reading and cross-references to other related chapters in the book. It therefore combines
accessibility with depth of knowledge. The intention of the book is to introduce the reader to the
various topics and to testify to the strength of economics in explaining the economic aspects of
the world of the arts and creative industries. The third edition demonstrates the huge impact
that digitization has had on production and consumption in the sector.While being accessible to
any reader with a basic knowledge of economics, it presents a comprehensive study at the
forefront of the field for students and teachers of economics, business economics, creative
industries, and media and arts administration as well as for policy-makers.
This book studies the relationship between the arts and the economy. By applying economic
thinking to arts and culture, it analyses markets for art and cultural goods, highlights specific
facets of art auctions and discusses determinants of the economic success of artists. The
author also sheds new light on various cultural areas, such as the performing and visual arts,
festivals, films, museums and cultural heritage. Lastly, the book discusses cultural policies, the
role of the state in financing culture, and the relationship between the arts and happiness.
Cultural policy intersects with political, economic, and socio-cultural dynamics at all levels of
society, placing high and often contradictory expectations on the capabilities and capacities of
the media, the fine, performing, and folk arts, and cultural heritage. These expectations are
articulated, mobilised and contested at – and across – a global scale. As a result, the study of
cultural policy has firmly established itself as a field that cuts across a range of academic
disciplines, including sociology, cultural and media studies, economics, anthropology, area
studies, languages, geography, and law. This Routledge Handbook of Global Cultural Policy
sets out to broaden the field’s consideration to recognise the necessity for international and
global perspectives. The book explores how cultural policy has become a global phenomenon.
It brings together a diverse range of researchers whose work reveals how cultural policy
expresses and realises common global concerns, dominant narratives, and geopolitical
economic and social inequalities. The sections of the book address cultural policy’s relation to
core academic disciplines and core questions, of regulations, rights, development, practice,
and global issues. With a cross-section of country-by-country case studies, this comprehensive
volume is a map for academics and students seeking to become more globally orientated
cultural policy scholars.
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The Routledge Handbook of the Sociology of Arts and Culture offers a comprehensive
overview of sociology of art and culture, focusing especially – though not exclusively – on the
visual arts, literature, music, and digital culture. Extending, and critiquing, Bourdieu’s
influential analysis of cultural capital, the distinguished international contributors explore the
extent to which cultural omnivorousness has eclipsed highbrow culture, the role of age, gender
and class on cultural practices, the character of aesthetic preferences, the contemporary
significance of screen culture, and the restructuring of popular culture. The Handbook critiques
modes of sociological determinism in which cultural engagement is seen as the simple product
of the educated middle classes. The contributions explore the critique of Eurocentrism and the
global and cosmopolitan dimensions of cultural life. The book focuses particularly on bringing
cutting edge ‘relational’ research methodologies, both qualitative and quantitative, to bear on
these debates. This handbook not only describes the field, but also proposes an agenda for its
development which will command major international interest.
Cultural economics as a field of research involves two areas, culture and economy. These two
areas have been traditionally regarded as each other's antithesis. However, the economic
aspects of culture have increasingly become a matter of everyday reality for persons working
in the cultural field. The economy of culture has always been in the focus of political interest.
Political decisions concerning such priority areas as the development of regional institutions,
support to the artists and cultural programmes for children and youth have important economic
implications. This book deals with a range of topics in cultural economics. It contains original
papers by economists workingin the field from 15 different countries and covers a host of both
theoretical and practical issues, covering the performing arts, arts marketsand museums. It
represents an up-to-date statement of the application of economic ideas to cultural questions.
Media industries and services present a complex set of challenges to economic analysis:
challenges made more difficult by the technological changes that have been transforming the
media sector. Research on the economics of media has made major advances
This volume emphasizes the economic aspects of art and culture, a relatively new field that
poses inherent problems for economics, with its quantitative concepts and tools. Building
bridges across disciplines such as management, art history, art philosophy, sociology, and law,
editors Victor Ginsburgh and David Throsby assemble chapters that yield new perspectives on
the supply and demand for artistic services, the contribution of the arts sector to the economy,
and the roles that public policies play. With its focus on culture rather than the arts, Ginsburgh
and Throsby bring new clarity and definition to this rapidly growing area. Presents coherent
summaries of major research in art and culture, a field that is inherently difficult to characterize
with finance tools and concepts Offers a rigorous description that avoids common problems
associated with art and culture scholarship Makes details about the economics of art and
culture accessible to scholars in fields outside economics
Globalization is a multi-dimensional concept reflecting the increased economic, social, cultural,
and political integration of countries. There has been no pinpointed consensus on the history of
globalization; however, the globalization process has gained significant speed as of the 1980s
in combination with liberalization. Many countries have removed or loosened barriers over the
international flows of goods, services, and production factors. In this context, both liberalization
and globalization have led to considerable institutional, economic, social, cultural, and political
changes in the world. The liberalization and globalization processes have affected economic
units, institutions, cultures, social lives, and national and international politics. The Handbook
of Research on Institutional, Economic, and Social Impacts of Globalization and Liberalization
provides a comprehensive evaluation of the institutional, economic, and social impacts of
globalization and liberalization processes across the world. While highlighting topics like
economics, finance, business, and public administration, this book is ideally intended for
government officials, policymakers, practitioners, stakeholders, researchers, and academicians
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interested in the international impacts of globalization and liberalization across a variety of
different domains.

This Handbook introduces and systematically explores the thesis that the
economy, economic practices and economic thought are of a profoundly
theological nature. Containing more than 40 chapters, this Handbook provides a
state-of-the-art reference work that offers students, researchers and
policymakers an introduction to current scholarship, significant debates and
emerging research themes in the study of the theological significance of
economic concepts and the religious underpinnings of economic practices in a
world that is increasingly dominated by financiers, managers, forecasters, marketmakers and entrepreneurs. This Handbook brings together scholars from
different parts of the world, representing various disciplines and intellectual
traditions. It covers the development of economic thought and practices from
antiquity to neoliberalism, and it provides insight into the economic–theological
teachings of major religious movements. The list of contributors combines wellestablished scholars and younger academic talents. The chapters in this
Handbook cover a wide array of conceptual, historical, theoretical and
methodological issues and perspectives, such as the economic meaning of
theological concepts (e.g. providence and faith); the theological underpinnings of
economic concepts (e.g. credit and property); the religious significance of socioeconomic practices in various organizational fields (e.g. accounting and work);
and finally the genealogy of the theological–economic interface in Judaism,
Christianity, Islam and in the discipline of economics itself (e.g. Marx, Keynes
and Hayek). The Routledge Handbook of Economic Theology is organized in four
parts: • Theological concepts and their economic meaning • Economic concepts
and their theological anchoring • Society, management and organization •
Genealogy of economic theology
Cultural intelligence is defined as an individual's ability to function effectively in
situations characterized by cultural diversity. With contributions from eminent
scholars worldwide, the "Handbook of Cultural Intelligence" is a 'state-of-thescience' summary of the body of knowledge about cultural intelligence and its
relevance for managing diversity both within and across cultures. Because
cultural intelligence capabilities can be enhanced through education and
experience, this handbook emphasizes individual capabilities - specific
characteristics that allow people to function effectively in culturally diverse
settings - rather than the approach used by more traditional books of describing
and comparing cultures based on national cultural norms, beliefs, habits, and
practices.The Handbook covers conceptional and definitional issues, assessment
approaches, and application of cultural intelligence in the domains of international
and cross-cultural management as well as management of domestic activity. It is
an invaluable resource that will stimulate and guide future research on this
important topic and its application across a broad range of disciplines, including
management, organizational behavior, industrial and organizational psychology,
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intercultural communication, and more.
Global Cultural Economy critically interrogates the role cultural and creative
industries play in societies. By locating these industries in their broader cultural
and economic contexts, Christiaan De Beukelaer and Kim-Marie Spence
combine their repertoires of empirical work across four continents to define the
‘cultural economy’ as the system of production, distribution, and consumption of
cultural goods and services, as well as the cultural, economic, social, and political
contexts in which it operates. Each chapter introduces and discusses a different
theme, such as inclusion, diversity, sustainability, and ownership, highlighting the
tensions around them to elicit an active engagement with possible and
provisional solutions. The themes are explored through case studies including
Bollywood, Ghanaian music, the Korean Wave, Jamaican Reggae, and the UN
Creative Economy Reports. Written with students, researchers, and policymakers in mind, Global Cultural Economy is ideal for anyone interested in the
creative and cultural industries, media and cultural studies, cultural policy, and
development studies.
The Oxford Handbook of Creative Industries is a reference work, bringing
together many of the world's leading scholars in the application of creativity in
economics, business and management, law, policy studies, organization studies,
and psychology. Creative industries research has become a regular theme in
academic journals and conferences across these subjects and is also an
important agenda for governments throughout the world, while business people
from established companies and entrepreneurs revaluate and innovate their
models in creative industries. The Handbook is organized into four parts:
Following the editors' introduction, Part One on Creativity includes individual
creativity and how this scales up to teams, social networks, cities, and labour
markets. Part Two addresses Generating and Appropriating Value from
Creativity, as achieved by agents and organizations, such as entrepreneurs,
stars and markets for symbolic goods, and considers how performance is
measured in the creative industries. Part Three covers the mechanics of
Managing and Organizing Creative Industries, with chapters on the role of
brokerage and mediation in creative industry networks, disintermediation and
glocalisation due to digital technology, the management of project-based
organzations in creative industries, organizing events in creative fields, project
ecologies, Global Production Networks, genres and classification and sunk costs
and dynamics of creative industries. Part Four on Creative Industries, Culture
and the Economy offers chapters on cultural change and entrepreneurship, on
development, on copyright, economic spillovers and government policy. This
authoritative collection is the most comprehensive source of the state of
knowledge in the increasingly important field of creative industries research.
Covering emerging economies and new technologies, it will be of interest to
scholars and students of the arts, business, innovation, and policy.
The second edition of this widely acclaimed and extensively cited collection of
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original contributions by specialist authors reflects changes in the field of cultural
economics over the last eight years. Thoroughly revised chapters alongside new
topics and contributors bring the Handbook up-to-date, taking into account new
research, literature and the impact of new technologies in the creative industries.
The book covers a range of topics encompassing the creative industries as well
as the economics of the arts and culture, and includes chapters on: economics of
art (including auctions, markets, prices, anthropology), artists' labour markets,
creativity and the creative economy, cultural districts, cultural value, globalization
and international trade, the internet, media economics, museums, non-profit
organisations, opera, performance indicators, performing arts, publishing,
regulation, tax expenditures, and welfare economics.
This second edition offers a comprehensive, up-to-date overview and analysis of
cultural economics in the digital creative economy.
Recent years have witnessed the remarkable development of the cultural and
creative industries (CCIs) in Asia, from the global popularity of the Japanese
games and anime industries, to Korea’s film and pop music successes. While
CCIs in these Asian cultural powerhouses aspire to become key players in the
global cultural economy, Southeast Asian countries such as Malaysia and
Thailand are eager to make a strong mark in the region’s cultural landscape. As
the first handbook on CCIs in Asia, this book provides readers with a
contextualized understanding of the conditions and operation of Asian CCIs. Both
internationalising and de-Westernising our knowledge of CCIs, it offers a
comprehensive contribution to the field from academics, practitioners and
activists alike. Covering 12 different societies in Asia from Japan and China to
Thailand, Indonesia and India, the themes include: State policy in shaping CCIs
Cultural production inside and outside of institutional frameworks Circulation of
CCIs products and consumer culture Cultural activism and independent culture
Cultural heritage as an industry. Presenting a detailed set of case studies, this
book will be an essential companion for researchers and students in the field of
cultural policy, cultural and creative industries, media and cultural studies, and
Asian studies in general.
Edited by a diverse group of expert collaborators, the Handbook of the Cultural
Foundations of Learning is a landmark volume that brings together cutting-edge
research examining learning as entailing inherently cultural processes.
Conceptualizing culture as both a set of social practices and connected to learner
identities, the chapters synthesize contemporary research in elaborating a new
vision of the cultural nature of learning, moving beyond summary to reshape the
field toward studies that situate culture in the learning sciences alongside equity
of educational processes and outcomes. With the recent increased focus on
culture and equity within the educational research community, this volume
presents a comprehensive, innovative treatment of what has become one of the
field’s most timely and relevant topics.
China is at the crux of reforming, professionalising, and internationalising its
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cultural and creative industries. These industries are at the forefront of China's
move towards the status of a developed country. In this comprehensive
Handbook, international experts including leading Mainland scholars examine the
background to China's cultural and creative industries as well as the challenges
ahead. The chapters represent the cutting-edge of scholarship, setting out the
future directions of culture, creativity and innovation in China. Combining
interdisciplinary approaches with contemporary social and economic theory, the
contributors examine developments in art, cultural tourism, urbanism, digital
media, e-commerce, fashion and architectural design, publishing, film, television,
animation, documentary, music and festivals.
Digital technologies have transformed the way many creative works are
generated, disseminated and used. They have made cultural products more
accessible, challenged established business models and the copyright system,
and blurred the boundary between
Non-technical analysis of how cultural industries contribute to economic growth
and the policies required to ensure cultural industries will flourish.
The economics of the Arts is a new field with a small but rapidly-growing
literature, which has emerged in recent years out of the eagerness of economists
to apply their techniques to hitherto untried areas and the recognition by Arts
administrators of the rapidly increasing economic pressures on the Arts. This
book of readings is the first of its kind. Of the 16 articles, 8 are directly concerned
with the Arts in America; the other 8 deal with the British scene. What can
economics say about so non-economic a subject as the Arts? Obviously, finance
for the Arts involves economic considerations. But in addition, economics
provides, among other things, a logic of rational choice, and the economists' style
of thinking, therefore, is adaptable to any problem of choice in respect of any set
of goals, whether they be economic goals or not. Then, there is the question of
whether economics can provide a case for public support for the Arts, that is,
whether the State should subsidize the Arts. This is a familiar problem in the
economics of welfare but its application to the Arts raises novel questions and
even economists are not agreed on whether economics can provide such a
rationale. Also, there is the question of criteria for public expenditure on the Arts,
assuming that the case for some public expenditure has been made. Can
economists tell us how much the State should spend on the Arts? Surely, they
can help us with a host of other questions: should museums and galleries charge
fees; should museums ever sell off parts of their collections; can the Arts
economize on their expenditures; how can modern music be most effectively
encouraged by public funds; are ticket prices an important element in the
demand for the Arts; and does the low pay of artists discourage individuals from
taking up artistic occupations?
Over the last 30 or 40 years a substantial literature has grown up in which the
tools of economic theory and analysis have been applied to problems in the arts
and culture. Economists who have surveyed the field generally locate the origins
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of contemporary cultural economics as being in 1966, the year of publication of
the first major work in modern times dedicated specifically to the economics of
the arts. It was a book by Baumol and Bowen which showed that economic
analysis could illuminate the supply of and demand for artistic services, the
contribution of the arts sector to the economy, and the role of public policy.
Following the appearance of the Baumol and Bowen work, interest in the
economics of the arts grew steadily, embracing areas such as demand for the
arts, the economic functions of artists, the role of the nonprofit sector, and other
areas. Cultural economics also expanded to include the cultural or entertainment
industries (the media, movies, the publishing industry, popular music), as well as
heritage and museum management, property right questions (in particular
copyright) and the role of new communication technologies such as the internet.
The field is therefore located at the crossroads of several disciplines: economics
and management, but also art history, art philosophy, sociology and law. The
Handbook is placed firmly in economics, but it also builds bridges across these
various disciplines and will thus be of interest to researchers in all these different
fields, as well as to those who are engaged in cultural policy issues and the role
of culture in the development of our societies. *Presents an overview of the
history of art markets *Addresses the value of art and consumer behavior toward
acquiring art *Examines the effect of art on economies of developed and
developing countries around the world
The Routledge Handbook of Cultural Tourism explores and critically evaluates
the debates and controversies in this field of Tourism. It brings together leading
specialists from a range of disciplinary backgrounds and geographical regions, to
provide state-of-the-art theoretical reflection and empirical research on this
significant stream of tourism and its future direction. The book is divided into 7
inter-related sections. Section 1 looks at the historical, philosophical and
theoretical framework for cultural tourism. This section debates tourist autonomy
role play, authenticity, imaginaries, cross-cultural issues and inter-disciplinarity
Section 2 analyses the role that politics takes in cultural tourism. This section
also looks at ways in which cultural tourism is used as a policy instrument for
economic development. Section 3 focuses on social patterns and trends, such as
the mobilities paradigm, performativity, reflexivity and traditional hospitality, as
well as considering sensitive social issues such as dark tourism. Section 4
analyses community and development, exploring adaptive forms of cultural
tourism, as well as more sustainble models for indigenous tourism development.
Section 5 discusses Landscapes and Destinations, including the transformation
of space into place, issues of authenticity in landscape, the transformation of
urban and rural landscapes into tourism products and conservation versus
development dilemmas. Section 6 refers to Regeneration and Planning,
especially the creative turn in cultural tourism, which can be used to avoid
problems of serial reproduction, standardisation and homogenisation. Section 7
deals with The Tourist and Visitor Experience, emphasising the desire of tourists
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to be more actively and interactively engaged in cultural tourism. This significant
volume offers the reader a comprehensive synthesis of this field, conveying the
latest thinking and research. The text is international in focus, encouraging
dialogue across disciplinary boundaries and areas of study and will be an
invaluable resource for all those with an interest in Cultural Tourism. This is
essential reading for students, researchers and academics of Tourism as well as
those of related studies in particular Cultural Studies, Leisure, Geography,
Sociology, Politics and Economics.
Capturing the important place and power role that culture plays in the decisionmaking process of migration, this Handbook looks at human movement outside
of a vacuum; taking into account the impact of family relationships, access to
resources, and security and insecurity at both the points of origin and destination.
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